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Throng  At  Chicago  Fall  Advertising  Meet; 
New  A.  B.  C.  Rule  For  Pre-Date  Editions 


Eleven  Conventions  and  Divisional  Meetings — Pre-date  Audits  to  Show  Only  Press-run  Time — Bureau 

Not  to  Alter  Rules  Without  Granting  Hearings 


{By  Telegraph  to  Eoitob  &  Publishes) 

Chic.\go,  Oct.  21. — The  advertising 
capital  of  the  world  was  this  week  located 
in  Chicago.  No  one  has  tried  to  esti¬ 
mate  the  number  of  men  and  women  rep¬ 
resenting  all  classes  and  phases  of  the 
purchase  and  sale  of  space  and  service 
who  have  thronged  the  hotels  since  Mon¬ 
day,  but  a  record  number  is  indicated  by 
that  fact  that  all  of  the  associations 
meeting  reported  that  all  previous  at¬ 
tendance  records  were  broken. 

When  the  Inland  Daily  Press  .Associa¬ 
tion  started  the  ball  rolling  Tuesday,  its 
attendance  was  mote  than  125.  The 
Direct  Mail  -Advertising  .Association  kept 
two  floors  and  the  basement  of  the  New 
Stevens  Hotel  busy  for  three  days.  The 
Associated  Business  Papers  thronged  the 
Drake  ballroom  at  their  annual  banquet 
and  the  .Audit  Bureau  of  Circulations 
crowned  the  week  with  its  fourteenth  an¬ 
nual  banquet,  with  more  than  1.000  at 
the  tables.  Group  and  divisional  meet¬ 
ings  of  the  .Audit  Bureau  occupied  all  of 
Thursday  and  the  general  meeting  this 
morning  sat  down  with  a  less  contentious 
program  than  marked  last  year’s  meeting, 
but  none  the  less  important  to  the  many 
interests  served  by  the  bureau. 

Prime  attention  was  paid  to  the  divi¬ 
sional  activities  of  the  newspaper  men, 
who  adopted  three  resolutions  for  action 
by  the  general  meeting.  More  than  an 
hour’s  warm  argument  marked  the  dis¬ 
cussion  of  whether  the  .Audit  Bureau 
should  designate  the  pre-date  circulation 
of  an  evening  paper  as  morning  circula¬ 
tion  or  the  pre-date  circulation  of  a 
morning  paper  as  evening  circulation,  ac¬ 
cording  to  the  hour  at  which  the  paper 
reached  the  reader. 

In  accordance  with  the  report  of  the 
Xew-spaper  .Advisory  Committee,  the 
division  adopted  the  following  resolution, 
offered  by  I'.  .A.  Walker,  Nezv  York 
Sm:  “The  .A.  B.  C.  shall  not  designate 
the  pre-dated  circulation  of  an  evening 
newspaper  as  morning  circulation  or  the 
pre-dated  circulation  of  a  morning  paper 
as  evening  circulation,  further  than  that 
the  auditor’s  report  and  publisher’s  re¬ 
port  shall  in  all  cases  show  the  press- 
time  of  all  editions  on  typical  days  and 
the  number  of  copies  printed  on  each 
edition. 

“This  resolution  cancels  all  rules  or 
regulation  which  may  in  part  or  in  whole 
conflict  with  it.  But  this  resolution  shall 
not  be  interpreted  to  abrogate  or  limit 
the  rule  now  in  force  which  reads  as 
follows :  ‘when  pre-date  editions  are 
issued,  the  pre-date  edition  circulation 
shall  be  starred  and  reference  made  to  it 
It  the  bottom  of  page  one.’  ’’ 

The  report  of  the  Newspaper  Advisory 
Coomittee,  which  the  division  unaimously 
adopted,  also  made  the  following  recom¬ 
mendations:  “The  Newspaper  .Advisory 
f-ommittee  recommends  that  the  .A.  B.  C. 
shall  not  alter  rules  and  regulations  of 
the  bureau  or  adopt  new  rules  which,  in 
any  specific  instance,  seriously  effect  the 
value  of  newspaper  properties  without 
granting  a  full  hearing  of  all  parties  con- 
•  before  a  meeting  of  the  Board 

■  ®f  Directors. 


By  ARTHUR  ROBB  which  publishers  deplored  the  bad  effects 

locally  and  upon  the  entire  fabric  of 
circulation  integritv  of  situations  ii\ 

EXCLUSIVE  TELEPHOTO  FROM  A.  B.  C.  MEET 

newspapers  in  those  cities  by  the  bureau, 
with  general  deductions  of  circulations 
from  previously  established  totals. 

Jason  Rogers,  general  manager  of 
Kansas  City  Journal-Post,  offered  an 
amendment  to  Mr.  Gaylord’s  resolution, 
recognizing  that  net  paid  circulation  of 
necessity  contains  from  three  to  five  per 
cent  unpaid  and  unaccounted  circulation 
and  providing  that  a  iienalty  should  be 
assessed  against  a  publisher  who  was 
found  to  be  crowding  jiapers  on  carriers. 
This  penalty  would  he  the  deduction  of 
all  excess  circulation  over  the  permitted 
5  per  cent  average. 

Walter  .A.  Strong,  Cliicas’o  Daily 
News,  and  Mr.  (iaylord  iKiinted  out  that 
adoption  of  the  resolution  would  not  be 
a  corrective  measure,  that  it  recognized 
an  existing  evil  without  providing  a 
remedy  and  that  its  operation  would 
compel  publishers  to  pad  their  circulation 
to  take  ailvantage  of  the  permitted  five 
per  cent  overage. 

The  business  paper  division,  presided 
over  by  Mason  Britten,  recommended  the 
adoption  of  a  symbol  representing  A.  B. 

C.  for  meml>ers  to  use  on  their  papers 
without  repeating  the  entire  phrase, 
“member  .Audit  Bureau  of  Circulations.’’ 
The  present  .A.  B.  C.  symbol  is  a  regis¬ 
tered  trade  mark  an;!  the  business  paper 
group,  taking  the  suggestion  from  the 
adoption  of  a  symlx)l  by  the  .Associated 
Business  Papers,  asked  for  suggestions 
as  to  a  design  which  would  carry  the 
meaning  of  membership  in  the  A.  B.  C. 
or  a  deviation  from  the  copyrighted 
symbol  with  which  they  could  mark  their 

Left  to  right;  O.  C.  Ham,  managing  director  of  Audit  Bureau  of  Circulations;  ^^The  hudiwss  naoer  members  also  asked 
P.  L.  Thomson,  president  of  the  A.  B.  C.  and  Ernest  R.  Mitchell,  of  Mitchell-  E  Le  i  the  form  of  ABC 

photograph  was  snapped  for  EDITOR  &  Jl^tements  ^LggesBng  of 

PI  BL1>HER  Thursday  and  was  transmitted  over  telephone  wires  to  New  York  material  so  there  will  be  a 

in  7/2  minutes.  more  effective  display  of  important  items 

on  the  first  page  of  the  statement. 

“The  Newspaper  Advisory  Committee  premium.  .At  least  50  per  cent  of  the  sub-  Approval  was  voted  the  directors* 
is  in  hearty  sympathy  with  the  principle  scription  price,  plus  the  full  value  of  the  action  on  value  of  premiums  and  spirited 
underlying  the  bureau’s  practice  in  de-  premium  whether  stated  or  not.  must  be  endorsement  was  given  the  present  pub- 
ciding  whether  or  not  a  subscription  taken  collected  to  make  the  subscription  valid,  licity  rules.  Approval  also  was  given  the 
on  a  premium  plan  is  properly  not  paid  This  applies  to  carrier  as  well  as  mail  directors’  suggestion  for  procedure  on 
and  that  it  must  be  clear  that  the  sub-  subscriptions.”  calculating  percentage  of  renewals, 

scriber  has  really  bought  a  paper  and  not  Nomination  of  directors  was  made  to  E.  R.  Shaw,  of  Power  Plant  Engineer- 
merely  the  premium.  the  convention  as  follows:  Walter  .A.  ing,  was  renominated  for  director. 

“The  committee  further  recommends  Strong,  Chicago  Daily  News  (renomi-  The  Advertisers  Division  nominated 
that  a  thorough  discussion  of  the  entire  nated) ;  James  C.  Dayton,  Nezv  York  S.  S.  Conybeare.  .Armstrong  Cork  Corn- 
premium  question  be  held  in  the  meeting  Ezvning  Journal,  to  succeed  David  E.  pany,  Lancaster,  Pa. ;  F.  R.  Davis,  Gen- 
of  the  entire  newspaper  division  before  Town,  who  declined  to  accept  renomina-  eral  Electric  Company,  Schenectady;  F. 
changes  are  made  in  the  present  prac-  tion.  F.  Driscoll,  .Armour  &  Co.,  Chicago; 

tices.”  The  newspaper  advisory  committee  was  L.  B.  Jones,  Eastman  Kodak  Company, 

Upon  motion  it  was  voted  to  refer  the  elected  as  follows:  Gardner  Cowles,  Rochester:  P.  L.  Thomson,  Western 
contentions  between  certain  publishers  of  Des  Moines  Register-Tribune;  Electric  Company,  New  A'ork;  W.  K. 

Los  .Angeles  and  Hollywood  to  the  Ad-  liams,  Pittsburgh  Sun-Telegraph;  Hugh  Towers,  Paige-Detroit  Motor  Car  Com- 
visory  Committee.  .A.  O’Donnell,  New  York  Times;  Wil-  pany.  Detroit,  for  directors.  The  -Ad- 

.A.  R.  Michener,  Harrisburg  (Pa.)  liam  Schmick,  Baltimore  Sun;  E.  J.  Gay-  vertising  .Agents  Division  nominated 
Telegraph  offered  the  following  resolu-  lord,  Oklahoma  Oklahoman  and  Times.  Frank  Hermes,  Blackman  Company,  New 
tion  which  was  adopted :  The  latter  two  are  new  members.  York.  Magazine  Division :  S.  R.  Lat- 

“.Anything  (excepting  periodicals  and  The  newspaper  division  voted  down  a  shaw,  Butterick  Publishing  Company, 
newspapers)  offered  to  the  subscriber  resolution  by  Mr.  Gaylord  to  provide  a  New  York. 

either  free  or  at  a  price  for  or  with  his  check  by  the  .A.  B.  C.  auditors  of  left-  Modem  developments  of  .American 
own  subscription,  cither  direct,  through  over  circulation  in  the  hands  of  country  merchandising  were  summarized  by  Merle 
or  by  an  agent,  shall  be  considered  a  newsdealers,  after  lengthy  discussion  in  Thorpe,  ed'tor  of  Nation’s  Business,  at 
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Left  to  right:  O.  C.  Ham,  managing  director  of  Audit  Bureau  of  Circulations; 
P.  L.  Thomson,  president  of  the  A.  B.  C.  and  Ernest  R.  Mitchell,  of  Mitchell- 
Faiist  .Advertising  Company.  This  photograph  was  snapped  for  EDITOR  & 
PUBLISHER  Thursday  and  was  transmitted  over  telephone  wires  to  New  York 
in  IV2  minutes. 
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the  annual  banquet,  as  mass  production, 
mass  selling  and  mass  credit  He  found 
all  of  them  good. 

“Twenty  years  ago  publishers  had  low 
credit  ratings,”  said  Mr.  Thorpe.  “Bank¬ 
ers  appraised  the  value  of  a  newspaper  at 
so  much  a  pound,  weighing  the  type  and 
presses.  Particularly  was  this  true  in 
the  country  field.  T<Klay  the  goodwill 
values  of  publications  run  into  seven 
figures. 

“The  cause  of  this  phenomenon,  in  my 
judgment,  is  due  to  two  outstanding 
achievTtnents.  The  publishers  were  first 
to  take  seriously  the  regulation  of  their 
own  business,  rather  than  wait  for 
government  bureaucracy  to  do  the  job. 
There  are  approximately  1,500  indu.stries 
with  group  organization  in  the  country. 
Nearly  2()0  have  adopted  standards  of 
practice  and  codes  of  ethics.  But  the 
difference  lies  in  the  fact  that  the  pub¬ 
lishers,  through  the  .■\udit  Bureau  of 
Circulations,  had  the  courage  to  discipline 
members  who  violated  their  self-imposed 
standards.  They  appreciated  that  os¬ 
tracism  was  greater  punishment  than  a 
fine  or  a  lecture. 

“Mass-selling  is  one  of  the  three  im¬ 
portant  contributions  to  our  present-da'- 
industrial  life — mass  production,  mass 
selling,  mass  credit,  .■\merican  industry 
conceived  and  brought  forth  mass  pro¬ 
duction.  Staid,  conservative  bankers  de¬ 
clared  it  unsound,  .\nicrican  industry, 
always  taking  chances,  went  ahead  with 
it.  Industry  then  realized  that  mass 
;)r<Kluction  could  not  be  sold  by  con¬ 
ventional  metlKKls.  It  set  too  swift  a 
pace  for  an  age  of  commercial  travelers, 
just  as  the  age  of  commercial  travelers 
had  been  t<x)  swift  for  the  man  who 
peddled  his  own  product. 

“If  the  publishing  industry  had  waited 
for  the  establishment  of  a  federal  bureau 
of  circulations,  the  second  side  of  the 
modern  industrial  triangle,  mass  selling 
would  have  been  held  back  many  years. 
.\gain  there  was  opposition.  Opposition, 
as  usual,  because  it  was  not  understootl. 
The  people,  through  their  representa¬ 
tives.  have  laid  a  federal  tax  upon  mass 
selling  in  the  form  of  a  heavier  postage 
rate  on  national  advertising.  Imagine  a 
tax  on  mass  production. 

“Then  came  the  third  side  of  the  tri¬ 
angle — mass  credit.  While  modern  busi¬ 
ness  did  not  discover  mass  credit,  it  was 
the  first  to  seize  upon  a  littlp-used  tool, 
sharpen  it  and  put  it  to  work  on  a  grand 
scale. 

“Installment  selling  always  has  been 
a  tool  of  commerce.  Baldwin  sold  pianos 
on  cretlit  in  1800;  Singer  establi.shed  a 
sewing-m'ichine  row  in  this  city  60  years 
ago;  Colber’s  sold  a  set  of  b<ioks  30 
years  ago  on  time  payments. 

“But,  it  remained  for  the  present  gen¬ 
eration  of  business  to  gather  up  all  the 
haphazard  credit  of  the  nation,  label  it 
put  it  under  the  scrutiny  of  banker  and 
acceptance  corporation,  and  set  it  to 
work.  The  individual  has  always  had 
|)otential  credit.  Whether  with  the 
grocer,  the  dcKtor  or  the  barl)er. 

“The  figtjres  showing  the  growth  of 
installment  buying  amaze  and  bring  fear  • 
while  the  figures  showing  the  increase 
in  savings  deposits  and  in  insurance 
p<ilicies  are  taken  as  a  matter  of  routing.” 

Judge  Marcus  Kavanaiigh,  of  Chicago 
presented  some  powerful  arguments  for 
the  abolition  of  the  technicalities  in  court 
prcKedure  whereby  justice  is  delayed  and 
the  guilty  escape  punishment,  citing  cases 
of  justice  enhanced  by  courageous  courts 
and  delayed  where  attorneys  spun  the 
skein  of  red  tape.  “We  are  the  most 
law-ridden  and  the  most  lawless  nation 
on  earth,”  he  declared. 

Entertainment  at  the  annual  banquet 
was  on  a  scale  that  surpassed  the  am¬ 
bitious  programs  of  the  past.  Following 
the  scheduled  addresses.  President  Thom¬ 
son  introduced  a  “speaker  from  a  long 
ways  off.”  Lights  were  flashed  off  and 
a  movie  flickered  on  a  suddenly  appear 
ing  screen,  with  the  “movietone”  repro¬ 
ducing  the  words  of  .\mbassador  IHetchcr 
and  Premier  Mussolini,  engaged  in  eon- 
versation  at  the  Premier’s  residence  in 
Rome. 

^ohn  Marshall  of  the  Chicago  Civic 
Grand  Opera  Company  headed  the  musi¬ 
cal  program,  which  included  also  Ann 
Pennington,  Paul  Ash,  Oark  &  Mc- 
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Left  to  right — Frank  Harwood.  American  Tobacco  Co.;  Stanley  Baldwin.  Electric  Storage  Battery;  F.  C.  Davis. 
General  Electric;  F.  W.  Driscoll,  .Armour  Co.;  Verne  Buniett,  General  Motors,  snapped  for  EDITOR  &  PUBLISHER 
at  A.  B.  C.  convention,  the  picture  being  telephoned  to  New  York  in  7%  minutes.  I 


Cullough  and  the  entire  male  choru.s 
from  The  Desert  Song  and  the  chorus 
from  Queen  High.  More  than  l.niX)  were 
present  at  the  banquet. 


BUSINESS  CYCLES  ARE 
STUDIED  BY  A.  B.  P. 


Trade  Papers  Plan  Study  and  Dis¬ 
cussion  of  Reducing  Selling  and 
Distribution  Costs  at 
Chicago  Meeting 

(By  Telcaraph  to  Editor  &  Publisher) 

Chicago,  Ill.,  Oct.  19. — .\  study  of 
cycles  in  business  and  how  business  men 
and  advertising  mediums  can  prevent 
them,  couples  with  a  proposal  for  be¬ 
ginning  a  nationwide  discussion  of  reduc¬ 
tion  of  selling  and  distribution  costs  oc¬ 
cupied  the  .Associated  Business  Papers 
which  held  a  three-day  meetin.g  at  the 
Drake  Hotel,  Oct.  17,  18  and  19.  The 
meeting  was  the  fall  session  in  which  the 
papers  have  business  men  come  in  for 
joint  discussions. 

The  subject,  “Trends  In  .Advertising,” 
developed  the  viewpoint  that  the  era  of 
large  volume  sales  and  small  profits  will 
continue  and  it  will  he  necessary,  in  order 
that  the  business  of  the  country  will  not 
suffer  from  recessions,  that  many  minds 
study  the  problem  of  distribution  and 
.selling  costs.  This  study  will  be  promot¬ 
ed  by  the  members  of  the  association 
etlitorially  and  otherwise. 

Edward  J.  Mehrin,  vice-president  of 
the  McGraw-Hill  publications,  speaking 
as  an  officer  of  the  .Association,  declared 
the  end  of  business  cycles  can  be  ac¬ 
complished  by  the  creation  of  new  indus¬ 
tries  to  till  in  the  resting  periods  in 
established  enterprises.  He  citeel  radio 
and  the  manufacturer  of  rayon  as  two 
industries  developed  extensively  in  the 
last  five  years.  Out  of  research  investiga¬ 
tions,  he  said,  others  can  be  developed 
v^ich  will  be  long  time  guarantees  of 
the  prosperity  of  the  country.  Dr.  Max 
Mason,  president  of  the  University  of 
Chicago,  gave  the  keynote  speech,  “Busi¬ 
ness  and  Scholarship,  the  New  Unity,” 
declaring  the  age  of  advertising  and 


research  had  put  business  on  a  higher 
plane. 

.At  the  opening  luncheon  250  delegates 
representing  the  125  member  papers  were 
present  and  at  the  linal  bamiuet  there 
were  300,  Executive  Secretary  Fred  M. 
Feiker  announced.  The  discussions  were 
presidetl  over  by  President  J.  H.  Brag- 
don,  publisher  of  the  Textile  World. 

COMMEND  BUREAU 

Committee  Favors  Work  Done  in  Re¬ 
search  and  Statistical  Fields 

'By  to  Editor  &  Publisher) 

Chic.\(;o.  Oct.  20. — Commendation  of 
the  past  year's  research  and  statistical 
work  by  the  Bureau  of  .Advertising  of  the 
.American  Newspaper  Publishers’  .Asso¬ 
ciation  was  expressed  by  the  committee 
in  charge  at  a  meeting  here  yesterday. 

\V.  F.  Rogers,  Boston  Transeripl,  pre¬ 
sided  as  vice-chairman  in  the  absence  of 
Fleming  Newbold,  Washington  Star,  the 
chairman.  Others  present  included  C.  I). 
.Atkinson,  Atlanta  Journal:  D.  E.  Town, 
Hearst  newspapers;  D.  B.  Plum,  Troy 
Reeord;  F'rank  Burgess,  La  Crosse  Tri¬ 
bune  and  Leader  Press;  George  Noee,  of 
Cone,  Rothenburg  &  Noee;  W.  E.  Mc¬ 
Farland,  Chicago  Tribune;  \V.  .A.  Thom¬ 
son,  Director  of  the  Bureau ;  T.  H. 
Moore,  Associate  Director ;  F.  Guy  Davis, 
Chicago  manager ;  Walter  P.  Burn,  Pa¬ 
cific  Coast  manager. 

The  meeting  was  adjourned  until  the 
.A.  N.  P.  A.  fall  convention  at  Virginia 
Beach,  next  month. 

RECEIVER  NAMED  FOR  DAILY 

Assets  of  the  News-Times  Publishing 
Company,  publishers  of  the  HI  Dorado 
(.Ark.)  Daily  News,  were  thrown  into 
receivership  recently  on  petition  of  three 
plaintiffs,  contending  that  the  company  has 
committed  an  act  of  insolvency, 
receivership  was  declared  at  a  hearing 
before  John  Bruce  Cox,  referee  an  bank¬ 
ruptcy.  H.  F.  Grigsby,  vice-president  of 
the  Exchange  Bank  and  Trust  Company 
was  made  receiver.  Petitioners  were  j. 
S.  .Alpin  of  El  Dorado,  the  Century 
Advertising  Company  of  New  York  City 
and  R.  Hoe  &  Co.,  of  New  York  City. 


TO  PUSH  CLASSIFIED 
WITH  DISPLAY  COPY 


Association  of  Classified  Managers 
Votes  Aggressive  Campaign  at  Chi¬ 
cago  Meeting — True  Value  Un¬ 
known  Members  Say 


<B'-  Tetekrafh  to  Editor  &  Publisher) 

(  HicAGo,  Oct.  19. — .A  campaign  to  sell 
the  classified  columns  to  the  public  was 
voted  tcxlay  by  directors  of  the  .Associa¬ 
tion  of  Newspaper  Classified  .Advertising 
Managers.  Holding  their  eighth  annual 
meeting  at  the  Stevens  Hotel.  Display- 
space  will  be  taken  in  newspapers  over 
the  country  in  a  general  drive  to  increase 
the  use  of  the  classified  columns  bv  the 
advertisers  and  by  the  public.  The  de¬ 
cision  is  regarded  as  the  most  momentous 
in  the  history  of  the  .Association,  accord¬ 
ing  to  E.  F.  Emmel  of  the  Indianapolis 
Star,  secretary 

Except  for  magazine  and  newspaper 
display,  more  money  is  spent  on  classified 
than  any  other  form  of  advertising,  Mr. 
Emmel  said.  The  board  believes  that  the 
proper  appreciation  of  the  classified  ad 
is  lacking  and  that  a  program  of  publicity 
will  increase  the  advertisers’  and  the 
buyers’  respect  for  it.  The  members 
pointed  to  the  success  of  real  estate  men 
and  automobile  dealers  and  said  some 
time  will  be  spent  in  outlining  a  method 
for  conducting  the  campaign.  This  will 
be  developed  at  a  subsequent  meeting. 

Sessions  were  held  Tuesday  and  Wed¬ 
nesday  by  the  entire  membership  of  the 
Association,  which  is  a  department  of  the 
International  .Advertising  .Association. 

PREPARING  GROUP  MEETS 

Chairmen  of  the  various  trade  groups 
in  the  .Advertising  Club  of  New  York 
are  now  planning  a  series  of  meetings  to 
begin  within  a  few  weeks.  Gilbert  T 
Hodges.  New  York  Sun  and  club  presi 
dent,  last_  week  sent  out  a  notice  to  mem 
bers  urging  them  to  support  their  par 
ticular  groups,  declaring  that  these  meet 
ines  “constitute  the  backbone  of  oui 
club.” 
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ItEVISION  OF  A.  B.  C.  DUES  NECESSARY 
TO  MEET  INCREASING  COSTS 

president  Thomson  Reviews  Past  Year  in  Annual  Report — 
1,348  Audits  Completed — More  Advertiser  Members 
Needed — Pays  Tribute  to  Stanley  Clague 


rpw'O  important  problems  will  engage 
the  Audit  Bureau  of  Circulations  in 
^ng  months,  revision  of  forms  and 
e^iate  issues,  P.  L.  Thomson,  president 
:the  Au<lit  Bureau  of  Circulations,  told 
T^embers  in  his  annual  report  delivered 
to  the  board  of  directors  at  the  annual 
tomention  in  Chicago  this  week.  Both 


During  the  fiscal  year,  which  ended 
.\ug.  31,  1,34H  audits  were  made  against 
1,413  during  the  previous  year.  The  aver¬ 
age  number  of  auditors  employed  was  47 
compared  with  42  the  previous  year,  so 
that  the  average  number  of  audits  per 
man  decreased  from  33  to  28. 

“The  explanation  for  this  situation  is 
primarily  the  unusual  number  of  instances 
where  auditors  were  engaged  for  a  long 
period  because  of  circulation  irregulari¬ 
ties,”  President  Thomson  reported.  “Never 
in  the  history  of  the  Bureau  has  there 
been  such  a  series  of  long  drawn  out  in¬ 
vestigations.  The  Louisville,  Kansas 
City,  and  Minneapolis  cases,  with  which 
most  of  you  are  familiar,  were  enough 
in  themselves  to  wreck  the  routine  up  to 
which  the  Bureau  is  geared.  In  each  of 
these  cities  charges  were  brought  by  one 
paper  against  a  competitor  and  demands 
were  made  for  an  unusually  thorough  in¬ 
vestigation.  In  Louisville  from  one  to 
six  auflitors  were  engaged  over  a  period 
of  seven  months,  the  etjuivalent  of  one 
auditor's  time  for  more  than  14  months, 
while  audits  of  newspapers  in  Louisville 
previously  had  taken  the  equivalent  of  one 
man's  time  for  36  days.  In  Kansas  City 
from  the  time  the  auditors  began  work  to 
the  day  when  the  last  one  left  44  weeks 
I'.ad  elapsed,  or  the  equivalent  of  one 


of  the  business  along  the  lines  which 
meet  the  highest  ethical  standards. 

"In  regard  to  finances,  this  year,  in 
spite  of  the  unusual  conditions,  we  have 
finished  the  fiscal  year  with  expenses 
within  our  income.  The  margin,  how¬ 
ever,  is  close,  85,652  against  $26,959  last 
year.  \\  hile  some  of  these  items  in  e.x- 
pense  are  temporary,  much  of  the  $21,000 
increase  is  due  to  a  normal  demand  upon 
a  service  which  is  growing  in  complexity 
and  in  magnitude,  with  no  compensating 
increase  of  income. 

"Looking  to  the  future  I  believe  we 
must  provide  for  a  larger  income,  and 
I  have  in  mind  the  appointment  of  a  com¬ 
mittee  to  study  quite  broadly  modifications 
of  the  Bureau's  scale  of  dues. 

“When  the  present  scale  of  prices  was 
put  into  effect  13  years  ago  no  provision 
was  made  for  a  unit  of  cost  for  auditing 
publications  of  more  than  500,000.  It  has 
come  to  be  the  practice  for  the  Bureau 
to  render  an  under-charge  bill  to  make 
up  for  this  deficit  on  publication  audits 
of  more  than  half  a  million  circulation, 
based  upon  the  actual  time  consumed,  but 
this  is  a  cumbersome  method  of  operat¬ 
ing  which  is  not  always  satisfactory. 
There  has  been  no  change  in  dues  since 
the  war.  In  the  meantime  more  and  more 
service  is  being  demanded  and  the  dis- 
ptisition  is  to  make  the  Bureau's  investi¬ 
gations  more  searching.” 

Codification  and  indexing  of  the  A.R.C. 
has  been  begun  arkl  has  progressed  to  a 
point  which  gives  promise  that  within  the 
coming  year  a  convenient  edition  of  the 
laws  of  the  Bureau  will  be  placed  in  the 
hands  of  all  members,  Mr.  Thomson  said. 

.At  the  beginning  of  his  report  Mr. 
Thomson  paid  tribute  to  Stanley  Clague, 


SUPERLATIVES  BANNED 
DURING  SALES  WEEK 


Muskegon  Chronicle  Manages  Un¬ 
usual  Selling  Event  with  Rigid 
Restrictions  Governing  Ad¬ 
vertising  Copy 


An  unusual  sales  event  tcxik  place  in 
Muskegon,  Mich.,  recently  when  mer¬ 
chants  of  the  city  staged  a  four-day 
"Million  Dollar  Selling  Event  and  Fall 
Opening,”  under  a  special  cixle  of  ethics 
which  prohibited  the  use  of  comparative 
prices  and  superlatives  in  advertising 
copy. 

The  affair  was  managed  almost  entirely 
by  Wilbur  A.  Bennetts,  advertising  man¬ 
ager  of  the  Muskenon  Chronicle,  who 
drew  up  the  special  advertising  code  of 
ethics  which  governed  the  event.  Such 
phrases  as  “$50  value,”  “worth  $50,” 
"rnade  to  sell  for,”  etc.,  were  not  per¬ 
mitted  in  the  special  advertising  which 
preceded  the  sale  and  continued  through 
the  week. 

“From  a  purely  advertising  standpoint, 
that  is.  for  an  increase  in  the  amount  of 
advertising  over  September,  1926,  the 
event  was  not  a  success,”  Mr.  Bennetts 
stated  after  it  was  over.  “But  what  it 
did  accomplish  was  to  start  talk  among 
the  merchants  themselves  which  will  re¬ 
sult,  we  hope,  in  the  eventual  establish¬ 
ment  of  a  Better  Business  Bureau  here. 
It  also  promotwl  among  the  merchants 
themselves  the  idea  of  truth  and  taste  in 
advertising.” 


Philip  L.  Thomson 

of  these  questions  were  submitted  to  the 
convention  for  action,  and  the  advice  of 
the  members  will  be  transmitted  to  the 
directors  for  their  guidance.  (.A  report 
of  the  convention  discussion  of  these 
topics  will  be  found  on  another  page  of 
this  issue.)  In  his  report  President 
Thomson  also  indicated  that  the  present 
sale  of  dues  will  have  to  be  revised  to 
tneet  the  mounting  costs  of  the  Bureau, 
ud  that  the  Bureau  is  lending  its  assis¬ 
tance  to  a  Briti.sh  group  which  hopes 
to  establish  an  A.B.C.  in  England. 

The  A.B.C.  now  has  a  total  member- 
hip  of  1,818,  Mr.  Thomson  reported, 
classified  as  follows;  Newspapers,  922; 
magazines  and  periodicals,  189;  farm 
p^rs,  82;  business  papers,  251;  adver¬ 
tising  agents,  177 ;  national  advertisers, 
I4I;  and  local  advertisers,  56.  “We  have 
Itaiiled  in  advertisers,  newspapers,  maga¬ 
zines,  and  business  papers  a  total  of  25 
new  members  and  have  lost  five  advertis- 
agents  and  62  local  advertisers,”  Mr. 
Thomson  said.  “The  local  advertiser 
situation  has  always  been  subject  to-fluc- 
ination.  Forty-nine  of  the  year’s  losses 
were  local  firms  whose  dues  had  been 
paid  by  newspapers ;  38  of  these  in  one 
city.” 

The  -AiB.C.  president  expressed  the 
wish  that  more  national  advertisers  would 
become  members. 

“The  advertisers  plead  that  they  are 
accustomed  to  use  the  Bureau's  service  in 
the  form  of  A.B.C.  reports  supplied  to 
hem  without  expense  by  publishers  as  a 
necessary  measure  of  what  they  have  for 
sale,  and  it  's  not  clear  why  they  should 
pay  from  $60  to  $240  a  year  for  a  service 
which  now  is  available  without  a  specific 
f«.”  he  said.  "Moreover,  they  say,  even 
ii  there  were  no  such  thing  as  advertisers’ 
dues,  and  the  Bureau  was  supported  en¬ 
tirely  by  publishers,  that  cost  would  be 
passed  along  as  an  element  in  the  rate 
per  line  and  ultimately  paid  for  by  the 
advertiser  just  as  he  pays  almost  every¬ 
thing  else. 

"The  logic  of  this  reasoning  is  sound 
hit  it  presupposes  that  advertiser  mem- 
iiCTship  is  wanted  as  a  financial  considera¬ 
tion  rather  than  as  a  moral  value.  It 
®'t  the  few  thousand  dollars  of  adver¬ 
tisers’  money  which  the  Bureau  needs 
although  that  would  be  welcome  in  ex¬ 
ploding  the  v\ork.  It  is  particularly  their 
fiterest  in  and  their  identity  with  this 
movement  of  verified  circulation  in  which 
tdiey  all  believe  and  bv  which  thev  daily 
pofit.” 


In  the  past  year  the  Bureau  suffered 
the  most  severe  blow  in  its  thirteen  years 
of  existence,  in  the  death  of  Stanley 
Oague,”  he  said.  "In  large  measure  this 
Bureau  owed  its  inception  to  his  vision 
and  his  initiative ;  its  growth  to  his  en¬ 
thusiasm,  his  energy,  and  his  self-sacri¬ 
ficing  devotion  to  a  cause  which  to  him 
was  almost  a  religion.  The  substantial 


mans  time  for  two  years  and  three 
months.  The  situation  in  Minneapolis 
developed  while  the  auditors  were  still 
on  the  Kansas  City  job,  and  here  it  took 
from  November  to  July  to  clean  up  the 
situation,  with  the  equivalent  of  295  man 
days. 

"Our  present  auditing  staff  is  sufficient 
for  a  program  of  14,448  man  days,  and 
this  year  these  three  cases  alone  consumed 
more  than  10  per  cent  of  the  total  avail¬ 
able  man  power.  It  is  obvious  that  the 
rest  of  the  1,400  audits  had  to  suffer  and 
that  we  would  close  the  year  with  our 
quota  of  audits  unreached.  I  want  to 
make  it  clear  that  this  is  through  no  fault 
of  the  auditors  or  their  chief.  But,  you 
may  say,  when  an  emergency  arises 
shouldn’t  the  management  throw  in  a 
force  of  extra  C.  P.  A.s  from  the  outside 


MAIL  GROUP  ELECTS  BUCKLEY 


Founder  of  Association  Again  Named 
President  at  Chicago 

(Sy  Telegraph  to  Editor  &  Publisher) 

Chicago,  Ill.,  Oct.  20. — Homer  J. 
Buckley,  president  of  the  Buckley,  De- 
wus  a  ICK.....  L..C  of  Chicago,  went  teck 

contribution  of  this  Bureau  to  advertising 
and  publishing  in  America  during  his  ten 


years  as  its  Managing  Director  consti¬ 
tutes  an  enduring  monument  to  his  mem¬ 
ory. 

“There  can  be  no  doubt  that  Stanley 
Clague  gave  up  his  life  to  the  service 
of  this  Bureau,  and  in  providing  an  annu¬ 
ity  for  his  widow  vour  directors  have 


recognized  both  an  opportunity  and  an 

u  u-  u  t  obligation  thev  were  glad  to  embrace.  The 

and  not  make  the  membership  as  a  whole  u. _ _ „  c  .u;  - 

Tho  .nn.wer  U  ‘Vn’  France  ac  Ru^eau  s  appropriation  for  this  _purpose 


he  was  elected  to  succeed  Charles  \V, 
Wiers  of  Niagara  Falls,  N.  Y.,  as  head 
of  the  Direct  Mail  .Advertisers  Associa¬ 
tion  meeting  at  the  Stevens  Hotel. 

Mr.  Buckley  was  the  organizer  of  the 
.Association  and  was  elected  its  first  presi¬ 
dent  in  Chicago  in  1905.  . 

Percy  G.  Cherry  of  Toronto,  Ont.,  and 
W.  A.  Biddle,  Cincinnati,  O.,  were  elect¬ 
ed  vice-presidents  and  members  of  the 
board  of  governors,  and  Frank  L.  Pierce 


.suffer?  The  answer  is  'No’  Because,  as  ™nted gBts  of  dSrs  Detroit  was  named  s^retary-treasurer 
I  have  pointed  out,  special  training  and  Clague’s  was  A"  ho?.o*’a''y  meml^rship  was  voted 

sufficient  to  insure  for  Mrs 


experience  is  necessary  for  an  A.B.C. 
auditor.  The  ordinary  public  accountant 
who  does  auditing  work  is  unfamiliar 
with  the  complexities  of  the  publishing 
business  and  the  many  rules  which  the 
Bureau  has  set  up  governing  practice. 

“The  disruption  of  .A.B.C.  auditing 
routine,  troublesome  as  that  seems  to  us, 
is  only  one  of  a  long  string  of  serious 
los.ses  which  inevitably  follow  such  news¬ 
paper  strife  as  has  been  seen  so  much 
the  past  year.  In  such  an  atmosphere  of 
charges  and  counter  charges  the  papers 
involved  suffer  heavy  losses  in  revenue ; 
while  business  loses  confidence  in  adver¬ 
tising  of  all  forms  in  an  area  far  beyond 
the  limited  l<Kality  immediately  affected. 
When  these  situations  arise  the  duty  of 
the  .A.B.C.  is  to  get  its  auditors  on  the 
job.  dig  in,  and  get  the  facts,  ami  then 
report  them  without  fear  or  favor.  This 
we  have  tried  to  do.  But  whatever  the 
outcome  of  the  investigation  the  resulting 
.A.B.C.  audits  never  satisfy  both  parties 
to  the  controversy  and  frequently  satisfy 
neither. 

“The  .A.B.C.  is  ami  should  be  a  deter¬ 
rent  to  these  irregularities  in  circulation 
getting.  We  must  not  let  our  publishing 
standards  be  lowered  in  the  wild  scramble 
for  mere  numbers.  Business  is  insisting 
upon  definite  information  about  its  mar¬ 
kets  and  the  meriia  for  reaching  them, 
and  the  .A.B.C.  may  take  pride  in  the 
place  of  authority  which  is  accorded  to  its 
reports  It  must  continue  to  merit  such 
recognition.  Certainly  we  can  go  on 
record  as  deploring  all  methods  of  gain¬ 
ing  circulation  which  are  open  to  question, 
and,  in  the  interest  both  of  advertising 
and  publishing,  call  for  the  development 


Clague 

modest  income  during  her  lifetime.” 

He  followed  with  high  praise  for  O.  C. 
Harn.  former  .\.B.C.  president,  who  has 
succeeded  Mr.  Clague. 

The  new  Bureau  offices  at  165  West 
Wacker  Drive  have  almost  double  the 
floor  space  of  the  old  offices  permitting 
the  housing  of  all  Bureau  activities  in¬ 
cluding  the  -A.B.C.  print  shop  in  one 
location. 

In  conclusion  Mr.  Thomson  said: 

,  "Advertising  seems  destined  to  be  on 
the  defensive  during  the  next  few  years. 


Mr.  Wiers.  Harry  B.  Kirtland  also  was 
elected  to  the  board  of  governors. 

The  next  convention  will  go 'to  Phila- 
dejphia  where  'the  Poor  Richard  Club 
will  be  host. 


LUCILE  GILMORE  PARTY 


Chicago  CorreBpohdent  Entertains 
Friends  at  NoVel  Dinner-Dance 

Chicago,  Oct.  19. — Lucile.  Brian  Gil¬ 
more,  Chicago  staff  correspondent  of 


^ _  Editor  &  Pcbusher  and  one  of  the  best- 

In  those  days  we  must  be  making  the  known  newspaper  writers '  of  the  mid- 
.A.B.C.  an  even  greater  instrument  than  west,  gave  a  gay  dinner-dance  to  personal 
it  has  proven  in  the  past  towartW  elimi-  friends  attending  advertising  week  con- 
nating  waste  and  increasing  advertising  ventions  at  Hotel  Windermere  last 
efficiency  by  establishing  and  maintaining  night.  There  were  more  than  sixty 
standards  of  circulation  that  will  make  guests.  The  menu  was  novel,  various 


it  easier  for  those  natural  allies,-  the  ad¬ 
vertiser  and  the  publisher,  to  work  to¬ 
gether.  When  this  is  done  we  then  serve 


savory  items  bt?ing  suggested  by  familiar 
patter  of  the  new.spaper  office  from  a 
“one  stick”  portion  of  buffet  a  la  russe 


a  common  purpose  of  enabling  the  public  fo  demi  tasse  disguised  as  a  “scuttle  of 


to  buy  its  merchandise  of  greatest  value 
at  the  lowest  cost.’’ 


CHANGES  IN  DANVILLE 

Changes  in  the  editorial  department  of 
the  Damnlle  (111.)  Commercials ews,  ami  then 


due  to  the  consolidation  with  the  Morning 
Press,  are  as  follows ;  Frank  P.  Hanafin, 
editor  of  the  Press,  to  night  city  desk 
Commercial-News;  Harry  Hughes,  sport¬ 
ing  editor  of  the  Press,  to  assistant  sports 
desk  of  the  Commercial-News;  Miss 
Gladys  Smith,  state  editor  of  the  Press, 
to  state  desk  on  the  Commercial-News; 
Forrest  A’oung,  state  editor,, to  copy  desk 
of  the  Commercial -News. 


suds.”  When  the  guests  were  assemblerl 
at  dinner  leather-lunged  newsboys  from 
the  street  tore  into  the  nxim  yelling 
“extra”  and  distributed  copies  of  "The 
Newspaper  News,”  a  four-column  minia¬ 
ture  newspaper  which  is  “published  now 
by  Mrs.  Gilmore.  The  paper 


carried  a  cartoon  drawn  for  the  occasion 
by  Batenfield.  many  neat  little  news 
stories,  the  party  register,  departments  of 
fashion,  health,  books  and  sports,  and  an 
eilitorial  about  editorials.  From  ten  to 
eleven  the  guests  were  entertained  by  a 
musical  program.,  presented  by  Joe  Bren, 
which  included  acts  by  such  artists  as 
Frank  Pappillo,  Miss  -Alma  Clausen  and 
Bill  Dornfield. 
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INLAND  TO  RE-ENTER  POSTAL  RATE  FIGHT 


Votes  Again  to  Affiliate  With  American  Publishers’  Conference  at  Chicago  Meeting — Aue  Shows  Ri*e 

in  Costs — Galloway  Presents  Truck  Delivery  Survey 


(By  Telegraph  to  Editor  &  Publisher) 

(''IIICAGO.  OCT.  19.— The  Inland 
Daily  Press  .Xssociation  will  ajjain 
take  an  active  part  in  the  tislit  of  news¬ 
paper  publishers  for  relief  from  onerous 
postal  rates,  the  Association  voting  today 
again  to  affiliate  with  the  American  Pub¬ 
lishers  Conference,  composed  of  the 
Southern  Newspaper  Publishers  .\ss()cia- 
tion,  The  National  Editorial  Association, 
and  the  Magazine  Publishers  .Association. 
This  decision  followed  an  address  by 
Col.  Robert  Ewing,  New  Orleans  States, 
president  of  the  S.  N.  P.  A.,  who  with 
Urey  Woodson,  (Xtvnsboro  (Ky.)  Mes¬ 
senger,  chairman  of  the  S.  X.  P.  A.  pos¬ 
tal  committee,  re- 


By  ARTHUR  ROBB 


Cl  litres.”  The  articles  are  advertised 
at  prices  which  are  usually  cost  or 
slightly  more  than  cost. 

The  as.sociation’s  title  is  carried  at  the 
top  of  the  page  and  is  also  the  feature  of 
ihe  stores’  decorations.  Space  is  paid  for 
at  present  in  the  Commercial-News  under 
a  six-month  contract  arrangement,  each 
j-rocer  being  billed  weekly  for  his  share 
of  the  cost.  National  adverti.sers  occa- 
siohally  participate  by  having  their  goods 
featured  in  a  body  of  the  advertisement 


.Aue.  ‘Tt  is  the  cheapest  thing  people 
buy.  It  is  time  now  that  we  quit  loading 
all  our  increases  on  the  advertiser  and 
get  a  little  more  from  the  subscriber.  A 


five  miles  per  route,  at  an  average  cost 
of  four  and  one-half  cents  per  milt 
Thirty-two  of  these  report  a  circulation 
increase  of  from  five  per  cent  to  200 
per  cent,  or  an  average  of  35  per  cent 
during  the  past  year.  Thirty-seven 


third  of  a  cent  a  day  added  to  the  price  morning  newspapers  maintain  23.'<  routes, 
of  the  paper  is  a  dollar  a  year  and  means  covering  19,177  miles  daily,  an  average 


viewed  for  the  In¬ 
land  members  the 
history  of  ^)stal 
legislation  since 
1917. 

Reorganization  of 
the  Inland  in  mat¬ 
ters  of  detail  was 
indicated  by  a  res¬ 
olution  which  au¬ 
thorized  the  board 
of  directors  to 
study  the  constitu¬ 
tion  and  by-laws 
with  a  view  to 
revision  and  to 
report  at  the  Feb¬ 
ruary  meeting.  The 
constitution,  adopt¬ 
ed  several  years 
ago,  has  since  been 
amended  several 
times  and  contains 
a  number  of  vague 
and  contradictory 
provisions.  With 
the  exception  of 
these  two  matters 
of  policy,  the  meet¬ 
ing  devoted  itself 
entirely  to  an  ex¬ 
change  of  shop  in¬ 
formation.  Four 
sessions  were  held 
on  Monday  and 
Tuesday,  with 
luncheons  served 
between  the  morn¬ 
ing  and  afternoon 
sessions  in  the 
meeting  room. 
Luncheon  speakers 


$10,(XX)  more  dividends  for  every  10,000 
circulation. 

“Two  pages  cut  off  your  paper  every 
day,  as  we  figure  it  on  a  paper  of  10,000 
circulation,  will  bring  five  per  cent  in¬ 
crease  in  dividends.  Furthermore,  the  _ _ ^  .  _  _ ^ 

and  al.so  by  taking  a  portion  of  the  space  tight  paper  is  a  more  desirable  paper  for  having  13  issues  a  week  had  a  tntaPof 
for  their  own  use,  paying  national  rates,  the  subscriber.  It  makes  a  better  paper.  204  routes  covering  13,000  miles,  averag¬ 

ing  sixty-three  and 


eighty  and  six-tenths  miles  per  route  at 
an  average  cost  of  five  and  seven-tenths 
cents  per  mile.  Thirteen  morning  papers 
report  an  increase  in  circulation  front  one 
Iter  cent  to  83  per  cent,  or  an  average  in¬ 
crease  of  22  per  cent.  Eleven  newspapers 


miles 
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The  loose  paper  is  like  the  empty  store — 
when  you  step  into  a  store  and  find  no¬ 
body  there,  well,  you  don’t  want  to  be 
there  yourself. 

“That  brings  us  down  to  features.  We 


were  Robert  M.  The  weekly  page,  according  to  Mr. 

Lee,  city  editor  of  the  Chicago  Tribune,  Harrison,  has  not  resulted  in  loss  of  any 

and  Charles  H.  Dennis,  editor  of  the  grocery  accounts.  Several  of  the  partici- 

Chicago  Daily  News.  pants  in  the  page  space  using  advertising 

John  H.  Harrison,  publisher  of  the  on  other  days  of  the  week.  Chain  grocery 

Danville  (Ill.)  Commercial  News,  not  store  advertising  has  been  stimulated,  he  have  gone  feature  wild  and  the  prices  are 

only  performed  his  duties  as  president  said.  all  that  the  traffic  will  bear.  It  is  true 

with  dispatch  and  decision  in  both  general  The  pyramiding  cost  of  newspaper  pro-  that  if  your  paper  is  twice  as  big  as  my 
and  board  meetings  but  also  contributed  duction  and  what  to  do  about  it  were  paper,  you  pay  a  little  more,  but  not 

an  outline  of  a  grocery  advertising  plan  laid  out,  dissected  and  put  together  again  much  more.  C)n  the  basis  of  size  of  the 

by  John  F.  D.  Aue  of  the  Burlington 


which  his  paper  had  effect^. 

The  basis  of  the  advertising,  according 
to  Mr.  Harrison,  was  the  plan  evolved 
by  the  Elmira  (N.  Y.)  Star-Gazette  and 
described  in  Eiutor  &  Publisher  in 
June,  1926. 

More  than  a  score  of  local  grocers, 
most  of  them  owning  neighborhtxid  stores 
were  organized  by  the  Commercial-News 
at  a  dinner  at  which  the  paper  was  host. 
Organization  rules  were  adopted,  one  of 
which  was  the  assessment  of  a  $10  initia¬ 
tion  fee  against  each  member  to  be  for¬ 
feited  by  non-attendance  at  one  of  the 
regular  Monday  evening  meetings.  At 
these  sessions,  the  grocers  decide  upon 
the  “leaders”  which  will  be  advertised 
that  week. 

A  standing  committee  each  Tuesday 


Hawk-Eye,  vice-president  of  the  Inland. 

Mr.  Aue’s  analysis  of  newspaper  costs 
covered  the  period  1916-1926  and  revealed 
a  disparity  in  the  percentages  of  increased 
costs  and  of  increased  revenues. 

“The  salvation  of  the  newspaper  has 
been.”  he  declared,  “in  the  fact  that  the 
rising  cost  of  newsprint  ten  years  ago 
forc^  newspaper  publishers  to  be  manu¬ 
facturers.  To  encompass  and  cut  down 
their  wastage  as  did  the  packers  who 
make  more  money  out  of  their  salvaged 
waste  than  they  do  out  of  their  meat 
products.” 

Circulation  receipts  have  increased  50 
per  cent  and  advertising  revenues  have 
trebled.  Against  that,  correspondence 
(country  town  news)  is  costing  250  per 


business,  the  Chicago-Tribune  pays  one- 
twenty-fifth  as  much  for  its  features  as 
I  do.  Competition  is  simply  impossible 
and  if  you  will  send  out  questionnaires, 
you  will  be  surprised  to  find  that  some  of 
your  pets  won’t  get  a  vote. 

“We  are  spending  far  too  much  for  cir¬ 
culation.  The  circulation  that  is  naturally 
yours  comes  easily  and  with  little  expense. 
The  farther  away  it  gets,  the  more  ex¬ 
pensive  it  is  and  we  can  keep  it  only  a 
year,  then  our  competitor  gets  it  for  a 
year  and  then  we  take  it  back  again.  It 
isn’t  worth  the  price.” 


three-tenths 
eacli. 

“In  summary.  97 
newspapers  wert 
operating  691  motor 
routes  covering 
over  60.000  mUes 
per  day,  or  greater 
than  twice  the  dis- 
tance  around  ^ 
globe.  The  aver¬ 
age  cost  of  opera¬ 
tion  per  mile  given 
above  does  not 
represent  the  total 
expense  of  opera¬ 
tion,  as  I  find  tiat 
33  per  cent  of  the 
above  report  that 
they  wholesale 
their  single  delivery 
tapers  to  the  driv¬ 
ers,  who  make  a 
profit  on  each  sub¬ 
scriber.  There  are 
several  different 
cost  plans  in  use, 
and  I  have  classi¬ 
fied  them  under 
three  headings: 

“Firs  t,  office 
owned  trucks. 

“Twenty-five  per 
cent  of  the  news- 
pa  p  e  r  s  reporting 
operate  their  own 
trucks,  paying  their 
drivers  a  flat  salary 
and  alt  upkeep  on 
the  trucks.  The 
most  complete 
report  of  the  cost  of  operation  under 
this  system  is  from  a  paper  using  sis 
trucks  covering  953  miles  per  day,  which 
has  analyzed  its  cost  as  follows:  Salap:, 
$26.25;  gas  and  oil,  $11.30;  repairs,  in¬ 
surance  and  tires,  $16.10,  or  a  total  of 
$53.65  per  truck  per  week,  or  five  and 
two-thirds  cents  per  mile.  These  figures 
do  not  include  the  original  investment  in 
equipment,  or  depreciation. 

“Second,  privately  owned  cars. 

“Ten  per  cent  of  the  newspapers  re¬ 
ported  are  operating  on  a  small  salary 
and  wholesale  papers  for  individual  sub¬ 
scribers  to  the  drivers.  It  is  impossible 
to  average  the  cost  on  this  classification, 
owing  to  local  conditions  and  different 
wholesale  rates.  The  cost  runs  from  one 
and  seven-tenths  cents  to  12  cents  a  mile, 
plus  profits  on  papers. 

“Third,  operation  under  contract. 

“Sixty-five  per  cent  of  the  papers  re¬ 
ported  are  operating  under  the  contract 
plan,  paying  a  flat  rate  per  mile  at  a  cost 


Truck  delivery  costs  were  analyzed  by  of  approximately  nine  cents  a  mile.  Very 
Ci.  S.  Galloway,  circulation  manager  of  few  of  the  papers  operating  under  this 


calls  upon  the  wholesalers  and  jobbers  cent  more  than  ten  years  ago ;  newspaper 


and  arranges  for  the  purchase  at  cost 
of  the  articles  which  are  to  be  the  “bait” 
of  the  week-end  business.  These  articles 
are  paid  for  cash  on  delivery. 

A  full  page  is  carried  in  the  Thursday 
Commercial-News,  signed  by  each  of 
the  participating  grocers,  whose  organi¬ 
zation  is  entitled  “Grocery  Bargain 


postage  65  per  cent  more,  despite  the  in¬ 
creased  use  of  express ;  power  and  light 
40  per  cent  more ;  rent  250  per  cent ; 
stamps  160  per  cent ;  wire  service  220 
per  cent ;  wages  240  per  cent ;  and  paper 
170  per  cent. 

“Yet  your  newspaper  is  cheaper  than 
milk  and  cheaper  than  water,”  said  Mr. 


the  Rockford  (Ill.)  Register-Gazette. 
“In  handling  this  topic,  I  recently  made 
a  thorough  investigation  among  daily 
newspapers  from  different  sections  of  the 
country,  sending  out  485  questionnaires, 
receiving  130  replies,”  he  said.  “In 
analyzing  these  answers,  I  found  there 
were  41  newspapers  that  were  not  using 
auto  service  in  their  suburban  and  coun¬ 
try  territory.  Forty-nine  evening  news¬ 
papers  maintained  249  routes  covering 
16,000  miles  a  day,  an  average  of  sixty- 
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plan  have  taken  advantage  of  the  indi¬ 
vidual  farm  delivery. 

“.A  number  of  papers  are  delivering 
papers  to  the  farmers  along  their  routes. 
Some  of  them  use  bo::es  and  compel  the 
drivers  to  place  papers  in  same.  How¬ 
ever,  we  have  not  found  this  plan  practi¬ 
cal  on  our  routes  because  it  consumes  too 
much  time.  We  wrap  our  papers  in  a 
single  kraft  wrapper  and  the  driver 
throws  it  into  the  yard  without  slowing 
down. 


Photographed  for  Edito*  &  Publisiiek. 

Left  to  right:  J.  N.  Stonebraker.  ff'ehster  City  Freeman-Journal;  S.  Leigh  Call, 
Springfield  State  Journal;  W.  O.  Paisley,  Marion  (Ill.)  Republican. 


Photographed  for  Editor  &  Publisher. 

Left  to  right:  W.  S.  Montgomery,  .\eir  Albany  (Ind.)  Tribune;  Mrs.  Mabel 
E.  Shaw,  Dixon  (111.*  Telegraph;  Frank  D.  Throop,  Davenport  (la.)  Democrat, 


“Newspapers  which  have  established 
motor  routes  to  serve  rural  subscribers 
only,  have  found  that  the  expense  of 
operation  is  so  great  that  the  plan  is  not 
practical.  One  large  daily  established 
10  routes,  receiving  less  than  4,0()0  sub- 
SCTiptions.  and  found  that  the  average 
cost  of  delivering  same  as  five  cents  per 
copy,  while  their  revenue  was  only  two 
cents  per  copy. 

“A  number  of  large  newspapers  have 
found  that  they  have  been  able  to  main¬ 
tain  automobile  routes  at  a  cost  less  than 
the  express  or  baggage  rate,  due  to  the 
heavy  tonnage  on  these  routes.  In  con- 
dusion,  I  want  to  say  that  I  am  a  firm 
believer  in  the  auto  delivery,  but  do  not 
recommend  its  use  unless  your  transpor¬ 
tation  facilities  have  been  seriously  cur¬ 
tailed.” 

Arnold  (luesmer,  of  Minneapolis,  out¬ 
lined  some  new  phases  of  the  income  tax 
laws  at  the  VV^nesday  meeting. 

In  referring  to  the  personality  of  news¬ 
papers  in  his  luncheon  address  Mr.  Den¬ 
nis  said_:  _  “The  better  the  newspaper  the 
more  distinct  its  personality,  since  me¬ 
diocrity  is  a  dubious  qualification  char¬ 
acteristic  of  the  mass,  and  it  is  neither 
wy  nor  inspiring  to  attempt  to  dis¬ 
tinguish  one  form  of  mediocrity  from 
another. 

“Unfortunately,  however,  personality 
cannot  be  proclaimed  a  reliable  measure 
of  a  newspaper’s  goodness.  For  some 
newspapers,  like  some  human  beings,  have 
more  personality  than  character.  And,  for 
die  matter  of  that,  a  newspaper  is  in  truth 
a  synthetic  individual. 

“Since  it  is  being  led  continually  into 


temptation,  a  newspaper  is  an  individual  how  much  lower  is  a  controverted  ques- 
with  a  soul  that  requires  saving  every  tion  For  it  is  within  everybody’s  province 
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Left  to  right:  S.  G.  Coldthwaite,  Boone  (la.)  News-Republican;  Will  Mc¬ 
Connell,  Springfield  State  Journal;  Lucile  Brian  Gilmore;  Linwood  1.  Noyes, 
Ironwood  Globe. 

publication  day.  Most  assuredly  it  is,  like  to  criticize  newspapers  individually  and 
the  ordinary  flesh  and  blood  individual,  at  collectively,  and  I  have  seldom  happened 
least  ‘a  little  lower  than  the  angels’ —  to  meet  any  literate  person  who  was  not. 


at  least  in  his  own  opinion,  highly  com¬ 
petent — and  who  was  not  also  somewhat 
more  than  willing — to  exercise  the  in¬ 
alienable  prerogative." 

The  value  of  the  newspaper,  the  ed¬ 
itor  declared,  "is  largely  in  its  friendly 
and  helpful  approach,  in  its  understand¬ 
ing  of  the  sound  and  sweet  and  homely 
aspirations  of  the  average  human  heart, 
an<!  in  its  frequent  fit  and  appealing  words 
spoken  in  season.” 

Reduction  in  price  of  newsprint  paper 
on  1928  contracts  was  suggested  as  more 
than  possible  by  E.  P.  Adler,  Dai’cnport 
(la.)  Times,  who  reported  as  chairman 
of  the  paper  committee  at  the  opening 
session.  Some  foreign  paper  is  now 
being  offered  on  contract  at  3  cents  to 
3.15  per  cwt.,  f.  o.  b.  New  York,  and 
several  Canadian  producers  have  offered 
Inland  members  arrangements  by  which 
the  freight  rate  between  town  of  publi¬ 
cation  and  Eastern  shipping  points  would 
be  equalized  with  that  from  Western 
mills,  making  the  price  of  the  paper,  less 
freighf,  to  the  publisher  about  3.15. 
More  paper  is  now  being  produced  than 
is  consumed,  Mr.  .\dler  stated,  Canadian 
mills  are  producing  this  year  a  third 
more  paper  than  is  being  made  in  the 
United  States  and  mills  in  both  coun¬ 
tries  are  working  at  80  to  85  per  cent 
of  capacity. 

■Reporting  for  the  transportation  com¬ 
mittee,  S.  Leigh  Call,  Springfield  (Ill.) 
State  Journal,  declared  that  newspapers 
should  not  pay  more  than  $1  per  hun¬ 
dred  pounds  for  bus  transportation  of 
copies  and  that  50  cents  per  hundred  is 
a  fair  rate.  The  latter  has  been  officially 
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set  by  the  Illinois  commission  having  circulation,  and  the  advertising  revenue 
supervision  of  bus  transportation  and  is  without  which  it  is  powerless  to  exert  in¬ 
being  favorably  considered  by  the  Ohio  fluence  of  any  kind. 

commission,  Mr.  Call  said.  Memorial  tributes  were  paid  to  Henry 

There  is  no  standard  for  such  services,  •  Clendenin,  late  editor  of  the  S faring- 


ELEPHANTS  OF  DEPRESSION  ARE  COMING 
BANKER  TELLS  BUSINESS  EDITORS 

Great  Inflation  Evident  He  Declares,  Citing  Loans  to  Brokers, 
Stock  Prices  and  Bank  Loans — Dr.  Klein  Says 
Prosperity  Sustained  Since  1921 

^  present  year  is  one  of  great  in-  in  loans  and  investments  between  1921 
dation  in  business  and  indications  1927  is  wholly  represented  by  invest- 

are  tiiat  a  period  of  depression  must  ment  securities  and  real  estate  mortgages 
necessarily  follow,  George  Woodruff,  owned,  and  by  loans  to  customers  made 
vice-chairman  of  the  National  Bank  of  for  the  purpose  of  carrying  stocks,  bonds 
the  Republic  of  Chicago,  told  members  and  real  estate  obligations, 
of  the  .\ssociated  Business  Papers’  meet-  “In  New  York  alone,  loans  to  stock 
ing  at  the  Drake  Hotel  in  Chicago  this  exchange  brokers  have  increased  from 
week.  Speaking  under  the  title  “The  appro.ximately  $7.s0,0(X),000  in  1921,  to 
Elephants  .\re  Coming,”  Mr.  Woodruff  around  $4,000,000,000  in  the  fall  of  1927. 
declared  that  the  present  inflation  is  Loans  on  real  estate  mortgage  securities, 
similar  to  that  which  preceded  the  panic  rejxirted  by  those  banks  alone  that  are 
of  1907  and  the  deflation  of  1920.  members  of  the  Federal  Reserve  Svstem 

“In  1927  we  are  undoubtedly  in  a 

period  of  great  inflation,  but  people  will  1”  **1  I^-l.  and  to  around 

not  recognize  this  fact  now  any  more  $4,000,000,000  m  the  early  fall  ot  this 
than  they  would  a  year  or  so  before  the 


Memorial  tributes  were  paid  to  Henry  panic  of  1907  and  the  deflation  of  1920, 
W.  Clendenin,  late  editor  of  the  Mr  Woodruff  said.  “Our  business  men 


"The  average  price  of  fifty  leading 
stocks  has  jumped  from  a  low  of  58.35 


Ihere  is  no  standard  lor  such  services,  •  i-ienaenin,  late  editor  oi  tne  '-vru.  n..  v  .  .  , 

Mr.  Call  declared,  the  rates  usually  bemg  Md  (Ill.)  State  Register,  hy  V.  Y.  IWU  \ew‘ building  Ls  increased  ac^ 

set  by  direct  negotiation  between  the  bus  man  managing  editor  of  that  paper  and  n  comm.xlity  j  to  the  figures  compiled  by  the  Nation^ 

or  truck  company  and  the  publishers,  and  to  .  ohn  \  Riley,  late  editor  of  the  f  f Hotlies  '  ^  Economic  Research,  from 

the  latter  in  several  cases  have  succeeded  i\ocktord  (111.)  Morning  Star,  by  Koscoe  a  ainerent  suit  ot  ciotnes.  000000  tn  1<521  tn  172  000 non  ;« 

in  getting  their  papers  transported  with  Chapman,  for  35  years  his  associate  in  "The  good  old  inflationary  background  1975^  current  reports  would  indicate 
out  cost.  -  -  _  figures  for  1927  will  be  almost 


in  getting  their  papers  transported  with 
out  cost. 

Insertion  of  national  advertising  at  less 
than  national  rates  was  denounced  as 
unbusinesslike  and  unnecessary  by  Frank 
D.  Thnxip,  Davenport  (la.)  Denwerat. 
who  gave  the  meeting  details  of  the  joint 
rate  on  national  advertising  recently  put 
into  effect  by  both  Davenport  papers, 
which  sell  no  space  to  national  adver- 
■  tisers  in  either  paper  separately.  They 
have  also  discontinued  the  practice  of 
billing  at  different  rates  advertising  pur- 
cha.sed  by  a  national  advertiser  and  his 
local  dealers  on  a  fifty-fifty  or  other  shar¬ 
ing  basis.  .All  such  copy  is  now  billed 
at  national  rates,  or  will  be  as  soon  as 
e.xisting  contract  arrangements  make  such 
billing  universally  possible. 

The  automobile  industry  needs  news¬ 
paper  space  more  than  the  newspapers 
need  the  industry’s  advertising,  according 
to  several  speakers  who  discussed  the 
subject  from  the  floor,  and  the  news¬ 
papers  need  have  no  fear  that  a  cour¬ 
ageous  stand  for  their  rights  and  for 
sound  business  practice  will  result  in  loss 
of  revenue. 

•As  Mr.  Throop  pul  it : 


•S.  Chapman,  for  35  years  his  associate  in 
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the  conduct  of  that  paper.  .\t  the '‘con-  is.  as  always,  strictly  on  the  job,  loans 
clusjon  of  his  address,  Mr.  Crapman  in-  of  all  of  the  banks  in  the  Unit^  States 
trcxluced  to  the  Inland,  Stuart  Riley,  who  having  risen  from  $28,687,(XX),(X)(fin  1921, 


as  high  as  those  for  1926. 

“Here  in  inflation  with  a  vengeance, 
and  notwithstanding  temporary  reaction¬ 
ary  spells,  the  big  show  will  doubtless 
go  right  on  until  the  credit  supply  gives 
out  or  until  European  competition  calls 
a  halt  and  then  losses  may  be  suffered 
because  of  slumps  in  stocks  and  bonds 
and  mortgages  and  real  estate,  that  may 
equal  the  heavy  losses  that  were  suffered 
because  of  slumps  in  commodities  in 

1920. ” 

Mr  W^oodruff  closed  with  the  state¬ 
ment  : 

“The  elephants  appear  to  be  a  long 
ways  down  the  road,  but  they’re  on  the 
march. 

“Hold  your  horses !” 

Dr  Julius  Klein,  director  of  the  U  S. 
Bureau  of  Domestic  and  Foreign  Com¬ 
merce,  speaking  before  the  A.  B.  P.  con¬ 
vention,  said  that  the  curves  for  the 
majority  of  business  indicators  have 
traced  an  encouraging  upward  path  since 

1921. 

“There  have  been  no  serious  down¬ 
ward  dips  in  spite  of  frequent  prophecies. 


the  '■«  acceded -hh  fathir  *  halfk,v.-mr  of  to  IdfttMO, 000,000  i^lOZO;’  the  investment  "IJf  ..I"'"?. 


the  asenctes,  but  the  maga.u.es  are  om  ™  sVae  .  ~  _  .  secnriiies  'held  by  these  binks  having  in-  "J"  <>"  J.lif  «lge  of  anotinr 

E mise  Hhe  "  V  rfeJS  “  .  ma.Xg  RhOm  M-  Lee.  bit,  «litor  of  the  C/.i-  creased  horn  $11,37^000.000  in  1921,  to  “k?  fcTidJ'prElJress  o“  st’ 

that  tha-ir  trrt  intrk  Hailv  npvvc  cogo  Trtbunc,  was  the  Ipiicheon  speaker.  $15,814,000,000  in  1926;  and  there  having  “'c  sieauy  process  oi  sus- 

paper  ^sOace,  but  the? 'are  trying  to  buy  With  quiet' wit  he  reVSSlVd  the  Tribune’s  been  an  estimated  further  increase,  based 


{haT^^rar'ch^/ly"  as  “i^T^ble.  'If  niethods  of  developing  reporters  and  other  ^i^^^  reports,  of  around  $1^  SciaTfeit^n '  19^6 
you- keep, national  business  at  the  national  ed'torial  workers  from  the  young  men  000,000 ‘  in  loans,  and  over  $1.000,000.(^  c 


you'keep.national  business  at  the  national 
rate  and  'pay  the  agency  its  just  commis¬ 
sion  on  iiaBonal  business,  you  will  keep  ."'-aten  them  young  was  nis  nrsi  aa-  ‘"HE?.  .•'/“"X  bar  been  tbe  basis  of  manufacturing  in  1921  was 

tilt  agency  s  friendship,  produce  results  vice.  The  schools  of  journalism  and  the  J  ^fndinrSdits  for  the^  ’’y  it  had  risen  to  128;  for 

for  the  advertiser  and  lose  not  a  hue  ot  City  Press  Association  were  the  best  "n  tJie  minerals  it  was  93  in  1921  and  142  in 

b»,„v,s  iha,  «™ld  o,h„w,„  hbvc  corn,.  ''i;Uim«cVy"'tl,Wa,m 

Spirited  discusMon  from  the  floor  fol-  stiff  jumps  to  determine  whether  they  from  the  middle  of  1920  to  the  middle  of  "t,,Je"sales1tVas  lK’l9°l  Ind  iK 

lowed  an  address  bv  F.  R.  Starbuck.  have  the  character  and  ability  to  make  a  1927  ^  .  19^  and  U  maiE^^^^ 

Racine  (Wis.)  Journal-.\e.es.  on  the  Tribune  reporter.”  'Unlike  the  siUmtion  just  before  the 

“Press  and  Professional  Sport.'’  It  was  Xe^  members  elected  to  Inland  were:  roHapse  of  19_0  there  has  been  no  rise  ..  factor  in  this  remarkable  record 
Mr.  StarbueVs  idea  that  interest  in  pro-  .S'j.  Joseph  (Mich.)  Herald-Press;  should  be  ^rne  in 


who  join  its.  staff  as^.cubs. 

“Catch  them  young”  was  his  first  ad¬ 
vice.  The  schools  of  journalism  and  the 


in  investment  securities,  between  June  30, 
1926,  and  June  30,  1927. 


of  1921  by  nearly  ten  per  cent.  Using 
1919  as  a  basic  one  hundred,  the  prodiic- 


i^e  siaiea.  rut  tnem  inrougn  a  series  oi  •  ,q.j,  ,  .  $0.7^. 

stiff  iumns  to  determine  whether  thev  from  the  middle  of  1920  to  the  middle  of  ^9-1  and  1_3  in  1^6,  for  department 
sim  jumps  to  oetermine  wnciner  tney  jjq  ^g2\  and  136  in 


have  the  character  and  ability  to  make  a  ^927 

. . ..-w _ •*  “T^iliLri 


"Unlike  the  situation  just  before  the  77^”^  197*! 

“Press  and  Professional  Sport.”  It  was  Xe^  members  elected  to  Inland  were:  roHapse  of  1920  there  has  been  no  rise  "  'facto"r  irTthis  remarkable  record 

Mr..Starbuck’s  idea  that  interest  in  pro-  .S'j.  Joseph  (Mich.)  Herald-Press.  i^Va^stre'ef  inde"x  s^^^  shoIiM  be  Sne  in 

fessional  sport  is  a  strong  element  ot  Marshfield  vWis.)  .\ezis;  hlxrta  (O.)  Brartstreet  index  stamling  at  1_.00  ea^  ness  is  not  nccessarilv  a  orosnerous  one 

American  life  and  that  the  daily  news-  Chroniele-rdegram ;  Jefferson  City  ’921  and  at  12.38  on  June  30.  19^  a?  least  for  X  emplove?^  ™ 

paper  IS  not  diverging  far  from  Its  true  (Mo.)  Post-Tribune;  U’atertown  (S.  These  figures  pro\e  conclusuely  that  those  dependent  upon  thern  in  financial 

path  in  catering  to  that  interest.,  ()ther  i>.)  Opinion.;  D.ea  City  (la.)  VL^hria? 

speakers  included  President  Harrison.  C.  Pailv  I, man.  r  ..  .  u^i*  •  receipts  and  hich  profits  are  not  alwavs 

R.  Butler.  3/flnGi/o  (.Minn.)  Free  Press;  '  fi.v  the  reports  of  the  banks,  which  indi-  ^^^^ipts  and  nigii  pronts  are  not  always 

J.  K.  Groom,  Aurora  (111.)  Beacon-  - -  cate  that  money  has  not  been  loaned  to  synonymous. 

Xetes.  1).  W.  Grandin,  Sterlins  (111.)  GETS  AIR  THRILLS  business  men  for  the  accumulation  of  -A  leading  line  in  the  machinery  m- 

Gacette.  and  E.  H.  Harris,  Riehnumd  commodities,  as  was  the  case  in  1920.  dustry  recently  showed  a  net  turn-over 

(Ind  )  Palladium  Paul  Savage,  photographer  for  the  The  plain  business  loans  of  all  of  the  amounting  to  fourteen  million  dollars  a 

All  agreerl  that  too  much  attention  was  B'oreester  (Mass.)  Evening  Gazelle. national  banks-the  national  banking  sys- 
paid  to  professional  sport,  compared  with  two  narrow  escapes  while  taking  airplane  tern  includes  the  largest  proportion  of  m  tj^hne  ndicated  total  profits  of  only 
tbfv  cnare  and  skill  devoted  to  the  report-  pictures  for  an  illustrate<l  series.  (4ct.  12.  commercial  banks — stood  at  $7,361,060,-  ^130,000.  The  wage  earners  in  this  in- 
ing  of  more  uplifting  aswets  of  human  Cruising  over  Milford.  Mass.,  the  pilot  (KX)  in  1921.  and  at  $7,197,000,000  on  June  dustry  and  the  tradesmen  supplying  their 
life  such  as  religion^  None  dissented  to  "as  forced  to  make  a  landing  on  uneven  30.  1926.  Furthermore,  the  statements  is-  wants  were  naturally  prosperous  but  evi- 
President  llarrison’s  thought  '  that  the  ground  and  the  plane  narrowlv  missed  siictl  by  the  reporting  member  banks  of  dertlv  so  far  as  its  stockholders  were 
same  attention  devoted  to  religion  might  turning  over.  In  taking  off  again,  the  the  Federal  Reserve  System,  would  in-  concerned  the  industry  was  really  ‘nwcli 
foster  a  similar  interest  but  might  also  field  was  found  to  he  too  short,  and  the  dicate  that  when  the  Comptroller  of  the  ado  about  nothing. 

lose  the  newspaper  circulation  and  the  b  wer  wing  of  the  biplane  whipped  into  Currency  gives  out  the  classified  figures  .As  long  as  the  ultimate  purpose  ot 
resultant  power  to  influence  And  none  the  tops  of  two  trees,  harelv  clearing  of  the  entire  national  hanking  system  business  is  profit,  just  so  long  is  it  neces- 
had  anv  formula  whereby  tlie  newspaper  them.  The  plane  lamled  later  at  the  for  lune  30.  1927.  there  will  be  no  ap-  s.ary  to  he  certain  that  the  rumble  of  the 
roiild  change  from  its  present  course  of  Worcester  .Airport  with  foliage  still  preciable  increase  in  business  loans  he-  busy  machinery  is  not  due  to  slack  belts 


by  the  reports  of  the  banks,  which  indi-  receipts  and  high  profits  are  not  always 
cate  that  monev  has  not  been  loaned  to  synonymous. 


“.A  leading  line  in  the  machinery  in¬ 
dustry  recently  showed  a  net  turn-over 


GETS  AIR  THRILLS  business  men  for  the  accumulation  of  ‘.A  leading  line  in  the  machinery  in¬ 

commodities,  as  was  the  case  in  1920.  dustry  recently  showed  a  net  turn-over 
Paul  Savage,  photographer  for  the  The  plain  business  loans  of  all  of  the  amounting  to  fourteen  million  dollars,  a 
ll’oreestcr  (Mass.)  Evening  (7arc/b’.had  national  banks — the  national  banking  sys-  year  but  a  check-up  of  the  ten  comnanies 
two  narrow  escapes  while  taking  airplane  tern  includes  the  largest  proportion  of  in  that  line  indicated  total  profits  of  only 
pictures  for  an  illustrate<l  series.  (4ct.  12.  commercial  banks — stood  at  $7,361,000,-  $130,000.  The  wage  earners  in  this  in- 


fostering  sport  without  abdicating  a  large  dipcing  to  the  plane  and  tho  lower  wing  tween  June  30,  1926.  and  Tune  39.  1927. 
portion  of  its  appe'al  to  the  people,  its  badly  torn.  “  As  a  matter  of  fact,  the  huge  increase 


and  loose  cogs  and  that  its  operation 
yields  something  more  than  noise.’ 


E  di  t  or  &  Publisher  for  October  2  2,  1  9  27  ‘9 

ATIAOTA  CONSTITUTION  SALE  IN  COURTS 

Lea  and  Caldwell  Sue  to  Obtain  3,025  Shares  of  Clark  Howell  Stock  for  $54,350— Price  Based  on 

Buyers’  Audit  Showing  $1.01  Per  Share  Earnings 


F)KMEK  I'nitecl  States  Senator  Luke 
Lea  and  Rogers  Caldwell,  Tennessee 
capitalists,  tiled  suit  in  the  United  States 
District  Court,  Atlanta,  Saturday.  Oct. 
15,  for  the  delivery  of  3,025  shares  of 
stock  in  the  Atlanta  Constitution  Pub¬ 
lishing  Company,  for  which  they  tendered 
a  check  for  $54,350.88.  This  amount  they 
claimed  represents  full  payment  for  the 
stock  on  basis  of  earnings  for  the  first 
three  months  of  1927. 

The  suit  was  filed  against  the  Citizens 
and  Southern  National  Bank  of  .Atlanta, 
alleged  custodian  of  the  stock  under  a 
contract  between  the  interested  parties. 
The  action  was  based  on  a  contract  be¬ 
tween  Messrs.  Lea  and  Caldwell  with 
Clark  Howell  and  associates,  owners  of 
3.025  of  the  5,000  shares  of  stock  in  the 


amount  of  earnings  would  represent 
slightly  less  than  $1.01  per  share  on  the 
common  stock,  reducing  the  price  named 
in  the  event  the  earnings  were  $20  per 
share  on  the  common  stock  in  the  ratio 
that  $1.01  bears  to  $20,  makes  the  pur¬ 
chase  price  of  said  stock,  according  to 
said  contract,  and  according  to  said  audit 
of  Price,  Waterhouse  &  Co.,  the  prin¬ 
cipal  sum  of  $53,025,  with  interest,  as 
calleel  for  by  contract,  making  a  total 
of  $54,350.88.” 

The  petition  went  on  to  state  that 
Messrs.  Lea  and  Caldwell  had  already 
deposited  the  sum  of  $100,000  with  the 
Citizens  and  Southern  National  Bank 
•when  the  option  was  taken  up  as  speci¬ 
fied  in  the  contract,  and  that  therefore 
they  had  deposited  more  than  the  pur- 


Constitution  Publishing  Company,  en-  sented  in  the  said  contract  that  the  net  stock,  your  petitioners  should  have  the  cfi^se  price  and  averred  that  as  a  matter 
tered  into  on  May  27,  1927.  earnings  for  the  three  months’  period  option  either  to  be  released  from  further  ^  under  the  terms  of  the  contract 

“Developments  indicate,”  declared  Clark  ending  March  31,  1927,  were  $107,028.18  obligation  to  complete  the  trade,  or  to  *ney  are  the  legal  owners  of  the  stock. 

Howell,  editor  and  publisher  of  the  At-  and  as  there  are  5,000  shares  of  common  have  the  same  completed  by  paying  for  In  the  contract  of  May  27,  1927,  it  was 

Imta  Constitution,  in  a  special  statement  stock,  the  said  representation  would  mean  the  stock  and  proportion  of  the  amount  stated  that  the  net  earnings  of  the  Con- 

made  for  Editor  &  Publisher,  "that  the  a  net  earning  of  over  $20  a  share.  After  above  named  which  the  actual  net  earn-  Company  for  the  calendar  year 

deal  is  at  an  end  and  that  this  historic  deduction  of  bond  interest,  which  in  fact  ings  per  share  as  determined  by  said  audit  of  1926  were  $84,134.68  after  the  pay- 

newspaper  which  has  been  in  the  hands  amounted  to  $5,529.14,  it  was  agreed  that  bore  to  $20  per  share.  The  shares  re-  nient  of  interest  on  bonds  and  dividends 

of  the  Howells  for  nearly  half  a  century  if  the  net  earnings  as  disclosed  by  the  ferred  to  in  this  paragraph  are  the  shares  pu  all  classes  of  stock,  and  before  charg- 

will  remain  there.  audit  were  as  much  as  $^  a  share,  the  of  common  stock.  'Ug  off  bad  debts,  but  after  all  other 

“It  is  generally  believed  that  the  suit  price  for  said  stock  should  be  $1,050,000,  “The  said  Price,  W’aterhouse  &  Co..  Proper  charges.  The  contract  also  repre- 
entered  to  obtain  possession  of  the  Howell  and  if  the  net  earnings  for  said  period  after  completing  the  said  audit,  reported  sented :  “That  the  average  net  paid  cir- 

stock  is  for  the  purpose  of  forcing  a  as  ascertained  by  said  audit  were  less  that  the  net  earnings  for  the  said  three  culation  oi  the  daily  morning  issue  of  the 

compromise  on  the  contract  price.  The  than  $20  per  share  upon  the  common  months’  period  were  $5,048.87.  This  Atlanta  Constitution  of  the  six  months 

tender  as  made  for  the  stock  in  full  satis-  ^ _ ending  March  31,  1927,  was  74.174;  that 

faction  of  contract  is  based  on  the  con-  »  average  net  paid  Sunday  circulation 

tention  chiefly,  that  while  the  statements  “ALL-NEWSPAPER  PLAN”  A  SUCCESS  I  of  the  .Atlanta  Constitution  for  the  same 

of  the  company  -were  verified  by  the  ^  a  vro  aa  Tcr  period  was  121,846,  and  that  the  average 

auditors  selected  by  Lea  and  Caldwell,  ijA-lo  IVlCx^LJlo  I  vJIN  vW*  1  llNVxtiiJLJdEa  net  paid  circulation  of  the  tri-weekly 

the  appraisal  of  the  plant  equipment  be-  edition  of  the  Atlanta  Constitution  was 

ing  double  that  as  shown  on  the  books  _  ,  _  approximately  100,000. 

of  the  company,  the  liability  of  deferred  IT  paid  the  Westinghouse  Electric  &  to  date  places  our  newspaper  advertising  “That  on  March  31,  1927,  the  assets  of 
subscriptions  was  not  carried  as  a  lia-  ^  Manufacturing  Company  of  Pitts-  effort  in  a  very  favorable  position.  the  said  Constitution  Publishing  Com- 

bility.  burgh,  Pa.,  to  switch  from  the  magazines  “As  we  had  anticipated,  the  greatest  pany,  exclusive  of  good  will,  were  $1,- 

“In  other  words,  the  auditors  held  that  to  an  “all-newspaper  advertising  policy.”  single  advantage  obtained  from  extensive  028,624.24,  and  that  the  liabilities  of  the 
there  should  have  been  charged  against  The  all-newspaper  advertising  campaign  newspaper  advertising  is  the  community  said  company  on  the  same  date,  exclusive, 
every  prepaid  subscription  the  cost  of  fill-  of  the  electric  manufacturing  concern  was  intimacy  created.  Our  ‘company’  adver-  of  course,  of  common  stock  and  surplus 
ing  that  subscription  which  they  say  first  started  last  April,  and  at  the  end  of  tising  has  become,  in  fact,  our  ‘sales-  were  $845,172.45.” 

would  have  materially  reduced  the  earn-  the  first  six  months  the  executive  heads,  man’s’  advertising.  Each  series  of  ad-  It  was  clearly  stated  in  the  contract 
ings.  It  is  held  that  this  matter  was  meeting  at  Shawnee-on-Delaware,  Pa.,  vertisements  that  have  appeared  in  each  that  if  the  earnings  for  the  first  three 
clearly  brought  out  in  the  negotiations  went  on  record  attesting  to  the  fulfillment  local  paper  has  been  directly  beneficial  to  months  of  1927  were  shown  by  the  audit 
and  that  it  is  the  universal  custom  of  of  every  promise  made  when  the  plan  was  the  salesman  handling  that  particular  ter-  to  be  less  than  $20  a  share,  then  the  pur- 
newspapers  to  regard  deferred  subscrip-  first  outlined.  ritory.  The  company  has  achieved  a  chasers  had  the  election  of  either  being 

tions  as  a  revolving  asset  which  in  grow-  J.  C.  McQuiston,  Westinghouse  adver-  local  identity  that  could  have  been  se-  released  from  any  obligation  to  complete 
ing  newspapers  evens  itself  or  increases  tising  manager,  reporting  results  of  the  cured  in  no  other  way  that  I  know  of.  the  trade,  or  by  paying  for  the  stock  in 
from  year  to  year.  first  six  months  of  the  new  plan,  recalled  “The  local  newspaper  advertising  has  proportion  to  the  amount  its  earnings  fell 

“Under  the  contention  of  Lea  and  to  his  executives  that  instances  had  oc-  been  a  direct  help  to  our  local  jobbers  below  $20.  The  Howells  offered  to  re- 
Caldwell  they  claim  the  stock  for  less  curred  in  every  part  of  the  United  States  and  dealers.  It  has  identified  our  goods  lease  Lea  and  Caldwell  from  any  obliga- 
than  half  of  what  the  Constitution  paid  to  prove  each  of  the  nine  points  on  which  with  our  dealer  outlets  in  distinctive  com-  tion  to  go  forward  with  the  trade  as 
for  one  of  its  three  big  presses  last  year  his  company’s  campaign  was  based.  munities  a^  has  brought  to  the  support  soon  as  they  saw  that  a  difference  had 

or  for  the  warehouse  which  it  built  to  These  points  Mr.  McQuiston  brought  the  distributor  all  the  reputation  arisen,  but  the  Tennesse  publishers 
accommodate  its  newsprint.  The  whole  out,  were  Intimacy;  Flexibility;  Co-oper-  which  the  Westinghouse  Company  has  elected  to  go  on,  and  tendered  $54,350.^ 
contest  has  been  thrown  into  the  courts  ative  Tie-In ;  Greater  Interest ;  Instant  built  up  through  the  years.  as  principal  and  interest  or  approximately 

over  a  technicality.”  Action;  Telling  the  Industry’s  Story;  “Although  we  have  localized  our  cam-  one  twentieth  of  the  figure  mentioned  in 

The  petition  as  filed  in  court  alleges  Localizing  and  Nationalizing;  Checking  paigns  to  aid  our  salesmen  and  distrib-  the  contract  in  payment  for  the  stock, 
that  the  Howells  represented  in  the  con-  Results;  and  Getting  Full  Sales  Support,  utors  to  sell  goods  in  their  local  com-  Mr.  Lea  wired  the  following  statement 
tract  for  the  sale  of  the  newspaper  that  “As  an  advertising  man,  1  have  faith  munities  we  feel  that  we  have  success-  to  Editor  and  Publisher: 

the  net  earnings  of  the  Constitution  Pub-  in  advertising,”  said  Mr.  McQuiston  in  fully  maintained  the  national  aspect  of  “Messrs.  Caldwell  and  Lea  signed  a 
lishing  Company  for  the  first  three  an  exclusive  interview  for  Editor  &  our  advertising.  contract  for  the  purchase  of  the  Constitu- 

months  of  1927,  ending  March  31,  before  Publisher  at  Pittsburgh,  this  week.  “If  “By  occasionally  running  the  same  ad-  tion  in  the  early  summer.  The  contract 

the  payment  of  interest  on  bonds  and  I  did  not  have  faith  in  advertising  of  vertisement  simultaneously  in  many  provided,  among  other  things  for  a  vari- 
dividends.  but  after  all  other  charges,  de-  every  legitimate  kind,  I  would  be  in  some  cities,  by  adhering  to  distinctive  typo-  ation  in  price  dependent  upon  the  deter- 
ductions  and  reserves,  including  bad  debts,  other  profession,  for  no  advertising  exe-  graphical  makeup  in  all  our  advertise-  mination  by  Price,  Waterhouse  &  Co., 
were  $107,028.18.  The  interest  on  bonds  cutive  can  be  successful  without  an  im-  ments,  by  uniformity  of  space  units  and  of  net  earnings  for  the  first  quarter  of 

was  $5,529.14  which  left  the  net  earn-  plicit  faith  in  the  soundness  of  the  thing  by  similar  art  treatment  we  have  identi-  1927.  Price,  Waterhouse  &  Co.,  fixed 

ings,  as  repre.«ented,  $101,499.04,  or  slight-  he  advocates.  And  so  when,  some  six  fied  each  individual  advertisement  as  one  these  earnings  and  therefore  determined 
ly  more  than  $20  per  share  on  the  com-  months  ago,  the  Westinghouse  Company  of  a  nation-wide  series  so  that  we  are  the  price  to  be  paid  by  Messrs.  Caldwell 
mon  stock.  The  action  has  grown  out  announced  that  this  year  it  would  em-  everywhere  recognized  as  national  ad-  and  Lea. 

of  a  dispute  between  the  contracting  par-  bark  on  an  extensive  newspaper  advertis-  vertisers.  “The  price  being  thus  fixed  Messrs 

ties  over  a  difference  in  the  method  of  ing  program  I  was  confident  that  the  re-  “And  finally  we  have  secured  for  our  Caldwell  and  Lea  tendered  the  fuli 
bookkeeping  employed.  suits  accomplished  would  fully  justify  advertising  program  full  sales  support,  amount  of  the  same  and  demanded  the 

In  the  contract  is  was  agreed  that  Lea  such  a  move.  We  had  carefully  analyzed  We  have  ‘moved  out’  our  advertising  stock  which  had  been  placed  with  the 
and  Caldwell  would  pay  for  the  Howell  changing  business  conditions  and  had  from  Headquarters  into  the  field.  Our  trustee  for  delivery.  The  stock  not  bein 

stock  the  sum  of  $1,050,000  subject  to  the  fully  weighed  the  advantages  which  the  salesmen  share  the  responsibilities  for  di-  delivered  suit  was  filed  to  compel  the 

results  of  an  audit  to  be  made  by  Price,  newspapers  had  to  offer  us  in  our  selling  rect  sales  returns  from  every  advertising  deliverv  of  the  stock  The  sale  by  the 
Waterhouse  &  Co.  The  petition  in  treat-  problems  and  it  seemed  to  us  that  the  dollar  spent— and  they  are  using  our  ad-  Howells  covered  only  the  common  stock 

ing  the  subject  of  the  audit  and  its  re-  thing  to  do,  this  year,  was  to  concen-  vertising  to  an  extent  never  before  ob-  of  the  companv  which,  of  course,  makes 

suits  reads  as  follows:  trate  all  our  general  advertising  funds  tained.  the  purchasers  of  the  commaii  stock 

“By  the  terms  of  the  said  contract  of  in  newspaper  advertising.  “Yes.  our  newspaper  program,  scaled  assume  the  burden  of  the  bonds,  floating 

sale,  the  purchase  price  of  the  stock  was  “Now,  after  a  six  month  trial  I  am  by  any  measuring  stick,  has  been  success-  indebtedness  and  preferred  stock,  which 

to  be  determined  by  an  audit  to  be  made  more  than  ever  convinced  we  have  done  ful.  I  am  confident  that  we  are  only  of  themselves  amount  to  a  large  sum. 

by  Price,  Waterhouse  &  Co.,  one  of  the  the  right  thing.  The  major  objectives  now  beginning  to  realize  full  benefits  “The  contract  was  made  by  us  in  good 

leading  firms  of  certified  public  account-  which  we  had  hoped  to  attain  have  all  and  that  they  will  increase  as  time  goes  faith,  same  has  not  been  cancelled  or 

ants  in  America,  who  were  named  as  been  accomplish^.  We  have  made  some  on.  For.  after  all.  six  months  is  a  very  nullified,  and  we  expect  to  make  every 

auditors  therefor.  The  said  price  was  mistakes — we  will  doubtless  make  others,  short  period  for  so  comprehensive  a  plan  possible  effort  to  have  the  transaction 

to  be  fixed  as  follows:  It  was  repre-  but  a  cold  analysis  of  results  obtained  to  yield  maximum  returns.”  consummated  according  to  said  contract.” 
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HOLLISS  TO  MANAGE 
N.  Y.  DAILY  NEWS 


Atsistant  General  Manager  Promoted 
to  Succeed  W.  H.  Field,  Who  Re¬ 
mains  with  Picture  Paper 
as  Advisor 

Roy  C.  Holliss,  assistant  general 
nianager  of  tlie  .Vat'  York  Daily  Xezfs 
for  tlie  past  six  years,  has  been  appointed 
general  nianager 
succeeding  \V.  H. 
Field,  ^rr.  Field 
will  remain  with 
the  News  in  a 
supervisory  ca¬ 
pacity.  as  second 
vice-president  and 
a  director  of  the 
News  Syndicate 
Company. 

I!  e  f  o  r  e  the 
N'ews  was  started. 
Mr.  Holliss  was 
with  the  Chicago 
Tribimc,  serving 
the  latter  paper 
for  10  years  as 
in  charge  of  the 


Roy  C.  IIou.iss 


eastern  representative 
New  York  office. 

(hi  Jan.  1,  next  year,  Mr.  Holliss  will 
have  been  20  years  in  the  Chicago  Trib¬ 
une  organization.  He  began  as  a  classi¬ 
fied  solicitor  on  the  (hicago  Tribune, 
working  up  rapidly  through  the  ranks 
to  his  present  high  position. 

Mr.  Field  has  been  connected  with  the 
Patterson-McCorniick  newspaper  prop¬ 
erties  in  New  York  and  Chicago  since 
1909,  when  he  became  second  vice-presi¬ 
dent  and  business  manager  of  the  Chicago 
Tribune.  Graduated  from  Yale  with  the 
Class  of  1899,  Mr.  Field  spent  the  first 
nine  years  after  college  with  the  Frank 
A.  Munsey  Company  in  New  York.  He 
is  a  native  of  Vermont,  and  spends  con¬ 
siderable  time  each  year  at  Rutland. 

T  M.  Patterson,  publisher  of  the  News, 
said ; 

“Although  the  abilities  of  Mr.  Holliss 
are  highly  esteemed  by  the  management, 
nevertheless  it  is  with  the  greatest  regret 
that  this  step  is  taken.  Mr.  Field  in¬ 
sisted  upon  the  acceptance  of  his  resigna¬ 
tion  nearly  a  year  before  it  was  finally 
accepted.  Mr.  Field  intends  to  spend  the 
greater  part  of  his  time  at  his  home  in 
Rutland,  where  his  family  interests  are 
centered,  and  this  is  the  reason  for  his 
resignation.  He  will,  however,  fortu¬ 
nately  maintain  a  contact  with  the  News 
in  a  supervisory  capacity.  He  has  prom¬ 
ised  to  spend  not  less  than  three  months 
of  the  year  with  this  newspaper,  the  suc¬ 
cess  of  which  is  so  largely  due  to  him.” 

CANADIAN  AGENCIES  MEET 


EDITOR  &  PUBLISHER 
CALEND.\R 

Oft.  26-27 — .American  Assn,  of  Ad¬ 
vertising  .Agencies.  11th  annual 
convention.  Mayflower  Hotel, 
Washington.  I).  C. 

Oct.  27-29 — Missouri  Press  Assn., 
meeting.  Joplin.  Mo. 

Oct.  27-29 — West  Virginia  State 
Newspaper  Council,  annual  con¬ 
vention.  Morgantown.  W.  Va. 

Oct.  28-29 — International  Advertis¬ 
ing  .Assn..  Ninth  District  conven¬ 
tion,  Lincoln.  Neb. 

Oct.  28 — Country  Newspapermen’s 
Short  Course,  Iowa  State  Col¬ 
lege,  .Ames.  la. 

Oct.  31-Nov.  1-2 — .American  News¬ 
paper  Publishers  .Assn.,  fall  con¬ 
vention,  Cavalier  Hotel,  Vir¬ 
ginia  Beach.  Va. 

Oct.  31-Nov.  1-2 — Assn,  of  National 
•Advertisers,  annual  convention. 
Hotel  Roosevelt,  New  Aork. 


CONDUCTS  COOKING  SCHOOL 


Miss  Cullen  in  Charge  of  Cleveland 
Plain  Dealer’s  Annual  School 

Miss  .Ann  B.  Cullen  who  represents 
the  national  advertising  department  of 
the  Clez'claiid  Plain  Dealer  recently  con¬ 
ducted  the  Plain 
Dealer's  Fourth 
-Annual  Home 
Maker's  School, 
held  at  Cleve- 
1  a  n  d 's  Masonic 
Temple,  Oct.  11- 
13. 

Four  capacity 
audiences  at¬ 
tended  to  hear 
lectures  bv  Miss 
Jessie  M.  De- 
Both,  Chicago  do¬ 
mestic  science 
expert.  Twelve 
thousand  women 
attended  the  four 

sessions  as  well  as  a  large  number  of 
men  who  came  along  with  their  wives 
to  the  newest  ideas  in  home  making. 


PRESS  PREFERENCE  ON 
RADIO  PROPOSED 

Newspaper  Dispatches  Would  Be  Given 
First  Rights  by  Amendment  Pre¬ 
sented  Radiotelgraph 
Conference 


-Ann  B.  Cullen 


REPORTER  INDICTED 
FOR  STOLEN  STORY 

Charge  of  Larceny  Returned  Against 
Fred  Thompson,  Boston  Post,  for 
Alleged  Part  in  Theft  of 
Smith  Letter 


J.  Laporte  Declares  Newspapers  Best 
for  Advertisers 

Merchants,  agents  and  publishers  united 
in  a  general  discussion  of  problems  at 
the  semi-annual  meeting  of  the  Canadian 
-Association  of  Advertising  -Agencies,  held 
Monday  in  the  Mount  Royal  Hotel,  Mon¬ 
treal.  Joe  Laporte,  vice-president  and 
general  manager  of  Laporte,  Martin,  Ltd., 
told  what  the  merchant  thought  of  adver¬ 
tising  ;  W.  J.  C.  Sutton,  advertising  man¬ 
ager  and  director  of  the  Montreal 
Gazette,  introduced  the  aspect  of  the 
newspaper  publisher,  while  T.  H.  Yuli, 
president  of  the  Canadian  Association  of 
Advertising  Agencies,  contributed  the 
views  of  the  advertising  men,  being  sup¬ 
ported  by  other  members. 

“.Advertising  is  the  right  hand  of 
business,”  declared  Mr.  Laporte.  “Today 
a  business  has  no  right  to  be  without  its 
advertising  agency.  And  the  agency  has 
no  right  to  take  on  an  account  unless  it 
is  sure  it  can  make  that  business  progress, 
unless  it  can  succeed  in  getting  the  right 
return  for  the  amount  expended.” 


A  grand  jury  in  Concord,  N.  H.,  on 
Oct.  18,  indicted  Fred  H.  Thompson, 
reporter  on  the  Poston  (Mass.)  Post 
staff,  on  a  charge  of  larceny  and  pro¬ 
curing  tlie  Commission  of  larceny  for  the 
theft  from  the  Rumford  Press  of  a  copy 
of  a  letter  written  by  Gov.  -Alfred  E. 
Smith  of  New  York  for  publication  in 
the  Atlantic  Monthly. 

The  article,  published  last  spring  by 

the  -Atlantic,  outlined  the  Governor's 

views  toward  the  holding  of  public  office 
by  members  of  the  Roman  Catholic 

Church.  The  greater  part  of  it  was 
published  in  the  Boston  Post  prior  to 
its  appearance  in  the  -Atlantic  Monthly. 

Charges  were  brought  against  Thomp¬ 
son  in  Concord  last  spring  and  his  extra¬ 
dition  was  sought.  An  extradition  order 
was  granted  by  Gov.  Fuller  of  Massa¬ 
chusetts  and  counsel  for  Thompson 

appealed  to  the  Federal  courts  for  a 
writ  of  habeas  corpus  which  was  refused. 
Thornpson  now  is  at  liberty  under  bail 
pending  decision  in  this  case. 

-An  indictment  against  Thompson  and 
three  other  officials  and  employes  of  the 
Post  on  a  charge  of  violating  the  United 
States  copyright  law  was  returned  by  a 
Federal  grand  jury  in  Boston  several 
months  ago. 


PATERNO  NAMED  EDITOR 

Francis  V.  Paterno  has  been  appointed 
editor  of  the  three  newspapers  published 
in  Brooklyn  by  the  Home  Talk  Publish¬ 
ing  Company,  which  are  the  Home  Talk- 
Brooklyn  Weekly  Xezvs,  the  Item  and  the 
Brooklyn  Sunday  Star. 


QfiN'CY,  Mass.,  Oct.  20. — .After  hear¬ 
ing  lengthy  arguments  by  counsel  for 
both  sides.  Judge  Lowell,  Federal  Dis¬ 
trict  Court  of  Boston,  yesterday  took  un¬ 
der  advisempt  the  suit  of  Atlantic 
Monthly  against  Bostmt  Post,  resulting 
from  premature  publication  of  Governor 
Smith's  article.  There  were  three  de¬ 
fense  motions,  one  to  dismiss,  second  to 
expurge  from  the  bill  of  complaint,  third 
to  elect  the  amount  of  damages  to  be 
paid.  Counsel  was  given  one  week  in 
which  to  file  briefs.  According  to  the 
defen.se.  a  similar  petition  had  been  dis¬ 
missed  in  Federal  Court,  New  A'ork,  on 
grounds  of  procedure.  The  technical 
ground  for  attack  yesterday  was  on  the 
basis  that  redress  is  sought  under  the 
Copyright  law,  whereas  the  plaintiff  has 
not  complied  with  the  terms  of  the 
statute  in  obtaining  copyright  in  a  proper 
manner.  .An  important  ruling  made  by 
the  court  was  that  service  had  been 
made  properly  on  the  defendant  in  com¬ 
pliance  with  the  statute.  The  defense 
argued  the  statute  requires  notice  must 
be  made  upon  a  defendant  either  by  ser¬ 
vice  or  other  written  notice. 

If  service  was  not  properly  made 
under  the  statute,  it  was  argued, 
recovery  in  the  suit  is  limited  to 
not  less  than  $250  nor  more  than 
$5,000. 


LITTLE  ROCK  DAILY 
NEWS  SUSPENDS 

Paper  Ceases  Publicat'.on  Oct.  11, 
Following  Move  to  Have  a 
Receiver  Appointed — Myers 
was  Publisher 

Suspension  of  the  Little  Kock  Daily 
Xezos,  which  issued  its  last  edition  Tues¬ 
day,  Oct.  11,  followed  a  move  to  have  it 
placed  in  the  hands  of  a  receiver  after 
$40,tMX)  worth  of  first  mortgage  bonds 
against  it  had  been  sold. 

A  petition  in  voluntary  bankruptcy  was 
filed  in  United  States  District  Court 
Monday,  Oct.  10,  by  an  attorney  for  three 
creditors,  who  alleged  that  the  newspaper 
had  committed  acts  in  bankruptcy  in  per¬ 
mitting  judgments  to  be  awarded  against 
it  in  state  courts.  As  the  summons  served 
on  the  paper  allowed  15  days  in  which  to 
answer,  no  further  action  in  the  bank¬ 
ruptcy  proceedings  is  expected  until  next 
week. 

L.  B.  Myers,  publisher,  said  that  the 
effort  to  throw  the  paper  into  receiver¬ 
ship  would  not  be  contested. 

'The  bonds  were  bought  by  J.  H.  Stan¬ 
ley,  as  trustee,  who  said  the  negotiations 
were  confidential  and  declined  to  reveal 
the  identity  of  the  new  bondholders,  who 
paid  50  cents  on  the  dollar  for  the  se¬ 
curities,  it  was  said. 

The  paper  formerly  was  owned  by  a 
company  headed  by  C.  C.  Kavanaugh, 
banker,  which  issued  the  first  mortgage 
bonds  They  were  bought  by  Bishop 
John  B.  Morris,  of  the  (Tatholic  diocese 
of  Little  Rock,  who  subsequently  sold 
them,  with  other  property,  to  the  late 
Brady  estate  of  Oklahoma  City. 


OWENS  SUCCEEDS  ADAMS 


By  J.  B.\rt  Campbell 

( Correspondent,  Editor 
lisher) 

Washington,  Oct.  19. — Press  dis¬ 
patches  would  be  given  preference  over 
all  other  private  business  in  transmission 
by  radio  from  ship  to  shore  and  from 
shore  to  ship  under  the  terms  of  an 
amendment  recommended  to  the  Inter¬ 
national  Radiotelegraph  Conference,  now 
in  session  here,  by  its  Committee  on 
Tariffs,  Word  (Jount  and  -Accounting. 

This  innovation,  so  far  as  radio  is  con¬ 
cerned,  was  suggested  in  committee  by  the 
Netlierlands  delegation.  It  provides,  in 
addition  to  the  preference  accorded  news 
handled  from  ship  and  shore  and  vice 
versa  that  special  rates  for  such  service 
may  be  made  under  agreement  lx;tween 
private  coriKirations  and  governmental 
administrations. 

Indications  are  that  the  Netherlands 
proposal  will  be  embodied  in  the  radio¬ 
telegraph  convention  now  being  framed 
The  reaction  to  it  in  committee  was  de¬ 
cidedly  favorable  and  it  is  expected  to  re¬ 
ceive  like  treatment  in  the  assembly.  The 
priority  proposed  to  be  given  “press”  in 
marine  radio  transmission  would  apply  in 
all  normal  conditions.  Exceptions  to  the 
general  rule  of  priority  would  be  made 
only  in  times  of  stress  or  danger.  Dis¬ 
cretion  in  handling  news  matter  would  be 
lodged  in  ships  masters  and  others  en¬ 
trusted  with  the  dispatch  of  such  intelli¬ 
gence. 

It  is  the  belief  of  various  countries  rep¬ 
resented  in  the  conference  that  no  inter¬ 
est  would  be  prejudiced  by  an  inter¬ 
national  rule  giving  news  prior  rights 
tween  ships  and  shore  stations  and  that 
the  arrangement  can  be  regulated  in  a 
manner  satisfactory  to  communication 
companies  and  others  concerned. 

Conflict  between  government  and  pri¬ 
vate  radio  initiative  continues  to  crop  up 
in  debate  in  the  committees  into  which 
the  international  conference  has  been  sub¬ 
divided.  Foreign  delegates  appear  to  be 
ob.sessed  with  the  idea  that  the  American 
group  is  attempting  to  frame  the  conven¬ 
tion  in  accordance  with  the  alleged 
demands  of  American  corporations  trans¬ 
mitting  by  radio  and  wdres.  The  irrita¬ 
tion  over  this  question  of  government 
ownership  vs.  private  ownership  and  man¬ 
agement  has  been  discussed  with  a  good 
deal  of  heat  in  connection  with  Article  2, 
dealing  with  technical  regulations  which 
it  has  been  recommended  shall  be  ap¬ 
pended  to  the  convention  proper.  This 
article  is  of  special  importance  to  the 
United  States  delegation  which  seeks  to 
incorporate  in  it  its  proposal  distinguish¬ 
ing  between  European  systems  of  radio 
control  by  government  management  and 
the  American-Canadian  system  of  radio 
control  by  private  corporations. 


Namesl  Editor  of  Baltimore  Sun — Staff 
Member  Since  1911 

John  W.  Owens  has  been  appointed 
editor  of  the  Baltimore  Sun  in  succession 
to  the  late  John  Haslup  Adams,  that  pa¬ 
per  announced  Oct.  20. 

Mr.  Owens,  who  is  a  Marylander, 
joined  the  staff  of  the  Sun  in  1911.  In 
1921  he  was  transferred  to  the  Washing¬ 
ton  bureau,  and  in  1924  he  was  made 
London  correspondent. 

-After  serving  a  year  in  London  Mr. 
Owens  returned  to  Baltimore  to  become 
chief  assistant  to  Mr.  Adams. 

CARNEY  UNDERGOES  OPERATION 

E.  M.  Carney,  promotion  manager  of 
the  Hearst  newspapers,  was  operated  on 
for  appendicitis  last  week  in  New  York, 
Mr.  Carney  recently  visited  Mr.  Hearst 
at  his  California  home  and  was  taken 
suddenly  ill  on  the  return  journeys 
He  was  reported  doing  well  at  the 
hospital. 


MERCHANTS  GAIN  DELAY 

Detroit  merchants  have  been  granted 
until  Nov.  14  to  prepare  arguments  in 
their  defense  in  the  controversy  that  has 
developed  since  the  city  attornev  ruled 
that  distribution  of  the  Detroit  ShokPiut 
Xezvs  was  in  violation  of  a  local  or¬ 
dinance.  John  F.  Simmons,  secretary  of 
the  Detroit  Federation  of  Labor,  who 
sponsored  the  petition  objecting  to  cir¬ 
culation  of  the  Shopping  News,  protested 
against  the  postponement. 


H.  P.  BRANDON  RESIGNS 

Hany  P.  Brandon  has  resigned  M 
managing  editor  of  _  the  Columbus  Ohio 
State  Journal,  effective  Nov.  1,  to  engage 
in  the  insurance  business  with  his  father 
in  Columbus.  He  will  be  succeeded  by 
H.  Mowrey. 

PRINTS  209  PAGE  EDITION 

The  Dallas  Nezv/  annual  State  Fair 
edition,  Oct.  9,  contained  206  pages. 
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WORLD  PLANT  REMADE  WHILE  PRESSES  ROARED 

$1,500,000  Spent  in  Dramatic  Newspaper  Engineering  Feat — Thirty  New  Press  Units  Installed  in 

Cramped  Space — Other  Difficult  Changes  Made 


'ITHOUT  missing  an  edition-time  or  “badlv  printed  newspaper,”  which  af-  At  the  height  of  this  activity,  a  fire  in  system — a  system,  by  the  way,  which  is 
a  mail  train  over  a  period  of  four  fected  both  readers  and  advertisers  alike,  the  main  pressroom  almost  destroyed  one  automatically  controlled  by  the  operation 
wars,  there  has  been  in  progress  far  be-  Paper  came  from  the  World’s  own  of  the  big  Hoe  color  presses  on  the  eve  of  the  press,  and  one  that  has  been  found 
iow  the  surface  of  Park  Row  since  1923  three  mills.  Operating  at  different  points,  of  its  removal  to  the  annex.  Time  was  actually  to  increase  the  speed  of  the  press. 

task  of  rebuilding  that  stands  out  as  with  varying  water  and  pulp  conditions,  precious,  ami  the  plans  were  not  inter-  A  little  more  space  now  being  available, 
one  of  the  most  dramatic  pieces  of  engi-  uniformity  in  the  paper  stock  was  im-  rupted.  The  moving  was  resumed  al-  the  eight  Duplex  units  in  the  annex  were 

neering  in  recent  newspaper  history.  .At  possible.  This,  in  conjunction  with  the  most  as  soon  as  the  metal  was  cooled,  moved  b.ick  to  the  main  pressroom,  and 

3  cost  of  $1,500,000,  the  pressroom  of  the  disadvantages  in  mechanical  equipment,  and  in  a  few  weeks  Mr.  Williamson  had  with  .30  straight  line  Duplex  units  in- 

Vctt'  York  World  and  Eicning  World  added  to  the  general  criticism  of  the  the  color  giant  entirely  rebuilt  and  reas-  stalled,  out  of  45  figured  as  the  ultifnate 

iias  been  changed  from  one  of  the  oldest  World’s  letter-press.  One  of  the  first  sembled  in  its  allotted  space  in  the  neces-  retiiiirement,  aided  by  the  existing  Hoe 
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m  the  city— a  gen¬ 
eration  ago  the 
pride  of  the  news¬ 
paper  world — into 
one  of  the  most 
modern  in  equip¬ 
ment  and  efficiency 
in  the  country. 

This  huge  task 
has  been  accom¬ 
plished  in  a  plant 
ttat  is  in  operation 
24  hours  a  day,  its 
only  shutdown  be¬ 
ing  from  5  A.  M. 
to  7  P.  M.  Sun¬ 
days,  respor.sible 
for  an  average  pro¬ 
duction  of  al)out 
100,000  morning  and 
eiening  newspapers 
a  day,  ranging  in 
size  from  the  32- 
to  48-page  daily 
and  evening  edi¬ 
tions  to  the  big 
Sunday  paper  com¬ 
prising  more  than 
pages. 

In  fact,  so  great 
was  the  pressure  of 
production  during 
a  long  period  of 
tutire  reconstruc¬ 
tion  that  much  of 
the  work  had  to  be 

confined  to  the  summer  months,  when 
the  natural  recession  in  advertising  made 
smaller  papers  possible. 

Four  years  ago  the  World  began  to 


Above  is  one  of  the  new  installations  in  the  pressroom  of  the  l\ew  York  World.  In  all,  30  units  have  been  installed, 
out  of  45  units  provided  for.  From  left  to  right.  Ralph  Pulitzer,  editor;  J.  F.  Bresnahan,  business  manager;  Foster 
Gilroy,  assistant  business  manager,  and  Frank  J.  Srhlosser,  foreman  of  the  pressroom. 

steps  in  the  general  transformation  of 
the  whole  matter  of  prcxluction  was  the 
disposal  of  the  paper  mills  and  the  mak¬ 
ing  of  a  contract  which  insured  a  supply 


and  Scott  equip¬ 
ment,  the  World 
Pressroom  took  on 
an  air  of  moderni¬ 
zation  that  was  at 
once  reflected  in  a 
bettered  product. 

True,  it  is  still 
a  most  compact 
manuf  a  c  t  u  r  i  n  g 
plant.  Half-floors 
have  been  built-in 
to  accommodate  the 
long  batteries  of 
straight  line  units, 
while  alongside 
them,  dipping  deep 
down  to  lower 
levels,  are  the  big 
Scotts,  with  only 
an  inch  clearance 
between  ceiling  and 
topbar. 

“.After  all,”  said 
Mr.  Williamson,  in 
commenting  on  this 
close  shave,  “it 
doesn’t  even  require 
an  inch  in  which 
to  stretch  a  web  of 
newsprint.” 

The  reader  might 
well  come  to  the 
conclusion  that  the 
physical  reconstruc¬ 
tion  of  the  World’s 

sary  new  building  across  the  street,  pressroom  was  a  big  enough  job  in  itself 
During  the  removal  of  this  equipment,  to  tax  the  engineering  ability  of  the 
Bresnahan  and  Williamson  began  the  task  men  who  tackled  it,  but  the  actual  build- 
of  finding  press  equipment  suitable  to  the  ing  of  the  presses  was  an  incident — 


feel  the  handicap  of  old  equipment.  A  of  white  paper  from  one  source — a  move  peculiar  requirements  of  the  space  at  their  important  to  be  sure,  but  dependent  upon 


mounting  volume  of  advertising  demand¬ 
ed  a  number  of  pages  often  beyond  the 
capacity  of  a  pressroom  designed  to  meet 
the  requirements  of  1908,  the  last  date  at 
ahich  an  addition  was  made  to  the  origi¬ 
nal  building,  which  was  opened  in  1890. 

One  of  the  first  problems  which  faced 
J.  F.  Bresnahan,  business  manager,  was 
the  location  of  the  Pulitzer  Building  it¬ 
self.  Facing  Park  Row,  it  had  the 
Brooklyn  Bridge  Elevated  terminus  on 
one  side,  and  William  and  Frankfort 
streets,  both  very  narrow  thoroughfares, 
on  the  other  two  sides.  Not  only  was 


which  has  recently  given  the  W  orld  a  disposal.  As  far  back  as  the  extraordi-  other  far-reaching  changes, 
much  imprmed  appearance.  nary  ’ooom  following  the  W’orld  War,  the  In  the  first  place,  to  make  more  room, 

W  ith  this  basic  problem  out  of  the  way,  original  Hoe  equipment  of  the  World  had  the  old  boiler  room,  which  had  for  years 


Mr.  Bresnahan  called  in  the  advice  of 
Glenn  Williamson,  mechanical  superin¬ 
tendent,  in  tackling  the  question  of  the 
pressroom.  Owing  to  its  type  of  con¬ 
struction,  the  lower  floors  of  the  W’orld 
building  offered  no  wide  sweep  of  un¬ 
broken  floor  space  common  to  the  modern 
steel  structure.  Huge  pillars,  several  feet 
square,  increased  in  size  the  lower  one 
descended,  so  that  in  the  pressroom  they 
became  serious  obstacles  to  the  erection 


been  fortified  with  two  Scott  octuples. 
This  was  a  time  when  the  search  for 
presses  was  country-wide.  The  Hoe 
Company’s  output  was  sold  up  for  two 
years.  Scott  deliveries  to  the  W’orld 
were  a  year  late.  Every  big  newspaper 
in  the  country  was  crying  for  presses. 


supplied  the  W'orld  with  heat,  had  to  be 
scrapi>ed.  To  supply  this  deficiency,  a 
trunk  of  the  New  York  Steam  Company 
was  tapped  several  hundred  feet  away 
and  a  supply  brought  in  under  William 
street. 

This  meant  an  entire  recMistruction  of 


W’ith  part  of  the  Hoe  equipment  across  the  auxiliary  equipment  far  underground. 


the  street,  and  the  two  Scotts  remaining, 
Mr.  Williamson  made  careful  calcula¬ 
tions  and  determined  that  the  space  avail- 


there  no  room  for  expanding  the  build-  of  .straight  line  units.  There  w'as  height,  able  demanded  a  condensed  straight  line 


ing,  but  there  was  no  chance  of  going 
deeper  down  into  the  earth,  for  the  rea¬ 
son  that  the  building  is  on  the  edge  of 
what  was  once  a  swamp,  extending  from 
Park  Row  to  the  East  River,  and  at  the 
time  of  its  erection  it  was  one  of  the 


amply  filled  by  the  towering  Hoe  double- 
octuples,  but  there  was  neither  length  nor 
breadth  available  without  a  general  scrap¬ 
ping  of  the  entire  existing  equipment 
How  to  do  this  in  a  24-hour  plant,  de¬ 
pendent  upon  the  most  exacting  delivery 


Steam  lines  had  to  be  re-routed,  a  ma¬ 
chine  shop  moved  to  another  part  of  the 
sub-basement,  and  the  streotyping  plant 
moved  from  the  mail  room  floor  to  a 
lower  level,  approximating  as  closely  as 
possible  a  common  press  level. 

The  W’orld  for  years  was  equipped 
with  four  Senior  Autoplate  machines. 
Only  27  of  these  were  ever  made,  and 
the  model  was  discontinued  in  1907.  Re¬ 


press  not  exceeding  6  feet  9  inches  from 
center  to  center  of  units.  To  thoroughly 
modernize  the  plant,  45  units  were  re¬ 
quired. 

Two  of  the  largest  builders  in  the 
country  declared  that  a  press  of  such 

first  skyscrapers  to  rise  upon  what  was  schedules,  was  the  major  problem  which  close  clearances  was  impracticable.  They  placing  these,  a  battery  of  four  double- 

Itnown  as  a  “floating  foundation.”  In  Bresnahan  and  Williamson  undertook  to  preferred  not  to  tackle  the  job.  juniors  were  installed  under  greatly  im- 

iact,  old  maps  designate  this  entire  sec-  solve.  Mr.  Williamson  then  took  the  matter  proved  operating  conditions, 

tion  as  “The  Swamp.”  So,  not  only  was  The  first  step  was  to  move  as  much  of  up  with  the  Duplex  Company.  Up  to  High-spee<l  conveyors  operating  in  an 
space  an  apparently  overwhelming  factor,  the  old  equipment  as  possible  to  a  point  that  time  the  Duplex  policy  was  pledged  endless  chain  deliver  the  plates  to  the 
fi>it  the  question  of  delivery  in  the  midst  where  it  could  still  be  operated  while  to  tubular  presses,  and  it  took  a  just  pride  presses,  and  without  changing  direction 

of  one  of  the  most  congested  traffic  cen-  new  units  were  being  installed.  .Across  in  <ts  product.  The  company  demurred  deliver  used  plates  back  to  the  melting 

ters  of  the  city  was  a  problem  growing  Frankfort  street  the  World  owned  several  at  changing  their  manufacturing  policy  to  pots.  Many  valuable  hours  of  time  per 

My  in  importance.  old  buildings.  On  one  of  these  sites  a  the  extent  of  entering  the  two-plate  week  were  gained  by  this  speedy  installa- 


metropolitan  press  field. 

Weeks  of  negotiations  ensued,  and 
finally  the  Duplex  management  consented 
to  undertake  the  construction  of  the  type 
of  press  which  the  exigencies  of  space 


tion.  It  is  worthy  of  note  that  the  last 
of  the  Senior  .Autoplates,  which  originally 
cost  $25,000  each,  to  leave  the  World’s 
stereotyping  room  was  requisitioned  by 
the  manufacturers  for  exhibition  pur¬ 
poses. 

Widespread  press  changes  had  their 


The  original  pressroom  of  the  World  new,  modern  five-story  structure  was 

was  ample  for  its  needs.  At  the  time  of  erected.  Into  this  were  moved  two  Hoe 

rts  erection,  space  was  plentiful.  Huge  color  presses,  to  handle  the  Sunday  color 

Hoe  presses  towered  twenty  feet  from  sections.  A  tunnel  was  dug  under  Frank- 

bed-lines.  The  straight  line,  multi-  fort  street  and  a  carrier  system  installed  .  „  _  . 

pie  unit  press  was  unknown,  and  the  to  handle  plates  from  the  stereotyping  demanded.  The  result  is  claimed  to  be 

building  was  designed  to  accommodate  the  department  in  the  main  building.  These  the  most  compact  high-speed  press  equip-  _ _ _  _  _ _  _ 

b^f  type  of  press  of  that  day — the  un-  plates  were  speeded  underground  and  de-  ment  ever  erected  in  so  confined  a  space,  natural  reaction  in  the  necessity  for  a 
wieldy  double-octuple  of  the  90’s.  livered  to  two  different  press  levels  in  Some  idea  of  the  problems  that  the  engi-  complete  rebuilding  of  delivery  outlets. 

Not  only  was  this  press  equipment  un-  the  annex.  Production  necessities  be-  neers  faced  in  the  erection  of  these  units  Originally,  the  papers  were  conveyed 
*blf  to  cope  with  changed  production  de-  coming  acute  during  these  operations,  may  be  obtained  from  the  fact  that  so  from  ^  the  pressroom  level  to  the  mail 
"’ands,  but  through  age  and  the  absence  eight  of  the  new  heavy-duty  Duplex  units  close  were  the  tolerances  surrounding  the  room  by  means  of  a  battery  of  small  ele- 
uf  more  modern  developments  it  turned  were  hastily  assembled  in  the  annex,  and  presses  that  ordinary  methods  of  oiling  vators,  necessitating  both  slow  and  ex- 

'”>1  a  paper  that  gained  for  the  World  an  entirely  new  delivery  outlet  was  con-  were  impossible,  and  Mr.  Williamson  was  pensive  handling  of  bundles  at  both  ends, 

unenviable  reputation  of  being  a  structed  leading  in  to  William  street.  obliged  to  develop  an  entirely  new  oiling  (Continued  on  page  44) 
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Editor  &  Publisher  for  October  22,  1927 


FIRST  PICTURE  OF  CHICAGO  DAILY  NEWS  BUILDING 


Herewith  is  presented  the  first  view  that  has  been  made  public  of  the  extraordinary  newspaper  building  which  is  about 
to  be  erected  to  house  Chicago  Daily  News,  of  which  Walter  A.  Strong  is  publisher.  This  view  is  from  a  preliminary 
drawing  by  the  architects,  Holabird  &  Roche.  The  location  is  on  Chicago  River,  between  Washington  and  Madison 
Streets.  The  cost  or  other  details  of  the  huge  structure  have  not  been  announced.  Work  on  the  plant  has  been  held 
up  through  failure  of  the  Illinois  Commerce  Commission  to  approve  the  sale  of  “air  rights”  over  some  of  the  railroad 

tracks  entering  Union  Station. 


N.  Y.  STATE  PUBLISHERS 
MEET  IN  SYRACUSE 

Oswald  Garrison  Villard  and  Louis 
Wiley  Banquet  Speakers — Latter 
Urges  a  More  Militant 
Journalism 

(By  telegraph  to  Edit(»  &  Publisher’) 
Syracuse,  N.  Y.,  Oct.  19. — Oswald 
Garrison  V'illard,  editor  of  The  Nation 


Newspaper  consolidations  were  men-  ARONHIME  JOINS  HERALD-POST 
tioned  as  detrimental  to  the  advancement  - 

-f  stated  Advertising  Director  of  Louisville  Cour- 

ol  dailies  have  been  so  effected  trom  .  ,  ,  .  ^  •  n «. 

January  to  August  this  year.  ler-Joumal  and  Times  Named  B.M. 

The  future  of  international  friendship  Morris  F.  .\ronhime,  for  nine  years 


SAYS  ADVERTISING  HAS 
MADE  PRESS  FREE 

Newspapers  Now  Have  a  Defigii, 
Stock  in  Trade,  William  A. 

White  Tells  Iowa 
Group 

Resolutions  commending  the  L'niversitt 
of  Iowa  schixil  of  journalism,  expressinj 
confidence  in  the  work  of  E.  1'.  Tucktr 
managing  director  of  the  Iowa  Prtsj 
.Association,  and  criticizing,  the  govern¬ 
ment  for  printing  stamped,  return  en¬ 
velopes,  with  a  pledge  to  continue  the 
battle  against  this  unfair  competition, 
marked  the  closing  business  session  ot 
the  fourth  annual  convention  of  the 
southeastern  district  members  of  the 
Iowa  Press  Association  in  the  Old 
Capitol  building  at  the  University  oi 
Iowa,  Iowa  City,  Oct.  15. 

William  Allen  White,  Emporia  (Kan.) 
Gazette  edior  and  publisher,  recounted 
the  changes  that  have  marked  the  pii). 
lishing  business  in  the  last  four  decadej 
in  his  address  in  the  auditorium  Fridav 
evening.  He  told  how  in  that  span  of 
years  the  small  town  newspapers  have 
arisen  from  a  status  of  “polite  beggarv’ 
to  a  position  where  they  have  a  deiinite 
stock  in  trade  for  sale,  both  to  mer¬ 
chants  and  readers,  and  have  found  them, 
selves  in  the  position  where  they  do  not 
have  to  depend  upon  the  “sometimes 
generous  but  more  often  thoughtless 
wiles  of  human  nature”  for  revenue  to 
exist.  Advertising,  Mr.  White  asserted, 
has  made  the  change  possible. 

The  end  of  this  advertising  era  is  not 
yet  in  sight,  the  Kansas  editor  said,  and 
its  possibilities,  both  in  the  welfare  ol 
man  and  in  the  sound  entrenchment  oi 
greater  and  more  independent  papers,  can 
not  yet  be  foreseen. 

M  the  final  session  shop  talks  and  dis¬ 
cussions  were  led  by  H.  L  GriffitlL 
Clayton  County  Register;  Don  L.  Berry 
Indianola  Record  and  Tribune;  S.  It  ; 
Stouft'er,  Sac  City  Sun;  F'red  M.  Poi-  ■ 
nail,  formerly  of  the  Des  Moines  Cafiti, 
now  university  editor ;  President  Walter 
.\.  Jessup,  president  of  the  universitv,  * 
and  Mr.  Tucker.  Luncheon  in  the  loia  I 
Memorial  Union  followed  and  the  after- ; 
noon  was  spent  at  the  athletic  M  ] 
where  the  editors  saw  the  Iowa  team 
defeat  Wabash,  38  to  0. 

J.  N.  Stonebraker,  co-publisher  of  the 
I  Webster  City  Daily  Freeman-Jottnil 
told  the  convention  that  the  metropolitan 
newspaper  is  entering  the  ranks  of  “bif  | 
business”  at  no  risk  to  its  freedom. 


peoples  of  various  nations  than  upon  all 
the  diplomatic  exchanges,  Louis  Wiley 
declared  in  his  speech. 

Citing  a  recently  published  article  in 
which  it  was  said  that  Europe  needs  more 


in  addressing  the  fall  meeting  of  the  anything  else  more  newspapers 

New  York  St^e  Publishers  .\ssociation  .^^-j,ich  will  present  the  news  fully  and 
at  the  Hotel  Syracuse,  Wednesday  eve-  fajriy  as  do  the  .American  newspapers. 


ing,  decried  the  “Lost  Art  of  Thinking” 
exhibited  by  newspapers  as  detrimental 
to  public  welfare  and  progress  in 
this  country.  Louis  Wiley,  business 


Mr.  Wiley  asserted :  “that  is  a  conclu¬ 
sion  which  everyone  who  has  studied  the 
situation  abroad  will  endorse.” 

Censorship  of  the  advertising  columns 


manager  of  the  Nezv  1  ork  Tones,  was  ^  newspaper  should  be  one  of  the 
also  a  speaker  at  the  banquet  in  connec-  fundamentals  of  newspaper  publishing, 
tion  with  the  two-day  session  which  because  advertising  is  fraudulent,  but 


ended  Thursday. 

Economic  and  political  issues  with 


for  the  last  seven  Co-incident  with  the  convention  Tk 
years  director  t)f  Palimpsest,  a  University  of  Iowa  joanul 
advertising  for  contained  an  article  by  John  E.  Brigp, 
those  two  papers,  editor,  pointing  out  that  20  Iowa  ntis- 
has  resigned  to  papers  have  ceased  to  exist  in  the  li« 
become  business  two  years.  “The  mortality  rate,"  ti* 
manager  of  the  article  declared,  “is  steadily  risinj 
Louisvdle  Her-  Newspaper  mergers  characterize  i"- 
aid -Post,  pub-  present  era  in  journalism;  nor  have j 

lished  by  James  casualties  been  chiefly  confined  t 
B.  Brown.  The  struggling  weeklies.  Old  and  influrr’- 
change  is  effec-  dailies  like  the  Cedar  Rapids  RePublicm. 
tive  Nov.  1.  th?  Moines  Capital  and  the 
Mr  Aronhime  Times-Joumal  have  succumbed.” 


because  it  is  honest,  Mr.  Wiley  said. 
“Censorship  is  to  keep  out  the  unscrupul- 


which  the  country  is  faced  are  not  given  Qyg  few,”  he  asserted,  “to  protect  the 


Morris  F.  .Aronhime 


tive  Nov.  1. 

Mr.  Aronhime 
has  enjoyed  a 
wide  reputation 
in  the  field  of 


ANOTHER  EDITOR  DEPORTED 


forceful  treatment  in  news  and  m  edi-  legitimate  interests  of  the  vast  majority  advertising  and  advertising  management.  A  third  Mexican  newspapermans: 
tonal  opinion  such  as  characterized  the  honest  ones.  If  we  permit  the  dis-  Recently  he  was  made  a  member  of  the  deported  on  Oct.  13,  when  Victor!" 
writing  of  well  known  eclitors  ot  the  honest  ones  to  offer  lures  to  trap  readers,  advisory  council  of  the  International  Salado  .Mvarez,  editorial  staff  writer  i 
past  -Mr.  \illarcl  cteclarert.  \\  e  have  out-  lowering  the  standards  of  all  ad  Association  of  Newspaper  .•\dvertising  Mexico  City  £.rfr/-rior.  was.placed  upon 

standing  editors  who  have  devoted  them-  vertising.”  Executives.  train  for  the  United  States  aci-mp-r 

selves  to  f^eat  causes,  local  as  well  as  - -  -  Department  of  tlie! 

national,  he  said.  Exceptions  were  CHICAGO  EDITOR  FREED  STANLEY  SYMAN  PROMOTED  terior.  He  was  permitted  to  make  pa; 

Hs  of  ffie  '7Ga./“SH.Vrr:  Charles  S.  Roe,  editor  of  the  Chicago  Stanl.v  Svman  fnr  nact  ihr..  l-^tions  for  his_trip.  _His  deportation  t 


we  are  lowering  the  standards  of  all  ad¬ 
vertising.” 

CHICAGO  EDITOR  FREED 


STANLEY  SYMAN  PROMOTED 


ris  of  the  Columbus  (Ga.')  Enquirer-  Charles  S.  Roe,  editor  of  the  Chicago  ^ 
Sun;  Victor  Hanson  of  the  Birmingham  Republican,  v.-ho  was  charged  with  having  rnar 
Age-Ifcrald  for  his  fight  again.st  in-  obtained  money  under  false  pretenses  by  ^nd 
human  treatment  of  prisoners;  Thomas  representing  his  newspaper  as  the  official  -Ini 
H.  Adams  of  the  Vincennes  (Ind.)  Com-  publication  of  the  Republican  party,  was  m.ai 


Stanlev  Svman  for  the  past  three  years  ^  A  7  n-  i.  ; 

anager'  of  advertising  of  the  Harlem  '"7*  - 

id  Bronx  Section  of  the  .V.iu  York  edjtor  of  amn.uis 


liiirrican,  has  been  made  advertising 


chief  editorial  writer  for  Excelsior, 


manager  of  the  American.  He  has  been 


mcrcial :  the  Springfield  Republican  and  found  not 


the  Baltimore  Sun. 

“Thank  God  I  can  name  some  out- 


It  was  with  the  .American  for  the  past  four  years. 


charged  that  Roe  and  his  solicitors  com-  Prior  to  that  he  .served  six  years  on  the 
pelled  business  men  of  Cook  county  to  .Vctu  York  Ez’cning  Post,  and  one  year 


LASKER’S  DAUGHTER  WEDS 

Miss  Mary  I.asker,  daughter  of 


standing  examples,”  continued  Mr.  Vil-  buy  advertising  space  under  threats.  Roe  on  the  JVorld,  going  from  there  to  the  D.  I.asker,  chairman  of  the  board  of  L 

lard.  “There  is  no  profession  which  and  20  of  his  employes  were  seized  in  a  -American.  R.  W.  Winters  has  resigned  &  Thomas  and  Logan,  advertising  c 

carries  such  responsibilities  as  the  news-  raid  on  the  headquarters  of  the  ptiblica-  from  the  New  York  Evening  Graphic  pany,  .was  married  recently  to  Gcrb^ 

paper  profession.  No  country  can  stand  tion,  but  the  editor  alone  was  indicted,  to  succeed  Syman  in  the  Harlem  and  Foreman,  vice-president  of  the  For*-) 

pat  forever.”  The  jury  delilK'rated  only  an  hour.  Bronx  office.  banks  in  Chicago. 


pat  forever.” 


The  jury  delilK'rated  only  an  hour. 


Bronx  office. 


banks  in  Chicago. 


The  future  of  international  friendship  Morris  F.  .\ronhime,  for  nine  years  “Newspaper  and  public  must  apprtratt 
depends  more  upon  the  proper  exchange  connected  with  the  advertising  depart-  that  a  journalism  which  is  to  render  tk. 
of  news  and  information  between  the  ment  of  the  Louisidlle  Courier- Journal  highest  service  today  must  be  close!; 
peoples  of  various  nations  than  upon  all  and  Times  and  interwoven  with  finance,”  he  explained 


rii 
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WILL  THE  SHOPPING  NEWS  IDEA  LIVE  OR  DIE? 

Newspaper  Men  Who  Face  Competition  of  This  Medium  Are  Unafraid,  While  Managers  of  Circulars 
Themselves  Admit  Their  Publications  Cannot  Compare  With  the  Daily  Press 


PI  BLI-''HEKS  who  have  faced  or  are 
faciiiit  Shopping  News  competition 
in  various  sections  of  the  country  who 
liave  written  Editor  &  Publisher  in  the 
last  few  weeks  regarding  this  so-called 
advertising  “threat”  arc  conlident  that  it 
can  he  easily  met  and  dispelled  by  a  live, 
active  daily  press. 

Vet  all  of  them  feel  that  this  old  ques¬ 
tion.  given  new  impetus  by  a  stirring 
war  between  merchants  and  publishers  m 
Dayton,  O.,  is  a  timely  topic  for  news¬ 
paper  business  men  wherever  they  may 
he  operating. 

Several  cities  in  New  York  state  have 
heeii  threatened  in  the  last  few  weeks. 
Xot  long  ago  a  newspaper  publisher  in 


By  PHILIP  SCHUYLER 

(  This  is  the  jourth  of  a  series  of  artietes  on  the  Sho(<t'ing  2\ezes  situation  in  the 
country.  .Inother,  the  final  article,  xeill  afi'ear  ne.vt  leeek.) 


paper  opinion  differs  on  whether  or  not 
liusiness  is  affected,  while  the  Shopping 
News  managers  unite  in  disclaiming  that 
their  circulars  are  in  any  way  in  oppo- 
>ition  to  newspaper  advertising. 

“The  Minneapolis  Shopping  News  aji- 
parently  has  had  no  effect  on  our 
business,”  John  Thompson,  of  the 
Minneapolis  Daily  Star,  informed  this 
writer.  Mr.  Thompson  added : 

"We  would  advise  the  publishers 
threatened  with  Shopping  News  competi¬ 
tion  to  do  anything  consistent  with  good 


this  state  was  waited  on  by  a  committee  business  practice  to  prevent  this  competi- 


(if  local  merchants,  who  requested  him 
to  “consider  the  advisability  of  printing 
.t  Shopping  News  on  his  presses  for 
general  distribution.” 

“Of  course  it  would  not  carry  your 
tame.”  the  ingenious  merchants  declared. 
“You  would  merely  get  the  advertising 
and  print  it." 

Supposedly  the  merchants  thought  they 
could  itersuade  this  publisher  who  didn’t 
have  a  Sunday  paper  to  assist  in  the 
birth  of  a  Shopping  News  directed 
ostensibly  against  his  competitor.  Up  to 
last  accounts  the  publisher  thus  ap¬ 
proached  is  still  “considering  the  advis¬ 
ability.” 

The  New'  York  State  Publishers  Asso¬ 
ciation  has  warned  members  that  “the 
germ  is  in  the  air,”  advising  them  to  kill 
it  before  it  spreads. 

With  new  Shopping  News  circulars 
being  distributed  m  Springlield  and 
Boston,  New  England  publishers  have 
likewise  been  put  on  their  toes,  and,  as 
it  was  expressed  by  a  New  Englander 
to  Editor  &  Publisher  this  week, 
“revival  of  this  question  now  will  serve 
as  a  Steinach  operation  on  the  press  and 
can  only  kill  the  Shopping  News.” 

.■\s  a  matter  of  fact,  the  mortality 
amoig  these  freely  peddled  sublimated 
handbill 
known. 


tion,  just  as  they  would  prevent  any 


comiK'tition  that  can  be  prevented  by  fair 
and  proper  tactics.” 

In  Burlington,  \'t..  David  \V.  Howe 
Ilf  the  Burlington  Vrcc  Press,  has  had 
considerable  experience  with  the  Shop¬ 
ping  News,  a  type  of  publication  he 
characterizes  succinctly  as  "innocuous.’’ 
I'or  the  New  England  Daily  Newspaper 
.\ssociation  this  month  he  outlined  the 
career  of  the  Burlington  shopping  news, 
called  the  Twin  City  Advertiser,  and 
the  outline  is  reproduced  here  in  part, 
with  permission  from  l-'rank  E.  Phillips, 
the  association  manager.  Mr.  Howe 
wrote : 


“WATCHFUL  WAITING”  WINS  WARFARE 
OVER  SHOPPING  NEWS  IN  OREGON 


Ik^erchants  Boycott  Press  in  Effort  to  Force  Consolidation — 
Papers  Follo'w  “Too  Proud  to  Fight  Policy”  and  Advertisers 
Gradually  Return — Oct.  18  Reported  Last  Issue  of  Circular 


(.By  Tetegraph  to  Editor  &  Publisher) 
Marshfield,  Ore.,  Oct.  19. — A  “blood¬ 
less  revolution”  over  a  Shopping  News 
in  Marshfield,  Ore.,  this  week  was  near¬ 
ing  an  end  with  the  newspapers  claimmg 
a  victory. 

Merchants  of  the  town  boycotted  the 
two  papers,  the  Soutlnivstern  I  taily  News 
and  the  Coos  Bay  Times  in  an  effort  to 
force  a  consolidation.  The  Coos  Bay 
.Shopping  Nezvs  was  started  and  Tues¬ 
day,  Oct.  18,  marked  its  eleventh  edition, 
which,  according  to  reports,  is  the  final 
one.  The  newspapers  adopted  a  “too 
proud  to  fight”  policy  and  the  advertisers 
have  gradually  returned  to  the  dailies. 


city  as  no  other  shops  in  Marshfield  out¬ 
side  of  the  two  newspaper  offices  were 
capable  of  handling  the  Shopping  News. 
.\  manager  and  an  assistant  were  hired 
and  the  Coos  Bay  Shopping  News  ap¬ 
peared,  to  be  distributed  on  every  Mon¬ 
day  or  Tuesday  and  Thursday  or  Friday 
according  to  an  introductory  article  ap¬ 
pearing  in  the  initial  issue. 

\yith  the  appearance  of  the  new  publi¬ 
cation  the  merchants  boycotted  the  news¬ 
papers.  The  first  edition  of  the  Shopping 
News  was  composed  of  16  seven  column 
newspaper  size  pages  running  about  90 
per  cent  advertising.  Subsequent  issues 
dropped  to  eight  pages  and  the  last  three 
editions  have  been  easily  confined  within 
four  pages  with  approximately  65  per 


Upon  the  declaration  that  the  two 

IS  higWr  Tan^h^Ierrali;  f-ly  newspapers  in  Marshfield  created  Tem  adl'eHisrn'r^^ andT^^^^ 
So  much  commotion  is  made  boiler  plate  and  filler. 


over  the  birth  of  a  new  one  that  the 
deaths  are  frequently  overlooked. 

William  Simpson,  business  manager  of 
the  Philadelphia  Bulletin,  pointed  out  to 
Editor  &  Publisher  this  week,  for  in¬ 
stance,  that  a  Shopping  News  ran  in  his 
citv  a  short  while,  and  then  died. 


advertising  costs  could  be  reduced,  a  large 
percentage  of  the  merchants  in  this  city 
banded  together  early  this  fall  and  de- 
rnanded  a  consolidation  of  the  publica¬ 
tions. 

Petitions  had  previously  been  circu¬ 
lated  and  signed  by  a  majority  of  the 


One  factor  in  the  expected  cessation  of 
the  Shopping  News  was  the  offer  to  the 
merchants  made  by  the  Southwestern 
Oregon  Daily  News  one  of  the  papers 
involved  in  the  proposed  consolidation,  to 
publish  and  distribute  the  merchants’ 
bulletin  on  a  basis  of  advertising  rates  at 


“The  Twin  City  .\dverti>er  is  a  free 
distribution  paper  with  distribution 
claimed  to  every  door. step  in  Burlington 
and  two  adjoining  suburbs.  It  started 
about  four  years  ago,  owned  and  operated 
by  an  advertising  salesman  formerly  with 
our  evening  paper  contemporary.  At  first 
it  appeared  weekly,  sometimes  oftener. 
Then  every  two  weeks,  and  now  about 
10  times  a  year.  At  first  it  had  no  news, 
then  two  local  politicians  began  to  'supply 
some  news  and  editorials,  Brisbane’s 
’Today’  and  one  or  two  comic  features 
were  added. 

“It  has  been  four-page,  six-page,  and 
eight-page  in  size,  but  has  become  feebler 
each  year.  .\  rate  per  inch  the  same  as 
our  transient  display  rate  is  asked  but 
experienced  advertisers  usually  buy  for 
much  less.  The  owner  gives  evidence  of 
a  good  living  from  it.  He  charges  ?36 
for  distributing  department  store  broad¬ 
sides  with  his  paper  to  his  6,000  homes. 
Some  small  repair  men  have  been  de¬ 
veloped  as  advertisers,  seen  their  name 
in  print,  sometimes  traced  results,  and 
usually  signed  up  as  daily  classified  ad¬ 
vertisers  on  yearly  contracts,  in  our  paper. 

“To  get  around  a  local  Chamber  of 
Commerce  rule  a.gainst  scheme  advertis¬ 
ing  the  free  distribution  paper  created 
a  paid  subscription  list  of  a  half  dozen 
or  so,  got  entered  as  second-class  matter 
at  the  Postoffice  and  thus  became  eligible 
to  carry  advertising  from  Chamber  of 
Commerce  members. 

“This  free  distribution  paper  has  met 
with  no  warmth  and  with  no  antagonism 
from  any  quarter  so  far  as  I  can  trace. 
Our  salesmen  have  been  instructed  not 
to  knock  it. 

“Simply  on  its  lack  of  merit  as  an 
advertising  medium  it  is  gradually  but 
surely  passing  out  of  the  picture.  The 
few  merchants  who  cling  to  it  with  small 
regular  space  are  regarded  generally  as 
too  easy-going  with  their  advertising 
money.  We  feel  that  it  has  opened  up 
more  selling  possibilities  for  our  local 
staff  than  it  has  ever  cost  us  in  revenues. 

“Frankly,  the  Free  Press  feels  no  cause 
for  regret  that  such  a  free  distribution 
paper  has  been  started  in  Burlington. 
It  has  for  many  years  eliminated  even  a 
thought  of  a  merchant-controlled  Shop¬ 
ping  News. 

“Should  any  publisher  find  merchants 
turning  ‘wormy’  on  his  newspaper  adver- 


in  Rochester,  N.  Y.,  a  Shopping  Guide  businessmen  in  the  city  setting  forth  the  20  cents  per  inch  whereas  their  own  cost  tising  rates,  policies  or  results  and 

^*1  nrnviQinnQ  nf  tVii»  nrnfV”ic<»H  HpsI  OntciHp  _  'iC _ r._ _ ..i _ _ _ _  ^  _ XT _ _ 


started  in  August,  1926,  ami  ran  until  provisions  of  the  proposed  deal.  Outside 
about  the  first  of  December,  when  it  was  newspapermen  were  to  be  offered  an  op- 
stopped  because  of  lack  of  funds.  The  portunity  to  purchase  the  two  papers  and 
merchants  revived  the  stuffed  dragon  in  effect  a  consolidation  and  in  the  event 
February  and  it  breathed  pale  flames  at  one  newspaper  spiked  the  deal  by  refus- 

Ihe  press  once  more  for  a  few  months  ing  a  fair  price  the  rnerchants  were  to  _ _  _  ^  _  _ 

and  then  again  passed  out  of  the  picture,  throw  all  tbeir  advertising  to  the  other  tral  Labor  Council  here  w’ent  on  record 
Now,  it  is  thought,  the  lesson  has  sunk  publication  and  boycott  the  other  until  it  opposed  to  the  idea  of  the  Shopping 
home.  terms.  In  the  event  both  papers  News.  Members  of  the  labor  unions  also 

“The  merchants  of  Rochester  are  of  otit  for  a  price  considered  exorbi-  scored  the  merchants  for  violating  their 

the  opinion  that  they  do  not  care  to  put  outside  newspaperman,  approved  own  oft  repeated  policy  of  “Buy  at  home 


was  35  cents  per  inch. 

The  Shopping  News  experienced  diffi¬ 
culty  in  actual  publication  due  to  the  nec¬ 
essity  of  printing  it  some  20  miles  dis¬ 
tant  from  Marshfield.  The  printing  was 
done  in  a  non-union  shop  and  the  Cen- 


a  fourth  newspaper  in  the  field,  as  they  V  merchants,  was  to  come  into  the 
would  be  doing  if  the  Shoppers’  Guide  ^  publication  with  adver- 

continuetl,”  E.  P.  Gosling,  advertising  Rising  from  the  merchants  pledged  to  him. 

manager  of  the  Rochester  Times-Union  The  petitions  also  provided  that  in  the 
told  Editor  &  Publisher.  While  it  was  event  any  merchant'or  merchants  partici- 
going  none  of  our  big  stores  used  it.”  pating  in  the  proposal  toward  consolida- 
Recently  the  Rochester  Democrat  &  tion  be  attacked  by  the  newspapers  all  the 

Chronicle  raised  its  local  rates.  The  parties  to  the  agreement  would  imme- 

merchants  immediately  did  some  huffing  diately  withdraw  their  advertising, 
and  puffing.  But  they  did  not  give  the  Publishers  were  informed  of  the  steps 
backers  of  the  Shoppers’  Guide  any  en-  being  taken  and  were  ordered  to  submit 
couragement.  The  Shoppers’  Guide  a  selling  price.  Proceedings  at  this  junc- 


people,  in  fact,  tried  to  revive  the  publica¬ 
tion  when  the  merchants  were  having 
meetings  with  the  Democrat,  but  nothing 
ever  came  of  it. 

“In  case  it  is  re-established  and  the 


time  were  bordering  on  a  program  of 
confiscation,  although  the  severity  of  the 
merchants’  program  and  the  threat  of  a 
third  newspaper  were  regarded  by  many 
as  an  attempt  to  throw  a  scare  into  the 


big  stores  use  it,  all  the  newspapers  will  newspaper  publishers  here, 
probably  take  joint  action  to  kill  it,”  Mr.  Negotiations  with  several  Oregon  and 
Gosling  said.  out  of  state  newspapermen  followed  but 

Deaths  of  Shopping  News  publications  the  prices  asked  by  the  local  institutions 
have  also  hcen  recorded  in  Brockton,  were  unsatisfactory  to  prospective  buyers 


Mass.,  in  Lawrence,  Mass.,  Canton,  O., 
Kankakee,  Ill.,  New  Haven,  Conn.,  and 
New  York  City. 

Where  the  idea  has  an  apparently 
stronger  hold  on  the  merchants,  news- 


and  apparently  none  fell  in  with  the 
scheme  to  launch  a  third  newspaper  in  the 
city.  Finally  the  merchants  hit  upon  the 
idea  of  a  Shopping  News.  Arrangements 
were  made  for  publication  in  a  nearby 


for  prosperity”  and  also  returned  copies 
of  the  Shopping  News  to  merchants  bas¬ 
ing  their  rejection  on  the  grounds  that 
the  publication  did  not  bear  the  union 
label. 

The  Shopping  News  theory  had  gained 
general  support  among  the  merchants 
when  it  was  first  advanced  but  as  the 
practical  phases  of  the  protwsition  be¬ 
came  apparent  enthusiasm  died  rapidly, 
even  though  no  campaign  was  waged 
against  the  sheet  by  the  newspapers 
themselves.  Another  set-back  was  the 
lack  of  interest  shown  by  the  general 
public  _  in  addition  to  advertising.  The 
Shopping  News  carried  nothing  of  par¬ 
ticular  interest  in  the  way  of  reading 
matter. 

In  the  matter  of  consolidation  Marsh¬ 
field  is  unlike  many  other  communities 
where  mergers  have  been  effected.  A 
deep  water  harbor,  a  nearby  inexhaustible 
supply  of  merchantable  timber  and  rich 
agricultural  resources  brand  the  city  as 
one  of  potentialities  and  one  in  which  one 
newspaper  would  not  publish  long  with¬ 
out  competition. 


threaten  to  start  a  Shopping  News, 
among  the  arguments  are ; 

“1.  This  is  a  free  country.  You  can 
start  a  paper.  We  can  start  a  depart¬ 
ment  store.  And  we’d  probably  both 
fail  at  the  other  man’s  job. 

“2.  .-Vs  to  a  free  distribution  paper 
with  no  news,  why  not  let  ‘George’  do 
it  when  it  seems  so  costly  and  so  certain 
to  fail? 

“3.  Let  Shopping  News  promoters  set 
up  their  own  plant,  risk  their  own  money 
instead  of  yours,  make  a  profit  if  any  is 
to  be  made,  devote  their  time  and  thought 
and  energy  instead  of  throwing  in  yours 
on  a  probably  fruitless  side  line. 

“4.  .  Nothing  new  on  this  Shopping 
News  idea  in  New  England.  They  have 
had  a  privately  owned  one  in  Burlington, 
Vt.,  for  four  years.  It  is  said  to  be  going 
yet.  Consult  any  merchant  in  Burlington 
in  whom  you  have  confidence  and  learn 
what  there  is  in  it  for  you. 

“I  believe  that  free  distribution  papers 
owned  and  operated  by  able  advertising 
salesmen  form  no  threat  to  a  newspaper’s 
advertising  revenues.  On  the  other  hand, 
a  merchant-controlled  Shopping  News 
with  investment  by  merchants  in  plant 
and  organization  will  be  continued  as  a 
threat  in  many  instances  for  years.” 

Perhaps  the  chief  spokesman  and 
champion  of  the  Shopping  News  idea  is 
Fred  C.  Veon,  general  manager  of  the 
Detroit  Shopping  News.  Mr.  Veon  has 
never  hid  his  light  under  the  Biblical 
bushel.  Time  and  time  again  he  has 
(Continued  on  page  48) 
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BOHEMIAN  DAYS  IN  AUSTRALIAN  JOURNALISM 

Tale  of  the  Three  Thirsty  Sonneteers  Whose  Works  Appeared  in  All  the  Leading  Wastebaskets  - 

with  a  Moral  for  Sheep  in  All  Countries 

- By  JAMES  RYAN - 


Article  II 

A  USTRALIAN  literature  was  prosper- 
ing  through  its  only  medium,  the 
press  of  the  land,  book  publishers,  as 
stated  in  a  previous  article,  being  very 
rare.  But  the  majority  of  the  creators 
of  this  literature  were  at  most  times 
broke,  but  at  all  times  unfalteringly  op¬ 
timistic.  There  were  others,  however, 
who  reverse  all  this.  Hard  indeed  was 
the  way  of  the  great  serious  dreamers 
such  as  Adam  Lindsay  Gordon,  Henry 
Kendall,  Barcroft  H.  Boak  and  Tom 
Bracken.  Gordon  shot  himself,  Boak 
hanged  himself,  and  the  other  two  as 
well  as  many  lesser  lights  died  in  tragic 
poverty,  all  engaged  in  providing  the 
sweet  sensitive  sadness,  and  the  charm 
of  melancholy  in  letters  to  a  young 
country,  then  too  crude  to  fully  appre¬ 
ciate  them,  especially  in  the  matter  of 
material  rewards.  But  the  gay  spirits 
still  kept  coming  to  their  comic  doom. 
To  record  their  various  shifts  and  stunts 
would  take  a  volume,  and  so  I  will  con¬ 
tent  myself,  with  the  reader’s  permission, 
to  condense  in  the  form  of  a  sketch  the 
circumstances,  atmosphere  and  characters 
of  the  more  irresponsible  element  of 
Sydney  Bohemia. 

There  were  three  of  them.  They  were 
nearly  always  stone  broke,  which  fact 
they  tried  tc  conceal  by  never  borrowing 
from  gossips.  They  drank;  they  drank 
a  lot;  they  drank  early  and  late;  they 
drank  all  over  the  city  of  Sydney,  making 
no  distinction  as  to  class  in  pubs;  but 
above  all,  they  drank  together.  Harry 
started  drinking  furiously  because  of 
editorial  rebuffs  to  his  ambition;  George 
set  out  to  drink  himself  to  death  through 
a  love  disappointment;  and  Bill  drank  to 
soothe  himself  for  having  no  ambition, 
not  loving  anybody,  being  alone  in  the 
world,  a^  for  another  reason  rarely 
given  in  similar  cases — he  was  thirsty. 
Harry’s  ambition  went  under  without  a 
gurgle,  and  he  began  to  feel  gay  and 
sportive;  George  had  only  slightly  drunk 
himself  to  death  when  he  found  life  worth 
living;  and  in  no  time  Bill’s  heart  swelled 
in  warm  friendship  for  the  other  two. 

Fate’s  harsh  ordinances  being  thus  molli¬ 
fied  in  some  measure,  they  diverted  them¬ 
selves  together  about  the  city  till  they 
got  the  reputation  of  three  cut-ups, 
welcome  everywhere,  save  where  life  is 
regarded  as  a  serious  proposition,  or 
where  cheap  and  dingy  dignity  chills  the 
human  soul. 

Harry  was  also  a  dramatist  whose 
plays  were  not  understood  by  the  stupid 
locd  managers ;  George  was  a  poet 
whose  works  appeared  in  all  the  leading 
waste-paper  baskets ;  and  Bill  was  just 
Bill,  whose  life  was  an  eccentric  poem, 
and  whose  circumstances  were  a  per¬ 
petual  drama. 

George  had  just  recited  one  of  his  own 
poems  m  a  bar  when  a  soused  ignoramus 
lurched  up  and  called  him  a  loafer. 
Murder  entered  George’s  heart  at  this. 
He  was  just  about  to  club  his  fist  and 
“niblic”  his  neighbor  on  the  nose  when 
the  latter  blithered  out:  “Oh,  I  hate  a 
man  reciting  this  here  Shakespeare 
around  bars.’’ 

-  Shakespeare!  The  murder  slipped  out 
of  George’s  heart,  and  the  milk  of  human 
kindness  flowed  in.  He  gave  the  man  a 
drink  instead  of  a  punch.  He  gave  him 
several  drinks,  and  began  to  grow  maudlin 
over  him,  finally  bringing  the  conversa¬ 
tion  around  again  to  Shakespeare. 

“Do  you  know  much  about  Shakes¬ 
peare,  my  friend?’’  asked  George. 

“Do  I  what?  He  beat  me  out  of  a 
dollar  in  Wexford  Street,  the  damned 
half-bred  Chinee.  He  writes  the  chinks’ 
signs,  and  writes  their  prayers  or  what¬ 
ever  you  call  ’em.  Know  him  as  a 
writer”  (copious  spit)  “I’ll  fix  him.  I 
am  surprise<l  at  a  man  like  you 


havin’  anything  to  do  with  the  - .” 

No,  Bill’s  landlady  wasn’t  then  ask¬ 
ing  him  for  money — she  knew  well  how 
vain  such  a  request  would  be.  But  Bill 
could  see  his  eviction  coming,  so  he  de¬ 
cided  to  jump  in  ahead  of  the  landlady 
and  halt  her  intentions. 

“Oh,  by  the  way,  madam,”  he  ingra¬ 
tiated,  “there  are  two  young  gentlemen 
of  means  who  wish  to  be  near  me,  so 
they  are  coming  to  lodge  here  tomorrow. 
.A.nd,  let  me  whisper  it  to  you,  you  needn’t 
be  afraid  to  ask  them  a  decent  sum.” 

The  landlady  cheered  up.  The  new 
lodgers  arrived  on  time,  and  quite  a  fuss 
was  made  of  them.  Bill  was  thus  enabled 
to  spar  for  wind  for  another  week.  But 
when  settling  day  arrived  Bill  was  fired 
out  together  with  the  two  new  lodgers, 
who  were  no  other  than  the  stone-broke 
Harry  and  George. 

Now  Bill  and  George  were  not  un¬ 
acquainted  with  that  poetic  phase  of 
adventure  which  is  associated  with  a  five 
shillings  fine  or  the  “rising  of  the  court.” 
The  sentence  “the  Rising  of  the  Court” 
means  that  the  culprit  who  cannot  pay 
the  small  fine  remains  in  the  cells  till  the 
court  rises.  Should  he  be  the  only 
prisoner  up  for  treatment,  the  Court  rises 
at  once  and  he  is  free,  but  when  the  list 
is  long  so  is  his  imprisonment  in  the  cells. 
But  Harry  had  not  as  yet  made  his  debut 
at  a  social  gathering  of  magistrates  and 
police.  His  time  was  to  come,  however, 
and  come  it  did,  and  he  e.xhibited  the 
usual  nervousness  of  the  debutant. 

Bill  was  awakened  one  morning  with 
a  message:  “For  God’s  sake  come  and 
bail  Harry  out.  He’s  been  run  in.” 

“What’s  he  charged  with?” 

“Drunk  in  Pitt  Street.” 

After  the  experienced  Bill  had  laughed 
himself  out,  he  suddenly  thought  of  a 
good  way  of  turning  Harry’s  misfortune 
to  the  advantage  of  all  three.  He  col¬ 
lected  George,  and  going  to  a  h'innish 
publican  who  made  it  a  rule  always  to 
sec  his  customers,  mostly  Scandinavian 
.sailors,  out  of  their  trifling  police  court 
troubles.  Bill  sprawled  across  the  bar, 
assumed  a  grave  expression,  arkl  bor¬ 
rowed  a  sovereign  to  see  the  prisoner 
through. 

Harry  looked  a  broken-down  youth  as 
he  crossed  the  sidewalk  in  front  of  the 
jxtlice  station  to  enter  the  Black  Maria. 

Bill  and  George  were  there  to  give 
him  a  cheering  smile,  which  the  crest¬ 
fallen  Harry  construed  into  heartless 
levity.  In  the  dock  at  the  court  the 


shrinking  Harry  sat  away  at  the  back 
of  all  the  other  guests,  whose  reception 
costumes  were  in  great  disrepair. 

Bill  approached  the  dock  and  hailed 
his  captive  friend.  “Look  here,  Harry,” 
he  said,  “I've  borrowed  a  sovereign  to 
get  you  out.  The  charge  against  you  is 
nothing;  just  drunk,  penalty  five  shil¬ 
lings  or  durance  till  the  rising  of  the 
court.  It’s  a  pity  to  waste  five  bob  in 
such  a  ridiculous  way,  so  you  just  go 
to  the  cells  till  the  court  rises.  We’ll 
wait  for  you,  and  when  you  come  out 
we’ll  all  have  a  good  time.” 

“What,  Bill,  would  you  leave  me  in 
this  hell  for  the  sake  of  five  shillings?” 

“Yes  certainly;  I’ve  done  it  often.  The 
court  will  only - 

“No!  No!  No!  Get  me  out  of  this 
squalid  place  as  soon  as  possible.” 

“My  dear  boy,”  said  Bill  with  decision, 
“I  sentence  you  to  the  rising  of  the 
court.  Bill  tried  to  convince  Harry  how 
easy  it  is  to  do  the  rising  of  the  court, 
and  added  “We’ll  be  waiting  for  you  at 
Oscar’s  pub.” 

The  novice  at  doing  durance  vile  al¬ 
most  wept  at  this  heartlessness  when  a 
big  policeman  approached,  and  snapped 
at  Bill:  “What?  Talking  to  the  prison¬ 
ers?  Get  out  of  here,  or  I'll  put  you 
in  too.” 

At  Oscar’s  pub  (not  the  pub  where 
the '  sovereign  was  borrowed)  George 
and  Bill  waited  for  Harry,  and  by  way 
of  whiling  away  the  time  started  to  set 
’em  up  in  quick  succession.  After  a 
while  a  sailor  brought  a  sheep  into  the 
bar — yes,  a  sure  enough  woolly  sheep — 
and  that  gentle  animal  could  drink  beer 
with  any  man  in  the  crowd.  The  sheep 
stcxxl  in  every  round  of  drinks,  his  fore 
feet  parked  on  the  bar  and  one  hind  fet¬ 
lock  snuggling  the  brass  rail,  and  every- 
IkkIj-  kept  filling  ’em  for  him  just  to  see 
how  he  would  behave  when  soused.  It 
so  tickled  Bill  and  George  that  they  quite 
forgot  all  about  Harry,  and  soon  the 
sovereign  was  totally  dissolved  in  beer. 
Two  o’clock,  but  no  Harry.  The  court 
had  sat  right  along  till  late  in  the  after- 
tUKin.  Bill  aixi  his  partner  were  now 
three  rounds  of  drinks  in  debt.  The 
sheep  was  still  sober;  not  so  the  two  men 
of  genius.  They  were  lieaming  with  con- 
\iviality.  and  oblivious  of  all  worldly 
affairs  when  the  ghost-like  Harry  ap¬ 
peared  on  the  scene,  and  his  opening 
sl)eech  was  "Heartless  dogs.” 

“Oh.  by  gosh,  Harry  we  must  get  you 
a  drink,  anyhow,”  said  Bill,  “’Spose 


you’re  parched,  ole  chap.  Here  landlord, 
set  up  another  round  on  my  account.  My 
friend  here  hasn’t  had  a  drink  for  a 
whole  swag  of  time.” 

“No,”  brusquely  came  back  the  land¬ 
lord,  “you  already  owe  me  three  rounds 
on  account  of  that  other  sheep.” 

Sometimes  the  adventures  of  these 
wassailers  were  pleasant,  and  other  times 
not  so  pleasant;  sometimes  glorious  and 
(.ther  times  squalid. 

Featherless  and  hungry  they  stood  one 
night  at  the  top  of  King  Street,  flanked 
by  every  variety  of  restaurant  and  hotel. 

“It’s  useless  to  put  the  acid  on  the 
Greeks  for  supper,”  chirped  Bill.  “Cheap 
places  never  respond.  Let  us  go  to  the 
most  expensive.  Hey,  cabbie” — to  a  jehu 
near  the  curb — “you  look  lonely.  If  you 
would  care  to  take  supper  with  us  just 
drive  round  the  corner  to  the  Maison 
Dore.  No,  we  won’t  drive,  we  prefer  to 
walk,  it’s  only  a  step.” 

Fhe  cabbie  said  he  would  be  very  glad, 
certainly,  and  off  he  started. 

“Why  fool  the  cabman  like  that.  Bill?” 
the  others  protested. 

"Fool  him?  By  giving  him  a  good 
supper?  Don’t  you  idiots  see  that  a 
cab  augurs  prosperity,  and  it’s  ten  to  one 
they  will  trust  us  to  eat  at  the  Maison?" 

They  arrived  simultaneously  with  the 
cab.  and  there  was  the  usual  fuss  of 
ushering  them  in  and  all  that.  Bill  swag¬ 
gered  in  ahead,  and  approached  the  man¬ 
ager.  “Just  run  out  of  immediate  cash," 
he  ornated.  “Thought  we’d  drop  in  for 
some  supper — my  two  friends,  myself 
my  cabman.” 

The  word  cabman  worked  its  magic 
They  ran  over  all  the  choicest  delicacies 
on  the  menu,  aivl  twice  up  and  down  the 
wine  list,  till  they  became  the  noisiest 
and  most  rackety  .“et  of  guests  within  the 
memory  of  the  oldest  splay-footed  waiter. 
.\s  they  left  every  man  had  a  separate 
waiter  all  to  his  own  cheek  to  help  him 
off  the  premises. 

.\nother  night,  when  a  similar  food 
blank  happened,  and  their  clothes  and 
linen  looked  too  overworked  to  approach 
any  city  restaurant,  they  repaired  to  a 
small  saveloy  den  in  Woolloomooloo 
where  George  did  the  swanking  on  this 
occasion.  They  ate.  all  right.  The  meal 
was  hardly  what  would  be  called  suf¬ 
ficient.  It  was  after  the  feast  that 
George  cornered  the  roughneck  major 
domo  of  the  oozing  saveloys,  and  whis¬ 
pered  gently  that  he’d  have  to  owe  him 
for  the  suppers.  The  man  became  angry, 
said  out  loud  he  wasn’t  going  to  be  buf¬ 
faloed  like  that,  and  showed  signs  of 
becoming  troublesome,  when  Bill  rose 
up  from  his  greasy  quarters  and  beckoned 
the  fuming  boss  over  into  another  quiet 
corner  of  the  shanty.  “Look  here,  old 
chap,”  said  Bill,  confidentially,  “this 
young  man,  whoever  he  is” — meaning 
George — “has  more  than  a  good  supply 
of  nerve  to  ?sk  me  in  to  partake  of  your 
excellem  meal  without  money.  I  can 
understand  your  vexation  at  his  affron- 
tery  in  wanting  to  owe  you  for  those 
delicious  saveloys.  Don’t  let  his  action 
bother  you;  I’ll  owe  you  for  them;  and, 
by  the  way,  you  can  let  us  have  another 
plate  each  while  you’re  about  it.” 

The  man  actually  agreed  to  supply 
more  saveloys,  even  to  George,  shook 
Bill’s  hand,  and  said  that  he  could  see 
that  he  (Bill)  was  a  straight  fellow. 

These  three  swashbucklers  finished  up 
in  this  way:  George’s  girl  took  him  to 
her  heart  again  because  his  irresponsible 
ways  had  woven  another,  and  more  endur¬ 
ing,  fascination  over  her ;  Harry  had 
cultivated  such  a  literary  dash,  and  in- 
dei^ndent  don’t-care-a-hang  swing  in  his 
writing  that  every  editor  in  the  city  wel¬ 
comed  him ;  and  Bill — well  he  just  went 
on  being  Bill,  for  whose  present  condi¬ 
tion  the  reader  need  shed  no  salt  tears. 


FIRST  UNIT  OF  THE  NEW  SCRIPPS  COLLEGE 


The  photograph  shows  the  Eleanor  Joy  Toll  Residence  Hall,  the  first  unit  of  the 
new  Seripps  College,  one  of  the  greater  Claremont  colleges  group  at  Claremont, 
Cal.,  this  beautiful  building,  costing  more  than  $223,000  is  the  gift  of  Miss 
Ellen  Seripps  of  La  Jolla,  member  of  the  well  known  family  of  newspaper 

publishers. 


Editor  &  Publisher  for  October  22,  1  927 


IS 


A.  A.  A.  A.  ADOPTS  “OPEN  DOOR”  PLAN 
FOR  IITH  ANNUAL  CONVENTION 


public  Invited  to  Meetings — O.  C.  Harn,  Gertrude  Lane  and 
Julius  Klein  Among  Speakers — Speeches  to  Be  Pub¬ 
lished  in  Book  Form  for  First  Time 


AX  “open  door"  policy  has  been  will  be  the  formal  presentation,  for  the 
adopted  by  the  American  Association  first  time,  of  "Papers  of  the  American 
of  Advertising  Agencies  and  guests  out-  Association  of  Advertising  Agencies,” 
side  the  agency  field  are  being  invited  the  initial  volume  in  a  series  which  here¬ 
to  attend  luncheon  and  dinner  meetings  after  will  be  published  by  the  Association 
of  the  association  in  connection  with  the  annually  in  the  interest  of  advertising 
11th  aimual  convention  at  the  Mavflower  agencies  generally. 

Hotel,  Washington,  D.  C.,  t)ct.  26-27.  Heretofore,  it  has  been  the  custom  of 
The  agents  previously  have  barred  the  the  .Ks.sociation  to  reprint  addresses, 
public  from  their  deliberations.  Now,  in  papers  and  reports  presented  at  each  an- 
addition  to  permitting  outsiders  in.  the  nual  convention  and  to  furnish  these  pro¬ 
plan  calls  for  publication  in  book  form  ceedings  to  affiliated  members  of  the 
of  important  speeches.  American  Association  of  Advertisunr 


NEWSPAPER  FILES  YELLOW 
BUT  NOT  WITH  AGE 
"j^EWSP-XPERS  today  are  no 
more  “yellow”  than  those  of 
years  ago,  Cyrus  11.  K.  Curtis  de¬ 
clared  in  a  speech  in  BuiTalo 
Tuesday. 

“The  files  tell  the  story.  Any 
publisher  or  any  reader  can  tell 
the  way  a  newspaper  has  pro¬ 
gressed  in  its  treatment  of  news 
and  the  accuracy  and  truthfulness 
in  handling  its  advertisers  by  a 
study  of  the  files  of  the  past,”  he 
said. 


SCORES  SENSATIONALISM 


New  “Scarlet  Prew”  Surpasses  Yellow 
Journalism  Beazell  Says 

“.Scarlet  journalism”  was  the  name 


ERB  NAMED  PRESIDENT 
OF  N.  Y.  CIRCULATORS 

Buffalo  News  Man  Elected  at  Niagara 
Falls  Meeting — Canadian  Mail  and 
Express  Rates  Discussed — 

Sixty  Attend 

X'l.vcARA  Palls,  X.  Y.,  Oct.  19. — 
(jeorge  Erb,  Jr.,  of  the  Buffalo  Evening 
Xi'ii's,  was  elected  president  of  New  York 
State  Circulation  Managers’  Association 
at  the  close  of  the  two-<lay  convention 
at  Niagara  Palls  Wednesday.  He  was 
advanced  from  the  position  of  first  vice- 
president  succeeding  R.  D.  N.  Decker  of 
the  Rochester  Democrat  and  Chronicle. 
The  next  meeting  will  be  at  Rochester 
in  .April.  About  60  delegates  attended. 

Problems  of  the  circulator  were  dis¬ 
closed  at  length  and  it  was  decided  that 
there  must  be  co-operation  between  the 
circulation  department  and  the  newsboy 
if  success  is  to  be  achieved.  It  was 
increase  the  salary  of  the  Asso¬ 
ciation’s  secretary-treasurer  from  $50  to 


-American  .Nssociation  of  Advertising 

Charles  W.  Hoyt  of  Charles  W.  Hoyt  Agencies.  The  departure  this  year  from  _  _ _ _ _ _ 

Company,  Inc.,  New  York,  will  be  toast-  the  .Association’s  usual  policy  will  reflect  given  this  week  to  the  new  newspaper  agreed  to  i 

master  at  a  luncheon  which  will  follow  a  radical  change  in  procedure  and  one  sensationalism  by  William  Preston  ciation’s  se.-.via.^-i. .iv.m 

the  opening  session  of  the  convention,  ivhich  was  decided  upon  by  the  .Associa-  Beazell,  assistant  managing  editor  of  the  SlOO  a  year  The  propriety  of  affiliating 

The  principal  speaker  will  be  Robert  turn  m  the  interest  ot  a  wider  knowl-  .Vrtt;  York  World.  It  was  a  term  in-  with  the  International  Circulation  Man- 

Benchley,  editor  of  Life.  edge  ot  American  methods  and  American  eluded  m  an  address  he  was  scheduled  to 

Following  the  luncheon  there  will  be  practices  in  advertising  agency  work.  make  before  the  University  Press  Club  lar-tn  unuci  au- 

an  open  session  of  the  convention,  at  James  O'Shaughnessy,  executive  secre-  at  the  University  of  Michigan,  Ann  visement.  N.  Hoover  of  the  New  York 


which  the  speakers  and  their  subjects  tary  of  the  .Association,  explained  that  Arbor,  on  Oct.  21. 


. - ,  1  -It  t  \  «  — .  .  IVorld  advocated  the  expenditure  of 

will  be:  How  to  Get  the  Real  Facts  not  only  will  this  yearly  series  ot  .Asso-  ‘Scarlet  journalism”  he  said  was  not  money  for  newsstands  posters  and  other 
out  of  .A.B.C.  Reports,”  by  O.  C.  Harn.  ciation  papers  prove  of  distinct  advantage  restricted  to  the  tabloids.  It  was  the  mediums  to  attract  the  readmg  public 

managing  director.  Audit  Bureau  of  to  the  whole  advertising  agency  protes-  journalism  which  had  no  regard  for  pri-  especially  where  competition  is  keen 

arculations;  “How  Much  Have  Women  -Mon  m  this  country  but  it  also  will  be  vacy  and  decency.  CaTadLn  mail  ^d 

Really  Changed  in  the  Last  Ten  Years,”  of  practical  help  to  advertisers  and  adver-  “j  believe  the  scarlet  press  has  gone  their  effect  on  the  sale  of  American 

by  Gertrude  B.  I-ane,  editor  IVoman’s  Using  agencies  in  other  countries,  in  that  further  than  the  enemies  ever  thought  papers  in  Canada  was  the  subject  of  a 

Home  Companion,  and  “The  New  Era  in  it  will  give  to  the  wwld  tirst-h^d  prac-  •yellow  journalism’  went,”  Mr.  Beazell  discussion  opened  by  William  Argue 

Distribution.”  by  Dr.  Julius  Klein,  of  the  tical  knowledge  of  American  advertising  declared.  circulation  Lnacer  of  the  T^^to 

U.  S.  Department  of  Commerce.  agency  methods  and  practices.  Beazell  commented  on  the  prosper-  Dailv  Star.  Mr.  Argue  exnlained  a 

The  Association’s  annual  dinner  will  be  ous  year  being  enjoyed  by  the  .American  grievance  which  his  publication  was  at- 

held  in  the  Mayflower  Hotel  on  W^nes-  UBEL  SUITS  TRANSFERRED  press  and  declared  his  belief  that  none  femptin?  tri-emedy  S  asked  Tor  the 

&y  evening.  The  toast^ster  will  ^  -  of  the  newer  methods  of  communicatiw  co-operation  of  the  New  York  members. 

Harry  Dwight  Smith.  Sj^akers  at  the  Xex«»  Court  Orders  O’Rourke  Cases  would  ever  menace  the  position  of  the  In  Canada  there  is  a  first  class  express 


to  Different  Counties 


dinner  will  be  announced  later 
At  the  session  on  Thursday  morning, 
addresses  will  be  delivered  by_  Stanley  Libel  suits  brought  by  Frank  O’Rourke, 
Resor,  Joseph  M.  Farrell,  chairman  of  former  secretary  of  the  Texas  Prison 
the  Mechanical  Production  Committee;  Commission,  growing  out  of  legislative 
Bruce  Barton :  Charles  W.  Hoyt,  presi-  investigation  of  prison  affairs,  were  or- 


newspaper. 


MOVIE  MEN  LAUGHING 
AT  BIG  SPACE  GRAB 


charge  on  all  newsprint  classified  as 
magazines,  and  weekly  papers  are  placed 
in  this  category.  The  Star  has  begun 
negotiations  to  have  Sunday  papers 
placed  in  the  same  list  as  dailies  and 
handled  at  a  charge  of  33j^  cents  per 


dent  of  t^  T  dered  transferred  to  counties  in  which  the  Metro-Goldwyn-Mayer  Pl.ee.  Copy  in  hundred  pounds.  Several  mem^7s®frrm 

poration;  Harry  Dwight  Smith  and  T.  E.  several  defendants  In;e,  when  the  matter  v^w  York  «id  iLev 


Moser.  .At  the  afternoon  session  there  came  liefore  Special  District  Judge  Lewis 
will  be  addresses  by  Stewart^  L.  Mims  Fisher  at  Houston,  Harris  county, 
and  Dr.  Daniel  Starch ;  election  of  of-  Jwlge  Fisher  held  that  the  law  provides 
ficers  and  executive  board ;  mstallation  of  a  libel  suit  must  be  brought  in  the  county 
officers,  resolutions  and  adjournment.  jn  which  the  plaintiff  resided  at  the  time 
During  the  convention  there  will  be  of  the  cause  of  action,  or  in '  the  county 
staged  the  premiers  production  of  “Send  jn  which  the  defendant  resided  at  such 
No  Money.”  a  play  dealing  with  adver-  time.  He  further  held  that  O’Rourke  re- 


Tr.de  Magazines  to  Tell  How  It 
Sold  Lion  Trade  Mark  Free  by 
Publicity  in  Newspapers 


New  York  State  said  they  had  the  same 
grievance  to  register  against  the  Cana¬ 
dian  charges.  “\Ve  are  prepared  to  take 
the  matter  to  the  Ontario  Railway 

-  Board,  and  I  think  we  will  have  it 

_  “Pardon  me  while  I  laugh”  is  the  head-  remedied,”  Mr.  .Argue  said, 
line  over  an  advertisement  placed  in  Co-operation  between  the  circulation 
the  Oct.  8  issue  of  the  Mozdiig  Picture  ®rid  the  editorial  departments  of  the  news- 


tising.iiKl  written  by  Owen  Winters  and  ^jded  in  Walker  county  at  the  time  of  by  Metro-Goldwyn-Mayer,  b,g 

A.  H.  Kiulner.  both  of  whom  are  asso-  ,he  publications  complained  of.  producers  of  moving  pictures.  K  jn  ^n 

dated  with  Erwin  Wasey  &  Co.  A  num-  jjpon  these  findings  he  granteel  plea  of  ,  laugh,  coming  from  Leo,  the  well-  'n  an  address  today  before  the  con- 

ber  of  social  events  have  been  arranged  privilege  of  each  of  the  defendants  to  trade-mark  of  the  Metro-  'em, on.  to  secure  best  results  m  circula- 

for  women  attending  the  convention.  ^^.-nd  the  suit  to  the  countv  of  their  resi-  Goldwyn-Mayer  company,  was  directed  -f 

Representatives  of  140  advertising  dence  Travis  countv  in  the  case  of  the  newspaper  press  of  the  nation,  Fiery  circulation  manager  should,  if 

agencies  will  attend  this  year’s  sessions  American  Publishing  Companv  of  Austin  recently  gave  these  moving  picture  ^  conference  with  the  man- 

of  the  convention,  an  increase  of  seven  ^^d  Tarrant  countv  hi  the  case  of  the  People  millions  of  dollars  of  free  pub- 

agency  members  since  the  last  annual  Pitt  U'orth  Star-hlegram  hcity  by  reporting  111  detail  the  smash-up  helpmg  him  steer  clear  of  the  rocks  which 

convention  _ ^  in  the  Arizona  mountains  ot  Martin  often  threaten  circulation,  said  Mr.  Eng- 

James  W.  Young,  of  J.  Walter  Thomp-  iFPgpv  A  P  MFFTS  Jensen’s  airplane  hired  for  a  press  agent  ’and.  “We  are  the  direct  contact  be- 

son  Company.  Chicago,  president  of  the  JERSEY  A.  F.  MEEIS  stunt  Jensen  bringing  Leo  from  Los  ‘"een  the  newspaper  and  the  reading 

A.A.A.A.,  will  oflicially  open  the  con-  Staff  executives  were  guests  of  the  -Angeles  to  New  York  by  plane  was  P'*  ’ 

vention  on  Wednesdav  morning.  publishers  at  a  regular  meeting  and  din-  lost  for  aO  hours  and  the  newspapers  J-  y  A^.v,  Utica  Observer-Dispatch, 

L.  R.  Northrup,  of  Erwin  Wasey  &  ner  of  the  New  Jersey  members  of  the  kept  the  story  alive  for  more  than  six  said  circulation  managers  were  more  and 

Company,  Inc..  Chicago,  will  extend  a  Associated  Press  in  the  Essex  Club  in  days,  playing  it  on  front  pages.  more  looking  for  circulation  where  it 

welcome  on  behalf  of  the  Committee  on  Newark,  Oct.  14.  Joseph  A.  Dear,  editor  The  chuckling  copy  the  moving  picture  "o  ‘"e  local  advertisers  the  most 

Convention  Plans,  of  which  he  is  chair-  of  the  Jersey  Journal,  and  chairman  of  concern  is  placing  in  the  trade  magazines 

man,  associated  with  him  on  the  com-  the  New  Jersey  organization,  presided,  on  this  publicity  grab  continues:  P**^^*^*^^  included:  “What 

mittee  are  John  A.  Dickson,  Mitchell-  Routine  business  wgs.transacted  and  mat-  “When  it  comes  to  selling  s  trade  mark  Effect  Have  Flapper  Stories  on  Circa- 

Faust  .Advertising  Company,  Chicago;  ters  concerning  the .^velopment  of  the  other  companies  who’ve  tried  for  years  lation.  ;  Benefits  of  Operating  on  a 

V  t:-  I-,  ii:_  t-i - i- -  T - - : —  •. —  can  take  a  lesson  from  M.-G.-M.  Leo  Budget  System’  •  “Cnlnr  «« 


E.  E.  Dallis,  Johnson-Dallis  Company,  New  Jersey  service  "ere  discussed. 


‘Color  Supplements  on 


Atlanta;  C.  L.  Eshleman,  The  Griswold- 
Eshleman  Company,  Cleveland;  Willard 
French,  Brooke,  Smith  &  French,  Inc., 
Detroit ;  Limis  Honig,  Honig-Cooper 
Company,  San  Francisco;  R.  S.  Humph 


NAMED  RADIO  DIRECTOR 

Benson  K.  Pratt,  Chicago  newspaper¬ 


man  and  former  member  of  the  editorial  r;„iH«  vn  VTowr” 
staff  of  the  Chicago  Evening  Post,  has  ^ofa''yn--’wayer. 


got  more  readers  than  all  national  adver-  Evening  Papers”;  “Does  Radio  Broad- 
tising  in  the  past  five  years.  Last  year  easting  by  Newspapers  Increase  Ctr- 
it  was  M.-G.-M.’s  Trackless  Train,  culation?”;  “How  Can  News  Dealer^ 
Now  it’s  Leo — Every  year  it’s  Metro  Counter  Sales  Be  Increased?”;  “Good- 
"  ‘ '  ' '  will  Stunts ;  Have  They  Any  Permanent 


rey,  H.  B.  Humphrey  Company,  ^ston;  hvening  t'ost  nas  Another  advertisement  carried  by  the  Value?”;  and  “City  Distribution  Exclu- 

R.  S.  Simpers.  McLain-Simpers  Organ-  Exhibitors  Herald  was  headed:  Leo  ^ve  or  Combination;  What  Method  Is 

ization.  Philadelphia:  Milton  Towne,  had  Captures  America!  Every  M.-G.-M.  Best.  Taking  Into  Consideration  Costs. 


nection  with  radio  activities  in  Chicago. 


V  L  111  iifTr  ,  TsV’  ia  ’  -n  paper  experience  and  four  y 
York;  W.  W.  Matos.  Matos  Advertising 

(.ompany,  Inc..  Philadelphia;  E.  D. 

Mason,  The  Albert  P.  Hill  Company, 

Inc.,  Pittsburgh ;  Clarence  W.  Scully, 

Lord  &  Thomas  and  Logan,  Inc.,  Wash- 


news-  jhoivman  is  thrilled.”  etc?" 

ears  con-  ^ead:  “Years  of  national  Other  officers  elected  before  the  dele- 


DONATES  $5,000  TO  HOSPITAL 


advertising  of  other  companies  in  the  at-  gates  entered  upon  a  pleasure  jaunt 

tempt  tc  sell  a  trade  mark  are  dwarfed  sponsored  by  Fred  S.  Ohrt,  of  the 

hv  the  greatest  PUBLICITY  smash  in  Miagara  Falls  Gacette.  are:  William  F. 

James  Keeley,  assistant  to  the  presi-  show  business!  Y'OUNG  BLOOD  Baldwin,  New  York  IVorld  and  Frank 

ington  and  Winthrop  Hoyt,  Charles  W.  dent  of  the  Pullman  Company,  and  for-  EVERY  TIME!”  J.  Clancey,  Buffalo  Courier  Express, 

Hoyt  Co.,  Inc.,  New  York.  mer  managing  editor  of  the  Chicago  In  a  third  advertisement  in  the  Motion  vice-presidents;  .Alfred  W.  Cockeril!, 

Various  committees  of  the  Association  Tribune,  has  contributed  $5,000  to  provide  Picture  .Yetvs,  the  company  repeated  the  Utica  Press,  secretary-treasurer.  F.  S. 

will  then  present  reports,  after  which  a  bed  in  the  new  Lying-In  hospital  to  be  estimate  that  “the  vast  volume  of  pub-  Ohrt,  A.  Newman,  New  York  Past. 

there  will  be  addresses  by  D.  M.  Bots-  named  in  memory  of  his  wife.  Gertrude  licity,  cartoons,  editorials,  etc.,  on  Leo  Glen  England,  Johnstown  Leader  Repub- 

ford,  Henry  T.  Ewald,  Thomas  F.  Logan,  Small  Keeley,  “to  be  used  insofar  as  pos-  reached  more  readers  than  the  combined  lican,  ^  and  Louis  Gautier,  New  York 

Roy  S.  Durstine.  Clark  McKercher.  sible  for  wives  of  men  engaged  in  the  national  advertising  of  all  companies  for  Morning  Telegraph,  were  elected  tfrcc- 

-Xn  unique  feature  of  the  convention  production  or  sale  of  newspapers.”  five  years.”  tors. 
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PX)LL0\V1NG  arc  linage  figures  for  the  principal 
U.  S.  cities  gathere<l  by  Editor  &  Publishkr 
and  the  New  York  Evening  Post  Statistical  Depart¬ 
ment,  Inc. : 

Summary  of  Advertiaing  by  Cities 


37  oitieR  liRlfMl 

13  show  gain 

24  siiow  loss 

154  paiH-TR  IlMtcd 

53  show  gain 

85  show*  h*ss 

12  no  roinpiirisoii 

11)27 

11)26 

New  York  . 

. 14.U2U.tHt2 

14,668.722 

252. DO  Gain 

Chicago  . 

.  7.518.76.5 

7t7.53.155 

2:i4.3iH)  I/>aa 

Philadelphia  . 

.  6..361.40.3 

6.6;il).448 

278. tM5  Ijotm 

Detroit  . 

.  4.854,108 

.5.ti:k0.246 

796.138  I/>8S 

Cleveland  . 

.  3.1481,825 

3.1>01.575 

219.7.'d)  I/)88 

.  .3.876.780 

4.328.880 

452.1(H)  1.088 

.  0.2:i7.611 

6.3iM1.9t5 

159.304  l>oSh 

Biiltiniore  . 

_  4.323.211 

4.4tr.)..39S 

H*i.181  IhOSs 

.  6.51M,12« 

6.6*14.786 

73.660  Ix>88 

.  3.211.567 

3.269.195 

57.628  Ix)8s 

.  4.33tt.r>45 

4.473.405 

133.860  liOss 

.  3.16H.314 

3.0;t2.1>93 

135.321  Gain 

Washington  . 

.  4.. 59.3. 235 

4.804.512 

211,277  Uw), 

.  3.40:!,.5()0 

3.274.200 

129.:)00  Gain 

.  3.645.7.37 

:!.(WS.107 

42.370  I>os0 

Minneapolis  . 

.  2.9.30.168 

3.076,612 

146.444  I»8S 

.  3.118.962 

3.034.441 

84.518  Gain 

. 2.919.066 

3.0!)0.0<W 

180.033  Ix>8s 

.  2.. 378. 4110 

2.157.260 

221 .2IH)  Gain 

.  2.774.965 

2.947.201 

172.2:!6  I/)S8 

.  3.544.104 

3.482.009 

62.095  Gain 

tijoiiisvillo  . 

.  2,748.01)1 

.3. 486. .583 

738.492  IaoSs 

.  2.298,478 

2.435.790 

137.312  I/>Bg 

.  2.275, 1K2 

2.204,776 

70.406  Gain 

.  1,624.168 

1.844.318 

220.1.50  Ix>8g 

tBirminghain  . 

.  2,587.998 

2.003.490 

105.498  Ixws 

.  1.819,244 

1.934  366 

115.122  Itoss 

.  2  697,674 

2.8«10  250 

162.582  1.088 

.  2.981,440 

2.770.306 

211.134  Gain 

tOeR  Moines  . 

.  1,482.466 

r8J»7.990 

415.530  It4»s8 

.  2,628.967 

2.799.828 

170  861  Loss 

.  .3.253.9,30 

3.225,900 

28  0.30  Gain 

.  2,490,754 

2.445. 4(H 

45.2iH)  Gain 

.  3.790.535 

5.204.721  1,414. 186  I/)8« 

.  1.879.930 

1.815.832 

04.01t8  (tain 

.  2.709.714 

2.704.310 

5.4(M  Gain 

Rochester  . 

.  3.249.311 

3.492.429 

243,118  Gain 

Totals  . ISS.flll.MO  H4.r>08.197  5  687,261  Ix>sk 

tNote  reforenoos  under  individual  newspaper  linage  nf  tho-e 
cities 

NEW  YORK 


1927 

American  .  l.fWr,,408 

llernid-TriDiiiic  .  1,703. 894 

Times  .  2.708.736 

Worid  .  t. 3.51 .542 

•Mirror  (Tab.l  .  262.624 

News  (Tab.)  .  794.820 

•Evening  Graphic  .  258.562 

•Evening  Journal  .  1.138,838 

•Evening  Post  .  449.668 

•Evening  World  .  843.3,36 

•Sun  .  1.422.882 

•Telegram  .  524.298 

Brooklyn  Eagle  .  I.."i0!t.710 

Br<M>klyn  Times  .  465  Oirj 

Standard  rnion  .  4.52  <  82 


1926 


CHICAGO 

1927 

•llaiiv  News  .  1.789.470 

Tril.une  .  2.710.6.80 

Ilerald-Examiner  .  1.012.029 

•Post  .  434.712 

•.\meriean  .  1.195.21M> 

•J(0.irna!  .  346.584 


1,003.636 

31.772 

Gain 

1.624.066 

71). .328 

Gain 

2.fel9,698 

.51).a3s 

Gain 

1.607,872 

2.56.330 

Loss 

277.742 

15.118 

607.592 

187.228 

Gain 

278.800 

20.298 

liOSR 

1,126.472 

12,366 

Gain 

395.460 

54.208 

Gain 

SOS.  3.58 

.37.978 

Gain 

1.299,230 

123,6,52 

Gain 

462.632 

61.666 

Gain 

1.514  034 

4.324 

Jjods 

.555.162 

90.160 

Loss 

lIUl.lHlS 

8.826 

Loss 

1  l.6‘!S.722 

252.180 

Gain 

1926 

1.847,847 

.58.377 

Ix>ss 

2  8.53.615 

142.9.35 

I/OS.R 

1 .042.392 

363 

Loss 

41H).752 

56.040 

liORR 

1.131.072 

04.218 

Gain 

:!87.477 

40.893 

liOSS 

T.iials  .  7.518,765  7.7,53.155  2:44, 3!M)  lx)8s 

PHILADELPHIA 


1927 

1926 

lmiuin*r  . 

.  l.t»2t».0‘(t 

1.799.400 

170.400  I/vss 

Record  . 

.  747.1»(»» 

701.400 

t0.5(a>  Gain 

la'flgor  . 

.  1.180.34!) 

1.2t;s.(){U 

H7.742  l/oss 

•Evening  Ledger  . 

.  1.176(154 

1.295  557 

.59.503  I/>ss 

Biillotin  . 

. 

1.6.35.000 

G.900  Loss 

Totals  . 

.  6.361 .40’. 

n.6:!9.448 

278.015  Loss 

DETROIT 

1927 

1920 

Xerts  . 

.  2,512.031 

2.993,312 

4S1.27H  lAtSs 

Times  . 

.  1.122.730 

1.180,046 

57.316  I/)ss 

Free  Press  . 

.  1.219.944 

1.476.888 

257.544  Loss 

Ti.tals  . 

.  4.8.54,108 

5.650.246 

796.138  Ix>ss 

CLEVELAND 

1927 

192G 

Plain  Dealer  . 

.  1.419.525 

1.481.400 

67.875  Loss 

News-Leador  . 

.  1.00:!.275 

1.101.900 

158.625  Loss 

•Pri'ss  . 

.  1,265.025 

1.2.58,275 

6.750  Gain 

Tot.ils  . 

3,901.575 

219.7.50  l/)ss 

ST.  LOUIS 

1927 

1926 

Post -Dispatch  . 

.  1.921.080 

2.089.080 

168.000  Ix)ss 

GIoIm* -Democrat  . . . 

.  1,145.400 

1.292.700 

87.3(H)  Loss 

•star  . 

.  499.80t) 

6.56.100 

1.56.300  Ix>88 

Times  . 

.  310,500 

.351,000 

40,.500  Loss 

Totals  . 

.  3.876,780 

4,328.880 

452,100  Lo.»9 

BOSTON 

1927 

1926 

Herald  . 

.  1..319,.360 

1,259.992 

59.368  Gain 

Globe  . 

.  1.316613 

1.323,507 

6.894  Loss 

Post  . 

.  1,034,2.56 

946.987 

87.269  Gain 

Advertiser  . 

.  375.163 

4!)6..572 

121.409  rx)9s 

•American  . 

.  479.742 

482,736 

2.994  Loss 

•Traveler  . 

.  1,118.666 

1,049,689 

68,977  Gain 

•Transcript  . 

.  593,811 

628.000 

34.189  Loss 

200.432 

Totals  . 

.  6.237,611 

6.396.915 

159,304  IX)S8 

BALTIMORE 

1927 


fiun  . 

1.444.781 

128.997  I/)S8 

•Evening  Sun  . . . . 

.  1,474.733 

1.4«;8.tK>2 

6.671  Gain 

American  . 

.5(M.64."» 

11.056  Loss 

•News  . 

.  717.3!r2 

016.37.S 

71.014  Gain 

•Post  . 

345.526 

23.813  Los* 

Totals  . 

.  4.323.211 

4.4*»0.3i>2 

86.181  I/)8s 

LOS  ANGELES 

1927 

1926 

Times  . .  .  . 

.  1.9:54  232 

2.0.3(».106 

75.964  1.088 

Examiner 

1.803.524 

9*1.718  Loss 

*Expret»«  .  .  . 

.  826.602 

743.274 

8:!..328  Gain 

•Herald  . 

.  1,437.:).52 

1.467.648 

3().2!)6  Leas 

•Rei^ord  . 

.  416.0.38 

416.4)  rj 

Loss 

News  . 

203.742 

4tl.354  Gain 

Totals  . 

.  6.591.126 

6.661,786 

73.660  Loss 

BUFFALO 

1927 

1026 

Courier  . 

.  815.146 

8:<6.869 

21,723  lyosa 

Times  . 

. l.(l!'2.1H>8 

1.116.512 

23.544  I/>88 

•New*  . 

1.315.814 

12.361  Loss 

Totals  . 

3.260,195 

57.628  Loss 

SAN  FRANCISCO 

1927 

1926 

('hroniole  . 

.  81H).582 

884.912 

5.670  Gain 

Examiner  . 

.  1.452.171 

1,506.721 

54.550  leoss 

RuIIotin  . 

.  .V)l,.522 

523.124 

21.602  Loaa 

•Call  . 

.  829.206 

923.412 

94.206  Loss 

•News  . 

.  666.064 

635.2.36 

30.828  Gain 

Totals  . 

4,473,405 

133,860  Loss 

MILWAUKEE 

1927 

1926 

Journal  . . 

1,563,930 

34.768  I/>s8 

8.  T.  &  A.  M.  S. 

567.729 

60.873  Gain 

•Leader  . 

.  263.914 

280.613 

16.699  Loss 

•Wlsoonain  News 

.  746.636 

620,721 

125,915  Gain 

Totabs  .  3,168.314  3.032,993  133,321  Gain 

WASHINGTON 

1927  1926 

Star  .  2,349,719  2.38.5.243  .3.5.526  I»S8 

Post  .  744.273  890.566  146.293  Loss 

•Evening  Times  .  711.065  691,9.52  19.113  Gain 

Herald  .  549.880  .592.430  42..5.50  Ix)Bs 

•Evening  News  .  238.298  244.319  6.021  Loss 


Totals 


•P<ist  . 

•I'imes-Star  . . . . 

Enquirer  . 

Tribune  . 

Totals  . 


'I’imes-Pieayune 


.  4.593.235  4.804,312  211,277  Loss 

CINCINNATI 

1927  1926 

.  848  100  766.500  87.  COO  Gaia. 

.  1.238.700  1.171.500  67,200  Gain 

.  1.059. .300  1.066.500  7.2(H)  Loss 

.  2.57.4(H)  273.70'!  IS. .30')  I»ss 


.  3.403.500  3.271.20'! 

129.309  Gain 

ORLEANS 

1927  1920 

.  1.5ih)9;!7  1.591.388 

iNi.irii  i/oss 

H;!6..590  904.023 

67.4.33  Loss 

.  753.7.59  683.181 

71)..578  Gain 

554.451  .50!).5ir, 

44  !).36  Gain 

TidaU  . 3.tH5.737  3.688.107 

MINNEAPOLIS 


Trihune  . 

.  1.240.473 

1.321.1‘'0 

80.707  IjOHs 

Journal  . 

.  1.212.238 

1.308.077 

95.8.39  I/Oss 

•Star  . 

.  477.4.57 

447.35,5 

30.102  Gain 

Totals  . 

.  2.9:i0.168 

3.076.612 

146,444  I/)ss 

SEATTLE 

1927 

1926 

TimeR  . 

.  1.442,8.54 

1., 357. 566 

85.288  Gain 

Post-Intelligencer 

.  960.066 

92t1.296 

42.770  Gain 

•Star  . 

.  5(U>.210 

552.594 

7.616  Gain 

•t'nioii-Roi’ord  . 

.  146.8.32 

197.988 

51.156  Loss 

Totals  . 

. 3.118.962 

3.034.444 

84,518  Gain 

•.News 
Star  . 
•Times 


INDIANAPOLIS 

1927  1926 

.  1.497.2.31  1.. 527. 228  29.997  Loss 

.  972.630  1.0!H1.818  118.188  Loss 

.  449.203  481.023  31.818  Loss 


Totals  .  2.919.066  3.099.069  180.003  latss 

DENVER 

1927 

New.s  .  692.130 

P'sst  .  1.101.570 

•Evening  News  .  .581,760 


1926 

528.444  163.686  Gain 

1.233.932  129. .362  Ix)ss 
394.884  186,876  Gain 


Totals  .  2,378.460  2.1.57.260  221.200  Gain 

Times  changed  to  Denver  Evening  News  November  22,  1926. 

PROVIDENCE 


1927 

•Toiirnal  .  841.672 

•Bulletin  . 

Tribune  . 

♦News  .  371  814 


1926 

902.087  60,415  liOss 

.  1,241,4.56  1,219.0.58  22.398  Gain 

.  .320.023  425,997  103,974  laws 

400.0.59  28.245  Loss 


Totals  .  2.774.963 

COLUMBUS 

1927 

Dispatch 
Journal 


2,947,201  172.2-36  Loss 


Telegram  discontinued  November,  1926. 


.  1,801.199 

. .  703.722 

.  1.039.183 

1,900.711 

619,115 

962,183 

99,512  Loss 
84.607  Gain 
77.000  Gain 

3.482,009 

02.095  Gain 

ROCHESTER 

1927 

1926 

'niMi  . 

.  1.215,3.34 

1,08,8.8.32 

126..'.02  Gain 

l-American 

.  848.779 

726,744 

122.0:!5  Gain 

t  4  Chronicle. 

.  1,428.316 

1,433,735 

5.419  Loss 

.  3.249.311 

3.492.429 

243.118  Gain 

LOUISVILLE 

1927  1926 

Courier-Journal  .  1.066.124  1.176.8.38  110.714  Lots 

Herald  Post  .  677.2.55  tl.274.;i»7  597.142  Lott 

•Times  .  1.004,712  1.033.348  30.636  Li*, 


Total .  2.748.091  3,486  .583  738.4'J2  Lott 

Uerald-Post  morning  edition  discontinued  with  issue  of  Marrs 
5,  1927. 

tlucludes  3.33,441  lines  of  morning  issue. 

ST.  PAUL 

1927  1926 

•Dispatch  .  822.2:14  860.3.56 

I’ioiieer  .  771,624  842.716 

Kewa  .  704,620  732.718 


38.122  Lot. 
71.092  iM, 
28,098  Lott 


Totals  .  2.298,478  2,433,790  137,312  I/m, 

OAKLAND 

1927 

Tribune  . 

•I'ost-Iiiquirer  . 


1926 

1,483.888  1,432.012 
791,294  752.164 


,276  Gaio 
.130  Gait 


Totals 


-  2,275,182 

OMAHA 


2  204.776  70,406  Gaia 


World-llerald  .  977..564 

Bee-News  .  646.601 

News  . 


1926 

1,041.418 

446.068 

336.832 


854  Lost 
336  Gaia 


Totals  .  1.624,168  1.844.318  220.150  Lota 

News  coiiibiiicd  with  Bee  February  7,  1927. 

BIRMINGHAM 


Age-llerald  . 

News  . 

•Post  . 

1927 

.  585.048 

1926 

1680.786 

1.4i)9.372 

513.3:« 

Totals  . 

fSiinday  Age  llerald 
includes  270.144  lines 

.  2.587.998  2.693.496 

merged  into  Sunday  News, 
in  four  Sunday  issues. 

RICHMOND 

•News-Leader  . 

Tinies-Dispateh  . 

1927 

.  1,032,780 

1926 

1,080.030 

851.336 

Totals  . 

.  1.819.244 

1.934.366 

DAYTON 

Vow.. 

1927 

1920 

•Herald  . 

a55.010 

HOUSTON 

1927 

1926 

1.1.54,638 

1,017.268 

508.402 

Post-Dispatch  . 

•Press  . 

.  1,027^572 

.  766,108 

93.138  Lott 
92.372  Lott 
82.012  Gail 


103,498  Lott 


47.250  Lott 
67.872  Lott 


113.122  Lots 


89,628  Lost 
28  .8.54  Gaia 
101.808  Lott 


162,382  Lon 


33.124  Gain 
111.304  Gaia 
167,706  Gaia 

Totals  .  2.981,440  2.770, .306  211434  Gaia 

DES  MOINES 

1927  1926 

RoK'Hlcr  .  672.771  687,851  14.580  Lon 

•Tribune  .  800,693  791.052  18,643  Gaia 

•Capital  .  419,.593  . 

Tot.sls  .  1.482,466  1,897,996  415,530  Ixm 

Daily  Capital  discontinued  February  12,  1927. 

ATLANTA 


Cmistitutioij  .  746.472 

••Georgian  .  707.770 

Journal  .  1.174.725 


1926 

842.974 

733.9.t6 

1.222.918 


192.506  Lon 
26.166  I/in 
48.193  Lon 


Totals  .  2.628.967  2,799.828  170,861  I>on 

KANSAS  CITY 


Journal  . 

•1‘ost  . 

•.star  (Morning) 
Star  . 


1927 
426.034 
441. .365 
831.273 
1.. 555, 258 


1926 
455.251 
391 .329 
808,062 
1..571.858 


29.217  Lost 
49.9.36  Gain 
23.211  Gaia 
16.216  Loss 


Totals  .  3.2.53.930 

MEMPHIS 

1927 

Coinmereial  Appeal  .  1,121,862 

•Evening  Appeal  .  614. f)i)!) 

•News-Seimitar  . 

•Pr<«s  . 

•Press-Scimitar  .  7.5:!, 81):) 

Totals  . 


3,225.900  28,0.30  Gaia 


1926 

1,311,863 


540,7.56 

586.845 


.  2.4!)0,754  2.445,464  4.5.2!H)  Gaia 

PITTSBURGH 

1927  1926 

•Post-Gazette  .  567.480  . 

I’ress  .  2.025.21)6  2.043.454  18158  liOss 

Sun-Telegraph  .  1,197,759  . 

1‘ost  .  788.158  . 

••‘^'"1  .  663.224  . 

Gazette-Times  .  7.57,187  . 

•Cliroiilcle  Telegraph  .  950.698  . 


Totals  .  3.71)0.535  5.204,721  1,. 

NEWARK 

1927  1926 

l.edger . .  . 

•News  .  1.879.9,30  1.815,M2 

•Star-Eogle  .  . 


64.098  Gaia 


Totals  .  1.879.930  1,815,832 

PORTLAND 

1927  1026 

•News  .  521,738  470.862 

Oregonian  .  1,1.37,.598  1,232,616 

Oregon  Journal  .  1,050, .378  1.000,832 


64,008  Gain 


40.876  Gala 
95.018  Lon 

49,546  Gaia 


Totals  . 

•No  Sunday  edition. 


2.709,714  ?  704.310  5.404  Gala 
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Detroit  Adds  One  New 
Industry  Each  Week! 


Reproduced  by  Courtesy  of  "Detroiter** 


A  Two  and  a  Half  Billion 
Dollar  Market  Growing 
Greater  Each  Day,  Worth 
Intensive  Cultivating 


^INCE  1922  Detroit  has  added  a  new  industry 
■  each  week,  not  to  mention  the  doubling  or 
trebling  of  the  giant  industries  already  here. 
Nor  are  these  new  industries  solely  allied  to 
the  automotive  industry.  An  analysis  revfeals 
62  different'  lines  of  manufactures — textiles, 
drugs,  chemicals,  food  .products,  machine  shop 
products  and  others.  The  total  value  of  De¬ 
troit-made  prioducts  for  the  year  1926  is  esti¬ 
mated  at  $2,700,000,000 — a  value  that  gives  but 
an  inkling  of  Detroit’s  wealth  and  potentiality 
as  a  market  for  advertised  goods. 


80  Lines  of  Industry  Flourish  Here 


There  are  153  plants  in  the  city  of  Detroit 
making  motor  vehicles,  bodies,  parts  and  ac¬ 
cessories.  The  payroll  of  these  plants  last  year 
was  $334,000,000.  Next  in  importance  to  this 
group  of  manufactures  are  the  machinery  and 
foundry  plants  of  which  there  are  200,  with  an 
annual  payroll  of  $40,000,000.  These  figures 
do  not  embrace  the  stove  industry,  the  phar¬ 
maceutical  industry,  the  soda  ash  industry,  the 
paint  and  varnish  or  the  brass  industry.  The 
total  payroll  is  a  staggering  amount,  and  it  is 
to  a  greater  extent,  than  that  of  most  cities, 
spent  in  the  area  in  which  it  is  earned,  for  De¬ 
troit’s  trading  area  borders  on  no  other  of  size. 
It  is  a  distinct  and  separate  community,  self 
contained  and  easily  susceptible  to  the  adver¬ 
tising  appeal  when  presented  to  it  through  its 
buying  guide — the  home  newspaper. 


Rich  as  the  Detroit  market  is,  and  prodigal 
as  are  its  opportunities  today,  an  even  greater 
market  awaits  the  consistent  advertiser  in  this 
field,  for  Detroit  grows  daily  in  population, 
size  and  wealth.  Secure  a  foothold  in  this 
market.  Invest  now  in  advertising,  employing 
that  medium  which  has  for  generations  been 
the  family  counsellor.  The  Detroit  News  for 
54  years  has  been  the  home  newspaper  of  De¬ 
troit.  A  recent  survey  embracing  77,000  De¬ 
troit  homes  showed  The  News  in  82%  of  all 
homes  taking  an  English  newspaper.  The  sur¬ 
vey  also  disclosed  the  fact  that  The  News  has 
65%  greater  circulation  in  Detroit  homes  than 
any  other  Detroit  paper  and  that  it  duplicates 
85%  of  the  morning  paper’s  circulation  and 
67%  of  the  other  evening  paper’s  circulation. 


A  Market  of  Prodigious  Potentialities  Cover  able 
By  One  Newspaper  Effectively  and  Economically 


The  Detroit  News 


346,000  Sunday  Circulation — Detroit’s  HOME  newspaper — 324,000  Weekday  Circulation 
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WHY  ADVERTISE,  ASKS 
;  TEX— AND  DOESN’T 

Figh.t  Promoter  Announced  Advertiung 
Plan*  Wliick  Fail  to  Materialize  as 
Garden  Shows  $565,000  Net  Profit 
for  First  Eight  Months 


Advertising  plans  announced  by  Tex 
Rickard,  fight  promoter,  last  July,  are 
failing  to  materialize. 

just  prior  to  the  Dempsey-Sharkey 
fight  when  there  was  some  agitation  in 
New  York  over  what  Editor  &  Pub¬ 
lisher  described  as  “gusty  garrulity  in 
the  fight  ballyhoo,”  Mr.  Rickard  bought 
the  first  advertising  space  in  newspapers 
of  his  long  career  for  $15, (KX).  Then  he 
told  Harry  Ahearn,  New  York  Evening 
Graphic,  who  sold  him  the  space,  that  he 
would  place  advertisements  for  all  other 
boxing  matches  held  in  Madison  Square 
Garden. 

The  Dempsey-Sharkey  advertisements 
were  placed  by  Hanff-Metzger,  Inc.,  New 
York  advertising  agency.  Officials  of 
that  agency  informed  Editor  &  Pub¬ 
lisher  this  week  that  they  had  received 
no  instructions  from  Mr.  Rickard  re¬ 
garding  future  advertising,  nor  had  they 
placed  any  for  the  promoter  since  last 
July. 

Meanwhile,  New  York  newspapers 
this  week  gave  front  page  play  to  the 
announcement  made  by  Mr.  Rickard  that 
a  total  net  profit  of  $565,000  has  accrued 
to  the  Madison  Square  Garden  Corpora¬ 
tion  in  the  first  eight  months  of  this  year. 

In  commenting  upon  the  profits  of  the 
corporation,  Rickard  predicted  that  fur¬ 
ther  events  to  be  staged  at  the  Garden 
this  year  would  raise  the  total  to  more 
than  $1,300,000. 

“The  Sharkey-Heeney  fight,”  said 
Rickard  in  making  this  report,  “is  sched¬ 
uled  at  the  (jarden  for  Nov.  18,  and  we 
expect  it  to  be  a  sell-out.  The  six-day 
bicycle  race  is  scheduled  in  December. 
The  last  four  months  of  the  fiscal  year 
to  Dec.  31  should  therefore  boost  profits 
to  over  $1,300,000  for  the  full  year,  or 
around  $4  a  share  on  the  common  stock. 
Dividends  of  $1  a  share  are  now  being 
paid,  over  a  thousand  stockholders  of  the 
corporation  .sharing  in  this  distribution.” 


INDIANA  JOURNALISM  MEET 

I’Mitors  and  publishers  of  weekly  news¬ 
papers  in  Indiana  will  meet  at  Indiana 
University  at  Bloomington  for  a  two-day 
Journalism  Conference,  to  be  held  under 
the  auspices  of  the  Department  of  Jour¬ 
nalism  on  Nov.  4  and  5. 


I 

EJmJlTAINS  CRIPPLED  CHILDREN 

The  Richmond  (Va.)  Times-Dis patch 
was  host  to  several  score  inmates  of  the 
&ipplcd  Children’s  Hospital  of  Rich¬ 
mond  at  the  afternoon  performance  of 
Ringling  Brothers-Barnum  &  Bailey’s 
Circus,  Oct.  17.  The  paper  transported 
the  youngsters  from  the  institution  to  the 
circus  grounds  and  back  and  provided  re¬ 
freshments. 


250,836 

was  the  average  net  paid  daily 
circulation  of  “The  Baltimore  Sun 

*  (morning  and  evening  issues) 

*  for  the  month  of 

September,  1927 

The  average  net  paid  circulation  |! 

,  of  THE  SUNDAY  SUN  per  > 
Sunday  for  the  month  of  Sep¬ 
tember,  1927,  was  195,698. 

Everything  in  Baltimore  < 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday  i 


PUUTZER  BUYS  RACING  BOAT 

Intends  to  Use  It  Commuting  Between 
Office  and  Manhasset 

Ralph  Pulitzer,  president  of  the  Press 
Publishing  Company,  and  editor  of  the 
New  York  World,  recently  received  de¬ 
livery  of  a  65-foot  express  cruiser  for 
commuting  between  his  office  and  his 
Manhasset,  L.  I.,  home. 

The  craft,  designed  by  Tams  &  King, 
and  built  at  City  Island,  is  fitted  with 
two  12-cylinder  Wright  motors  and  is 
capable  of  making  40  miles  per  hour. 
She  has  fuel  capacity  sufficient  to  give 
her  a  cruising  radius  of  210  miles. 

As  a  practical  test  of  her  cruising 
ability,  Mr.  Pulitzer  last  week  ran  from 
his  Long  Island  anchorage  to  Bar  Har¬ 
bor  to  visit  his  brother  Joseph  Pulitzer, 
publisher  of  the  St.  Louis  Post-Dispatch, 
who  is  occupying  “Chatswold,”  the  late 
Joseph  Pulitzer’s  summer  home. 


NO  SUN  ‘GHOSTS” 

Following  the  close  of  the  baseball 
season  Nero  York  Sun  published  the 
following  editorial ;  “The  ‘ghost  writers’ 
of  the  baseball  business  will  soon  dis¬ 
appear  for  another  year.  These  are  the 
anonymous  persons  who  concoct  ‘expert’ 
articles,  signed  by  baseball  professionals 
with  neither  the  time  nor  the  ability^  to 
write,  and  sell  the  product  to  newspapers 
that  doubt  the  public’s  faith  in  the  every¬ 
day  sport  reporters.  The  Sun  is  not  one 
of  these  newspapers.  Its  sport  writers 
are  qualified  to  take  care  of  any  event, 
big  or  little.” 


JOINS  LAW  HRM 

Silas  B.  Fishkind  of  the  sjiorts  depart¬ 
ment  of  the  Nciv  York  Herald  Tribune 
is  now  a  member  of  the  law  firm  of 
David  Steckler  at  51  Chambers  Street, 
New  York.  Mr.  Fishkind  attended  Co¬ 
lumbia  Law  Schixil  while  working  in  the 
sports  department  at  night,  and  was  re¬ 
cently  admitted  to  the  bar. 


DAPHNE’S 
:  .  in  LOVE 


A  CIRCULATION  MAGNET 
A  successful  line  of  sample  promo¬ 
tion  material  accompanies  ^‘Daphne's 
in  Love,”  now  a  best  seller  pub¬ 
lished  by  the  Century  Company. 

Romance  and  adventure;  tribula¬ 
tion  and  joy:  a  dashing  story  of  a 
girl  of  today,  modern  yet  clean,  is 
“Daphne’s  in  Love,”  at  last  offered  to 
the  newspapers  of  the  country  for  serial¬ 
ization.  Daphne  is  proving  a  winner 
wherever  used.  Grasp  this  opportunity 
for  your  territory  before  it  is  too  late! 

Syndicate  Department 

THE  CHICAGO 
DAILY  NEWS 


ROSTOCK  CINCINNATI 
POST  PRESIDENT 


Business  Manager  of  Scripps-Howard 
Newspaper  Promoted — Started 
as  Newsboy  on  Akron 
Press 


Frank  W.  Rostock  on  Oct.  17  was 
elected  president  of  the  Cincinnati  Post. 
He  will  continue  to  serve  also  as  busi¬ 
ness  manager  of 
the  Post,  a  posi¬ 
tion  he  has  held 
since  1925. 

Rostock  started 
as  a  newsboy  and 
later  became  a  re- 
porter  on  the 
.Ikron  Press.  A 
year  later  he 
joined  the  sports 
staff  of  the 
Cleveland  Press. 

He  covered  sports 
assignments  of  all 
kinds,  including 
spring  training 
trips  and  road 
games  with  the  Cleveland  ball  club  until 
the  summer  of  1507,  and  one  week  later 
was  transferred  to  the  Cincinnati  Post  as 
sports  editor.  After  five  years  on  this 
job  he  became  sports  editor  of  the  Cleve¬ 
land  Press. 

In  1915,  Earl  E.  Martin,  who  was  ed¬ 
itor  of  the  Press  at  that  time,  named  him 
make-up  editor  and  afternoon  managing 
editor  of  the  Press.  It  was  on  the  after¬ 
noon  that  the  Lusitania  w'as  torpedoed 
by  a  German  submarine  that  he  was  told 


he  had  been  made  editor  of  the  Cincinnati 
t’ost. 

In  1521,  Rostock  became  business  man¬ 
ager  and  later  general  manager  of  NEA 
Service,  Inc..  The  Belgian  consul  in 
Cincinnati  was  so  greatly  pleased  with 
the  war  policy  of  the  Post  that  when 
King  Albert  of  Belgium  visited  Cincin¬ 
nati  in  the  summer  of  1919  he  recom¬ 
mended  that  the  editor  of  the  Post  be 
decorated  for  the  service  the  newspaper 
had  performed. 

In  the  fall  of  1919  Rostock  was  as¬ 
signed  by  the  Newspaper  Enterprise  As¬ 
sociation  to  attempt  to  interview  the 
former  German  Kaiser  who  had  fled  to 
Holland.  He  spent  some  time  at  Ameron- 
gen,  where  the  Kaiser  was  staying  at 
Count  Bentinck’s  castle,  but  soon  learned 
that  an  interview  with  him  was  out  of 
the  question.  From  there  he  went  to  the 
Island  of  Wieringen,  where  the  former 
German  Crown  Prince  was  in  exile,  and 
succeeded  in  getting  the  only  interview 
given  out  by  him  during  his  stay  there. 

On  this  trip  he  also  interviewed  Lord 
Northcliffe,  Field  Marshal  Haig,  Car¬ 
dinal  Mercier,  Marshal  Foch  and  wrote 
on  economic  conditions  abroad. 


TRIBUTE  TO  NESBIT 

A  silent  toast  was  paid  to  the  late 
Wilbur  D.  Nesbit,  poet  and  advertising 
man,  by  members  of  the  Forty  Club,  col¬ 
leagues  of  Mr.  Nesbit,  who  for  21  years 
presided  over  the  club’s  festivities,  at  a 
memorial  dinner  held  last  week  at  the 
Chicago  Athletic  Association.  Toasts 
written  years  ago  by  Mr.  Nesbit,  who 
was  one  of  the  most  famous  toastmasters 
in  the  country,  were  recited  as  the  loving 
cup  was  passed  from  guest  to  guest. 


Keeping  pace  with  Akron’s  stride  is  its  leading  news¬ 
paper,  the  Beacon  Journal — first  in  circulation  in 
the  Akron  Market — first  in  Ohio  and  sixth  in  the 
United  States  in  advertising  linage  among  six  day 
newspapers  .  .  .  Enter  this  rich,  growing  market 
thru  this  medium  .  .  . 


AKRON  BEACON  JOURNAL 

Member  of  the  100,000  Group  of  American  Cities 


JT 


IL 


STORY,  BROOKS  &  FINLEY,  RepretentatiTe* 

New  York  Philadelphia 

Chicago  San  Francisco  Los  Angeles 


J 


Fh.^nk  \V.  Rostock 
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Greatest  Rate  of 
Gain  in  Readers 
in  Suburbs— 

rriHE  NEW  YORK  TIMES  reported  for  the  six  months 
ended  September  30  a  gain  in  net  paid  sale  over  1926 
of  38,777  copies,  average  daily  and  Sunday. 

The  greatest  proportionate  gain,  13  per  cent.,  was  in  the 
suburban  sale.  The  city  circulation  gained  9  per  cent.,  and 
outside  the  metropolitan  zone  7  per  cent. 

The  increasing  preference  of  intelligent  readers  in  city  and 
suburbs  for  The  New  York  Times  was  chiefly  responsible 
for  the  highest  net  paid  sale  in  the  history  of  The  Times — 
430,242  copies  average  daily  and  Sunday. 


Strje  Njetpr  JJiMfk 
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SINCERITY  IN  ADVERTISING  CHIEF  TOPIC 
OF  A.  N.  A.  CONVENTION 

Stuart  Chase,  Co-Author  of  “Your  Money’s  Worth”  to  Speak 
on  “Consumers  in  Wonderland” — Cyrus  Curtis  and 
Arthur  Brisbane  Banquet  Speakers 


AKTHL’K  BRI shank.  Cyrus  II.  K. 

l  urtis.  and  Donald  Oydcn  Stewart 
will  be  speakers  at  the  seventeenth  an¬ 
nual  banquet  of 
the  Association 
of  National  Ad¬ 
vertisers  to  be 
held  at  the  Hotel 
Roosevelt,  N  e  w 
York,  Nov.  1,  ac¬ 
cording  to  an  an¬ 
nouncement  made 
this  week  by  Ar¬ 
thur  Ogle,  asso¬ 
ciation  secretary. 

The  banquet 
will  be  held  the 
second  day  of  a 
thiee-day  business 
convention,  which 
will  feature  a 
clinic  on  sincerity  in  advertising.  This 
year’s  clinic  was  inspired  by  “Your 
Money’s  Worth,”  revolutionary  book  by- 
Stuart  Chase  and  Frederick  Schlink, 
and  Mr.  Chase  will  be  one  of  the  speak¬ 
ers.  The  title  of  his  address  was  an¬ 
nounced  this  week  as  “Consumers  in 
Wonderland.” 

The  clinic  is  scheduled  for  the  afternoon 
session  of  Nov.  1.  and  will  be  opened  by 
Karnest  F.lmo  Calkins,  president  of  Cal¬ 
kins  and  Holden,  New  York  advertising 
agency,  speaking  on  “The  Practical  Eth¬ 
ics  of  Sincere  Advertising.”  Other 
speakers  on  the  same  general  subject  will 
be  Irwin  S.  Rosenfels,  advertising  coun¬ 
sel  of  Chicago,  and  one  of  the  fathers  of 
the  “Truth  in  Advertising”  movement, 
and  Miss  Katharine  Fisher,  director  of 
Good  Housekeeping  Institute. 

The  convention  is  scheduled  to  open 
Sunday,  Oct.  30,  with  registration  of 
delegates  and  the  annual  meeting  of  the 
directorate  in  the  evening. 

The  business  sessions  open  Monday- 
morning  with  the  annual  reports  of  the 
president  and  the  secretary-treasurer.  The 
first  speech  will  be  on  “ilodern  Market¬ 
ing  and  Its  Relation  to  Research”  by- 
Everett  R.  Smith  of  the  Fuller  Brush 
Company,  who  is  chairman  of  the  As¬ 
sociation  of  “National  Advertisers”  re¬ 
search  council. 

Group  meetings  will  be  held  at  lunch¬ 
eon  the  first  day,  and  at  the  afternoon 
session  the  .principal  speaker  will  be 
Henry-  Ittleson,  president  of  the  Com¬ 
mercial  Investment  Trust  Company,  New’ 
York,  on  “Changing  Sales  Policies  Re¬ 
sulting  from  Installment  Buying.” 

The  remainder  of  the  afternoon  will  be 
devoted  to  group  meetings  divided  under 
the  headings  of  “Advertising  Department 
Administration,”  “Sales  Department  Ad¬ 
ministration,”  “Research”  and  “Industrial 
.Advertisers.” 

Election  of  officers  will  he  held  Tues¬ 
day,  Nov.  1,  and  speakers  on  this  day 
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will  be;  Dr.  .Melvin  T.  Copelaiul,  Har¬ 
vard  University  Graduate  School  of  Busi¬ 
ness  .Administration,  on  “Selling  to  Syn¬ 
dicates  and  Chain  Stores” ;  R.  N.  Fellows, 
the  .\ddressograph  Company,  and  chair¬ 
man  of  the  .A.  N.  .A.  postal  committee,  on 
"The  .Advertiser’s  Interest  in  Proposed 
Postal  Legislation”;  Bernard  Lichten- 
berg,  .Alexander  Hamilton  Institute,  “Co¬ 
operation  with  University  Professors.” 
and  F.  J.  Petura,  general  purchasing  en¬ 
gineer.  Henry-  L.  Doherty  Company,  on 
"The  Purchasing  .Agent’s  .Attitude  To¬ 
ward  Nationally  .-Vdvertised  Products.” 

The  report  ot  the  newspaper  commit¬ 
tee.  of  which  \'erne  Burnett,  General 
Motors  Corpviration,  is  chairman,  is 
scheduled  for  Wednesday,  Nov.  2.  Other 
sjieakers  on  this  day  w-ill  be :  R.  D. 
Keim,  general  manager  E.  R.  Squibb 
\  Sons,  “Practical  Experiences  in  Price 
.Standardization” ;  W.  K.  Burlen,  New- 
Kngland  Confectionery  Company,  and 
rbairnian  of  the  trade-mark  committee, 
on  “What  an  .Advertising  Manager 
Should  Know-  About  Trade-Marks,”  and 
W’.  M.  Gordon,  sales  manager  of  the 
D.  Warren  Company,  “.A  New  Local 
Medium  Through  Standardization  of 
Direct  Mail  Units.” 

BRUSH  RE-ELECTED 

Louis  H.  Brush  of  Salem,  head  of  the 
Brush-Moore  Ohio  newspaper  interests, 
has  been  re-elected  president  of  the  Se¬ 
lect  List  of  Ohio  Dailies.  Harry  E.  Tay¬ 
lor  of  Portsmouth  was  re-elected  vice- 
president.  They  with  the  follow-ing  w-ill 
compose  the  board  of  directors :  Paul 
■Siddell,  .Alliance :  W.  O.  Littick.  Zanes¬ 
ville  ;  Frank  G.  McCracken,  Bellefon- 
taine ;  L.  E.  Hudnut,  Elyria. 


NEWS 

THE  REPORTERS  MISSED 


Akron.  0.,  Oct.  21 — (Special) — Since  the 
close  of  the  outdoor  show  season  Neeley 
Dangler,  former  trapeze  artist  of  Funkham 
&  Oailey's  circus,  finds  it  a  cinch  to  save 
money  by  hitch-hiking  across  the  country. 


Daily  Two-Coiumn  Comic 


A  strong  reailer-holiler  . 
and  habit-former  with 
which  to  combat  the  grow¬ 
ing  epidemic  of  comic- 
page  seriousness.  Will  be 
welcome  to  every  reader 
who  still  enjoys  a  daily 
chuckle. 


LEDGER  SYNDICATE 

Independence  Sq.,  Philadelphia,  Pa. 


A.  N.  P.  A.  PREPARING 
FOR  FALL  MEETING 


Heiskell,  Little  Rock  Arkansas  Ga¬ 
zette;  McGivena,  New  York  Daily 
News;  and  Bums,  New  York  Her¬ 
ald  Tribune  on  Program 


Preparations  for  the  third  annual  fall 
convention  of  the  .American  New-spaper 
Publishers  -Association  at  Virginia 
Beach,  Va.,  Oct. 

31,  Nov.  1-2,  are 

rapidly  nearing 
completion,  with 
W.  B.  Bryant, 

Paterson  (N.  J.) 

Press  Guardian, 
in  charge  of  busi¬ 
ness  topics,  and 
S.  L.  Slover, 

S  0  r  f  ol  k  (Va.) 

Ledger  -  Dis- 
fatch,  in  charge 
of  entertainment. 

The  good  time 
side  will  be  fea-  ,  „  „ 

tiired  at  the  con- 

vention.  it  was  announced  this  week  at 
-A.  N.  P.  A.  heailquarters,  but  considera¬ 
tion  of  shop  problems  will  not  be 
neglected. 

The  business  program  has  been  divided 
into  three  main  heads,  mechanical  prob¬ 
lems,  free  publicity,  and  newspaper  ad¬ 
vertising.  The  mornings  will  be  given 
over  to  business  and  the  afternoons  to 
golf  and  other  diversions. 

J.  N.  Heiskell,  publisher  of  the  Little 


Pock  Arkansas  (Jaseffe,  will  talk  on  frt* 
publicity.  L.  E.  Mcfjivena,  promotka 
manager  of  the  Nezu  Yt^k  Daily  News 
will  discuss  the  promotion  of  a  metro- 
IKilitan  newspaper,  while  A.  H.  Bums, 
mechanical  superintendent  of  the  New 
York  Herald  Tribune,  w-ill  talk  on 
efficiency  of  a  mechanical  department 
(Jther  speakers  will  be  announced  later. 

There  w  ill  be  the  usual  newspaper  goli 
tournament,  playetl  over  the  18-hole 
course  of  the  Princess  -Anne  Country 
Club.  Mr.  Slover  also  hopes  to  stage 
an  “Oyster  Roast”  either  at  the  same 
country  club  or  at  Cape  Henry,  nearbj-. 
On  Monday  evening  the  delegates  will  be 
entertained  by  the  showing  of  an  ex¬ 
clusive  moving  picture  showing  actual 
scenes  taken  during  the  World  War. 

John  Stewart  Bryan,  Richmond  Ne-u.s 
Leader  and  president  of  .A.  N.  P.  A 
will  welcome  association  members  at  hi> 
home  “Laburnum”  in  Richmond.  Satur¬ 
day  evening,  Oct.  29. 

Department  heads  will  not  make 
formal  reports  but  will  maintain  offices 
at  the  Cavalier  Hotel,  convention  head¬ 
quarters,  at  Virginia  Beach.  They  are 
W.  E.  Wines,  mechanical  department; 
W.  J.  Mathey,  traffic  department ;  H.  W. 
Klagg,  open  shop  department ;  anci 
Harvey  j.  Kelly,  special  standing  com¬ 
mittee. 

VIRGINIANS  TO  MEET 

Kent  Cooper,  general  manager  of  the 
-Associated  Press,  and  Allen  S.  Will,  of 
the  Columbia  School  of  Journalism,  Xe»- 
York,  will  be  the  principal  speakers  at 
the  annual  meeting  of  the  West  Virginia 
State  New-.-i;apcr  Council,  at  Morgan¬ 
town,  W,  Va.,  Oct.  23-28-29. 


.Fascieatm 


Any  Quantity 


The  ever  ready  type  for  the  advertiser  who 
wants  his  ads  to  tell  a  story  quietly,  yet  in  a 
forceful  but  confidential  tone. 

Ludlow  Cameo  is  an  open,  high-light  letter 
that  teases  the  eye.  It  helps  to  increase  space 
sales  because  it  carries  a  force  in  attention  value 
that  makes  small  space  inviting  and  the  large 
space  fascinating. 

And  charming  Cameo  is  cast  on  the  Ludlow 
from  hand-set  matrices,  in  unlimited  quantities, 
just  as  easily  and  economically  as  any  other  face. 

Forceful  ads  help  develop  big  space  users. 
Try  suggesting  a  campaign,  using  Cameo  for 
display,  to  those  advertisers  who  are  consistent¬ 
ly  hard  to  sell.  Tell  them  about  this  high-light 
letter,  which  can  be  obtained  in  any  desired 
quantities,  new  for  every  ad. 

Specimen  showings  will  be 
sent  upon  request 

Ludlow  Typograph  Co, 

2032  Clybourn  Avenue 
CHICAGO 

Boston:  470  Atlantic  Ave.  Atlanta:  41  Marietta  St. 
New  York:  63  Park  Row  San  Francisco:  5  Third  St 
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Send  for  the 
Story  of  the 
Ludlow^ 


All  Sizes 
12  to  48  Point 


LUOLOW  QUALITY  SLUG  COMPOSITION 


Editor  &  Publisher  for  October  2  2,  1  9  27 


152,683 


Six  months'  average  daily  paid 
circulation  published  in  U.  S. 

Postofhce  Report,  October  1,  1927. 

The  Buffalo  Evening  News  continues  un¬ 
interruptedly  in  its  circulation  gains . 

giving  its  advertisers  a  remarkable  cover¬ 
age  of  the  Buffalo  Market  and  along  with 
it,  a  reader-responsiveness  earned  through 
forty  years  of  publishing  a  real  newspaper. 

Circulation  in  itself  is  a  great  thing.  But 
what  is  also  important  is  the  readers’ 
attitude.  Buffalo  Evening  News’  readers 
accept  the  News  as  their  newspaper — 
vigorous,  reliable,  interesting,  complete  . . . 
an  attitude  which  multiplies  the  effective¬ 
ness  of  News  advertising. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
National  Representatives 

KELLY-SMITH  COMPANY 

Graybar  Building  Waterman  Building  Atlantic  Building 

New  York  City  Boston,  Mass.  Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 


man  of  the  English-Speaking  Union  of 
the  United  States,  and  welcomed  by 
Hon.  Henry  J.  Allen,  former  governor  of 
Kansas,  and  proprietor  of  the  Wichita 
(Kan.)  Daily  Beacon.  Julian  S.  Mason, 
editor-in-chief  of  the  New  York  Evening 
Post,  chairman  of  the  newspaper  com¬ 
mittee  in  charge  of  the  fellowships,  and 
John  Daniels,  national  secretary  of  the 
English  Speaking  Union,  were  among 
those  at  the  speakers’  table. 

In  his  address,  Mr.  Spender  declared 


NEA  Service,  Inc*, 

1200  West  Third  Street 
CLEVELAND,  OHIO 


J.  A.  SPENDER,  NOTED  BRITISH  EDITOR, 
HERE  TO  STUDY  AMERICAN  PRESS 

Welcomed  at  Plaza  Dinner  OcL  20 — Says  Newspapers  Must 
Teach  Public  to  Think  in  Terms  of  Peace 
Rather  Than  Wsur 


T  ALl'RED  SPENDER,  formerly  quarrel  is  better  copy  than  a  Hague  terpreter  of  the  great  human  drama,  and 
•  editor  of  the  London  Westminster  arbitration.  We  must  give  the  news  and  by  its  daily  presentation  of  fact  and 
Gazette,  and  first  Senior  Fellow  of  the  to  that  extent  we  can’t  help  ourselves,  opinion  it  shapes  character  and  thought 
American  Newspaper  Fellowships  in  But  .some  things  as  between  two  friendly  in  ways  that  are  subtle  and  far-reaching. 


)R.  candor.  But  1  do  plead  for  a  point  of 

*  view  between  our  two  peoples  which 

shall  be  essentially  different  from  the 
old  European  mechanical  and  military 
point  of  view — for  a  serious  effort  to 
dust  civilizations  in  touch  and 

to  understand  what  they  are  each  con¬ 
tributing  to  the  world  movement.  Here 
I  think  the  press  of  the  two  countries 
can  greatly  help.  It  is  for  scores  of 
millions  of  people  the  one  and  only  in- 
Hague  terpreter  of  the  great  human  drama,  and 


memory  of  Walter  Hines  Page,  was 
formally  welcomed  to  this  coimtry  Oct. 
20,  at  a  dinner  at  the  Hotel  Plaza,  New 
York. 

The  British  journalist  who  has  come 
here  to  study  America  was  introduced 


AT  WELCOMING  BANQUET 


lie  1I4U  CLiiiie  CLf  lea  c&s  tsv..* 

and  added  that  he  was  relying  on  fellow 
journalists  to  help  him  learn,  and  “per¬ 
haps  eventually  as  a  journalist  to  pass 
on  something  that  I  may  have  learnt  to 
other  people  in  my  own  country.’’ 

“I  hope  very  much  that  the  process 
will  be  frank  and  searching,  that  there 
will  be  no  sparing  of  my  feelings  and  no 
polite  euphemisms  in  what  it  may  be  good 
for  me  to  hear,’’  he  declared. 

“I  have  been  42  years  in  journalism 
and  a  considerable  part  of  that  time  has 
been  spent  in  international  affairs.  In 
my  early  days  I  used  to  think  that  the 
influence  of  the  press  in  those  affairs  was 
exaggerated,  but  every  year  that  I  have 
lived  I  have  grown  out  of  that  opinion. 
Bismarck  was  once  asked  what  his  specific 
was  for  keeping  the  peace  of  Europe  and 
his  answer  was  to  hang  a  dozen  editors. 
He  who  was  the  master-manipulator  of 
the  press  ought  to  have  known,  but  1 
like  to  think  there  was  some  exaggeration 
in  that  implied  verdict.  Yet  it  is  un¬ 
doubtedly  true  that  the  press  quarrels 
which  raged  in  Europe  before  the  war 
contribute  heavily  to  the  fear,  suspicions 
and  embitterment  which  finally  brought 
the  great  disaster.  The  seemingly  un- 
curable  habit  into  which  a  great  many 
European  newspapers  had  fallen,  of 
printing  inelegant  e.xtracts  from  each 
other’s  articles,  suppressing  all  that  was 
human  and  friendly,  and  giving  emphasis 
to  all  that  was  lurid  and  frightening 
undoubtedly  made  the  task  of  the  peace¬ 
maker  more  difficult.  About  20  years  ago 
an  American  evangelist  came  to  England 
on  a  mission  to  London  newspapers.  I 
remember  him  very  well,  he  was  a  kindly 
and  well-meaning  man  and  he  came  into 
my  office  an<l  sat  down  at  my  table  oppo¬ 
site  and  said,  ‘Sir,  sin  is  news  and  news 
is  sin.  what  are  you  going  to  do  about 
it?’  I  thought  that  an  extremely  pene¬ 
trating  question,  but  from  that  day  to 
this  1  have  not  discovered  the  answer. 

“That  is  really  the  difficulty,  and  we 
have  to  admit  it.  People  don’t  want  to 
read  .about  virtue  in  newspapers,  and 
they  do  want  to  read  about  sin.  A  murder 
trial  is  undoubtedly  better  copy  than  a 
prayer-meeting,  and  an  international 
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peoples  we  can  avoid,  and  other  things  It  will  be  a  great  privilege  to  me,  if,  in 
we  can  positively  do.  Let  us,  if  we  can,  the  months  I  am  to  spend  here,  I  can 
avoid  that  inhuman  reckoning  of  each  help  to  my  own  understanding  and  make 
other  as  mere  forces — so  common  in  even  a  slight  contribution  to  mutual 
Europe  before’  the  war — forces  which 
might  be  hurled  against  each  other  in 
some  collision  in  the  future.  In  those 
days,  whenever  a  European  complication 
was  threatened,  we  rushed  to  our 
statistics  of  armies  and  navies,  balanced 
and  checked  and  considered  what  might 
happen  if  certain  numbers  of  men  met 
certain  other  numbers  of  men,  on  certain 
points  in  the  map  which  General  Staffs 
considered  to  be  the  battle-ground.  So 
long  as  we  thought  of  each  other  in 
terms  of  war  it  was  perhaps  inevitable, 
but  it  was  very  inhuman.  It  turned 
humanity  into  cannon-fodder  and  made 
every  man  in  our  thoughts  a  possible 
enemy.  And  then  in  the  end  the  great 
disaster  was  that  between  us  we  forget 
each  other’s  souls — the  one  thing  which 
in  the  end  turned  out  to  count  for  so 
much  more  than  almost  anything  else. 

It  seems  to  me  the  special  business  of 
us  journalists,  British  and  American,  not 
to  fall  into  this  inhuman  habit,  but  to 
remember  and  try  to  make  our  country¬ 
men  remember  that  we  both  have  souls. 

It  is  no  use  for  politicians  to  talk  about 
outlawing  war,  unless  the  public  can  be 
taught  to  think  the  thoughts  of  peace, 
which  means  above  all  things,  thinking 
of  each  other  as  friendly  men  of  like 
needs  struggling  with  the  same  human 
problems  and  liable  to  the  same  in¬ 
firmities.  I  plead  for  no  priggish  or 
artificial  restraint  in  controversies  which 
we  may  have  with  each  other,  for  we 
shall  help  each  other  best  by  a  friendly 


Ask 


understanding.  In  that  way  the  inten¬ 
tion  of  this  fellowship  may,  I  hope,  in 
some  measure  be  fulfilled  and  the  memory 
of  Walter  Hines  Page  be  fitly  honored’’ 

Mr.  Spender  arrived  in  New  York  Oct 
16.  He  was  entertained  here  by  Mrs. 
Whitelaw  Reid,  widow  of  the  former 
Ambassador  to  Great  Britain ;  Arthur  W. 
Page,  a  son  of  the  late  Walter  Hines 
Page,  and  President  and  Mrs.  Nicholas 
Murray  Butler,  of  Columbia  University. 

.After  remaining  in  New  York  a  week, 
Mr.  Spender  will  carry  out  a  three 
months’  itinerary,  including  Boston.  De¬ 
troit,  (Chicago,  Wichita,  and  San  Fran¬ 
cisco. 

The  American  Newspaper  Fellowships 
in  memory  of  Walter  Hines  Page  were 
established  about  a  year  ago  by  the 
English-Speaking  Union  of  the  United 
States,  with  the  co-operation  of  the 
British  sister  society  in  London.  Their 
purpose  is  to  foster  first-hand  under¬ 
standing  of  America  and  the  -American 
press  by  enabling  two  British  journalists 
to  visit  the  United  States  every  year, 
under  the  joint  auspices  of  the  Union 
and  an  associated  Committee  of  repre¬ 
sentative  American  newspaper  men.  The 
Senior  Fellowship  is  awarded  to  a  British 
journalist  who  has  already  won  distinc¬ 
tion,  and  the  Junior  Fellowship  to  a 
young  man  of  evident  promise.  The  first 
Junior  Fellow,  Thomas  T.  E.  Cadett  of 
the  London  Times,  recently  complete 
his  tenure,  and  the  second,  Philip 
Hewitt-Myring,  of  the  London  Daily 
News,  has  just  arrived.  Now  the  Times 
of  London,  in  co-operation  with  the 
British  society,  has  provided  a  reciprocal 
Fellowship,  and  Henry  Haskell  of  the 
Baltimore  Eivning  Sun  has  been  selected 
to  stay  a  year  in  England  and  Ireland. 
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Widening  the  Gap 
of  Newspaper  Supremacy  in 
Toledo,  Ohio 

During  the  month  of  September,  1927,  the  Toledo  Blade 
published  318  more  pages  than  the  second  Toledo  paper,  or 
a  56%  larger  newspaper. 

In  advertising  lineage  the  Blade  published  208  more  pages 
of  advertising  than  the  second  Toledo  paper,  or  72%  more. 

Devoted  to  news  and  feature  matter,  the  Blade  published 
110  pages  more  than  the  Second  Toledo  paper,  or  40%  more 
space. 

For  the  first  15  ilays  of  October  the  gap  is  further  wiilened, 
as  follows: 

61%  larger  newspaper 
73%  more  advertising 

46%  more  space  devoted  to  news  and  feature  matter. 
The  Reason — 

34%  More  Circulation  of  the  Better  Kind. 
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Oklahoma  City 

LINEAGE 

"--First  9  Months  of  1927 

First ! 


The  OKLAHOMAN 

(7  days) 

Local  Lineage  - . 

4,054,510 

National  Lineage  . 

2,206,716 

Classified  Lineage  . 

.  1,730,431 

Total  . 

7,991,657 

Second ! 

~  OKLAHOMA  CITY  TIMES 


(6  days) 

Local  Lineage .  2,786,208 

National  Lineage  .  1,715,981 

Classified  Lineage  .  1,216,426 


Total  .  5,718,615 

Third ! 

~The  THIRD  NEWSPAPER 


(6  days) 

Local  Lineage .  2,657,789 

National  Lineage  .  657,153 

Classified  Lineage  .  619,813 


Total  .  3,934,755 


Figures  by  Delisser  Bros. 


C  This  is  the  staii<iing  in  advertisin''  lineage  of  the  three  (Oklahoma  City  newspapers 
for  the  first  nine  months  of  1927,  ending  September  30th  —  DelissCr  Brothers  figures. 
The  same  relative  positions  were  held  by  the  three  newspapers  for  the  month  of  Sep¬ 
tember,  and  for  the  three  months’  period  ending  September  30th. 

C  The  reeently  published  statement  in  this,  and  other  magazines,  that  the  Third  paper 
‘"leads  this  field  in  local  display  advertising”  is  NOT  in  accordance  with  the  fact. 

NOTE — The  Oklahoman  and  Times  continue  their  leadership  in  local  Display  as  in 
previous  years. 

^Daily  Oklahoman 
Oklahoma  City  Times 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
New  York  Chicago  Detroit  Kansas  City  Atlanta  San  Francisco 
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RUTH  ELDER  SCORES 
HIT  AS  REPORTER 


Girl  Flyer  Keeps  Victor  Watson,  Mir¬ 
ror  Editor,  Hopping  Waiting  for 
Copy,  But  Stories  Worth  Price, 

He  Declares 

Ruth  Elder,  lucky  woman  flyer,  has 
scored  a  hit  as  a  reporter. 

Her  story  of  the  attempted  Paris  flight, 
the  flglit  with  storms  and  the  thrilling 
rescue  at  sea  was  sold  to  Victor  Watson, 
editor-in-chief  of  the  Nczc  York  Daily 
Mirror  at  a  reported  $20,000  figure,  and 
although  Miss  Iilder  is  keeping  the  editor 
hopping  and  hoping,  waiting  for  copy,  he 
was  of  the  opinion,  when  interviewed 
this  week,  that  the  story  was  well  worth 
the  price. 

“Miss  Elder  writes  all  her  stories  her¬ 
self.  When  her  stuff  comes  in  we 
scarcely  have  to  do  any  editing  on  it,” 
Mr.  Watson  told  Edit(«  &  PuBLisutR. 
He  showed  the  cable  blanks  as  they  had 
come  in  signed  simply  “Ruth.” 

There  was  a  wistful  note  in  the  vvay 
Mr.  Watson  said  “When  her  stories 
come  in — ” 

The  Mirror  editor  has  had  to  contend 
with  considerable  wireless  and  cable 
difficulty  in  getting  the  story  from  the 
Azores  to  New  York.  If  Miss  Elder 
liad  a  ghostly  newspaper  man  or  woman 
to  teach  her  the  meaning  of  deadlines, 
Mr.  Watson  might  be  better  satisfied.  On 
one  day  he  had  to  print  a  two  column 
box  apologizing  for  transmission  delay. 
On  Wednesday  evening  this  w  eek  he  sent 
his  paiier  to  press  on  the  first  edition 
with  another  apology. 

Mr.  \\  atson  was  high  bidder  in  a  con¬ 
test  for  the  contract  awarding  exclusive 
newspaper  rights  to  Miss  Elder’s  story. 
He  wouldn’t  disclose  the  price  he  paid. 
The  reports  range  from  $2,(XX1  to  $20,000. 
Mr.  Watson  declared  it  was  far  above 
$2,000,  and  said  one  paper  liad  bid 
$15,000.  He  said  that  he  had  allowed 
Miss  Elder  75  per  cent  of  the  returns 
from  syndication.  The  contract  gives 
the  Mirror  the  rights  to  all  Miss  Elder’s 
stories  until  her  return  to  New  York. 
Regarding  the  price  paid,  Mr.  Watson 
said : 

“There  existed  a  certain  amount  of 
misunderstanding  on  the  value  of  news¬ 
paper  stuff.  Some  newspapers  have  gone 
too  far  in  paying  fancy  prices  for  this 
type  of  story.  I  understand  that  one 
paper  made  a  bid  before  the  flight  starteel 
of  $25,000  more  than  anyone  else  offered, 
if  the  flight  was  a  success. 

“I  personally  thought  there  was  more 
value  in  the  story  of  the  fight  with  the 
storm  and  the  rescue  at  sea  than  if  the 
flight  had  been  a  complete  success. 
Others  might  well  have  luul  different 
opinions.  And  different  opinions  were 
held  in  cities  outside  of  New  York, 
where  editors  were  farther  away  and 
failed  to  be  thrilled  by  the  re.scue  story. 

“I  thought  of  the  story  in  the  light  of 
the  autobiographical  chronicle  of  a 
woman’s  adventure  unsurpassed  since  the 
beginning  of  the  world.” 

^Ir.  \Vatson  added  that  the  story  had 
proved  a  “very  substantial  circulation 
factor.”  It  is  being  syndicated  by  the 
Payne  Syndicate.  The  Hearst  news¬ 
papers  have  furnished  Miss  Elder  with 
an  airplane  in  which  she  may  fly  from 
Lislxui  to  Paris,  but  Mr.  Watson  has 
ordered  her  not  to  step  into  the  plane 
until  she  is  sure  she  will  be  safe. 

“1  don’t  want  this  brave  girl’s  life  on 
my  hands,”  he  said. 

There  is  no  doubt  that  this  latest  air¬ 
plane  thriller  is  an  expensive  newspaper 
story.  Miss  Elder  hasn’t  “cahlese”  down 
pat.  Her  story,  printed  on  Tuesday  this 
week,  was  2,4(K)  words  long  as  it  came 
in  by  cable  from  Horta.  The  rate  to 
New  York  is  15  cents  a  word,  bringing 
the  transmission  cost  on  one  instalment 
of  the  story  up  to  $360. 


CHANGES  EDITORIAL  PAGE 

The  Brooklyn  Daily  Eagle  has 
changed  the  number  of  columns  on  its 
editorial  page  from  eight  to  seven  in 
order  to  widen  the  first  three  columns 
which  contain  the  main  editorial  matter. 
The  other  pages  remain  eight  columns. 


NORWICH  DAILY  SOLD 


Bulletin  Buy*  Record  at  Price  Re¬ 
ported  to  Be  $100,000 

The  Noneich  (Conn.)  Bulletin  on  Oct. 
15  purchased  outright  the  entire  stock  of 
the  Norwich  (Conn.)  Evening  Record 
for  a  sum  estimated  to  be  in  the  neighbor-.- 
hood  of  $100,000.  The  purchase  aiso  in¬ 
cludes  a  weekly  independent  newspaper, 
Cooley’s  Weekly.  The  publishers  of  the 
purchasing  paper  are  Charles  D.  Noyes 
and  William  H.  Oat. 

The  Bulletin  is  one  of  the  oldest  news¬ 
papers  of  Connecticut,  having  been 


launched  in  1796.  It  is  said  to  retain 
more  than  any  other  newspaper  in  the 
country  the  appearance  and  typographical 
style  of  an  earlier  era. 

The  Evening  Record  was  established 
in  1888  and  was  originally  intended  for 
a  Democratic  party  organ.  Founded  by 
John  G.  Lynch  of  New  London,  Conn., 
it  changed  ownership  three  times  during 
the  Grover  Cleveland  presidential  cam¬ 
paign.  Since  1890  it  has  been  operated 
as  an  independent  paper.  Previous  to 
the  sale  it  was  published  by  the  Pullen 
Publishing  Company,  successor  to  Ge- 
( worth  and  Pullen.  "The  latter  firm  pur¬ 
chased  the  Record  bn  May  1,  1890,  and 


at  that  time  started  to  publish  Coolev’s 
Weekly.  ^ 

Frank  H.  Pullen  and  Allen  W.  CltJ 
worth  came  to  Norwich  from  LnwelL 
Mass.  Mr.  Cleworth  died  in  1906  and 
since  that  time  Mr.  Pullen  has  operated 
the  papers. 


WRITING  NEWSPAPER  PLAY 

Ward  Mcrehouse,  of  the  dramatic 
staff  of  the  Nezo  York  Sun,  and  Mark 
Barron,  of  the  dramatic  department  of 
the  A'czi'  York  Herald  Tribune,  are 
collaborating  on  a  newspaper  play  called 
“The  Lobster  Trick.” 
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J^t  your  advertisers 
tell  their  story  in  true 


rHERE  is  a  diRcrence  in  the  wav  you  say 
Merry  ChristDuis.  fust  an  v  old  tvpe  will 
not  do — and  adx  ertisers  want  to  sav 

^rrry  (Hhriatmaa 
atti  a  i^appii  2srtu  gear 

in  a  type  that  radiates  the  real  spirit  and  the  finer 
feeling  expressive  ot  the  joyous  holidav  season. 

ISuilom  lEn^Ualf 

OURPRISK  them  this  year!  Tell  them  they  can  use 
O  all  of  the  OA/  English  they  want — a  couple  of  lines 
ora  double  page  truck.  It  makes  no  diherence  in  the  plant 
that  is  Ludlow-equipped — for  delicate  Old  English  is  cast 
in  sluglines  as  readily  and  economically  as  anv  sturdy  Lud¬ 
low  tace — always  new  tor  each  ad,  in  unlimited  quantities. 

Order  complete  fonts  of  Ludlow-  Old  English  in  18,24, 
36  and  48  point  now.  Phese  fonts  should  easily  pay  for 
themselves  this  season.  T  he  Ludlow-  Christmas  border,  too, 
wTll  prove  a  valuable  addition  to  your  matrix  equipment. 

Complete  specimen  sheets  will  he 
sent  upon  request. 


Ludlow  Old  Lnglish 
in  the  24pt.  size  will 
be  ready  Nov.  1  a. 
Thel2pt.sizeisalso 
in  process. 


IGuiUim  (!>jjpniiraylT  (!Inm;iauy 

2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 
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International  Trade  Reciprocity 

The  New  Opportunity  for  American  Newspapers! 


The  Stockholm  Conference  of  the  International  Chamber  of  Com¬ 
merce,  following  up  the  Geneva  Economic  Conference,  served  to 
bring  to  light  the  economic  interdependence  of  nations. 

Dr.  Julius  Klein,  Director  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  recently  returned  from  Europe,  has  reported  a  tremen¬ 
dous  increase  in  the  exports  of  the  chief  European  markets  since 
the  war. 

An  appreciable  percentage  of  these  exports  go  to  the  United  States 
and  thus  serve  to  apply  indirectly  against  reparations. 

lU hat  does  all  this  mean  to  the  American  Newspaper  Publisher? 


I 


American  newspaper  publishers 
can  benefit  directly  by  this  eco¬ 
nomic  rehabilitation  of  Europe 
by  making  an  organized  effort  to 
place  their  papers  on  the  advertis¬ 
ing  schedules  of  European  manu¬ 
facturers. 

This  means  a  consistent  campaign 
on  the  part  of  publishers  to  sell 
both  their  markets  and  the  papers 
which  serve  and  dominate  these 
markets  to  those  who  direct  the 
advertising  campaigns  of  the 
European  manufacturer. 

You  should  be  represented  in 
Europe  by  an  organization  whose 
staff  is  thoroughly  conversant  with 
American  methods  of  newspaper 
advertising  selling,  on  the  one 
hand,  and  thoroughly  conversant 
with  European  practices  in  adver¬ 
tising  buying,  on  the  other. 

We  have  been  representing  in 
America  some  of  the  world’s 
greatest  newspapers,  published 
outside  of  the  United  States,  for 
many  years.  It  was  at  the  insistent 
request  of  some  of  the  publishers 
whom  we  have  had  the  honor  to 
thus  represent,  that  we  have  ar¬ 
ranged  to  give  them  the  same 
service  in  Europe  through  our 
headquarters  in  London. 


What  our  organization — your 
London  Office — means! 

Direct  personal  solicitation  on  your 
behalf,  by  your  representatives  on 
every  potential  exporter  to  your  mar¬ 
ket,  with  reports  at  regular  intervals  to 
your  advertising  manager. 

A  place  where  your  readers  can  feel 
free  to  come  and  read  their  favorite 
newspaper. 

Your  paper’s  name  on  windows  facing 
Fleet  Street,  the  best-known  thorough¬ 
fare  in  newspaperdom  throughout  the 
world. 

And  many  other  advantages  of  which 
we  would  like  to  have  the  opportunity 
of  telling  you! 


S.  S.  KOPPE  &  CO.,  INC. 

Publishers’  Representatives 

TIMES  BUILDING  Affiliated  with 
NEW  YORK  CITY 
Tel.  Bryant  6900 


S.  s.  KOPPE  &  CO.,  LTD. 

Publishers’  Representatives 

78  FLEET  STREET,  E.  C.  4 
LONDON,  ENGLAND 
Tel.  City  8626 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 


Statistical  Rating  of  South  Carolina  Counties  and  Cities  for 
Products  of  General  Appeal,  in  Six  Major  Classes  of 
,  Quality  and  Cost — An  Original  Simplified  and 

Tested  Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

'■  Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re- 

?  sert’cd  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
■  •  or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  SOUTH  CAROUNA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold 

face  capitals — Cities  in 

capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2  CL 

No.  3  CL  No.  4  CL 

No.  5  CL 

No.  6 

OUTH  CAROLINA. 

14469 

12108 

9747 

7386 

5025 

3665 

ABBEVILLE  . 

227 

188 

149 

110 

71 

25 

AIKEN  . 

382 

308 

233 

160 

86 

66 

ALLENDALE  . 

130 

103 

// 

50 

23 

14 

ANDERSON  . 

650 

539 

428 

319 

208 

16:) 

.Anderson  . 

98 

99 

100 

100 

101 

74 

BAMBERG  . 

179 

144 

110 

/3 

40 

30 

BARNWELL  . 

186 

149 

111 

73 

36 

21 

BEAUFORT  . 

181 

148 

115 

82 

49 

31 

BERKELEY  . 

175 

138 

102 

65 

28 

19 

CALHOUN  . 

154 

123 

92 

60 

29 

17 

CHARLESTON  ... 

993 

937 

882 

827 

772 

408 

Charleston  . 

638 

627 

616 

605 

594 

308 

CHEROKEE  . 

228 

185 

143 

101 

58 

60 

CHESTER  . 

288 

238 

188 

137 

87 

56 

CHESTERFIELD  .. 

281 

226 

170 

114 

59 

70 

CLARENDON  . 

290 

230 

170 

110 

SO 

43 

COLLETON  . 

243 

192 

142 

92 

41 

30 

DARLINGTON  .... 

332 

276 

219 

164 

108 

71 

DILLON  . 

216 

177 

137 

97 

58 

27 

DORCHESTER  ... 

164 

134 

104 

74 

44 

40 

EDGEFIELD  . 

197 

157 

118 

78 

38 

22 

FAIRFIELD  . 

211 

169 

128 

86 

44 

38 

FLORENCE  . 

484 

419 

352 

287 

222 

83 

Florence  . 

118 

121 

125 

128 

131 

33 

GEORGETOWN  .. 

172 

145 

118 

91 

64 

29 

GREENVILLE  .... 

834 

743 

651 

561 

470 

532 

Greenville  . 

253 

278 

304 

330 

355 

412 

GREENWOOD  .... 

299 

248 

197 

146 

95 

71 

HAMPTON  . 

157 

126 

95 

63 

32 

25 

HORRY  . 

278 

220 

162 

104 

46 

38 

JASPER  . 

79 

63 

47 

30 

14 

16 

KERSHAW  . 

247 

202 

157 

111 

66 

45 

LANCASTER  . 

238 

189 

141 

92 

43 

48 

LAURENS  . 

347 

284 

220 

157 

94 

60 

LEE  . 

220 

174 

128 

82 

36 

32 

LEXINGTON  . 

302 

242 

183 

123 

63 

40 

McCORMICK . 

135 

107 

79 

50  ^ 

_ 22 

22 

MARION  . 

206 

169 

132 

95 

58 

72 

MARLBORO  . 

278 

231 

184 

137 

90 

48 

NEWBERRY  . 

291 

237 

184 

130 

76 

53 

10% 


10% 

20% 

30% 

HO% 

b0% 

b0% 

70% 

80% 


CLASS  I 


CLASS  IT 


'a 


CLASS  lU 

CLASSjr 

CLASS  y 

CLASS n 

\ 

\ 

\ 

\ 

• 

Q  'v 

'x 

o 

N 

O  .  . 

■o 

207. 

10% 

USAvCRMf 

10% 

10% 

30%. 

H0% 

50%. 

bO% 

70% 

80% 


This  rhart  shows  the  relative  variation  of  the  State  of  South  Carolina  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
I _ merchandising  class. _ 


CL  No.  1 

CL  No.  2 

CL  No.  3 

CL  No.  4 

CL  No.  5 

OCONEE  . 

254 

203 

152 

101 

50 

ORANGEBURG  .. 

563 

457 

350 

244 

138 

PICKENS  . 

241 

194 

148 

101 

54 

RICHLAND  . 

776 

723 

670 

619 

565 

Columbia  . 

374 

395 

417 

439 

460 

SALUDA  . 

181 

142 

103 

64 

25 

SPARTANBURG  . 

824 

706 

587 

469 

351 

Spartanburg  . 

225 

224 

223 

222 

221 

SUMTER  . 

371 

312 

251 

192 

133 

Sumter  . 

91 

90 

89 

88 

87 

UNION  . 

246 

200 

155 

109 

63 

WILLIAMSBURG 

312 

247 

182 

117 

52 

YORK  . 

427 

364 

301 

237 

174 

35 

104 

51 

344 

266 

20 

377 

241 

75 

37 

38 
38 
116 


_ 


AU  cities  of  more  than  10,000  population,  according  to  latest  census  estimates, 
are  indicated  on  this  outline  map  of  South  Carolina. 

Base  County  and  Town  Map  Copyriiiht  by  American  Map  Co..  N.  Y. 


FALL  -  SINCLAIR  JUDGE 
THREATENS  CONTEMPT 

Warns  Washington  Post  Reporter  and 

Artist  for  Sketches  Made  During 
Trial — Photographers  Also 
Banned 

By  J.  Bart  Campbell 

(li'ashiisgton  Corrcspcndcnt  Editor  &  Pub¬ 
lisher) 

W-ASuiXGTON,  Oct.  19. — The  Fall-Sin- 
clair  conspiracy  trial,  which  has  brought 
the  accused  oil  magnate  and  former 
Cabinet  member  into  court  at  the 
National  Capital  again,  has  kept  Wash¬ 
ington  correspondents  busy  during  the 
past  week. 

The  opening  of  the  trial,  after  the 
usual  “law’s  delay,’’  found  counsel  for 
the  defense  singling  out  the  IVashington 
Xczvs  as  entertaining  sufficient  prejudice 
against  Fall  and  Sinclair  to  color  the 
opinions  of  prospective  jurors.  Men  and 
women  on  the  panel  were  questioned  as 
to  whether  they  had  read  the  stories 
printed  by  the  Washington  News,  a 
Scripps- Howard  newspaper,  about  the 
Teapot  Dome  case. 

This  evoked  a  scathing  editorial  from 
the  Washington  News  Tuesday.  The 
editorial  defended  warmly  the  policy  of 
all  the  Scripps-Howard  newspapers  in 
printing  the  news  of  the  Fall-Sinclair- 
Doheny  oil  cases  since  a  Senatorial  in¬ 
vestigation  first  broke  them  into  print 
several  years  ago.  The  editorial  also 
praised  with  equal  warmth  Miss  Ruth 
Finney,  a  young  woman  member  of  the 
Scripps-Howard  staff,  who  has  been  re¬ 
porting  assiduously  for  many  months  the 
developments  which  have  ended  finally 
in  Fall  and  Sinclair  being  brought  to 
trial  on  a  criminal  charge. 

.At  the  outset  of  the  trial  the  presiding 
judge  announced  neither  photographs  or 
sketches  could  be  made  in  the  court  room. 
The  Washington  Post  appeared  today 
with  a  half  a  page  of  sketches  by  a  well 
known  cartoonist,  including  one  of  His 
Honor  himself.  His  Honor  apparently 
didn’t  like  the  sketch,  for  Ixith  .Albert 
W.  Fox,  reporter,  and  the  cartoonist 
were  haled  before  the  bar  of  the  court 
and  admonished  there  must  be  no  more 


sketches  unless  they  desired  to  be  held 
in  contempt. 

Press  arrangements  for  the  trial  are 
excellent.  They  were  made  by  Edgar  C. 
Snyder,  United  States  Marshal  for  the 
District  of  Columbia,  formerly  a  well 
known  newspaperman,  and  James  D. 
Preston,  the  ubiquitous  “Jim”  of  the 
.Senate  Press  Gallery  and  the  national 
conventions.  .Assisting  them  in  seeing 
that  there  are  plenty  of  press  seats  and 
other  facilities  for  the  newspapermen 
covering  the  trial  are  William  Collins,  a 
Senate  Press  Gallery  veteran,  and  Mel¬ 
vin  Thrift,  of  the  House  Press  Gallery. 
.Among  those  writing  copy  are : 

James  L.  West,  Associated  Press; 
Paul  Mallon,  Ray  Clapper,  Herbert 
Little,  United  Press;  George  Durno,  In¬ 
ternational  News  Service;  John  Ken¬ 
nedy,  Damon  Runyon,  Universal  Service; 
-Albert  W.  Fox,  Washington  Post. 

Paul  Y.  Anderson,  St.  Louis  Posl- 
Dispatch;  Maurice  Judd,  Nerv  York 
Sun;  D.  L.  Fleming,  Baltimore  Suh; 
Robert  Barry,  New  York  Ei'cninn 
World;  Ruth  Finney,  Scripps-Howard 
Newspapers. 

W.  \.  Lawson,  Chicago  Tribune; 
Leroy  T.  Vernon,  Chicago  News: 
Robert  Allen,  Christian  Science  Monitor; 
Henry  Suydam,  Brooklyn  Eagle;  Jay  G. 
Hayden,  Detroit  News. 

James  L.  Wright,  Buffalo  Nsnes;  Roy 
-A.  Roberts,  Kansas  City  Star;  Lawrence 
Todd,  Federated  News  Service;  Elliott 
Thurston,  New'  York  World;  L.  C. 
Speers,  New’  York  Times. 

Nelson  Sheppard,  Washington  Star; 
Ulric  Bell,  Louisz-ille  Courier  Journal; 
Wilbur  Forrest,  Neiv  York  Herald 
T  ribune. 


ROSEWATER  BUYS  MAGAZINE 

Lharles  C.  Rosewater,  one  of  the 
former  owners  of  the  Omaha  (Neb.) 
Bee,  w'ith  A.  C.  G.  Hammesfahr,  and 
others,  was  interested  in  the  recent  pur¬ 
chase  of  the  circulation  of  Success  Maga- 
cine  by  the  Central  Magazine  Company, 
Inc.,  which  publishes  the  New  Age,  U- 
lustrated.  Mr.  Rosewater  was  at  one 
time  president  of  the  Kansas  City  Jour¬ 
nal  and  later  publisher  of  the  .Seattle 
Post-Intelligencer.  He  is  vice-president 
of  the  Central  Magazine  Company. 
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“For  many  years  I  have  been  wondering  growth  and  by  the  intensive  use  demand-  |  of  reading.  The  more  energy  one  has  to  i 
when  the  newspapers  of  this  country  ed  of  them.  The  eyes  are  operated  by  I  use  up  in  the  act  of  seeing,  the  less  he ' 
would  try  to  consider  the  comfort  of  neuricity  (nervous  energy) ,  which  is  our  I  has  left  for  the  act  of  Interpreting  the 
their  readers  and  change  their  type  or  vital  force,  our  life.  A  constant  Sow  of  j  meaning.  Reading  the  printed  colunm 
the  paper  so  that  the  reader  could  read  neiuicity  is  required  to  keep  the  tissues  |  in  Ionic  type  one  uses  up  less  imits  of 
in  absolute  comfort.  I  feel  sure  that  you  i  of  our  body  active  and  healthy.  More  is  '  energy  in  the  act  of  reading,  which  en- 
have  discovered  the  ~ ' 

matter  of  time  befc 
the  country  will  all 


Will  You  Accept  the  Verdict  of  a  Jury 
of  3767  Eye  Specialists?  ‘ 

*The  result  of  a  nation-wide  survey  made  with  the  co-operation 
of  the  American  Optical  Company.  The  original 
questionnaires  are  available  for  examination 


those  papers  who  \  ■■•wrw  •  1 1  w  A 

bis  Will  You  Accept 

have  ever  seen  for  u  Jc 

Every  optometrist 

especially  those  of  C  ^  ^  ^  ^ 

terested  in  the  co  +  A  /  /  K*  T7 

will  welcome  Ionic  X  */  /  \J  /  V 

to  the  comfort  of  oi 
offer  my  congratuli  , 

progressive  movem  *  The  result  of  a  nation-wid 

every  effort  possib  i  c  i  »  • 

papers  of  Washing  i  ot  the  American  Op 

in  the  conslderatio  '  • 

their  readers.  With  questionnaires  an 

No.  5  and  the  comp 
that  sponsors  it.”—  '  - 

“The  readability  i  ..  . - 

newspapers  which  have  changed  their  |  used  if  we  lift  a  finger  or  turn  thi 
typographic  dress  to  a  bold  face  type  still  more  is  used  if  we  read  or  wa 
that  gives  less  strain  to  the  eyes  is  in-  still  more  if  we  work,  study,  o 
deed  a  step  forward.  The  optically  per-  Through  optometry  the  optoi 
feet  eye  as  well  as  the  defective  eye  will  strives  to  make  imperfect  eyes  fi 
benefit  by  the  change.  Publishers  owe  ;  perfectly  and  thus  prevent  a  wi 
this  service  to  their  readers.  The  printed  neuricity.  A  waste  of  neuricity  m 
page  most  easily  read  will  be  most  con-  lowering  vitality,  chronic  ill  health 
stantly  read.  The  eye  naturally  seeks  susceptible  to  contagious  and  inf 
comfort.  Well-proportioned  bold  face  diseases,  a  lessened  earning  powei 
type  gives  to  the  reader  vision-ease  and  Ionic  No.  5  type  will  do  this  same 
with  it  the  advantage  of  being  able  to  i  (conserve  neuricity) ,  in  the  exac 
read  more  accurately.” — A.  C.  CaJacob. !  portion  that  it  makes  reading  an 
“In  order  that  the  human  eye  may  dis-  |  That  is  why  we  heartily  endorse 
tinguish  an  object  distinctly,  it  must,  in  |  good  influence  will  be  manifest  bj 
relation  to  the  eye,  subtend  an  angle  of  i  ing  a  more  intellectual  and  a 
five  minutes.  Letters  which  subtend  an  j  powerful  nation.” — Dr.  A.  E.  Gray 
angle  of  five  minutes  are  visible  to  the  “You  certainly  should  be  congrai 
normal  eye,  but  continued  reading  of  for  your  efforts  in  bringing  out  £ 
type  of  that  size  would  result  in  retinal  readable  type  for  general  use.  T1 
asthenopia  (fatigue) ,  with  all  its  attend-  !  as  much  difference  in  comfort  bi 
ant  discomfort  to  the  eye, 
turb£inces  to  the  nervous  i 
persons  are  unable  to  dist  i 
which  subtend  an  angle  o  | 
owing  either  to  opacities  i  i  QUESTION  2 

neal  scars,  or  congenital  la  I 

nerve  endings  in  the  ms  I  Which  of  the  samples  of  type  do  you 

tne  rctindi  (tH&t  [K)rtioii  ^ 

used  in  direct  vision)— T  think  is  best  for  use  in  newspapers? 

Ionic  No.  3  mefisure  one  i  ; 
millimeters  in  height,  at  : 
angle  of  eleven  minutes  a  | 

fifteen  inches  from  the  e  _  1  _  "I  'I  O  Q  7 

reading  distance.  This  an  w^OXCUllIl.  X  J  / 

utes  greater  than  is  nece 

mal  vision,  and  there  ca:  (Linotype  lonic  No.  5  ) 

that  this  type  can  be  re;  \  j  > 

by  a  great  many  more  peo 

be  the  case  with  smaller  1  ^  t  C  A 

more,  the  legs  of  the  lette  1X111.  ^7  i  )  I 

5  are  thicker  and  consec  f  Annflvpr  farp'i 

blacker  than  the  style  of  t  ^.fviiotner 

been  used  by  newspape 

It  must  be  borne  in  mind  -t  .  t  c 

the  eye  grasps  is  the  bl:  f  I  11  rVI  fl  \ -  ill 

not  the  white  spaces  betw  ^  /  a  t 

Therefore  the  lesser  am  (Another  iffCe) 

space  which  results  _ ! 

letter  is  no  disadvai 

type  will  prove  a  t  _ 

reading  public,  but 
always  experience 

fatigue  where  small  r.nuoc LI N QT YPE I  Ot 

are  used.”— CZemeT!  ' - i  i  rs. - f 

“Standardizing  the 

general  being  such  f  :  Write  or  wire  the  nearest  agency  ft 

the  welfare  and  visu  j  ffjg  jnore  than  500  newspapers 

present  and  future  | 

come  a  departure  fi  these  reports  from  eye  speciali 

which  has  always  b  _ _ _  _  _ 

natural,  normal  eyi  MERGENTHALER 

mal  by  artificial  a: 

normal  eyes  posses  Rrnn 

the  natural  film  o 

abundant  supply  ai  SAN  FRANCISCO 

therein,  and  upon  ^  x,,, 

normal  eye’s  acutei  CANADIAN  LIN 

fore,  I  believe,  sev<  „  .  ... 

*  ,  Representatives, 

type  best  for  the  ej 
ing.” — Dr.  Henry  J. 


eyesight,  would  be  that  a  whole  page 
printed  in  Ionic  No.  5  would  cause  less 
strain  and  effort  than  one  column  of  the 
present  tjrpes.  As  the  newspaper  is  with¬ 
out  a  doubt  one  of  the  greatest  sources 
of  eye-strain  today,  the  people  should  be 

. .  ^~1  spapers  using  this 

I  ou  can  get  one  of 
to  use  it.  As  they 


LINOTYPE- 


Ionic  No.  5 


Write  or  wire  the  nearest  agency  for  specimens  of  Ionic  No.  5  in  all  sizes  and  a  list 
of  the  more  than  500  newspapers  already  using  this  face.  A  booklet  summarizing 
these  reports  from  eye  specialists  can  be  obtained  from  your  nearest  agency 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  Neto  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representatives  in  the  Principal  Cities  of  the  World 


^  jm  —  ?  lor  leadership  the 

^erdict  of  a  Tury 

^  J  n  in  hearty  accord  ■ 

el  it  is  a  fine  thing 

•  'I  •  *\  '(*  public’s  eye- 

^  r  — Dr.  O.  J.  Melvin. 

•  No.  5,  is  a  vast  im- 

rpe  in  use  by  most 
out  the  country. 

ide  with  the  co-operation  as  to  its  advantage 

...  eyesight  conserva- 

>any.  1  he  original  )n  optometrists  all 

_ _ •  interested.  It  will 

or  examination  dorsement  of  every 

importance  of  pro- 

_ < _  _  -  .  !  >  from  unnecessary 

•  ” — J.  H.  Spratling. 

\  d  pleasure  to  congratulate 
^  _  I  intain  News  and  Evening 

V^/UtbllUJN  1  change  they  made  about 

J  in  the  use  of  their  type 

Do  you  believe  that  the  continued  f;  ^ 

my  mind  that  it  will  tend 

reading  of  the  small  type  now  gener-  ders’  eyes,  one  wg  advan- 
,,  ,  .  ,  ...  it,  from  the  newspaper’s 

ally  used  m  newspapers  has  an  m]urt-  that,  with  the  type  now 

nus  effect  on  the  e^es^  reading 

ous  tfjec  i  on  me  eyes.  tjjg  larger  type,  i  am  glad 

iprovement,  and  welcome 
^  he  betterment  of  humiin 

^  I  ssight.” — Herbert  A.  Zick. 

■R  ./nr  "A  inf  air  for  me  or  any  one 

^es  the  amount  of  good 
servation  of  human  vision 

N-|  Q  ■J  pe  bears  if  passed  by  un- 

Q  ich  type  by  nomenclature 

t  your  paper  is  using  at 
ti  optometrist  consider  the 
i  positive  conservation  of 
nic  meiisure  that  lessens 

-  ■  .  ■  1 1  qj  iije  reader,  not  only 

lies  him  to  use  more  in  the  act  of  grown-ups  but  the  many  schoolchildren, 
terpretation.  Therefore,  by  intro-  in  fact,  students  in  all  institutions  of 
ig  7  Point  Ionic  No.  5,  you  make  learning,  whose  curriculum  necessitates 
possible  for  one  to  get  the  most  reading  of  newspapers.  All  will  be  de- 
out  of  his  reading.” — J.  I.  Kurtz  lighted  with  this  noneye-strain  type.  It 
No.  5  is  a  marked  improvement,  may  interest  you  to  know  that  many  of 
all  newspapers  will  adopt  this  my  patients  who  cannot  read  many 
pe.  We  who  have  the  care  of  the  papers  due  to  type  imperfections  c£m 
s  eyesight  in  our  hands  will  find  i  read  the  ‘Intelligencer.’  Any  type  that 
■at  benefit.  Patients  who  are  older  '  demands  concentration  is  certain  to 
find  this  new  type  of  great  help.  I  cause  eye-strain  and  prove  detrimental 
rmore,  it  will  be  of  great  benefit  |  to  eyesight,  and  not  only  eyesight  but 
for  eyesight  and  pleasure  when  the  entire  human  economy  which  is 
g  on  trains.” — Dr.  J.  H.  Martsch.  often  disturbed  when  the  eye  is  over- 
■mparison  Ionic  type  is  so  much  worked  and  £is  a  result  brings  many  ills, 
omfortable  to  read,  that  any  tech-  In  closing  let  me  reiterate;  your  paper 
escription  of  its  advantages  to  the  now  with  the  new  type  is  a  wonderful 
ms  unnecessary.  It  is  unquestion-  improvement:  every  letter  stands  out 
great  contribution  to  the  eye  com-  clear  and  bold.  It  means  that  eye-strain 
the  newspaper-reading  public.  It  for  newspapers  of  your  type  is  a  thing 
a  contribution  to  journalism  in  which  has  passed.” — E.  R.  Gehman,  O.D. 
will  increase  the  interest  of  read-  “A  newspaper  that  appeals  to  the  eyes  of 
e  find  that  the  desire  to  read  at  its  readers,  as  well  as  to  their  intellect, 
igth  is  largely  influenced  by  the  '  deserves  to  succeed.  That  is  why  we  ex- 
'  '  reader  could  read 

I  [  feel  sme  that  you 
I  ype  and  it  is  just  a 
;  the  newspapers  of 
I  >e  using  it.  ’That  is, 

>  S  (•’»<>cLINaTYPE>««>3  '  consider  the  eyes 

'•  7  V - UIWUI  Tt*E. _ )  I  No.  5  will  do  the 

i  and  clearest  type  I 

of  Ionic  No.  5  in  all  sizes  and  a  list  •  on  any  newspaper. 

'  this  face.  A  booklet  summarizing  ,  country,  and 

‘  °  ;  who  are  more  in- 

ained  from  your  nearest  agency  \  ervation  of  vision, 

I  3.  5  as  a  great  boon 

OTYPE  COMPANY  !  patients.  i  wish  to 

ions  to  you  in  this 

!  make 

^  ^  to  get  the  news- 

NEW  ORLEANS  n  to  use  this  type 

_  _  vishes  and  congrat- 

iITED,  TORONTO  !  his  disposal  during 

'.itics  of  the  World  i 

'  ;  have  you  improved 

nur  paper,  but  you 


‘LINOTYPE- 


“Your  work  in  producing  and  introduc-  the  old  style  and  the  new  style  as  there  j  reading  matter’s  effect  on  the  eyes  of  i  have  definitely  contributed  to  the  con¬ 
ing  ‘a  more  legible  type  for  newspapers’  is  between  a  Cadillac  and  a  Ford.  You  the  Individual  man.” — John  J.  McNally.  \  servation  of  the  vision  of  your  readers 
deserves  our  heartiest  endorsement.  This  have  rendered  a  real  service  to  mankind.  ‘“There  is  such  a  vast  difference  in  the  ,  and  the  comfort  and  enjoyment  they 
is  ‘The  Age  of  Eye-strain,’  caused  by  the  I  fissure  you  that  I  will  do  everything  I  i  readability  of  Ionic  No.  5  and  the  other  derive  through  reading  yoiur  columns, 
naturally  imperfect  formation  of  the  eyes  can  to  help  you  put  over  this  wonderful ,  types  that  a  comparison  is  impossible.  |  For  a  great  many  years  we  have  been 
and  their  controlling  muscles  through  improvement.” — Roy  S.  Horton,  Opt.  D.  |  My  opinion,  based  on  my  experience  in  [  preaching  the  Gospel  of  Eyesight  Con- 
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Machines  may  In  fed 

GOSS  PRINTING  PRESS  COMPANY  M 
THE  GEORGE  RUSSELL  REED  (  AN’ 


Wood  Newspaper  Machinery  Corpo 


Double  output  is  obtained  without  doubling  investment  or  floor 
space. 

Price  $8750 

f.  o.  b.  Plainfield,  New  Jersey 


THE  PONY  AU 

It  casts,  shapes,  shaves,  tr 
printing  plates,  uniformly  a 
that  require  neither  hand-pl 
nor  hand-drying. 


THE  TWIN  PONY  AUTOPLATE  MACHINE 
It  consists  of  two  complete  Pony  Autoplate  casting  mechanisms 
and  a  single  Pony  Autoplate  finishing  mechanism,  combined  in 
such  a  way  that  it  produces  double  the  output  of  the  Pony  Auto¬ 
plate  Machine.  In  this  machine  the  finishing  mechanism  auto¬ 
matically  swings  into  position  to  receive,  finish,  cool,  and  dry  casts 
from  both  casting  mechanisms. 
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Exists 

Fit  Every  Publisher’s  Needs 


Autoplate  Machine  in- 
Twin  Pony  Autoplate 
[win  Pony  Autoplate 

lilt  of  our  endeavor  to 
benefits  of  automatic 
[oduction  of  the  Auto- 


lUT  te  machine 

inis  1,  dries  and  delivers  perfect 
acc  in  curvature  and  thickness, 
■plai  hand-tooling,  hand-dipping, 

Pfk  0 

Plffl  *  Jersey 


THE  SINGLE  TWIN  PONY  AUTOPLATE  MACHINE 

The  Single  Twin  Pony  Autoplate  Machine  consists  of  two  of  the 
three  units  of  a  Twin  Pony  Autoplate  Machine.  It  is  identical  in 
operation  and  output  with  the  popular  Pony  Autoplate  Machine, 
but  Us  producing  capacity  may  be  doubled  at  any  time  by  the  simple  ex¬ 
pedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a 
Twin  Pony  Autoplate  Machine.  The  second  casting  unit  may  be 
had  at  a  moment’s  notice.'  V,.  ^ 


The  publisher  who  anticipates  growth  but  does  not  require  imme¬ 
diately  the  full  capacity  of  the  Twin  Pony  Autoplate  Machine 
will  find  well  worth  while  the  possibilities  of  growth  which  the 
Single  Twin  Pony  Autoplate  Machine  offers  him. 

Price  $6250 

(Second  casting  unit  with  operating  mechanism  $2800) 
f.  o.  b.  Plainfield,  New  Jersey 


lyk  ^ed  of  us  or  of 

'LTER  SCOTT  &  COMPANY 
LD  ( ANY  of  San  Francisco,  California 


DUPLEX  PRINTING  PRESS  COMPANY 


OlION,  501  Fifth  Avenue,  New  York  City 


I 

I 


Editor  &  Publisher  for  October  22,  1927 


EDI 


RIAL 


SHALLOW  CRITICS 

WITH  boresome  regularity  the  magazines 
produce  articles  by  various  writers,  known 
•  and  unknown,  based  on  the  theory  that  some¬ 

thing  dire  and  menacing  has  just  struck  the  American 
daily  press,  causing  it  to  descend  to  moral  depths  so 
low  that  the  dear,  old  daddies  of  former  generations 
must  be  turning  in  anguish  in  their  graves.  A  very 
common  line  of  thought  is  that  this  age  of  blackness 
was  introduced  by  the  tabloid  press,  that  editors  of 
paiK’rs  of  standard  size  at  first  scoffe<l  at  the  little 
new-comers  and  then,  in  circulation  panic  adopted  a 
degree  of  salacious  imagery  in  their  news  columns 
which,  at  least  in  volume,  outdid  even  the  wicked 
tabloid.  We  notice  that  the  time-worn  tale  is  being 
repeated  again  in  the  current  issue  of  American 
Mercury,  with  all  of  the  familiar  wailings  and  appeal 
to  the  sainted  fathers  Dana,  Greeley  and  the  rest. 
As  usual  the  Browning  and  Hall-Mills  cases  are 
hauled  out  as  the  terrible  examples. 

We  do  not  believe,  from  our  understanding  of 
journalistic  history,  that  the  editors  of  the  past  gener¬ 
ation  would  be  greatly  shocked  by  the  press  of  this 
day,  except  in  the  imiwrtant  particular  that  news¬ 
papers  are  now  more  free  and  candid  than  ever  before 
by  reason  of  their  relative  economic  independence, 
thanks  to  advertising  science.  That  they  report 
salacious  court  hearings  would  be  no  novel  revelation. 
We  have  just  read  an  entertaining  book  by  Paxton 
Hibben  on  the  life  of  Henry  Ward  Beecher  and  learn 
from  it  that  leading  newspapers  of  that  day,  peak  of 
Victorian  prudishness,  did  not  hesitate  to  report  the 
“dirt”  of  the  trial  of  the  “Great  preacher”  on  ari 
adultery  charge  brought  by  a  young  newspaper  man 
whose  amazing  life  devotion  to  Beecher  and  his 
crusades  was  finally  rewarded,  according  to  the 
charge,  by  corruption  and  disruption  of  his  own  home 
by  the  pastor  of  Plymouth  Church.  Mr.  Greeley 
published  in  Nezv  York  Tribune  the  verbatim  court 
proceedings  in  this  case,  which  was  the  dirtiest  “dirt” 
that  could  be  imagined.  Chicago  Tribune  also  pub¬ 
lished  it  in  full.  Other  papers  followed,  and  it  was 
unquestionably  a  splendid  public  service  since  it 
knocked  the  props  from  under  one  of  the  most 
audacious  false  leaders  the  country  had  ever  seen. 

The  Beecher  case  was  a  very  fair  exposition  of  the 
crop  of  hate,  hypocrisy,  sinister  sneakishness  and 
broken  hearts  that  flourished  in  an  age  which  per¬ 
mitted  none  of  the  frank  discussions  of  great  prob¬ 
lems  of  the  flesh  that  are  so  common  in  this  day  and 
it  was  such  men  as  Greeley  and  Amos  Cummings, 
not  the  present  tabloid  editors,  who  broke  down  silly 
taboos  that  glo.ssed  over  monstrous  social  festers  and 
made  millions  live  a  lie. 

The  American  press  of  this  day  has  its  faults  and 
it  is  very  far  from  being  above  criticism.  Indeed,  we 
know  of  no  profession  that  so  earnestly  courts  critical 
examination  as  newspai)er  editorship.  But  to  serve 
it  must  at  least  be  true. 

While  the  az’erage  rational  amd  experienced 
citizen  is  alhe  to  the  need  of  wholesale  reforms 
in  the  judicial  branches  of  government  the 
American  Bar  Association  is  agitated  about 
the  ethical  position  of  the  press — ’twos  ei'er 
thus. 

A  REMARKABLE  ACHIEVEMENT 

The  plausible  theory,  worked  overtime  by  press 
agents,  that  newspapers  should  get  the  free  pub¬ 
licity  of  commercial  enterprises  and  magazines 
the  space  advertising,  is  handsomely  demonstrated  by 
the  operations  of  the  Irish  &  Scottish  Linen  Damask 
Guild.  Inc.,  according  to  the  Linen  Guildsman,  official 
publication  of  that  organization.  That  generous 
newspaper  publishers  in  the  past  14  months  yielded 
lavish  space  is  attested  by  the  assertion  that  “seventy- 
five  million  people  have  read  about  the  correctness  of 
linen  damask”  in  2.020  (count  ’em)  different  articles 
in  “every  great  newspaper  in  the  country.” 

Meanwhile,  paid,  full-page  space  is  being  taken 
monthly  in  nine  magazines,  to  present  the  message 
legitimately.  These  magazines  have  a  combined  cir¬ 
culation  of  4,341,906.  On  the  four-readers-to-the- 
publication  basis,  the  advertisements  are  read  by  less 
than  25  per  cent  of  the  number  which  the  handout 
stuff  is  alleged  to  have  reached. 

The  advertisements  are  institutional  in  nature. 


He  that  getteth  wisdom  loveth  his  own  soul: 
he  that  keepeth  understanding  shall  find  good. 
—Proverbs,  XIX;  8. 


They  point  out  merely  that  linen  dama.sk  tablecloths 
and  napkins  are  “impressively  correct.”  There  is  no 
other  sales  appeal. 

In  the  newspapers,  however,  the  “messages”  are 
more  pointed  and  specific.  Probably  the  newspapers 
have  been  found  by  the  Guild  to  be  equally  effective 
at  telling  and  selling.  Some  of  the  scores  of  free 
publicity  articles  which  have  appeared  describe  “The 
Laundering  of  Fine  Linens”;  “Linen  for  the  Bridal 
Trousseau” ;  “Serving  the  Family  Dinner  Without 
Servants”;  “How  to  Remove  Stains  from  Linens”; 
“Longevity  of  Linen  Damask”;  “Historic  Linens,”  and 
linen  damask  for  this  and  that  and  something  else. 

Alfred  T.  Brown  and  Julian  Elfenbein,  director  and 
editor  of  the  Linen  Guildsman,  publish  a  “sucker  list” 
containing  the  mastheads  of  a  score  of  prominent 
newspapers  which  are  among  the  hundreds  “co-operat¬ 
ing”  with  the  guild. 

“Newspaper  editors  and  feature  writers  every¬ 
where.”  says  Mr.  Elfenbein,  “have  regarded  the  in¬ 
formation  from  the  Linen  Guild’s  publicity  depart¬ 
ment  as  news  of  timely  interest  to  their  readers.  In 
most  cases  these  articles  have  been  illustrated  with 
photographs  of  dining-room  interiors  or  designs  in 
linen  damask.  Many  of  the  articles  have  occupied 
full  pages  or  more  in  magazines  (the  magazines  ‘bit’ 
too!) — some  single  columns  to  quarter  and  half  pages 
in  newspapers  and  rotogravure  sections  of  well  known 
Sunday  papers. 

“Every  great  newspaper  in  the  United  States  is 
included  in  the  list  of  publications  which  have  featured 
linen  damask  stories.” 

In  fact,  it  appears  that  the  guild  has  only  one  or 
two  minor  faults  to  find  with  the  newspaper  editors 
of  the  country.  They  cannot  induce  them  to  run 
bold-face  price  lists  for  linen  demask  or  the  names  of 
the  dealers  in  their  city. 

Of  course  we  do  not  believe  that  “every  great  new’s- 
paper”  fell  for  this  brass-bound  campaign,  but  the 
press  agent  has  done  well  and  has  a  right  to  blow  his 
bugle. 

\ot  that  nczvspapers  make  mistakes,  but  that 
they  make  so  few,  is  the  miracle. 

NEW  CONTEMPT 

OVER  in  Butler,  Pa.,  the  enterprising  Eagle  was 
in  the  act  of  announcing  the  play-by-play  story 
of  the  World’s  Series  baseball  game  from  a 
balcony  of  its  building  to  a  throng  of  fans  in  the  street, 
when  an  order  was  received  from  Judge  John  R.  Hen- 
ninger,  holding  court  in  an  adjacent  building,  demand¬ 
ing  that  two  employes  of  the  paper  appear  before  him. 
To  them  the  judge  declared  the  noise  in  the  street  was 
disturbing  his  court  and  he  referred  to  “this  non¬ 
sensical  baseball  craze.”  He  did  not  deign  to  ask  the 
Eagle  to  dismiss  the  crowd  at  the  request  of  the 
court.  No,  Judge  Henninger  slapped  a  fine  of  $100 
on  one  of  the  employes,  but  remitted  it  on  promise 
that  the  noise  would  be  stopped  within  five  minutes. 

What  brand  of  “contempt”  shall  we  call  this?  In 
our  view  it  is  but  another  piece  of  judicial  impudence 
which  a  type  of  judge  freely  indulges  when  news¬ 
papers  are  involved.  We  are  not  so  sure  that  Judge 
Henninger  would  have  complained  if  the  crowd  had 
been  cheering  election  returns  favorable  to  his  party, 
whatever  it  may  be.  If  the  Judge’s  court  is  badly 
placed  in  Butler  the  county  is  surely  able  to  remove 
it  to  a  location  where  the  dignified  magistrate  will 
have  the  peace  and  quiet  he  evidently  requires  to  de¬ 
cide  between  twcedle-dee  and  tweedle-dum.  In  the 
meanwhile  we  doubt  not  that  the  Eagle  would  gladly 
suspend  its  street  service  at  request  of  the  judge, 
without  resort  to  his  eager  power  to  punish. 


CHICAGO  MECCA 

WHEN  the  corn  is  in  the  shock  and  October 
frosts  are  gilding  mid-west  foliage,  leaders  of 
organized  and  disciplined  advertising  in  in¬ 
creasing  numbers  make  pilgrimage  to  Chicago  for 
profitable,  round-table  discussion  of  this  great 
economic  force.  “.Advertising  Week”  has  become  one 
of  the  star  events  of  the  year. 

Taking  advantage  of  the  largely  attended  amumn 
meetings  of  the  Audit  Bureau  of  Circulations  and  In¬ 
land  Daily  Press  Association,  other  conventions  have 
been  set  for  dates  in  the  week  at  Chicago.,  until  this 
week  saw  delegates  attending  no  less  than  eleven 
separate  conventions  of  advertising  and  newspaper 
organizations.  Our  news  reports  indicate  brilliant 
social  features  as  well  as  important  business  action. 

.An  interesting  feature  of  the  -A.  B.  C.  meeting  was 
publication  of  the  report  of  President  P.  L.  Thomson. 
Mr.  Thomson’s  statement  was  a  bill  of  health.  That 
there  were  fewer  audits  during  the  year,  occasioned 
by  the  immense  amount  of  time  required  by  a  few, 
signifies  little.  That  A.  B.  C.  does  take  time  to  give 
occasional  perplexing  situations  fine-tooth  combings 
is  a  matter  for  congratulation.  We  call  the  particular 
attention  of  our  readers  to  Mr.  Thomson’s  prophecy 
— “Advertising  seems  destined  to  be  on  the  defensive 
during  the  next  few  years,”  adding  that  A.  B.  C. 
must  he  an  even  greater  instrument  in  the  elimination 
of  waste  and  in  increasing  efficiency  through  standard 
methods.  Mr.  Thomson  is  no  alarmist  and  his 
remark  will  bear  the  closest  examination  in  news¬ 
paper  offices  where  headlong  waste  is  only  exceeded 
by  contempt  of  standard  practice. 

The  various  re.solutions  adopted  by  the  .A.  B.  C. 
appear  sound  and  this  year’s  session  indicate  to  us 
an  admirably  progressive  spirit,  true  to  A.  B.  C. 
traditions. 

E.  W.  Scripps  used  to  say  that  if  a  newspaper 
zwuld  carry  each  day  in  a  given  position  at 
least  one  spirited  article  or  story  fit  to  challenge 
the  interest  of  the  community  it  zvould  not  fail. 

LIFE  INSURANCE  ADVERTISING 

Because  the  heads  of  some  of  the  old-line 
insurance  companies  of  the  country  have  been 
teased  into  lending  their  great  institutions  to  a 
raid  on  free  newspaper  space,  as  made  known  in 
Editor  &  Publisher  Inst  week,  it  must  not  be  under¬ 
stood  that  the  advantages  of  legitimate  space  adver¬ 
tising  are  unknown  or  unappreciated  by  many  pro¬ 
gressive  insurance  concerns.  For  instance,  there  is 
the  Phoenix  Mutual  Life  Insurance  Co.,  which  sold 
more  than  $2.('00,0()0  of  insurance  last  year  to  people 
who  had  replied  to  advertisements  by  coupons.  The 
company  is  getting  rid  of  the  “policy  peddler”  and  is 
putting  its  sales  program  on  the  high  and  more 
economical  plane  of  other  great  .American  corpora¬ 
tions.  James  A.  Whitmore,  of  the  Phoenix,  recently 
said:  “The  daily  newspaper  is  a  unique  thing  in  its 
responsiveness,  in  its  closeness  to  the  homes  and  to 
the  interests  of  the  people.  Certain  metropolitan 
dailies  have  produced  results  for  the  Phoenix  Mutual 
Life,  both  in  inquiries  and  in  the  cost  of  sales,  that 
will  challenge  the  best  publications  on  our  list.” 

A  vast  number  of  American  citizens  are  vitally  inter¬ 
ested  in  the  welfare  of  the  great  insurance  companies. 
Low  cost  of  sales  to  them  means  dividends  and  de 
creased  cost  of  insurance.  They  cannot  long  be  content 
with  sales  expense  which  must  be  heavily  inflated  by 
such  practice,  common  in  the  insurance  field,  as  du¬ 
plicated  effort  and  waste  of  time  in  finding  “leads 
through  the  slow  processes  of  personal  solicitation 
That  these  practices  exist  is  known  to  every  expen- 
enced  business  man  who  gives  time  daily  or  weekly 
to  fending  off  the  importunities  of  unwelcome  insur¬ 
ance  solicitors.  Life  insurance  needs  legitimate  ad¬ 
vertising  the  worst  of  any  important  interest  in  this 
country  in  our  view. 

“I  am  against  all  publicity.  Tm  a  firm  be¬ 
liever  in  legitimate  advertising,  and  lots  of  it, 
and  believe  it  ought  to  be  paid  for  strictly  ac¬ 
cording  to  space.  Publicity  does  nothing  but 
hurt  the  artist.  /  protect  my  own  players 
against  it  as  much  as  possible." — Allan  Dwan, 
famous  movie  director,  in  Liberty. 
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Kenneth  McClure,  formerly  Morning- 

PERSONAL  side  college  corres^ndent,  has  joined  FOLKS  WORTH  KNOWING 

.  iioMJT  City  (la.)  Trthunc  staff.  He 

-  succeeds  Miss  Marion  Leslie  now  court  - 

fOL.  ROBERT  R.  McCORMICK.  '’eporter.  Charles  LVbach,  formerly  qhoRTLY  after  the  Civil  war  a  Ken- 

^  editor  of  the  Chicago  Tribune,  will  ceedin^^Archie  n'erzoff  wto^recentlv*  re-  ^  family  moved  to  Davenport, 

be  the  speaker  at  the  assembly  luncheon  ‘  ^  la.,  and  in  that  family  was  born  a  son. 

of  the  Boston  (Mass.)  Chamber  of  Com-  t  .  ^  named  Hugh 

tnerce  Oct.  27.  His  subject  will  be  John  Nelson,  aty  staff.  If  orcester -  -  • 

“Some  of  the  Features  of  Newspaper  (Mass.)  Gaccfte  is  on  a  tour  of  New 


la.,  and  in  that  family  was  born  a  son. 

named  Hugh 


Work  that  Never  Get  Into  Print.” 


York  state  and  Michigan  cities  with  a 


Frank  Jenkins,  editor  of  the  Eugene  75  officials  of  the  Morgan  Con- 

(Ore.)  Morning  Register,  is  touring  the  \\orcester. 


Harrison,  now 
one  of  the  best 
known  news¬ 
paper  men  of  the 
middle-west. 

After  finishing 
his  early  educa¬ 
tion  in  the  schools 
of  his  birthplace 
Mr.  Harrison 
turned  his  eyes 
eastward  and  to¬ 
ward  a  business 

serioiislv  ill  at  his  home  in  Norwich.  If  orcester  (Mass.)  Post,  has  returned  Philadelphia  ^he 

Mr.  Pullen  is  69  years  of  age.  (rom  a  trip  to  Washington,  D.  C.,  with  High  Harrison  ^ 

William  H.  Field,  second  vice-president  Dewing.  store  of  that  great 

of  New  York  Daily  Nezvs,  who  in  April  Edward  .■\.  Walsh,  sporting  editor  of  merchant  prince,  John  Wanamaker,  which 
purchased  Rutland  (Vt.)  Daily  Herald,  the  Fall  River  (Mass.)  Herald  News,  he  iater  relinquished  to  become  a  process 
has  announced  his  intention  to  live  in  is  president  of  the  Civilian  Rifle  Associa-  server  at  “two  bits”  per  subpoena.  He 
Rutland  most  of  the  time,  continuing  on  tion  of  Bristol  County.  John  D.  Mac-  then  went  to  the  Pacific  coast  where  he 
the  Board  of  Directors  of  the  New  York  Phail.  telegraph  editor  of  the  Herald  gathereel  statistical  information  for  the 
daily  and  acting  for  it  in  an  advisory  News,  is  range  officer  for  the  tourna-  Los  Angeles  Chamber  of  Commerce,  later 
rather  than  active  capacity.  Mr.  Field  ment  the  association  is  now  conducting  working  in  an  .Arizona  silver  mine  and 
was  born  in  Rutland  and  the  paper  he  on  the  police  range.  as  a  want  ad  solicitor  on  the  Danrr 

purchased  was  for  40  years  owned  by  William  .\bbott  and  Clarence  Snyder  (Colo.)  Re/yublican. 


East  coast. 

H.  y.  Kaltenborn,  associate  editor  of 
the  Brooklyn  Eagle,  is  delivering  a  course 
of  lectures  on  “The  Orient  in  Revolu¬ 
tion”  before  the  Brooklyn  Institute  of 
Arts  and  Sciences. 

Frank  H.  Pullen,  former  publisher  of 
the  Norwich  (Conn.)  Evening  Record,  is 


A.  B.  C.  Weel  has  been  transferred 
from  the  night  reportorial  staff  of  the 
.Minneapolis  (Minn.)  Tribune  to  the  day 
reportorial  staff. 

Walter  Millis,  editorial  writer  for  the 
New  York  Herald  Tribune,  has  returned 
from  a  vacation. 

J.  William  Dewing,  of  the  city  staff. 


Mr.  Pullen  is  69  years  of  age. 


William  H.  Field,  second  vice-president  Dewing, 

of  New  York  Daily  Nezvs,  who  in  April  Edward  .A. 


from  a  trip  to  Washington,  D.  C.,  with  High  Harrison 


Governor  Qemcnt,  his  father-in-law,  recently  joined  the  copy  desk  of  the  Nezv 
who  long  cherished  the  wish  that  Mr.  Fork  Herald  Tribune. 


In  1900  he  came  back  to  Davenport, 
married  and  obtained  a  place  on  the  edi- 


Field  should  take  it  over  and  operate  it.  Havrah  Hubbard  has  joined  the  San  of  the  Dm/y  Times  He 

S.  L.  Slover,  publisher  of  the  Norfolk  Diego  Independent  as  dramatic  critic.  changed  from  the  Times  to  the  Evader 


(Va.)  Led  ger-D  is  patch,  has  been  elected  Upjohn,  veteran  writer  of  news  Leader™anT"Dtuiioc7af  ^er^  mer'p^ 

Resident  of  the  Princess  Anne  Country  ai^  conductor  of  a  column  for  the  S'a/rii;  he  continued  in  this  capacity  until  1908 


and  was  made  assistant  city  editor.  When 


Phil  K.  Erickson,  editor  of  the  Uni- 


T  elephone  as  courthouse 


ami  coiiuuLior  ui  a  coui  iii  lor  me  ouirm  he  Continued  in  this  capacity  until  1908 
X-  o  Tj  1,  Ki-  u  f  *1,  J  Ezrning  Capital  Journal  is  tak-  ^vhen  he  was  made  city  editor,  the  post 

Norman  R.  Hamilton,  publisher  of  the  mg  a  month  s  layoff.  He  is  spending  the  he  now  holds. 

Portsmouth  (\a.)  Star  and  commis-  time  in  work  on  his  gladiola  farm. 

Xorfolk-Portsmouth  Indus-  Retmolds,  conductor  of  the  p. -i  t-  p  •  .  ...  ^  ■  j,  • 

trial  Commission,  delivered  the  principal  y^reador  column  of  the  Seattle  Post  In-  l  h  r  ^ 

address  before  the  Hampton  Roads  tellieencer  has  ioined  the  staff  of  the  '^rsity  of  Washington  Daily  in  1926,  has 

aemists’  Club  at  the  Fairfa.x  Hotel,  L/Mm  where  he  will  Jeen  ap^mted  campus  correspondent  for 

Norfolk.  Oct.  14.  j  ..  i  •  m  •  ^  a  the  Seattle  Itmes. 

^v.1.  i-r.  conduct  a  column  similar  m  content  to  _  ,  t-  •  ss  i 

_  flip  TnrpaHnr  Robert  F eidler,  courthouse  reporter  on 

IN  THE  BUSINESS  OmCE  „  Tn’r  _  .  tho  Danville  {111)  Morning  Press,  vehkh 

PEORGE  F.  MADDEN,  connected  Trfb, mris^coverinj  If^cialT^,  hL'‘'Sined  Ihe  Nomine 

with  the  advertising  department  of  the  Knapp  census  investigation  at  .Albany. 
the  Boston  HcraW  and  Mrs..  Madden,  Fred  R  Canfield,  for  the  past  three  and 

celebrated  their  sj^'er  wedding  anni-  g  half  vears  technical  radio  editor  of  the  ax  Tr.Qf>nVi  HaVin  ritv  tiall  rpnnrtxT  fnr 

versary  Oct.  8,  with  a  public  reception.  \r  y^rb  Hemlrl  Trihtmr  tiac  hppn  an  Joseph  Hahn,  city  hall  reporter  for 

£  £r,.£.e"d''a 

'(V™'  "'i*  /.xtra",'  IW«  sai',  ^c£le*TMoran  S’ James  C  Samuel 

gale  Arnold  .AdeernsmB  Agency.  „„d  JJrs.  Grove,  are  parents  of  a  , on.  have^leJ^^S  of  {hTJltoyTN 

r  \f  Fleischer  formerlv  advertisiinr  ^'"^'’^her^r,  veteran  police  re-  Y.)  Ttmes-Union.  Frank  Mohan  has 

L.  M.  1  leischer,  tonnerly  advertising  porter  on  the  Danville  (Ill.)  Com-  been  advanced  from  the  staff  to  the  copv 

manager  of  the  Marshfield  (Whs.)  Daily  „,„.cwl-Nezvs,  recently  underwent  an  S^sk 

AVu-^.  has  been  appomted  advertising  He  is  improving.  _ 

manager  of  the  Ellzvood  City  (Pa.)  „  ,  ^  ^ 

Daily  Ledger.  Robert  T.  Phillips,  traveling  reporter,  MARRIED 

Frank  G.  King,  formerly  of  the  Stanley-  (M^asO  *^rc/rgraui*^spoke*^*^on^^‘HnrK^^^  P  LEVINS,  editor  and  publisher 
Fabian  enterprises,  has  joined  the  PaW  Native  Life  and  Customs”  before  a  meet-  ^  of  the  Moody  County  Enterprise, 


M.  Joseph  Hahn,  city  hall  reporter  for 
the  Utica  (N.  Y.)  Observer-Dispatch, 


7.7  •  -7-  -j —  .  - •  .  .  •  .  rrcsioii  vjrovcr,  memuer  oi  ine  'iiiii 

(Nympic  Tribune,  is  now  associated  with  editorial  staff, 

Qaude  Arnold  Advertising  Agency,  Mrs.  Grover  are  parents  of  a  son. 


Daily  Herald  staff  as  promotion  manager,  q£ 

IN  THE  EDITORIAL  ROOMS  tor^^^of 
UAROLD'  E.  MITCHELL,  managing  Olympian. 

editor  of  the  Detroit  Free  Press,  re- 
cently  visited  at  Duluth,  Minn.,  where 
he  formerly  worked. 

L  L.  Engelking  of  the  night  rewriter 
staff  of  the  Nezv  York  Herald  Tribune 
is  on  a  month’s  leave  of  absence  visiting 
his  family  in  Texas. 

John  L.  Teets,  former  editor  and  man¬ 
ager  of  the  Grantsz'ille  (W.  Va.)  News, 
has  been  appointed  editor  and  manager 
of  the  Glenz'ille  (W.  Va.)  Pathfinder. 

Fred  Toye  of  the  reportorial  staff_  of  J 

the  Boston  (Mass.)  Evening  American 
recently  wrote  the  life  of  Isadora  jg  p 

Duncan  for  his  paper.  Toye  was  a  per¬ 
sonal  friend  of  the  dancer  and  directerl  P®P 

her  theatrical  appearances  in  this  country  in  y 

and  Europe  for  seven  years. 

V.  J.  Gregory  of  the  Minneapolis 
(Minn.)  Tribune  copy  desk  has  been  texi 

elected  editor  ami  treasurer  of  the  North- 
Vest  Musical  Herald  published  by  the 
Bruce  Publishing  Company.  Mr.  Gregory 
succeeds  Gabriel  Fenyves  as  active  edi¬ 
tor  of  the  publication,  a  monthly. 

Frank  Roberts,  for  the  last  two  years  rpi 

on  the  copy  desk  of  the  Tacoma  (W'ash. )  f 

News  Tribune,  has  resigned  and  has  V.  y 

gone  to  Oakland,  where  he  is  now  on  p 

ffie  desk  of  the  Oakland  (Cal.)  Post 
Enquirer. 


ing  of  church  men,  Oct.  11. 

Mark  Shields  has  resigned  as  city  edi¬ 
tor  of  the  Olympia  (Wash.)  Daily 


MARRIED 

T3  F.  LEV' I  NS,  editor  and  publisher 
of  the  Moody  County  Enterprise, 
Flandrcau,  S.  D.,  to  Miss  Mary  I.  Slat¬ 
tery  of  Galena,  Ill.,  Oct.  11  in  Galena. 
Edward  E.  Lindsay  of  the  advertising 
(Continued  on  page  32) 


I  Mean  to  Say 

An  unusual  feature 

by 

J  AMES  Montgomery  Flagg 

19  ready  for  release.  There  is  an  excellent  list  of  good  news¬ 
papers  already  signed  up  for  it.  If  this  feature  is  not  sold 
in  your  town,  it  is  not  too  late  to  order  in  time  for  first  release. 

Remarkable  Flagg  art.  3  columns  wide,  with  humorous 
text,  hy  Flagg  also.  Weekly. 

This  is  one  of  the  best  features  you  can  get  for  ANY  page. 

WirCy  collect,  now! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING,  N.  Y. 


Charles  V.  McAdam 
Vice  President 


A  Daily 
Grinogram 


«  « 


rT:? 


Gladys 

and  the 

Young  Moderns 

by 

Alan  Dunn 

Artful 

Brief 

and 

Funny 

1- col.  or  2-col.  size  daily 

2- col.  Saturday  or  Sunday 


Metropolitan  Newspaper 
Service 

Maximilian  Elser.  Jr.  Earl  J.  Hadley 

General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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deiwrtinent  of  the  Dcctiliir  (Ill.)  Ucnihl, 
to  Miss  Kllcn  \'<Hirliit‘s,  Oct.  11  in  tlic 
rectory  of  St.  Patrick’s  Catholic  church 
in  Decatur. 

( ieorge  C.  Cramer,  pre.-.i>lent  and  man¬ 
ager  of  the  Record  Publishing  Company 
of  Peoria,  111.,  former  e<lilor  of  the 
Mackinaw  (111.)  Entcrj  'isi'-Gazrltt’,  to 
Miss  Edith  Yale  m  Peoria,  recently. 

Theodore  Finn,  police  reporter  for 
the  Boston  (Mass.)  Post  for  the  |>ast 
23  years,  to  Miss  l>eonora  Ehzaheth  .^hea 
of  Boston  at  St.  James’  church,  i'.r  ston. 
t)ct.  11. 

John  C’anane,  comiKjsitor,  II  orccslcr 
(Mass.)  Post,  to  Miss  Irene  Flynn,  at 
St.  Paul’s  church,  Worcester,  ()ct.  17. 

J-.rwin  Rieger,  reporter  for  the  1  an- 
coitirr  (Wash.)  Columbinn,  to  Miss  Ruth 
.•\gnes  Putnam,  of  Seattle,  Oct.  3. 

I'rank  James  Keene  of  Malden,  Mass., 
on  the  staff  of  the  Norwood  ( Mass. ) 
J’rcss,  to  Miss  Mildred  F.  Colo  of  Kit- 
tery.  Me.,  last  week. 

Francis  W.  Linklater,  a  member  of  the 
editorial  staff  of  the  Hoquiam  (Wash.) 
Grays  Harbor  IVashingtonian,  to  Miss 
Margaret  Smith,  of  Portland,  Ore.,  Oct.  1. 


HOLDING  NEW  POSTS 

■VTICHAEL  J.  AHEARNE,  reporter, 
from  IVorcester  (Mass.)  Post,  to 
city  staff,  Union  City  (N.  J.)  Hudson 
Piskatch. 

Thomas  A.  Redington,  from  assistant 
foreman  of  the  Brooklyn  Daily  Eagle’s 
news  composing  room,  to  foreman,  Pater¬ 
son  Press-Guardian. 

Everett  B.  Morris,  from  staff.  New 
Bedford  (Mass.)  Standard,  to  staff,  New 
York  Daily  News. 

(ieorge  Prince  .\rnold,  from  city  editor, 
Kichntond  (Va.)  Tintes-Dispatch,  to 
•copy  desk,  Ricliinond  NezvsH^eader. 

PRESS  ASSOClA-nON  NOTES 

B.  NIESE,  Jr.,  has  been  appointed 
'  Associated  Press  corresiwndent  at 
Fort  Worth,  Tex.,  succeeding  H.  C. 
Marshall,  transferred  to  Dallas. 

Thomas  M.  Reay  is  the  new  .\ssociated 
Press  correspondent  at  Omaha,  Neb., 
succeeding  Robert  Broad,  resigned. 

Due  to  the  installation  of  printer 
machines  by  the  Associated  Pres.s  on 
the  Danville  (Ill.)  Commercial-News, 
Charles  Rudolph,  veteran  day  operator, 
and  Joseph  Winiecke,  night  operator, 
closed  their  keys  for  the  last  time  Oct. 
15.  Mr.  Rudolph  was  transferred  by  the 
Associated  Press  to  the  Terre  Haute 
(Ind.)  Star  and  Mr.  Winiecke  returned 
to  his  home  in  Leavenworth,  Kans. 

Hyman  Wolff,  former  Chicago  news¬ 
paper  man,  has  been  named  Southern 
California  representative  of  the  Jewish 
Telegraph  .Xgency  of  New  York. 

A.  W.  Folger,  formerly  United  Press 
managei  in  Mexico  City,  stopped  in  New 
York  for  a  week  en  route  to  his  new 
post  as  manager  of  the  United  Press 
bureau  in  Lima,  Peru. 

Dr.  E.  A.  Mathis,  formerly  attached  to 
the  Washington  foreign  newspaper  staff 
of  the  Unit^  Press,  has  been  transferred 
to  the  Berlin  United  Press  bureau. 

C.  R.  Zeininger,  formerly  business  man¬ 
ager  of  the  Manila  (P.  1.)  Bulletin,  and 
more  recently  with  the  United  Press  in 
the  Midwestern  states,  is  in  New  York  on 
a  business  visit. 


CHANGES  OF  OWNERSHIP 

TTARRY  EDWARDS,  formerly  pub- 
lisher  of  the  Falfurrias  (Tex.)  Facts, 
has  leased  the  NIice  Echo,  Orange  Grove 
Obsen^er  and  Benavides  Facts,  Texas 
weeklies. 

Carl  Hollebaugh,  formerly  with  the 
Los  Angeles  E.raminer,  and  B.  M. 
Kellogg,  who  has  been  with  the  _  Los 
Angeles  Herald,  have  purchased’  the 
Maywood  (Cal.)  Journal  from  R.  J. 
Taylor.  P.  A.  Barrows,  who  has  been 
editor,  will  remain  in  that  capacity. 

Robert  Mayer,  a  recent  college 
graduate,  has  purchased  the  Tekamah 
(Neb.)  Burt  County  Tribune  from 


H.  H.  Reimund,  and  llomer  Williams, 
who  established  the  paper  a  year  ago. 

Y/irciv  (O.)  News  has  been  sold  to 
R.  P.  ('rawford,  lately  of  Wooster. 
L.  S.  Miley  has  operatc<l  the  News  for 
31  years. 

Mr.  and  Mrs.  F.  FF  F’orgy,  of  Minco, 
Okla.,  have  purchased  the  Hico  (Te.x.) 
N cws-Reiiciv  from  the  -Mton  Publishing 
Company. 

Paul  B.  Hubbard,  editor  of  the 
Lancaster  (Cal.)  Ledger-Gacette,  has 
purchased  an  interest  in  that  paper,  and 
will  be  associated  w  ith  R.  B.  Cameron  in 
its  publication. 

O.  E.  Sandquist,  editor  and  publisher 
of  the  Cambridge  (Ill.)  Chronicle  for  the 
last  24  years,  has  disposed  of  a  part 
interest  in  the  paper  to  his  son,  Leslie 
Sandquist,  and  W.  D.  Olson,  son  of 
Walter  (jlson,  former  publisher  of  the 
li'oodhull  (Ill.)  Dispatch. 

North  Long  Beach  (Cal.)  Argus  has 
been  purchased  by  Roy  Shadle,  publisher 
of  the  Hynes  (Cal.)  Journal,  Hollydale 
(Cal.)  Nen'S  and  Signal  Hill  (Cal.) 
J.  coder. 

Thomas  M.  Kennett,  publisher  of  the 
Pelhain  (N.  Y.)  Sun.  has  purchased  from 
Paul  Revere  the  Cos  Cob  (Conn.) 
I  rident. 

F'rank  J.  Tracy,  publisher  of  the 
Ipswich  (S.  D. )  Independent,  has  pur- 
cliased  the  Ipsuneh  Tribune  from  W.  L. 
Johnson,  who  has  edited  the  paper  for 
seven  years.  Mr.  Johnson  plans  to  move 
to  Benning.  Cal.,  late  in  October. 

The  Saugatuck  (Mich.)  Commercial 
Record,  a  weekly  established  60  years 
ago,  has  been  sold  by  Mrs.  •  L.  B. 
Coshorn  to  R.  E.  Madden,  of  Chicago. 

Ralph  W.  Rymer,  trustee  of  the  bank¬ 
rupt  Scranton  (Pa.)  Dispatch  Publishing 
Company,  a  Sunday  newspaper,  has  sold 
the  charter,  *itle  and  name  to  William 
F'.  Grady,  publisher  of  the  Dunmoreean 
of  Dunmore,  Pa.,  and  the  Olyphant  (Pa.) 
Gazette. 

Aline  (Okla.)  Review  has  been  sold 
by  Val  Hines  to  C.  R.  Corton. 

F.  F'.  Rogers,  five  years  owner  of  the 
Stiekney  (S.  F).)  Argus,  has  sold  the 
paper  anti  plant  to  S.  B.  Warden  of 
Florence,  S.  D. 

The  Baker-Swisher  firm,  owners  and 
publishers  of  the  La  Sueur  Center 
(Minn.)  leader,  has  been  dissolved.  In 
the  deal  W.  J.  Baker  sold  his  half 
interest  in  the  i)aper  and  plant  to  S.  N. 
Swisher.  Mr.  Baker,  the  retiring  man¬ 
aging  editor,  has  not  definitely  decided 
on  his  future  plans. 

.Mbert  McCall,  former  editor  of  the 
Omak  (Wasli.)  Chronicle,  has  purchased 
a  half  interest  in  the  Condon  (Ore.) 
Globe-Times. 

George  L.  Tomlinson,  publisher  of  the 
Mt.  Plea.sart  (la.)  Free  Press,  has  sold 
that  paper  to  C.  S.  Rogers,  owner  of 
the  Mt.  Pleasant  News.  Mr.  Rogers  has 
announced  that  he  will  continue  the  F'ree 
Press  as  a  separate  publication. 

L.  W.  Flurgoon  has  purchased  the 
Archbold  (O. )  Adivcate  from  Mrs. 
Edward  Hallett. 

ASSOCIATIONS 

A  RKANSAS  PRESS  ASSOCIATION 
and  the  Tf.x.xs  Prkss  .\ssoci.\tion 
will  hold  a  joint  meeting  at  Texarkana, 
.■\rk.-Tex.,  May  24-25,  1928.  The  pro¬ 
gram  contemplates  a  two  day  business 
session  with  an  excursion  through 
.Arkansas  by  train  and  automobile  to 
Memphis  where  the  National  Editorial 
.Association  will  be  in  session.  The- 
excursion  trip  will  include  stops  at  Mena, 
Hot  Springs  and  Little  Rock. 

Annual  meeting  of  the  K.\xs.\s  Press 
Association  will  be  held  in  Wichita, 
Jan.  13,  14,  and  15,  it  was  decided  by 
the  directors  of  the  association  meetim; 
at  the  University  of  Kansas  last  week 
in  connection  with  the  journalism  round 
tables  there.  L.  F.  Valentine,  of  Clay 
Center  Times,  vice-president  of  the 
organization,  presided  in  the  absence  of 
the  president,  Charles  P.  Beebe  of  the 
Neodesha  Sun,  and  secretary  to  (jovemor 
Ben  S.  Paulen. 

St.  Louis  Advertising  Club  classes 


FAMOUS  BRITISH  EDITOR 
VISITING  U.  S. 


t 


Vf .  U  ickliam  Steed,  owner  uiid  editor 
of  Review  of  Reviews,  and  former 
editor  of  the  London  Times,  as  he 
arrived  in  New  A  ork  on  a  short 
|)leasure  trip  Wednesday. 

for  instruction  in  public  speaking  will  be 
held  jointly  with  the  Sales-managers' 
Bureau  this  year  under  the  direction  of 
Harry  T.  Bussman  as  lecturer  and  Carl 
Christine  as  class  instructor.  The  first 
session  was  held  Oct.  17. 

Dates  of  the  Texas  High  School 
Press  .Association’s  annual  meeting 
at  Baylor  College,  Belton,  have  been 
changed  from  Dec.  4-5  to  Dec.  16-17. 

\VfLMiNGTON  (Del.)  Advertising 
Club,  at  its  last  meeting  went  on  record 
:is  opposed  to  advertising  campaigns  in 
which  professional  promoters  are  the 
chief  beneticiaries. 

Members  of  the  Richmond  Advertis- 
i.NG  Club  welcomed  members  of  the 
.Norfolk  Advertising  Club  at  a  joint 
meeting  of  the  clubs  Oct.  7  at  the 
Chamber  of  Commerce.  Littleton  Fitz¬ 
gerald,  Jr.,  president  of  the  Richmond 
club,  presided,  ainl  Fi.  B.  Sydnor,  president 
of  the  Richmou'l  Chamber  of  Commerce, 
welcomed  the  visitors  on  behalf  of  the 
city.  Response  was  made  by  G.  Leslie 
Hall,  president  of  the  Norfolk  Club. 


SCHOOLS 

IVTORE  than  three  hundred  students 
registered  for  work  in  journalism 
classes  at  the  University  of  Washington, 
in  the  fall  quarter  which  opened  Oct.  3. 

Ruel  R.  Barlow,  formerly  head  of  the 
jinirnalism  department  at  the  University 
of  Minnesota  at  Minneapolis  an<l  later 
a  member  of  the  Minneapolis  Tribune 
staff,  has  been  apiiointed  assistant  pro¬ 
fessor  of  joumalism  at  the  University 
of  Illinois.  \’’ictor  R.  Portmann,  last 
year  in  charge  of  journalism  at  the  Uni 
versity  of  Arkansas  and  also  a  former 


member  of  the  Tribune  editorial  staff, 
has  taken  up  his  duties  as  an  instructor 
in  journalism  at  the  University  of  Ken¬ 
tucky. 

The  School  of  Journalism,  Ohio  State 
University,  recently  organized  a  journal¬ 
ism  council  for  the  promotion  of  ,s(xial 
and  other  activities  among  the  journalism 
students.  The  election  was  held  at  the 
first  journalism  dinner  of  the  fall  quarter. 
The  council  consists  of  11  students  headed 
by  Harold  A.  Stacy,  president. 


REPRESENTING  THE 
NEWSPAPERS 


P  P.  HARBST,  JR.,  has  been  ap- 

•  pointed  manager  of  the  Portland, 
Ore.,  office  of  M.  C.  Mogensen  &  Co.', 
national  advertising  representatives. 

_Mr.  Harbst,  formerly  business  manager 
of  the  .Stockton  ((Zal.)  Independent, 
Cl  anes  to  the  Mogensen  company  from  the 
Oakland  (Cal.)  J'ribune.  He  has  been 
affiliatexl  with  leading  California  dailies 
for  the  past  several  years. 

M.  R.  Mackey,  former  manager  of  the 
Portland  office,  resigned  to  join  the  staff 
of  Crossley  &  F'ailing,  Portland  advertis¬ 
ing  agency. 

.S'/.  Louis  (Mo.)  Times  has  appointed 
the  S.  C.  Beckwith  Special  .Agenev  its 
national  advertising  representative. 

Fiffectiye  Jan.  1,  1928,  the  Lebanon 
( Pa.)  Nezas-Times  will  be  represented 
nationally  by  Story,  Brooks  &•  F'inley. 


Joshua  B.  Powers,  publishers’  represen¬ 
tative,  has  opened  an  office  at  14  Civ.-kspur 
\’.  Boardman,  who  sailed  from  New  York 
street.  London,  to  serve  as  advertising 
representative  of  La  Prensa  of  Buenos 
\ires  and  other  foreign  newspapers.  The 
office  is  under  the  management  of  Thomas 
for  this  puriiose  some  time  ago. 


FLASHES 


Similes ;  Like  the  bird  to  its  nest,  like 
the  needle  to  the  magnet,  like  the  Ru¬ 
manian  royal  family  to  the  headlines.— 
V.Ti-  York  Times. 


The  cats  that  Mr.  Stephenson  let  out 
of  the  hag  in  Indiana  seem  to  have  white 
stripes  down  their  backs. — Detroit  News. 


There  are  lots  of  big  boys  and  small 
men  in  the  world. — .Miami  Beach  Beacon. 


The  King  of  Siam  has  conferred  upon 
Premier  Mussolini  the  Grand  Cross  of 
the  Order  of  the  White  Elephant.  The 
-lame  honor  might  be  appropriately  be¬ 
stowed  on  Aluscle  .Shoals. — Florence 
(  \la.)  Herald. 


\  woman  in  Cleveland  claims  the  baby 
given  her  by  hospital  authorities  isn’t  the 
child  she  thought  it  was.  Many  parents 
have  a  similar  experience,  only  seventeen 
or  eighteen  years  afterward. — Detroit 
News. 


The  Families  in  Fourteen  Upper  Wisconsin 
Counties  Choose  the 

SUPERIOR  TELEGRAM 

i 

I  97-5  %  of  the  Population  of  these  counties  Are  English  Rea(Jing 

l^ls  Your  Mesuge  in  the  Medium  Where  It  Will  Be  Read  ?j| 

The  Superior  Evening  Telegram 

The  Only  Dally  Published  In  Upper  Wisconsin 

WEAVER,  STEWART  COMPANY,  Representatives 
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An  Analysis  of  New  York  Newspaper  Circulations  Based  Upon  the  Reports  Made  to  the  Post  Office  Department 
Covering  the  Six  Months  Period  Ending  September  30th,  1927,  as  Compared  with  the  Corresponding  Period  Last  Year 


World 

(6  days) 

Average  Daily  Net  Circulation 


The  World  Scored  Nearly 
Half  of  the  Circulation  Gains 
of  the  Morning  Field! 

ONLY  did  The  World 
register  the  largest  circula¬ 
tion  increase  in  the  standard 
size  weekday  morning  paper 
field,  both  numerically  and  per¬ 
centage-wise,  but  its  increase 
was  more  than  49%  of  the  com¬ 
bined  gains  of  the  four  papers 
comprising  this  field.  A  com¬ 
parison  of  the  figures  follows: 


S:i|r  lEurning  World 

Average  Daily  Net  Circulation 


First  Quarter  [Second  Quarter  I  Third  Quarter 


rAKR 


(ircdalNi  (ircriatM 
1926  1927  (ail 


P(ftn(a;(  Pmeilagt 
if  (ail  if  fieM 


Daily 

Average 

Net 

Circulation 

304s845 


Daily 

Average 

Net 

Circulation 

}23,047 


Worlli 

(6  days) 

Average  Daily  Net  Increase 


THE  WORLD  -  284,141  335,928  51,787  182%  49i% 

The  Times  •  358350  392,800  34,450  9.6%  32.9% 

Herald  Tribune  290,534  302398  1  2,064  4.1%  11.5% 

The  American  221,624  227,%9  6345  2.8%  6.0% 

This  is  a  reflection  of  a  period 
marked  by  more  consecutive  big 
news-stories  than  any  other  period 
of  et]ual  duration  since  the  World 
War.  One  event  of  international 
importance  followed  fast  upon  the 
heels  of  another.  All  papers  in¬ 
creased  in  circulation,  but  the  fact 
that  THE  WORLD  contributed 
nearly  half  of  the  combined  gains  of 
the  standard  size  morning  paper 
held  demonstrates  more  than  ever 
the  fact  that  when  news  of  trans¬ 
cendent  importance  is  aheld  it  is  to 
THE  WORLD  that  New  Yorkers 
turn  in  ever  increasing  numbers  for 
the  most  authoritative,  quickest  and 
most  reliable  account  of  world 
events. 


Daily 

Average 

Net 

Circulation 

306,168 


i||j 


STl;?  lEuenf  n0  World 

Average  Daily  Net  Increase 


In  the  Evening  Field,  THE  EVENING  WORLD  Registers  Marked  Increase! 

Among  Evening  Papers  THE  EVENING  WORLD’S  gain  was  20.6%  of  the 
combined  gains  of  the  five  papers  comprising  this  field.  The  figures  follow  : 


PAPER 

Circulation  1926 

Circulation  1927 

Gain 

Percentage  of  Gain 

THE  EVENING  WORLD 

. 

295,732 

314,491 

18,759 

6.3% 

The  Sun 

. 

. 

265,000 

278,582 

13,582 

5.1% 

The  Journal 

. 

- 

677,844 

680,681 

2,837 

0.4% 

The  Telegram 

. 

- 

207,7C6 

228,984 

21^78 

10.2% 

The  Evening  Post 

- 

■ 

34,127 

68,477 

34,350 

100.0% 

.\cic  York:  Pulitzer  P>uiiiini;e; 

Detroit  Sau  Franeiseo 

General  Motors  Building  317  Kohl  Btiildini; 


New  York 


Ch  eapo  i  rilniiie  To'ieer 

Paris  London 

47  .P  enile  de  VOpera  20  Cockspur  Street 
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MOMING 


EVENING 


SUN  DU 


WHAPS  WHAT  IN  THE  FEATURE  FIELD 

Stewart  Edrvmrd  White  Writes  for  Metropolitan — “Money  Love” 
Is  Beatrice  Burton’s  Newest  Serial — Some 
Advertising  Features 


WITH  THE  GENERAL  ADVERTISERS 

General  Motors  to  Try  Out  Air  Advertising — Lambert  Pharmacal 
Makes  45.1  Per  Cent  Increase  Using  Newspapers — 

N.  £.  Needs  Advertising 


tXJR  comprehensiveness  it  would  be 
-*•  difficult  to  surpass  the  new  Classified 
\dvertising  Sales  Manual  which  has  just 
been  compiled  by  C.  W.  Horn,  manager 
of  undisplay  advertising  of  the  Nciv  York 
American. 

More  than  100  pages  of  closely  typed 
material  is  presented  by  Mr.  Horn  to 
new  salesmen  who  come  under  his  direc¬ 
tion.  This  material  is  divided  into  seven 
main  heads,  which,  in  turn  are  further 
sub-divided. 

Beginning  with  a  heading  entitled  “Per¬ 
sonal  Relations,”  Mr.  Horn  introduces 
the  advertising  neophyte  to  the  funda¬ 
mentals  of  making  a  sale  of  space.  The 
second  heading  is  “Xew  York  .Ameri¬ 
can,”  and  furnishes  details  by  chart  and 
statistics  of  what  the  salesman  has  to  sell. 
A  comprehensive  study  of  classified  ad¬ 
vertising  itself  occupies  the  next  eight- 
page  section,  followed  by  a  discussion  of 
sales  fumlamentals. 

Answers  for  “no  result”  objections, 
further  departmental  data,  and  a  large 
numlx'r  of  testimonials  on  the  pulling 
power  of  the  American  as  a  classified 
medium  conclude  the  manual. 

In  its  entirety  the  book  is  a  short 
course  in  classified  advertising. 

-An  idea  that  doubtlessly  can  be  sold 
effectively  elsewhere  has  been  developed 
and  put  into  active  operation  by  I.  W'ein- 
stein,  classified  advertising  manager  of 
the  New  Orleans  (La.)  States. 

It  hinges  on  an  appeal  to  local  mem¬ 
bers  of  the  Associatetl  Master  Barbers  of 
America,  in  the  form  of  a  “50  cents  a 
week  undersigned  educational  campaign” 
on  the  value  of  a  master  barber  shop. 

As  sold  by  Mr.  Weinstein  to  New  Or¬ 
leans  barbers  each  ad,  a  group  arrange¬ 


ment  of  names  and  addresses  under  a  2- 
column  heading  furnished  by  the  Asso¬ 
ciated  Master  Barbers  of  America,  is  to 
appear  in  the  States  once  a  week  for  a 
year. 

“The  whole  campaign  was  sold  in  the 
brief  space  of  three  days  and  netted  my 
publication  $1,248.  Out  of  52  local  mem¬ 
bers  of  the  association,  48  subscribed  in 
a  solicitation  which  takes  longer  than  10 
minutes  per  member.” 

A  letter  of  endorsement  by  officers  of 
the  .Associated  Master  Barbers  to  the 
membership  helped  Mr.  Weinstein  intro¬ 
duce  himself  and  paved  the  way  for  hear¬ 
ings. 


!  Linotype  Mailbag^ 


“Service,  Your  Middle  Name" 

“Service  is  certainly  your  mid¬ 
dle  name.  I  received  the  key¬ 
board  cam  rubber  rolls,  mailed 
by  you  at  2:40  P.  M.,  Tuesday,  at 
8  A.  M.,  Wednesday  morning,  and 
they  are  on  the  machine  working 
fine  at  noon,  as  soon  as  I  could 
get  the  machinist.” 

THE  MARCELINE  HERALD 
Marceline,  Mo. 


-LINOTYPE— 


^HREE  articles  by  Stewart  Edward 
White,  adventurer,  are  announced  by 
Metropolitan  Newspaj^r  Service,  New 
York.  One  of  Mr.  White's  recent  ex¬ 
peditions  was  to  East  .Africa  with  Dr. 
Saxton  Pope  and  Dr.  .Arthur  A'oung  to 
hunt  big  game  with  bow  and  arrow. 

C.  T.  Brainard,  president  of  the  Mc¬ 
Clure  Newspaper  Syndicate,  and  Irwin 
Barbour,  general  manager,  are  both 
traveling  in  the  middle  west  on  business. 

Beatrice  Burton,  author  of  “The 
Flapper  Wife”  and  other  serials,  has 
written  a  new  serial  for  the  Central  Press 
Association,  Cleveland,  called  “Money 
Love.” 

“It  Pays  to  Advertise.”  a  2()0-word 
daily  syndicate  article  designed  to  aid 
publishers  in  selling  paid  space  is  an¬ 
nounced  for  early  publication  by  C.  S. 
Thompson,  former  newspaper  and  maga¬ 
zine  writer.  The  text  of  this  feature,  says 
Mr.  Thompson,  tells  a  romantic,  though 
truthful  story  of  success  attained  by  ad¬ 
vertising. 

“Stepletters,”  a  new  word  game,  is  be¬ 
ing  released  by  the  McClure  Newspaper 
Syndicate. 

Ledger  Syndicate,  Philadelphia,  is  of¬ 
fering  an  advertising'  feature  in  the  form 
of  a  series  of  14  pages  of  trade  promotion 
copy.  Advertisements  are  on  coal,  radio, 
oil  burners,  pianos,  electrical  appliances, 
washing  machines,  clothing,  foods,  adver¬ 
tised  goods,  censorship  of  advertising, 
land,  electrical  -refrigerators,  ice  cream 
and  beverages. 

Miss  Virginia  Huget,  Te.xas  girl  who 


formerly  illustrated  the  Anita  Loos  strip, 
“Gentlemen  Prefer  Blondes,”  and  later 
the  fashion  strip,  “A’ou  Said  It  Marce¬ 
line!”  for  the  King  Features  Syndicate, 
is  now  illustrating  “.Adventurous  .Anne,” 
new  cover  page  feature  to  be  offered  soon 
by  King. 

Rev.  D.  Carl  Yoder,  Ph.D.,  is  manager 
and  editor  of  the  International  Religious 
News  Service,  1831  Sheldon  ave..  East 
Cleveland,  O.,  now  serving  45  client 
papers. 

“The  Story  of  the  Stars,”  by  Garrett 
P.  Serviss,  is  being  prepared  in  pictorial 
strip  form  by  King  Features  Syndicate. 
I'or  many  years  Mr.  Serviss  has  been 
writing  a  column  on  astronomy  for  In¬ 
ternational  Feature  Service. 

“Shop  Talk  at  Thirty.”  weekly  column 
by  Marlen  E.  Pew  of  anecdote  and  remi¬ 
niscence  in  Editor  &  Publisher  is 
quoted  in  the  current  weekly  Sunday 
School  Lesson  sent  out  by  the  Ellis  Serv¬ 
ice,  Swarthmore,  Pa.  The  column  quoted 
from  related  the  dramatic  story  of  a 
former  comrade  made  outcast  by  booze. 

Eugene  MacLean  Newspapers  Features, 
San  Francisco,  announces  the  release  of 
a  new  serial,  “So  This  Is  Marriage,”  by 
Judith  West.  It  is  a  confessional  type  of 
story,  and  is  illustrated  with  line  draw¬ 
ings  by  Bob  Satterfield.  The  McClure 
Newspaper  Syndicate,  selling  agents  for 
MacLean  serials,  is  handling  it. 

“The  Victory  Murders,”  a  mystery  by- 
Foster  Johns,  published  by  the  Johan 
Day  Company,  is  announced  for  news¬ 
paper  serialization  by  the  McClure  News¬ 
paper  Syndicate,  New  A’ork. 


pENERAL  .MOTORS  CORPOR.A- 
TION  is  going  to  try  out  air  adver¬ 
tising.  In  addition  to  continuing  a  heavy 
newspaper  schedule  with  sales-getting  ad¬ 
vertisements,  the  company  will  put  on 
weekly  programs  of  “good  music  and 
other  entertainment”  over  the  largest 
single  hook-up  of  broadcasting  stations. 
The  program  will  be  called  “The  General 
Motors  Family  Party”  and  the  various 
divisions  of  the  concern  will  participate. 

The  opening  program  will  be  broad¬ 
cast  on  Nov.  7.  .At  that  time  and  each 
Monday  evening  thereafter,  concerts  will 
be  given  over  28  stations,  extending  from 
New  A’ork  in  the  East  to  Omaha  in  the 
West,  and  from  Portland,  Me.,  in  the 
North,  to  Jacksonville,  Fla.,  in  the  South. 
The  broadcasting  will  later  be  extended 
to  the  Pacizc  coast.  The  character  of 
programs  to  be  presented  w-ill  be  an¬ 
nounced  later  but  the  promise  is  given 
that  they  will  be  the  best  that  can  be 
provided. 

Placing  advertisements  in  a  large 
newspaper  list  through  Lambert  &  Feas- 
ley.  New  York  advertising  agency,  the 
Lambert  Pharmacal  Company,  makers  of 
Listerine,  showed  an  increase  of  $354,672 
in  income  for  the  three  months  ended 
Sept.  30,  or  a  gain  of  45.1  per  cent  over 
the  corresjwnding  quarter  in  1926.  For 
the  first  nine  months  earnings  disclosed 
a  gain  of  $950,228  over  the  same  1926 
period. 

More  than  3,000  weeklies  will  be  used 
in  an  advertising  campaign  to  attrict 
farmers  to  Florida.  .A  $75,000  appropria¬ 
tion  was  recently  approved  by  the  Florida 
State  Legislature.  Besides  this  sum,  the 
Florida  Bureau  of  Immigration  has  an 
annual  appropriation  of  $50,000  to 


be  used  for  miscellaneous  publicity. 

Sarah  \'an  Rensselaer,  columnist  for 
the  Kayser  Glove  ads,  has  adopted  the 
“.Ask  Me  .Another”  fad  to  a  new  series 
of  advertisements  which  are  being  placed 
by  Kayser.  Her  copy  is  headed  by  a 
separate  box  which  contains  “.Ask  Me 
.Another  Fashion  Questions,”  with  an¬ 
swers  by  Miss  Van  Rensselaer.  The 
qualities  and  prices  of  Kayser  pnxlucts 
are  cleverly  brought  out  in  the  queries, 
suppo.sedly  from  readers  of  the  paper. 

What  New  England  industry  most 
needs  is  “top-notch  salesmanship  backed 
up  by  proper  merchandising  and  adver¬ 
tising  campaigns,”  according  to  an  in- 
dustrial  engineer  who  has  spent  the  last 
year  studying  New-  England  manufactur¬ 
ing  for  the  U.  S.  Department  of  Com¬ 
merce. 

This  engineer,  L.  V.  .Alden,  has  just 
completed  an  inquiry  in  which  he  col¬ 
lected  information  from  7,0(X)  industrial 
establishments  of  these  six  States.  He 
has  written  out  for  the  New  England 
Council,  which  cooperated  in  the  in¬ 
dustrial  survey,  his  “Impressions  of  Xew 
England  Industry.” 

Mr.  Alden  was  “impressed  with  New 
England’s  tremendous  diversity  of  manu¬ 
facturing.”  Cotton  and  woolens  and  boots 
and  shoes  amounted  to  only  31  per  cent 
of  industrial  output.  The  rest  comes 
from  over  200  other  classifications. 

James  C.  Penney,  president  of  the  J.  C 
Penney  Company,  nation-wide  chain  store 
organization,  was  presented  with  the  de¬ 
gree  of  Doctor  of  Commercial  Science 
by  President  Daniel  Marsh  at  the  annual 
meeting  of  the  corporation  of  Boston 
L’niyersity  held  at  the  Copley  Plaza  Ho¬ 
tel  in  Boston  last  week. 


When  Baltimore 
merchants  back 
up  their  opinion 
of  the  Sunpapers 
with  their  money 

. that*s  the 

highest  praise.  • 


Average  Net  Paid  Circulatioo  for  Month 
of  July,  1927 


Daily  (M  &  E)  Z48,765 
Sunday  -  >  -  195,54Z 

Gaia  of  S.4M  Daily  and  7.609  Sunday 
Over  July.  1920 

Errrythina  in  Baltimore  Revclttt  Around 


uses  Certified  Dry  Mats 


CLASSIHED  ADVERTISING 

A  Sale*  Manual  That  Really  Means  Something — Barbers  May 
Help  Local  Newspaper*  Increase  Classified 
Linage 
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Tie  score— one  minute  to  play— a  forward 
pass— a  clear  field— away  goes  the  player 
for  an  easy  touchdown.  WELL,  suppose 
the  runner  stops  at  the  fifty -yard  line 
and  grounds  the  ball? 

The  same  is  true  of  any  advertiser  who  deliberately 
tries  to  cover  the  Buffalo  Market  with  only  one  paper. 


Buffalo  is  fundamentally  a  two-paper  market  and  the  best  that  either  one  of 
the  two  evening  or  the  two  Sunday  papers  can  give  toward  a  coverage  of  Buffalo 
is  an  exclusive  coverage  of  about  one-half  of  the  whole  market.  Complete 
coverage  requires  both  evening  or  both  Sunday  papers. 

THE  BUFFALO  TIMES,  the  essential  half,  means  maximum  coverage  and 
sales  for  advertisers,  just  as  the  last  fifty  yards  would  have  meant  a  touchdown. 


EVENING  THE  BUFFALO  TIMES  SUNDAY 


Over  115,000 


BUFFALO,  N.  Y. 


Over  132,000 


VERREE  8c  CONKLIN,  National  Representatives:  New  York,  Chicago,  Detroit,  San  Francisco 
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JOHN  H.  ADAMS,  BALTIMORE  SUN  EDITOR, 
DIES  SUDDENLY  OF  HEART  ATTACK 


Served  28  Years  on  Baltimore  Newspapers,  Starting  on  the 
News  Under  Charles  H.  Grasty — Painting  and 
Literature  His  Hobbies 


REGINALD  COLLEY  DIES  C.  J.  who  in  csiab- 

keginald  Colley,  formerly  field  repre-  the  first  paper  in  Mitchell,  S.  D. 

sentative  of  the  International  Advertising  known  throughout  the  state  as 

Association,  died  after  a  prolonged  illness  early-da\  printer  and  publisher,  died 
at  the  U.  S.  Naval  Hospital,  Brooklyn, 

Oct.  13.  He  was  thirty-nine  years  old  IJiade  his  Air.  St<Kkwell  came  tn 

ritiH  iinmarri»»H  l-I<»  1  ftflktOIl,  S.  13.  in  Ic  77  Utul  fo 


|(*11N  HASLUF  ADAMS,  56,  for 
J  fifteen  years  the  editor  of  the  Balti¬ 
more  Sun  and  a  member  of  the  Baltimore 
newspaper  frater¬ 
nity  for  28  years, 
died  suddenly  on 
Oct  13  at  his 
honie  in  Ruxton, 
a  sulHirb  of  Balti¬ 
more. 

Mr.  Adams  had 
suf  fered  from 
arthritis  for  sev¬ 
eral  years  and  the 
disease  had  taken 
such  a  hold  on 
him  of  late  that 
he  had  been  com- 
IK-lled  to  go  about 
on  crutches  In 
spite  of  the  pain 

to  which  he  was  almost  constantly  subject  .  . 

he  was  indomitable  in  spirit  and  went  to  jpg  resiMnisibility  for  getting 

his  office  daily  and  to  events  in  which  he  ,,ut  editorial  pages  of  both  papers. 
Was  interestc^.  His  high  spirits  and  until  a  reorgani/ation  in  1920.  In  that 
cheerful  l^earing  had  lieen  an  inspiration  ^gar  the  papers  were  reorganized  and  an 
to  his  associates  f-T  years.  He  attended  editor  was  app<'inted  for  each.  Mr. 
the  dinner  given  in  Italtimore  on  the  eye-  Adams  being  given  the  editorship  of  the 
niiig  of  Oct.  10  to  \  an  Lear  Black,  chair-  morning  paper, 
man  of  the  board  of  <lirectors  of  the  S. 


and  unmarried.  He  came  to  New  York  ^^nKton,  :s.  u.  in  i^//  ana  for  several 
three  years  ago  from  Fargo,  N.  D.,  a^^afles  was  active  in  newspaper  work, 
where  he  was  on  the  advertising  staff  W.m.tkk  K.  Murphy,  formerly  a  mero- 
Wlun  he  returned  to  Baltimore  to  assume  Fargo  Forum.  Mr.  Colley  was  a  tff''  staffs  of  the  Boston  Herald 

control  of  the  Sun  and  to  establish  the  captain  in  Company  B,  164th  Infantry,  Boston  Post,  sustained  fatal  injuries 

with  service  in  France  from  1917  to  when  he  was  struck  by  a  falling  15  toot 
1919.  His  nearest  surviving  relative  is  limb  of  a  tree  on  Boston  Common  dur- 
a  sister,  Mrs.  Dorothy  Patterson  of  >'*8  a  wind  .■.torm  last  week.  .\  nnmh-r 
I'retoria,  South  .\frica. 


Tons-  ir.\sn'p  .Vo.vms 


Evening  Sun.  Mr.  .Ailams  lx‘came  the 
managing  editor  tif  the  latter  paper. 

He  remained  in  that  capacity  for  about 
two  years,  the  position  involving  tlirec- 
tion  of  Ixith  the  editorial  and  tlie  news 
ilepartments.  W  hile  holding  this  position, 
he  played  a  major  part  in  reixirting  the 
Democratic  National  ('oiiveiition  held  in 
Baltimore  in  1912.  That,  it  will  be  re- 
memlx-red.  was  the  convention  in  which 
\V(MKlrow  WiNon  was  nominated  in  one 
of  the  liardest  fought  contests  in  the 
history  of  party  c<'nventions.  Mr.  Grasty 
was  mtere.stcd  in  the  nomination  t>f 
\\'<KKlrow  Wilson,  played  a  part  in  bring¬ 
ing  it  about  and  Mr.  .Xdains  was  in  tlie 
convention  hall  day  and  night. 

Later  he  was  made  the  editor  of  both 
the  Sun  and  the  Evening  Sun.  He  re¬ 
mained  in  that  capacity,  the  position  plac- 


PIERCE  C.  CALTON 

Pierce  Charles  C'alton,  47,  head  of  the 
Calton  Advertising  Agency  in  Terre 


of  ojK-rations  failed  to  save  his  liu 
JoHX  B.  \\  lu.is,  75,  a  retired  inemher 
of  the  editorial  staff  of  the  C/iristm 
Seienei’  .Monitor  of  Boston,  <lied  on  j 
Pennsylvania  railroad  train  between 
Harrisburg  and  Altoona  on  Oct.  17.  He 


Haute,  Ind.,  formerly  with  the  Terre  was  accompanied  by  Mrs.  Willis  and  \va> 
Haute  Post  as  aelvenising  manager,  later 
in  the  editorial  department  of  the  Terre 
Haute  Jotirval,  and  former  cartoonist 
and  adverti.sing  writer  for  the  Danville 
(Ill.)  Commercial-Scu's,  died  Oct.  13  in 
Terre  Haute  as  the  result  of  injuries 
suffered  four  months  prevituis  in  an  auto 
accident  near  Newcastle,  Ind.  His  wife, 
a  son  and  a  daughter  survive. 


®bituarB 


KKP.E.  editor  of  the  Chinoot: 


Altell  Company,  to  welcome  Mr.  Black 
home  from  Euroite  after  his  20,(KX)-mile 
flight  from  Holland  to  the  Dutch  East 
Indies  and  return.  On  the  day  before 
his  death  Mr.  Adams  went  to  Hale- 
Ihorpe,  Md.,  a  long  automobile  ride  from 
his  home,  to  see  “The  Fair  of  the 
Iron  Horse,"  an  exhibition  with  which 
the  Baltimore  &•  Ohio  railro.ad  has  Iteen 
celebrating  100  years  of  its  history. 

Returning  to  his  home  that  evenitig, 
he  complained  to  Mr',  .'\datns  of  feeling 
ill.  He  retire*!  early  and  the  tiext  morn¬ 
ing  suffered  a  heart  attack  which  emled 
in  his  death. 

h'xlitorials  in  tlie  Pzvning  Sun  and 
The  Sun  exprc'sed  the  sense  of  loss  of 
Mr.  .Adams’  associates.  He  had  been 
the  editorial  exeetttive  lirst  of  the  former 
paper,  then  of  both  attd  finally'  of  the 
latter.  Henry  L.  Mencken,  chief  of  his 
editorial  staff  for  a  number  of  years 
after  the  founding  of  the  Evening  Sun 
in  1910,  wrote  an  appreciation  of  his 
work. 

Mr.  Adairs  entered  the  newspaper 
husiness  in  1899  as  a  member  of  the  staff 
of  the  Baltimore  Netvs  as  a  direct  result 
of  a  short  story  he  wrote  in  a  contest 
lK‘ing  conducted  by  that  paper.  Charles 
H.  Grasty,  who  has  since  died,  was  then 
the  directing  head  of  the  News.  The 
exceptiomd  merit  of  Mr.  .Adams’  story 
attracted  his  attention.  Mr.  Adams  was 
then  a  clerk  in  the  Baltimore  offices  of 
the  Baltimore  &  Ohio  railro.ad.  He  was 
28  years  old  and  had  contributed  poems 
and  other  materi.al  to  such  magazines  as 
the  Century,  and  had  manifested  an 
interest  in  the  art  of  painting  as  well  as 
literature  to  which  he  remained  constant 
until  his  death.  .As  a  young  man  he 


Throughout  his  connection  with  Balti¬ 
more  newspapers  he  made  his  fine  appre¬ 
ciation  of  the  arts  felt  in  their  columns,  and  ISspateli.  died  recently  at  St.  Paul 


his  chief  devotion  lieiug  to  letters  and  to 
painting.  He  attracted  many  men  of  line 
artistic  sense  to  his  staffs.  I'ntil  illness 
made  it  impossible,  he  continued  to  make 
annual  visits  to  F'uroix  to  visit  and  to 
revisit  the  galleries  and  the  cathedrals 
whch  he  had  learned  to  love  in  his  youth. 
He  was  throughout  his  life  devoted  to 
the  game  of  chess  and  was  at  one  time 
the  champion  of  Maryland. 

His  wife,  Mrs.  Lilli.an  Craigen  .\ilanis, 
to  whom  he  was  marrietl  in  1911,  when 
both  were  on  the  staff  of  the  Evening 
.Sun,  is  a  well-kn(>wn  newspajier  woman. 
Her  “Dolly  and  I’’  articles  on  local  sub¬ 
jects,  and  also  written  from  abroad  on 
her  travels,  were  widely  read. 

Surviving  in  addition  to  his  widow  are 
Mr.  Adams’  mother,  Mrs.  Ruth  Haslup 
.Adams,  four  brothers  and  one  sister.  Mr. 
.Adams  was  born  in  Baltimore  in  1871, 
the  son  of  John  W.  .Adams,  who  died 
some  years  ago.  He  was  educate<l  in 
the  public  schools  of  the  city. 


L''  .s.  DIT 
(Wash, 
i  heart  attack 

“  P’lV't*-*''  ploVcd  bv  the  Cf(Xv7a7id  Plain  Dealer 
/w  y;  V  V  ?  c''  38'  years,  died  recently  in  Windsor, 

Canada,  where  he  went  to  attend  the 


1) 

for 


in  route  to  Boston  from  Columbus,  (). 

Quirino  de  Souz.\,  an  editor  on  the 
\ne  Bedford  (Mass.)  Indetendeni, 
Portuguese  newspaper,  and  a  newspaper 
man  for  the  past  years  in  that  city, 
died  at  his  liome  there  Oct.  9.  He  wa* 
a  native  of  Portugal  ami  the  author  of 
several  books,  and  a  playwright. 

Georcie  B.  M.  Houston,  64,  on  the 
editorial  staff  of  the  Haz’erhill  ( Mas' ) 
Gazette  for  the  past  20  years,  died  at  his 
home  there  on  Oct.  17.  He  began  hs 
newspaper  work  at  the  age  of  twenty 
with  the  Lynn  (Mass.)  Item.  Death 
was  caused  from  a  recent  operation  for 
.ijiixmlicitis. 

Thfjikire  S.  TLwts,  printer  and  em- 


KILLED  IN  PLANE  CRASH 

Dead  Reporter’s  Notes  Used  in  Story 
of  San  Antonio  Accident 

William  D.  Winburn,  San  Jntonio 
Light  reporter,  died  covering  his  last 
story,  but  he  covered  the  story — at  least 
that  part  of  it  he  started  out  to  get.  It 
was  left  to  others  to  cover  the  tragic 
finale  of  an  airplane  flight  on  which  he 
set  out  to  do  a  feature,  because  Winburn 


(.'h.\ki.es  Wv.n'ek.  45,  a  linotyiK- 
oiwrator  employed  by  the  Buffalo  (N. 
A.)  limes  for  the  last  17  years,  died 
suddenly  at  his  home  Oct.  14.  He  was 
a  memlier  of  Typographical  Union  No.  9. 

Burr  Sw.\n,  55,  editor  and  publisher 
of  the  Pike  County  Re/'ufdican,  Pittsfield. 
111.,  died  Oct.  13  in  a  Jacksonville  hospi¬ 
tal  after  a  long  illness.  He  had  been 
owner  of  the  Republican  since  1901.  His 
wife  and  three  daughters  survive. 

.\rtiiuk  L.  McMi men,  one  of  the 
founders  of  the  old  Glens  Falls  (N.  A’.) 
.Morning  Star,  which  was  merged  iii 
lOO*^  with  the  .Morning  Post  as  the  Post- 
.'\lar,  died  at  .Amsterdam,  N.  A'.,  Oct.  12. 
In  recent  years  Mr.  .VIcMullen  had  en 
gaged  in  job  priivting. 

Wiu.i.xM  M.  Ha.milton,  77,  editor 
and  publisher  of  the  Marcus  (la.)  Xeze.: 
since  1910,  died  Oct.  10,  in  his  home 
after  a  long  illness.  He  was  a  stage 
coach  driver  in  Iowa  at  the  age  of  16. 
studieil  law  and  later  became  a  schooi 
teacher,  e.stablishing  the  Lake  Vieze 
(la.)  Resort,  a  weekly,  in  1890,  which 
he  continued  until  he  purchased  the 
.News.  His  wife,  a  daughter  and  two 
soils,  l-'loyd  11.  and  Fayette,  both  of 
.Marcus,  survive. 

Km.I'u  P.  Jenninc.s,  56,  chief  owner 
of  the  Athens  (O.)  Daily  Messenger. 
died  Oct.  7.  He  had  been  ill  several 
weeks.  He  started  as  a  carrier  boy  fm 
his  father,  who  was  publisher  of  the 
pajHT. 


races.  He  was  found  dead  in  bed.  Ht 
was  73  ami  was  placed  on  the  retired 
pay  roll  of  the  Plain  Dealer  in  1924. 

Herbe:kt  11.  Pkahler,  50,  former  man¬ 
aging  editor  of  the  Charleston  Gazette, 
died  Oct.  4,  at  Charleston. 

Peter  \V.  Reili.y,  vice-president /.oa*// 
(Mass.)  Courier  Citizen  Co.,  dieel  Wed¬ 
nesday  night  following  a  brief  illness  at 
his  home  at  Lowell,  lie  had  been  asso¬ 
ciated  with  the  firm  for  47  years. 


MEMORIAL  TO  PIONEER  WRITER 

,\  monument  of  gray  granite,  a  testi¬ 
monial  from  the  Sons  and  Daughters  of 
Oregfin  Pioneers,  was  unveiled  at  the 
grave  of  Sam  L.  Simpson,  poet  and  news- 
paiier  worker,  in  Lone  Fir  Cemetery, 
Portland,  Oct.  8.  Sam  Simpson  was 
born  in  1845  and  died  in  1900. 


_  _  was  one  of  five  persons  killed  as  the  plane 

had  made  a  voyage  on  a  small  ship  to  A'  -'J' 

h'uroiH;  and  bad  spent  months  wandering 


about  the  great  art  galleries  there 
Mr.  Grasty  persuaded  him  to  take  a  posi¬ 
tion  as  reporter  on  the  News. 

He  went  through  the  whole  range  of 
reporting  from  jKilitics  to  finance  and 
in  1904,  a  few  days  before  the  Baltimore 
fire  of  that  year  which  destroyed  the 
business  center  of  the  city,  was  made 


The  only  reason  another  Light  man 
was  not  also  a  victim  of  the  crash  was 
that  \V.  M.  Mcllheran,  staff  photog¬ 
rapher,  crawled  out  of  the  plane  just  be¬ 
fore  its  take-off,  when  Buel  Gark,  pilot 
and  among  those  killed,  said  six  passen¬ 
gers  would  overload  the  craft. 

Information  transcribed  from  Win- 
burn’s  notes,  found  on  a  sheaf  of  copy 


the  managing  editor  of  the  News.  Almost  VT 


immediately  he  was  confronted  with  the 
task  of  assembling  in  Baltimore  copy  for 
a  newspaper  about  Baltimore  which 
must  be  printed  on  the  presses  of  a 
Washington  newspaper.  That  was  con¬ 
tinued  for  several  months.  Later  the 


showed  that  he  had  taken  notes  on  the 
flight  and  its  participants  liefore  the  fatal 
start  and  thus  had  performed  his  repor- 
torial  duty. 

Winburn  was  23  and  had  been  on  the 
Light  staff  nearly  two  years.  He  had 


plant  of  the  News  was  transferred  to  an  been  given  a  raise  in  salary  on  the  day 


old  bell  foundry  in  that  city,  a  railroad 
locomotive  furnishing  power  until  a  new 
home  was  built  for  the  paper. 

Mr.  Adams  continued  with  Mr. 
Grasty.  The  paper  was  sold  in  about 
1908  and  Mr.  Grasty  went  to  St.  Paul 
for  a  brief  newspaper  adventure  there. 


of  his  death.  The  only  son  of  Mr.  and 
Mrs.  W.  W.  Winburn,  he  came  here  with 
his  parents  from  Arkansas  some  six  years 
ago. 

The  city  commission  adjourned  out  of 
respect  for  Winburn,  whose  regular  “run” 
was  citv  hall. 


.^FOR  PROMPT  SERVICE'^. 

TYPE 

BORDERS  «  ORNAMENTS  «  BRASS  RULE 
Printers  Supplies 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  t)UR 
.\MERICAN  CUT-COST  EQUIPMENT 

C  arrteJ  tn  stoek  /-f»r  preempt  tktpment  at  the /olluu'irtfg  Hou.ses  o/  the  f 

American  Type  Founders  Company 

Ro.iton  Baltimore  PittsLursL  Cincinnati 

^^wYurk  R-icKmond  Clevelantl  St.  Louis 
PliiladelpKia  Atlanta  Detroit  A4ilwaukee 
Buffalo  CKicagu  ^  A^inneapoli 


i«as  City 

ALoines 


Anscle 


San  Fr 
Portlar 
Spukai 


AUTO  ACCIDENT  FATAL 

R.  1.  E.  Dunn,  until  recently  classified 
advertising  manager  of  the  .9a>i  .■Intosio 
Lxtnrcss  and  Xezivt,  died  AA’ednesday  ot  a 
broken  back  received  in  an  automobile 
accident  while  driving  back  to  San  .An¬ 
tonio  from  Houston  Sunday.  Dunn  also 
was  a  former  advertising  manager  of  the 
Dallas  Journal,  .dllanta  Georgian  and  E! 
Paso  Herald  and  for  a  while  was  con- 
ne-cted  with  the  Dallas  S’ezes  display  de¬ 
partment.  He  was  39  years  old  and 
married. 
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St.  Louis^ 
Largest  Daily 

[The  Globe*Democrat} 


Set  a  new  record 

in  September 

with  the  Largest  Net  Paid  Daily  Circulation 


ever  recorded  by  a  St.  Louis  Newspaper 


272*969 


Increase  over  September,  1926 


2X394 


of  This  Increase 

15,814 

was  in  City 
Circulation 


During  the  first  six  months  of  1927, 
The  Globe-Democrat  pulled  farther 
ahead  of  the  other  St.  Louis  newspapers, 
by  gaining  12,301  in  circulation,  to 
total 


260,739 


in  average  number  of  copies  of  each 
issue  sold. 


The  Largest  Circulation  Ever  Recorded 
by  a  St.  Louis  Newspaper  in  the  semi¬ 
annual  sworn  statement  which  publish¬ 
ers  are  required  by  law  to  make  to  the 
Post  Office. 


( 


-Ufnwfmt 


The  Newspaper  of 


The  49th  State 


F.  St.  Richards.  New  York 


Dorian  J  Asency,  Ltd.,  London 


Guy  S.  Osborn. 
Chicago 


J.  R.  Scolaro, 
Detroit 


R.  J.  Bidwell  C<>.,  San  Francisco 


38 


Editor  &  Publisher  for  October  22,  1927 


WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


A  Passion  for  Visiting  New  Places  Made  Dorothy  Thompson  a  News* 
paper  Woman — South  America  a  “Journalist’s 
Paradise,’’  Ruth  Crawford  Finds 


Miss  R.  Brown,  of  the  staff  of  the 
London  Times,  was  among  the  passengers 
sailing  on  the  White  Star  liner  Celtic 
from  Boston,  Oct.  9.  Miss  Brown  was 
on  her  way  home  after  completing  a  tour 
of  the  world. 


A  PASSION  for  visiting  new  'places 
is  responsible  for  the  fact  that 
Dorothy  Thompson  is  a  newspaper  wom¬ 
an,  she  has  confided  to  Editor  &  Pub¬ 
lisher.  At  present  she  is  Berlin  cor¬ 
respondent  for  the  New  York  Evening 
Post  and  other  Curtis-Martin  newspapers, 
but  she  doesn’t  let  that  tie  her  down;  and 
is  forever  hopping  into  an  airplane  to 
cover  good  news  stories  wherever  they 
break  in  Central  Europe. 


Dorothy  Thompson 

Miss  Thomiison  has  joked  of  her  “cat¬ 
like  inquisitiveness,’’  and  once  said  she 
would  “like  to  live  at  least  500  years,” 
because  she  reckoned  it  would  “take  that 
long  really  to  see  every  nook  and  cranny 
of  tills  world,  which  isn’t  small  at  all, 
but  most  immensely  big.’] 

“Seeing  the  world,  mixing  with  it,  get¬ 
ting  to  know  as  many  races,  professions, 
and  social  classes  of  people  as  possible, 
as  many  kinds  of  languages,  fo^s  and 
religions  as  there  are,  that  is  my  real  ob¬ 
ject  in  life,”  she  has  declared.  “I  pursue 
it  without  any  utilitarian  motive  in  mind, 
just  out  of  sheer  feminine  curiosity,  and 
in  order  to  do  h,  I  am  willing  to  write 
about  it” 

It  was  seven  years  ago  when  she  sud¬ 
denly  tired  of  working  in  advertising 
offices  and  in  the  secretariats  of  social 
organizations  and  began  to  wish  to  roam. 
Then  she  decided  to  be  a  foreign  cor¬ 
respondent. 

She  had  never  worked  on  a  newspaper 
and  was  offered  no  encouragement  when 
she  made  her  desires  known.  She  began 
her  newspaper  career,  therefore,  as  a 
foreign  correspondent  without  connec¬ 
tions,  in  a  furnished  room  in  Brunswick 
Square,  London,  enough  money  to  live 
on  for  a  month,  and,  as  she  phrased  it, 
■“the  conviction  that  the  world  meant  to 
be  kind  to  me.” 

WTien  the  month  was  almost  up,  she 
had  gotten  together  enough  money  to  live 
another  two  weeks,  and  decided  to  spend 
that  two  weeks  in  Ireland.  From  read¬ 
ing  the  newspapers  she  had  a  vague  idea 
something  might  happen  there.  In  the 
meantime  she  had  come  to  know  a  great 
many  people  in  England  who  gave  her 
a  great  many  letters  to  people  in  Ireland. 

She  made  in  two  weeks  the  acquain¬ 
tance  of  many  important  people  in  Ireland 
and  coming  back  to  England  wrote  a 
series  of  articles  about  Irish  personalities. 
She  didn’t  know  that  these  people  were 
about  to  play  a  great  role  in  British  his¬ 
tory,  but  the  Fleet  Street  editors  did. 
.\mong  the  people  she  had  seen  was 
Terence  MaeSweeney  with  whom  she  hap¬ 
pened  to  have  the  last  interview  he  ever 
gave  in  this  world.  When  she  took  the 
stories  into  the  International  News  Serv¬ 
ice  office  in  Fleet  Street,  Earl  Reeves 
said: 

“Mjr  God,  girl,  this  is  good  stuff— and 
next  Inne  you  get  something  like  this  put 


it  on  a  telegraph  blank.”  And  so 
she  began  putting  stuff  on  telegraph 
blanks. 

In  Paris,  leading  a  meager  e.xistence, 
various  offices  gave  her  occasional  assign¬ 
ments.  One  of  these  offices  was  the 
Philadelt'hia  Public  Ledger.  When  she 
had  accumulated  enough  cash  to  move 
a  little  farther,  she  decided  to  go  to 
Central  Europe  and  asked  the  Public 
Ledger  if  she  might  occasionally  send  in 
stuff.  Wythe  W'illiams,  then  Paris  cor¬ 
respondent,  said  “Sure.”  And  so  she 
wandered  to  Budapest  just  in  time  to 
arrive  with  King  Karl,  at  the  time  of  his 
lirst  putsch,  and.  covered  that  affair  for 
the  Ledger.  She  liked  \'ienna,  and  de¬ 
cided  that  she  would  like  to  live  there 
for  a  few  months,  and  asked  the  Ledger 
for  a  job  on  space.  The  paper  agreed, 
and  after  a  few  months  decided  a  salary 
would  be  more  economical.  So  suddenly, 
she  was  a  correspondent. 

\\  hen  the  Vienna  revolution  broke  out 
a  few  weeks  ago,  and  correspondents  were 
leaving  Berlin,  Sinclair  Lewis,  the  novel¬ 
ist,  was  complaining  that  life  was  not 
exciting  enough. 

“Come  and  write  some  stories  for  me,” 
she  had  the  temerity  to  suggest,  and  al¬ 
though  her  colleagues  were  extremely 
surprised  when  he  answered,  “Great,”  she 
was  not  surprised. 

“If  I  were  a  novelist  I  would  like 
nothing  better  than  to  report  a  revolu¬ 
tion,”  was  what  she  was  thinking. 

The  reason  why  she  is  content  to  re¬ 
main  a  little  while  at  least  in  Germany 
is  because  she  believes  Germany  is  the 
most  interesting  country  in  Euroi^. 

“When  I  think  of  the  number  of  years 
I  could  live  here  without  being  bored,  I 
doubt  whether  500  years  will  be  enough 
for  a  lifetime,”  she  confessed. 


The  League  of  Advertising  Women  of 
New  York  announce  two  memorial  schol¬ 
arships  in  advertising,  to  be  known  as  the 
Jane  Martin  and  Caroline  Overman 
Scholarships.  This  is  part  of  the  educa¬ 
tional  program  of  the  club,  one  of  whose 
aims  is  to  encourage  and  assist  the 
younger  women  in  advertising. 

To  be  eligible  for  the  scholarships, 
which  entitle  the  winners  to  evening 
courses  in  advertising  for  two  semesters 
at  a  university  to  be  selected  in  New 
York,  the  applicant  must  already  be  em¬ 
ployed  in  advertising  work  in  this  city. 

The  chairman  of  the  Scholarship  Com- 


Franres  H.  Rankin,  daughter  of  Wil¬ 
liam  H.  Rankin,  president  of  William 


mittee  is  Dorothv  Crowne,  with  the  John  Company,  has  sailed  to  attend 

Budd  Company,  9  East  37th  Street,  New  Finch  School  at  Nice.  She  intends  to 
York.  be 


newspaper  woman. 


BUILDING  NEWSPAPER  CIRCULATION 


Good  and  Bad  Point*  of  Insurance  Discussed  at  Coast  Circulators'  Meet¬ 
ing — Newspapers  and  the  Schools — 

Bowling  and  Boy  Scouts 


“A  journalist’s  paradise,”  is  how  Ruth 
Crawford  described  South  America  this 
week  following  her  return  from  a  visit 
to  Brazil  and  other  Latin-.\merican  re¬ 
publics.  With  Josephine  Crowder,  a 
friend,  and  some  letters  of  introduction 
from  Senator  William  E.  Borah,  whom 
she  knows,  and  from  Secretary  of  State 
Kellogg,  Miss  Crawford  sailed  from 
New  York  on  a  freight  boat  nearly  five 
months  ago  on  a  newspaper  adventure. 
The  two  newspaper  women  supported 
themselves  during  this  time  by  stories 
written  for  South  .\merican  newspapers, 
giving  their  impressions  of  that  country, 
and  by  stories  sent  back  by  mail  to  the 
New  York  Sunday  World,  the  Christian 
Science  Monitor,  and  the  Boston  Post. 

Miss  Crawford  was  the  first  American 
woman  to  travel  through  the  interior  of 
Brazil  alone,  and  found  it  quite  an  ex¬ 
perience.  Most  of  the  way  by  primitive 
train  she  was  the  only  woman,  among  a 
motley  crowd  of  drummers  and  gauchos, 
as  the  cowboys  of  Brazil  are  called.  On 
this  trip  she  went  from  Rio  de  Janeiro, 
through  Sao  Paulo,  the  coffee  center, 
Parana,  Santa  Catharina,  Rio  de  Pesche, 
and  Rio  Grande  de  Sul. 

She  was  enthusiastic  over  the  hospital¬ 
ity  of  the  Brazilian  newspaper  men,  who 
went  out  of  their  way  to  make  the  visit 
of  the  two  -Americans  interesting  and 
comfortable. 


Miss  Louise  Davis,  assistant  society 
editor  of  the  Cleveland  Plain  Dealer,  has 
announced  her  engagement  to  Illsey  Brad¬ 
ley  who  is  connected  with  the  Graybar 
Electric  Company. 


Mrs.  Grace  Norman  Tuttle,  editor  of 
the  books  and  writers  page  of  the  Miami 
Herald  is  back  at  her  desk  after  a  three 
months’  vacation  in  New  York  City  and 
New  England. 


Mrs.  Lilia  P.  Cross  conducted  a  four- 
day  cooking  school  last  week  under  the 
auspices  of  Prudence  Penny  and  the  Syra¬ 
cuse  Journal- American. 


TNSUR.ANCE  as  an  angel  or  imp  in 
the  business  of  obtaining  new  news¬ 
paper  subscribers  was  among  the  topics 
discussed  at  the  ninth  annual  convention 
of  the  California  Circulation  Managers’ 
•Association  held  at  Coronado  Beach,  San 
Diego,  Cal.,  Oct.  17-18. 

.A  favorable  view  of  insurance  as  a  cir¬ 
culation-getter  was  taken  by  George  A. 
Fisher,  San  Francisco  Chronicle. 

“We  wrote  our  first  policy  about  18 
months  ago,  and  since  then  have  written 
about  25,000  policies,”  Mr.  Fisher  said. 
“Certainly  not  all  of  this  was  new  circu¬ 
lation,  but  this  plan  did  yield  to  us  on 
contract  25,000  people  who  have  an  added 
interest  in  our  paper  because  they  them¬ 
selves  have  subscribed,  or  because  they 
were  entitled  to  this  insurance  through 
the  subscription  of  some  member  of  their 
family. 

“Furthermore,  it  is  a  ps3chological 
truth  that  men  and  women  like  to  think 
and  talk  of  bargains,  therefore  this  insur¬ 
ance  policy  has  become  a  matter  of  much 
evening  and  lunch-time  conversation. 
This  means  added  publicity  for  the  paper 
in  a  favorable  light. 

“Undoubtedly  if  the  Chronicle  had  seen 
fit  to  advertise  this  feature  in  oSier  papers 
in  the  territory  where  we  particularly  de¬ 
sire  new  circulation,  our  new  business  in 
those  sections  would  have  shown  a 
marked  increase,  but,  using  only  our  own 
paper  to  promote  this  plan,  it  is  natural 
that  the  predominant  percentage  of  the 
business  from  insurance  should  be  re¬ 
newals. 

“We  believe  that  insurance  as  a  pre¬ 
mium  attracts  a  very  desirable  class  of 
readers,  the  prudent  and  thrifty,  more  set¬ 
tled  men  and  women,  the  kind  of  readers 
who  offer  a  better  market  for  the  adver¬ 
tisers  who  use  our  paper.  We  find  that 
our  advertisers — mostly  business  men  who 
appreciate  the  value  of  insurance,  like  to 
have  us  promote  this  good  kind  of 
thrift.” 

Mr.  Fisher  declared  that  whether  in¬ 
surance  was  “angel  or  imp”  depended 
upon  the  company  selected.  He  con¬ 
cluded  : 

“Is  insurance  expensive  for  the  paper? 
Yes.  Space  costs  real  money,  and  the 
preparation  of  ads  good  enough  to  justify 
the  use  of  this  space  cannot  be  left  to 
high-school  boys,  and,  of  course,  you  must 
have  an  adequate  office  force  to  handle  the 
correspondence  involved  in  this  rather 
technical  venture.” 

Other  speakers  at  the  Coronado  meet¬ 
ing  included;  A.  L.  Parker,  Los  Angeles 
Times;  L.  V.  Peterson.  Stockton  Record: 
H.  B.  Pryor,  Fresno  Relntblican ;  Harold 
Searles,  Hollywood  Citizen;  Edward  L. 
Simpkins,  San  Jose  Mercury;  Ollie 
Thayer,  San  Bernardino  Sun-Telegram; 
Dewev  Schelenberg,  San  Diego  Union; 


J.  L.  Wagner,  Riverside  Press;  VV’illiam 
A.  Robare,  Los  Angeles  Illustrated  Nem, 
and  R.  J.  Corrigan,  Los  Angeles  Ex- 


“Don’t  neglect  to  establish  contact  with 
local  schools  and  college”  is  the  advice 
these  fall  days  from  newspaper  men  who 
have  learned  the  advantage  of  this  type  of 
effort  for  winning  new  friends  and  read¬ 
ers. 

New  York  Times  this  week  reorgan¬ 
ized  and  renewed  its  current  events  con¬ 
test,  which  links  the  Times  with  leading 
colleges  of  the  east.  New  York  Evening 
World  has  perfected  a  new  tie-up  with 
public  schools  of  the  city,  appointing  one 
of  the  principals  in  charge  of  a  weekly 
current  events  section  published  in 
Home  edition.  The  Morning  World  will 
continue  its  “Biggest  News  Contest”; 
and  there  are  other  ways  of  introducing 
newspapers  to  the  coming  generation, 
without  the  commercial  flavor  of  putting 
school  children  to  work  soliciting  sub¬ 
scriptions. 


H.  Nogle,  circulation  manager  of  the 
Port  Arthur  (Tex.)  News,  believes  that 
the  fall  and  the  winter  is  the  best  time 
to  get  the  IcKal  boy  scouts  stirring  to 
raise  money  for  their  summer  camp. 

On  Oct.  12,  at  a  troop  meeting,  Mr. 
Nogle  explained  a  plan  whereby  the 
scouts  could  earn  money  in  winter  for 
summer  fun. 

“We  agreed  to  pay  a  lump  sum  for 
each  100  new  subscribers  and  a  commis¬ 
sion  worth  about  half  as  much  for  all 
under  100,”  Mr.  Nogle  said. 


Finding  that  publication  of  bowling 
scares  made  by  players  in  recognized 
leagues  is  a  good  circulation-builder,  the 
Albany  (N.  Y.)  Knickerbocker  Press. 
through  a  plan  devised  by  (Tharles  Young, 
sports  editor,  is  making  a  particular  ef¬ 
fort  this  season  to  get  all  scores.  To 
facilitate  this,  the  Albany  Evening  News. 
companion  newspaper,  w’ill  award  cash 
prizes  amounting  to  $300  in  a  series  of 
30  weekly  contests  for  men  and  womoi 
bowlers.  In  order  to  qualify  for  the 
prizes,  leagues  must  submit  scores  of 
their  matches  for  publication  in  tk 
Knickerbocker  Press.  The  contest  will 
cover  leagues  in  the  three  cities  of  Al¬ 
bany,  Rensselaer  and  Watervliet.  More 
than  six  columns  daily  are  devoted  to 
bowling  scores  on  the  sports  pages. 

•Arrangements  are  being  made  by  the 
same  paper  for  a  Hallowe’en  party  for 
6.(XX)  children  in  the  state  armory.  The 
paper  is  co-operating  with  the  Junior 
Movie  Committee  and  municipal  recrea¬ 
tion  authorities  to  make  the  event  the 
largest  ever  conducted.  A  committee  of 
distinguished  citizens  is  assisting. 
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DOUBLE  SEXTUPLE  LATEST  HIGH  SPEED  SUPER  UNITS 
DUPLEX  INTERCHANGEABLE  TYPE 


The  Press  Unit,  pictured  below  is  the  heaviest,  simplest  and  fastest 
jM’ess  in  the  world  today. 

Its  weight  gives  mass  steadiness  to  withstand  vibrations  at  speeds 

of  37S  r.p.ni.,  400  r.p.m.,  42S  r.p.ni.  and  over. 

Its  simpUcity  gives  accessibility  in  care  and  operation,  less  power 
absorbed  in  mechanism  and  more  delivered  for  work,  reduced  liability 
to  accident  to  men  or  machine. 

Its  speed  mechanically  in  operation  is  a  natural  result.  Speeds  are 
possible  with  this  unit  that  are  in  excess  of  any  productive  speeds 
hitherto  obtained  in  any  press — and  absolutely  without  vibration. 


The  Folder  Unit,  as  illustrated  here,  is  manufactured  on  the  same 
principles  of  design  for  simplicity,  strength  and  speed  as  the  press  unit. 
Separate  Drives,  completely  separate  from  each  other  and  from 
the  press  units  (but  fully  synchronized)  to  each  folder.  Neither  a 
shut  down  nor  complete  smash  in  one  folder  will  affect  the  other. 
Extra  Large  Drag  Roll  with  four-bearing  support  insures  a  steady 
web  control. 

Quick'Adiustable  folding  blade  is  really  “quick”  and  assures 
always  a  proper,  true  half-page  fold. 

No  ribbons  —  no  reversing  cams  or  blades  —  straight  high-speed 
rotary  action. 

THE  DUPLEX  FOLDER  is  not  “The  neck  of  the  bottle”. 


SUPER-DUTY  PRESS  UNIT 


SUPER-DUTY  FOLDER  UNIT 


ii^VTD  ^VTH  AnCTT  true,  and  for  full  information  aS  to  the 

CCJSxOBUSfKS  TTRlxf#  OUR  ADS  productive  capacity  and  reliability  of  the 
tmits  we  will  gladly  have  you  inquire  direct  of  any  users — among  those  whose  use  is  especially  heavy,  are:  NEW  YORK 
WORLD,  BOSTON  POST,  AKRON  BEACON  JOURNAL,  TAMPA  TIMES,  PATERSON  (N.  J.)  PRESS 
GUARDIAN,  WINDSOR  (ONT.)  BORDER  CITIES  STAR. 

We  invite  your  investigation  in  these  or  any  other  Duplex-equipped  pressrooms.  The  swing  to  Duplex  equipment,  as 
evidenced  by  these  and  many  other  installations,  and  by  continued  growth  of  orders  on  our  books,  is  because  of 

real  facts  and  sound  reasons. 

For  economy  and  production  in  YOUR  Pressroom  YOU  investigate  too! 

Duplex  Printing  Press  Company 


YORK:  World  BnUdlng 


BATTLE  CREEK,  MICHIGAN 

CHICAGO!  77  W.  Washington  St. 


SAN  FRANCISCO  t  d« Young  BnUtfng 
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Leonard  E.  Franscen  has  joinetl  the 
staff  of  Bauerlein,  Inc.,  advertising 
agency  in  New  Orleans.  Mr.  Franseen  is 
well  known  in  New  Orleans,  having 
served  many  of  the  city’s  advertisers  in  a 
former  connection  with  Bauerlein,  Inc. 
For  the  past  three  years  he  conducted 
his  own  agency  in  Portland  and  Seattle. 


John  -Mien,  who  has  l)eeii  connected 
with  the  Ethridge  Company  for  some 
time,  has  just  returned  from  an  extended 
trip  to  Ireland. 


Edward  Frank  Hummert,  who  has  been 
called  “the  most  highly  paid  advertising 
writer  in  the  world,”  has  resigned  as  vice- 
president  and  copy  chief  of  Lord  & 
Thomas  and  Logan  to  become  a  member 
of  the  Chicago  advertising  firm  of 
Blackett  &  Sample,  Inc.,  effective  Nov.  1. 
He  will  have  the  office  of  vice-president 
and  editor-in-chief. 


The  Biow  Company,  Inc.,  New  York 
advertising  agency,  has  appointed  Joseph 
E.  Bloom  general  manager.  Mr.  Bloom 
was  formerly  manager  of  the  plans  and 
research  department  of  the  American 
Weekly. 


Maurice  Lackey,  former  advertising 
manager  of  the  Birmingham  News,  but 
for  the  past  few  years  a  real  estate  dealer, 
has  gone  back  into  the  advertising  busi¬ 
ness,  having  opened  an  agency  under  the 
name  of  the  Maurice  Lackey  Advertising 
Agency.  His  offices  are  in  the  Jackson 
Building. 


\WILFKE1)  W.  FRY,  senior  partner 
^  of  N.  W.  Ayer  &  Son,  broke  the 
first  ground  on  Oct.  12  for  the  new  13- 
story  home  of  the  agency  in  Philadelphia, 
facing  eastward  on  Washington  Square. 
The  second  shovel  load  was  thrown  out 
by  Thomas  McKnight,  the  agency’s  old¬ 
est  employe,  who  recently  completed  50 
years  of  service. 

V\’ork  on  the  building  has  begun  and 
it  is  expected  the  structure  will  be  ready 
for  occupancy  before  April  1,  1020,  the 
firm’s  6Cth  anniversary. 

The  new  building  will  be  adapted 
throughout  for  the  housing  of  this  adver¬ 
tising  agency.  The  first  floor  will  con¬ 
tain  a  spacious  lobby,  opening  from  which 
will  be  an  art  gallery  of  three  chambers, 
where  there  will  be  on  e.xhibit  a  continu¬ 
ous  display  of  advertising  art  significant 
of  the  progress  of  advertising.  This  e.x¬ 
hibit  will  be  similar  in  purpose  to  that 
maintained  by  N.  W.  Ayer  &  Son  on  the 
first  floor  of  tlie  Mariner  and  Merchant 
Building,  Third  and  Chestiiut  Streets, 
during  the  Sesqui- Centennial  Exposition. 

Other  floors  of  the  building  will  be 
devoted  to  the  advertising  business  of 
N.  W.  Ayer  &  Son,  the  arrangement 
I)eing  one  that  is  expected  to  give  the 
greatest  possible  efficiency  to  an  adver¬ 
tising  agency.  The  twelfth  will  be  the 
executive  floor,  having' the  organization’s 
general  conference  room  and  the  offices 
of  members  of  the  firm  and  other  general 
executives.  On  the  thirteenth  floor  will 
be  an  assembly  room,  where  special  con¬ 
struction  will  give' a  large  open  space  the 
entire  depth  of  the'building.  This  spacious 
room  may  be  used  for  conferences,  and 
meetings  of  various  sorts.  On  this  same 
floor  will  be  located  a  cafeteria  and 
kitchen,  with  complete  equipment,  a 
special  dining  room,  and  an  additional 
model  kitchen  designe<l  for  the  practical 
testing  of  food  products  and  for  experi¬ 
mentation  with  different  types  of  modern 
household  equipment.  The  twelfth  floor 
will  also  contain  rest  rooms  for  members 
of  the  organization. 


NEW  PACIFIC  WIRELESS 

New  wireless  service  between  the 
L’nited  States  and  Hong  Kong,  China, 
via  San  Francisco,  was  announced  this 
week  by  the  Radio  Corporation  of 
America.  Transmission  rates  from  San 
Francisco  are  75  cents  per  word,  regular, 
37.5  deferrexl,  representing  a  10  per  cent 
reduction  from  previous  schedules. 


Addiaon  Lewis  &  Associates,  1004  JIarqaette 
avfiuu',  .Mimical  olis,  Minn.,  are  ii'inR  a  few 
to.vn<  for  the  .aOvertisiiiR  of  the  Nash  Coree 
Coiniianv,  .Minne.niolis,  Minn.,  near  their  jwn 
territory. 

J.  W.  Bru-ber  Advertising  Agency,  80  Boyl- 
ston  street.  Boston.  .\Kain  placiiiK  orders  with 
iiewsi'apers  in  various  sections  for  the  A.  I. 
Tower  Coniiiaiiy.  "Tower's  Fish  Brand  Slick¬ 
ers."  Boston,  \t.ass. 

Gccrge  Batten  Cmpany,  383  Madison  ave¬ 


nue.  New  \  urk.  Has  secured  account  of  .\mory 
Browne  Company. 

Behel  &  Harvey,  3J6  West  Madison  street, 
ChicaKu.  IssuiiiK  schedules  to  newspapers  on 
Temple  \  tompanv.  Cliicaso  (Radio). 

Blackett  &  Sample,  38  Fast  Washingtoit 
street.  Chicago.  \\  id  issue  roto  copy  with.n  a 
few  weeks  to  newspapers  on  the  Hansen  Glove 
Company,  Milwaukee.  Wisconsin. 

John  H.  Dtinham  Coov-vny,  431  North  Michi¬ 
gan  avenue,  Chicago.  Will  idace  the  account 
ot  the  Mohawk  Radio  Corixiration,  Chicago,  in 
the  future. 

Lawrence  Fertig  Company,  183  Madison  ave¬ 
nue.  New  York.  Has  secured  account  of  M. 
Samuels  &  Company,  "Newark  Shoe,"  Balti¬ 
more,  Maryland. 

Foote  &  Morgan,  Inc.,  247  Park  avenue.  New 
York.  Placing  orders  with  newsiiapers  in  se¬ 
lected  sections^  for  Wheatsworth,  Inc.,  flour 
and  cereals.  New  York. 

Louis  H,  Frohman  Advertising  Agency,  105 
W  est  _40th  street,  .\ew  ^  ork.  Is  placing  the 
•Safe-Ciuard  Check  Writer  Corporation  account. 
New  York. 

J.  R.  Hamilton  Company,  180  North  Michi¬ 
gan  avenue,  (.'liicago.  Now  has  the  entire  ac¬ 
count  of  F.  K.  Comiiton  Co..  Chicago. 

Hughes,  Wolff  &  Co.,  Inc.,  327  K.  Main 
street.  Rochester.  N.  Y.  Is  placing  the  follow¬ 
ing  accounts,  all  located  in  Rochester.  N.  Y. ; 
Cio<  d  r.  ick  Fo' d  Company,  manufacturers  pre¬ 
pared  pie  crust,  etc.;  Co-Oj'erative  Foundry 
Company,  manufacturers  furnaces  and  stoves — 
using  sectional  newsixiners:  (iermanow-Simon 
I'ompany,  manufacturers  watch  crystals:  Martha 
M.itilda  Harper,  m.anufacturer  cosmetics;  Sel- 
den  Truck  Ccrpi  r.atirn. 

Ketchem,  MacLeod  &  Grove,  Inc.,  Park 
Building.  Pittshnrgh,  Placing  account  for  the 
.Vational  Fireproot'ng  Comranv.  Pittsburgh. 

KJnu  -  Van  Pietersom-Dunlap-Younggreen, 
417  .Sycamore  street,  .Milwaukee.  Will  start 


The  Seaport  Advertising  Company  has 
been  organized  at  Houston.  Tex.,  with 
capital  stock  of  $20,000.  Incorporators 
are:  J.  E.  Foster,  John  Herring  and 
G.  T.  Hinrichs. 


Proposed  new  home  of  N.  W.  Ayer  &  Son.  Philadelphia 


ADVERTISING  AGENCY  AFFAIRS 


Ground  Broken  for  New  13-Story  Home  of  N.  W.  Ayer  &.  Son — Edward 
Hummert,  “Highest  Paid  Copy  Writer,’’  Resigns  from  Lord  & 
Thomas  and  Logan — Allen  Back  from  Ireland 


A  HOUSE  ADVERTISING  WILL  BUILD 


AD  TIPS 


chethilcs  iievt  numth  on  the  KukIc  Knittm* 
Mills,  Mihvaukie.  ^ 

McLain-Ssinpers  Organaatkm,  HU  Walnnt 
street,  Philadelphia,  is  placing  the  fullowin, 
new  accounts:  C.  H.  Wheeler  Manufacturiiu 
t'ompany.  Phil.idelphia.  Pa.,  manufacturers  con¬ 
densers.  cooling  towers  and  vacuum  apparatm- 
Trotex-A-Motor  Manufacturing  Company,  Pjttj! 
ton.  Pennsylvania,  manufacturers  gasoline  tiltcr 

Olsen  db  Enzinger,  Inc.,  Century  Building' 
Milwaukee.  Placing  account  for  the  bTf 
Nelson  .Manufacturing  Company,  .Athol.  Massi! 
chusetts.  Is  issuing  schedules  to  newspapers  oo 
Minneapolis  Heat  Regulator  C  omiiaiiy,  Minneap¬ 
olis,  Minnesota. 

Peck  Advertising  Agency,  6  East  39th  street 
New  York.  Placing  ordeis  with  newspaiiers  in 
selected  sections  for  the  Farrand  .Manufacturini 
Company,  radio.  Long  Island  City.  N  Y. 

Pkkus-Weiss  Company,  307  North  Michigan 
avenue,  Chicago.  Has  lieen  ap|u  inted  to  handle 
the  account  of  Cosmo  Proilucts,  Inc.,  Chicago, 
manufacturers  of  Cosmo  Hair  Dressing. 

William  H.  Rankin  Company,  342  Madison 
avenue.  New  York.  Placing  orders  with  newi- 
papers  in  selected  sections  for  Loft,  Inc,, 
malted  milk.  New  York. 

William  H.  Rankin  Company,  435  Nurth 
Michigan  avenue,  Chicago.  U  ill  place  the  ac- 
ccunt  of  the  Reimhlic  Truck  Comiiany,  .Alma 
•Mich. 

Ruthrauff  A  Ryan,  225  North  Michigan  ave¬ 
nue,  Chicago.  Are  issuing  contracts  to  a  small 
list  ni  newsiiapers  on  Palniu  l.ahoratories.  Bat¬ 
tle  Creek.  Michigan.  Is  arranging  a  list  of 
papers  for  the  .advertising  of  J.  A.  Stransky 
Company,  Pukwana,  S.  D. 

Richardnon-Briggs  Company,  216  Superior 
avenue.  N.  K.,  Cleveland,  O.  Has  issued  con¬ 
tracts  to  a  list  of  about  500  papers  on  Piso 
Company.  Warren.  Pa. 

Walter  B.  Snow  &  Staff,  Inc.,  60  High  street, 
Boston.  I  lacing  account  for  the  L.  S.  Stirrett 
company.  .Athol,  Mass.,  manufacturers  of  me- 
ch.anics’  hand  tools. 

J.  Wedter  Thompson  Company,  420  l-exinz- 
ton  avenue.  New  York.  Placing  account  for  the 
Pennsylvania  Rubber  Company,  Jeanette,  Pa. 
Again  renew  ing  newspaper  ci  ntracts  for  the 
C.  S.  Industrial  Alcohol  Company.  New  York, 

Charles  H.  Touzalin  Agency,  Union  Trust 
Building,  Chicago.  Again  renewing  newspaper 
contracts  for  the  Stewart-W’arner  Corporation, 
speedometer.  Chicago. 

Tuthill  Advertising  Agency,  1133  Broadway, 
New  York.  Reiiortcd  to  have  secured  account 
of  the  Ccntinental  Tobacco  Company  for  their 
Barking  Dog  Tohacco,  New  York. 

Western  Advertising  Agency  of  Rixkford. 
Illinois,  and  Racine.  Wisconsin.  Has  issue! 
contracts  to  newspapers  generally  on  Sumt- 
.strand  Engineering  Company,  Rockford. 

C.  C.  Winninghaun,  Inc.,  General  Motor* 
Building,  Detroit.  RepoHed  to  have  seciirei 
account  r  f  the  Hayes  Body  Company,  automc 
Idle  bodies.  Grand  Rapids,  Michigan. 

NORTHWEST  WELCOMES 
RIDDER  CONTROL 


New  Ownership  of  Pioneer-Press  and 
Dispatch  Signal  for  Receptions — 
Advertisers  Offer  Co-operation 
by  Releasing  Positions 


'I'ransfer  of  the  St.  Paul  Pioneer  Press 
and  tin-  Dispatch  to  new  ownership  and 
management  occasioned  during  the  ra>t 
week  unusual  demonstrations  of  public 
welcome  and  pledges  of  co-operation  from 
the  Capital  City  of  the  Northwest.  Two 
mmitbs  ago  the  properties  were  purchased 
by  the  Ridder  Brothers  and  I^o  E. 
Owens,  of  New'  York.  The  new  owners 
assumed  control  with  the  issue  of  Oct.  3. 

To  celebrate  the  inaugural,  the  St.  Paul 
-Association  arranged  a  dinner  of  wel¬ 
come  at  which  the  newcomers  were  intri  - 
duced  to  a  large  gathering  of  leaders  oi 
all  classes  of  the  city’s  interests. 

.\  few  days  later,  leading  merchants 
and  advertisers  met  the  new  publishers  at 
luncheon  in  the  Minnesota  Club  and  gave 
their  assurance  of  co-operation.  Volun¬ 
tarily,  they  surrendered  long  establish^ 
claims  to  favored  positions  and  special 
considerations  in  the  advertising  columns, 
so  that  the  new  publishers  might  have  a 
clear  field  to  make  better  new.spapers. 
Bv  unanimous  vote  the  merchants  de¬ 
clared  confidence  in  the  new  managemen; 
to  deal  fairly  and  justly  with  every  ad¬ 
vertiser  and  believed  better  results  wo'uld 
come  to  all  by  trusting  to  the  publisher* 
judgment.  The  St.  Paul  Association  pre¬ 
pared  an  engrossed  testimonial,  signed  h'- 
the  governor.  State  official.s,  county  and 
cit*-  officers  and  four  hundred  prominent 
citizens,  reading  as  follows : 

“Joseph  E.  Ridder,  Bernard  H.  Ridder. 
A’ictor  F.  Ridder,  Leo  E.  Ow’cns,  Samuel 
Williams ;  Saint  Paul  welcomes  you  on 
the  occasion  of  assuming  the  management 
of  the  St.  Paul  Pioneer  Press  and  the 
St.  Paul  Dispatch.  We  extend  our  con¬ 
gratulations  and  pledge  oiir  active  sup- 
•port  in  the  belief  that  these  constructive 
newspapers  will  grow  to  be  of  even 
greater  influence  in  the  upbuilding  o* 
St.  Paul  and  the  entire  Nnrtbwest.” 
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The  New  York  Sun 
Chooses  Intertype 
IDEAL  News  Face 


And  the  following  is  the  text  of  their  announcement 
in  their  own  paper  and  in  several  New  York  papers 


Beginning  today  (October  17, 1927)  The  Sun  is  printed  in  a  new 
news  type — a  type  that  is  unusually  readable,  a  type  that  re¬ 
lieves  eyestrain,  makes  The  Sun  easier  to  read  and  gives  its 
pages  a  more  pleasing  appearance. 

The  selection  of  the  new  “Ideal”  type  was  made  after  careful 
tests  by  experts  proved  it  to  be  the  most  readable  type  available. 

This  change  in  news  type  is  in  keeping  with  The  Sun’s  deter¬ 
mined  efforts  to  give  its  readers  the  best  printed  newspaper  that 
modem  machinery  and  mechanical  improvements  can  produce. 


will  work  in  the  slug -casting  machines 
you  are  now  using 


1440  Broadway,  New  York 


Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  in  10  Point  Intertype  Idenl  News.  18  Point  Border  Matrices  Noe.  SiiOB  and  859b. 
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“MOVING  PICTURE  TECHNIQUE”  NEW 
COPY  STYLE  WITH  MODERN  ART 


Smart,  Sophisticated  Copy  with  Art  in  Arresting  Geometric 
Designs  Used  to  Attract  Readers’  Attention  to  Para¬ 
mount  Films — Newspapers  May  Be  Used  Later 


By  PHILIP  SCHUYLER 


lAXT  sled  girders,  making  striking  considered  tlie  only  means  of  selling  the 
geometric  designs  against  the  skies  pnhlic  on  a  tilm. 
of  New  York  today  are  inspiration  for  "More  striking  than  the  text  is  the 
the  new  so-called  method  in  which  it  is  put  forward.  We 
modern  art,  send  type  stra<ldling  across  the  page  in- 
whicli  is  being  sistently  calling  the  attention  of  the 
used  with  in-  reader, 
creasing  effect  in  daring.” 
the  advertisin 


Paramount  is  now  only  in  the  magazines 
nationally,  it  is  understood  that  news¬ 
papers  may  soon  be  used  with  this  new 
style  of  modernist  advertisement. 

Mr.  Baietti  has  been  nearly  two  years 
with  Hanff-Metzger.  Before  that  he  was 
for  four  years  assistant  advertising  man¬ 
ager  of  Society  Brand  Gothes  and  for 
four  years  a  copy  writer  with  the  Fed¬ 
eral  Advertising  Agency  in  New  York. 

This  is  the  third  article  in  a  series  on 
cof'y  le-riting. 


CURTIS  COMMITTEE  NAMED 


■Vn  executive  committee,  of  which 
Cyrus  H.  K.  Curtis  is  president,  will 
And  the  art  work  is  always  hereafter  direct  the  affairs  of  the  Curtis 

Publishing  Companj-,  it  was  announced 
Responsible  for  the  drawings  in  the  in  Philadelphia  Oct.  17.  Vice-presidents 

columns  of  Paramount  copy  is  Lionel  Reiss.  of  the  committee  are  George  Horace 

America’s  news-  The  fundamental  theory  behind  this  Lorimer,  editor  of  the  Saturday  Evening 

papers  and  mag-  technique  is  to  capitalize  on  all  that  is  Post,  and  C.  H.  Ludington.  Other  mem- 

azines.  frothy  at  the  moment,  all  the  current  hers  are :  P.  S.  Collins,  treasurer  and 

“It  is  good  to-  talk  among  Americans  of  moderate  in-  business  manager ;  Walter  D.  Fuller,  sec- 

day  because  it  is  telligence,  Mr.  Baietti  pointed  out.  This  retary;  William  Boyd,  advertising  direc- 
new  and  differ-  theory  is  evidenced  in  the  text  of  a  re-  tor,  and  John  B.  M'illiams,  manager  of 

ent,”  P.  J,  Baietti  cent  advertisement  which  began :  the  manufacturing  department, 

of  Hanff-Metz- 


P.  T.  Baietti 


ger,  Inc.,  New 
York  advertising 
agency  declared 
this  week  in  an  interview  with  Editor 
&  PcBi.isuKR.  "W'e  are  already  looking 
around  to  see  what  we  will  use  next 
year,  when  the  novelty  has  worn  away, 
or  too  many  others  take  up  a  similar 
style.” 

With  the  jagged,  angular  art  of  the 
steel  girder  there  goes  a  sophisticated 
smart  style  of  advertising  writing  as 
startling  as  the  illustrations  accompany¬ 
ing  the  text.  The  writer,  Mr.  Baietti 
explained,  strives  to  keep  the  text  as 
“up-to-date  as  the  world.” 

Since  Mr.  Baietti  was  one  of  the 
pioneers  with  this  new  brand  of  adver¬ 
tisement,  using  it  in  copy  prepared  for 
Paramount  films,  the  phrase  “moving 
picture  technique”  has  been  adopted  to 
characterize  this  new  method  of  attract¬ 
ing  the  attention  of  the  reading  public. 

“It  seemed  to  me  that  the  advertising 
world  had  become  enmeshed  in  old 
formulas,”  Mr.  Baietti  declared,  “.\fter 
all,  the  rules  must  change.  People  were 
becoming  tired  of  looking  at  the  same 
things  all  the  time.  They  wanted  some¬ 
thing  new.  Something  different.” 

Mr.  Baietti’s  assignment  was  to  write 
advertisements  to  interest  the  public  in 
the  Paramount  films,  “Giang,”  “The 
Rough  Riders.”  “Metropolis,”  Gentle¬ 
man  of  Paris,”  “The  Way  of  .Ml  Flesh.” 
anil  “Jes«e  James.”  He  wanted  to  tell 
old  timers  that  the  old-fashioned 
“flickers”  had  changed,  that  the  motion 
picture  had  grown  up,  became  sophisti¬ 
cated.  What  better  way  to  advertise  an 
old  product  then  than  hv  the  most  modern 
style?  It  was  a  common  sense  way  to 
attract  attention. 

“.\dvcrtising  is  now  connected  so 
definitely  and  strongly  with  m(Klern  life 
that  it  should  reflect  the  new  art  and 
new  rhythm  of  today,”  Mr.  Baietti  con¬ 
tinued.  “Our  illustrations  very  naturally 
should  be  as  representative  of  today  as 
the  gaunt  skeletons  of  steel  which  are 
the  mountains  of  new  York. 

“There  is  no  whisper  in  the  art  treat¬ 
ment  of  these  modern  advertisements. 
The  pictures  hammer  at  the  reader  with 


It  s  a 

new  world! 

^  llamiD|E  onin|Er  fountain  penic  .Mrw  \ork  to  l’ari»  in  33S 
hour».  Non«firtion  up  nilh  the  b<^t  tw‘ller»  . . .  It*»  a  n«>H  norld— 
a  colorful,  faiil  paced,  thinkioft  norld!  ^  l.ong  afso.  Paramount 
(tended  the  trend  of  the  timea.  ^'ew  mind»  were  »el  to  work,  new 
(4ar8  develo|>ed,  attuned  to  theae  chanieing  times.  \  new  type  of 
motion  picture  wae  created.  ^  **Beau  Geate,**  without  a  love 
atori.  **The  Way  of  All  Fleah,**  with  an  unhappy  ending, 
"('iiang.**  with  wild  heaaU  and  natives  of  the  Jungles  for  a  cast, 
M>  on  down  the  list.  ^  IPs  a  new  world  in  motion  pictures. 
And  Paramount  is  blazing  the  way— always  the  leader, 
as  for  fifteen  years,  in  all  important 


And  I 


too! 


alwa 


the 


pioneer. 


todav  than 
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developments  in  the  motion  picture  art.  More 
ever  bt'fore  the  name  is  your  guide  to  **the  best  show  in  town.** 


VIF.NJ01  M 

A  GtNTl.tMAN 
OF  PARIr?** 

4  hy  H.  D-VSb*< 


•^aramuount 
Pictures 
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Example  of  modem  treatment  called  mOYring  picture  technique. 


WOMAN  BUYING  SPACE 
FOR  “OLD  GOLD”  COPY 


Miss  Catherine  V.  Parker  Handles  De. 
tails  for  Lennen  &  Mitchell  Agency 
— Has  Had  Wide  Experience  Se¬ 
lecting  Advertising  Media 


C.YTHERISE  V.  PaEKEI 


MELLETT  CONVICTION  UPHELD 


“It’s  a  new  world! 

u  ■  •  .  r  u  fountain  pens.  New  Court  of  Appeals  in  Toledo.  O., 

the  persistency  of  a  masked  and  pggjed  \ork  to  Pans  in  33 >4  hours.  Non-fiction  on  Oct.  17,  upheld  the  conviction  of  Ben 

riveter.  But  if  yo«  imagine  the  up  with  the  ^st  sellers -  Its  a  new  Rudner  for  second  degree  murder  in  the 

riveter  laughing  while  he  hammers,  these  world— a  colorful,  fast-paced,  thinking  sbiying  of  Don  R.  Mellett,  editor  of  the 
advertisements  laugh.  ,  ♦  world.  Canton  (O.)  Daily  Xezos.  Louis  Mazer, 

"ramp  After  thus  complimcnting  the  reader  Pat  McDermott,  Goyd  Streitenberger 
the  advertisements  w  s  c  p  ^  golden  age,  the  copy  and  former  Police  Chief  Seranus  Lengel 


Some  30  or  40  newspaper  men  call 
weekly  on  Miss  Catherine  V.  Parker 
recently  appointed  space  buyer  of  Lennen 
&  Mitchell,  Inc., 

New  York  adver¬ 
tising  agency. 

Miss  Parker  is 
buying  all  the 
newspaper  space 
for  the  big  “Old 
Gold”  campaign, 
now  running  in 
papers  in  New 
England,  New 
York,  the  Pacific 
Coast  and  large 
centers  of  the 
middle  west.  The 
newspaper  space 
salesmen  m  u  s  t 
keep  in  contact  with  this  important  ac¬ 
count,  Miss  Parker  realizes^  and,  she 
declared  in  an  interview  with  Editor  & 
Publisher  this  week,  she  is  glad  to  keep 
the  newspapers  informed  of  plans  as  they 
dcY’elop  and  to  hear  from  their  repre¬ 
sentatives  the  sales  stories  of  individui 
newspapers.  Miss  Parker  gives  over 
every  morning  to  receiving  her  callers. 

“Keep  to  your  own  paper”  is  the  only 
advice  that  Miss  Parker  has  to  give  to 
newspaper  solicitors.  “Not  that  th« 
advice  is  really  needed  now,”  she  added 
“The  newspaper  men  have  learned  very 
largely  that  it  is  wise  for  each  man  to 
sell  his  own  paper  and  not  bother  about 
the  other  fellow.” 

The  “Old  Gold”  campaign  is  growing 
larger  all  the  time,  but  Miss  Parker 
declined  to  tell  in  what  sections  of  the 
country  it  would  be  scheduled  next.  The 
newest  stunt  for  this  account  was  to  run 
an  airplane  through  the  New  England 
States  and  New  York  State  with  a 
“Voice  from  the  Sky  attachment,  over 
which  songs  and  “Old  Gold”  promotion 
were  broadcast  from  the  air  to  cities  be¬ 
low.  This  plane,  a  Fokker  similar  to  the 
machine  Byrd  flew  to  France,  is  now 
winding  up  a  tour  of  New  York  State 
cities,  and  it  is  exiiected  this  angle  of 
the  camiiaign  will  probably  shut  down 
through  the  winter  months. 

Miss  Parker  became  widely  known 
among  newspaper  men  when  she  was 
space  buyer  for  tbe  \'an  Patten  advertis¬ 
ing  agency,  selecting  media  for  “1-11" 
Cigarette,  Maxwell  and  Chalmers  auto¬ 
mobiles.  and  the  .\nierican  Chicle  Com¬ 
pany.  She  was  eight  years  with  Van 
Patten.  Inc.  She  was  also  at  one  time  a 
space  buyer  for  the  Harry  R.  Gelwick 
Company.  One  of  the  accounts  handled 
by  this  agency  for  which  she  bought 
space  was  Mello-glow,  a  face  powder, 
placed  in  a  list  of  about  600  dailies. 

“Newspapers  are  good  for  every  kind 
of  product,”  Miss  Parker  declared.  “But 
they  are  especially  good  if  you  want  to 
get  immediate  results.  And  newspapen 
also  help  a  great  deal  in  niarketing  your 
product  locally,  and  also  in  other  local 
distribution  problems.” 


EDITOR’S  ASSAILANTS  HELD 


Two  Will  Be  Tried  for  Shooting  of 
Minneapolis  Editor 

le  uawn  .  ,  t  •  •  -  .  .  ,  . .  ,  -  ’Trial  of  Harry  Jaffa  and  Paul  Gott- 

“Yoii  will  admit”  he  said  “that  this  is  ?*■  ™ssmg  also  were  convicted  of  the  killing  and  are  leib,  under  indictment  in  the  shooting  of 

unique  slant  on  picture  promotion.  ‘•'‘-’y  haven  t  seen  the  Para-  serving  life  sentences  in  the  Ohio  Peni-  Howard  A.  Guilford.  Minneapolis  editor. 

Here  we  are  kidding  our  own  product  .  .  .  .  ‘entiary.  as  he  was  driving  his  automobile  in  Min- 

bv  reviving  the  joke  on  movie  titles.  In-  -Wher  advertisement  spreads  the  TirAruiwr  piirrrYiiPSF  neapolis,  will  take  place  in  the  distnd 

stead  of  being  heavily  romantic  about  the  idea  m  different  phrases,  reading;  WttK  Kiis  l-uukml  court  at  Minneapolis  as  soon  as  Mr.  Guil- 

clialk-like  face  and  violet  eyes  of  some  “Now  we  live  in  a  new  world,  a  world  The  Brooklyn  Institute  Course  in  fo^'d  is  able  to  testify.  _  The  two  men  are 
insipid  moving  picture  actress,  we  try  of  breathless  happenings,  intense  excite-  Journalism,  conducted  since  its  inception  charged  with  assault  in  the  first  degw 

in  our  copy  to  take  the  attitude  toward  meiit,  overnight  changes.  Life  takes  on  by  the  late  Edward  V.  Riis,  columnist  Thc_  editor,  who  was  shot  in  the  abdo- 

the  motion  picture  that  the  average  per-  a  new  aspect,  a  speedier  tempo.  Enter-  of  the  Brooklyn  Daily  Times  and  for  men,  is  recovering,  following  an  opera- 
son  of  intelligence  takes,  as  a  pleasant  tainment  alone  is  not  enough.  A  new  many  years  staff  writer  of  the  Brooklyn  tion  for  the  removal  of  the  bullet.  Fm 
diversion  for  leisure  hours.  .Ml  slush  eager  public  cries  out  for  the  daring,  the  Eagle,  the  Sun  and  other  metropolitan  a  week  after  the  shooting  no  hope  for  the 
is  avoided,  and,  if  this  new  type  of  different — for  new  ideas,  colorful  themes,  newspapers,  was  resumed  at  the  Brooklyn  recovery  of  Guilford  was  held  by  sur* 
moving  picture  copy  is  not  noteworthy  fast  moving  stories.”  Academy  of  Music  on  Oct.  21.  The  new  gcons  at  the  St.  Barnabas  Hospital 

for  anything  else  it  should  be  for  the  Admittedly  for  this  brand  of  copy  the  instructor  is  William  Weer,  staff  writer  where  he  was  taken  immediately  atter 
manner  in  which  it  soft  pedals  sex.  once  newspaper  is  the  best  medium.  While  of  the  Brooklyn  Daily  Eagle.  being  shot. 


Editor  &  Publisher  for  October  22,  1  927 
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ONE  OPERATOR 
Seven-Case  Composition — Seven-Case  Distribution 


One  operator  at  the  keyboard  of  a 
Model  26  Linotype  has  at  his  finger-tips 
typographic  material  equalling  the  con¬ 
tents  of  seven  type  cases.  Caps  and  lower 
case  in  several  sizes,  small  caps  and  italic, 
lie  beneath  his  hand.  He  can 
set  the  jobs  a  compositor 
with  seven  cases  before  him 
can  set,  and  set  them  faster, 
too,  for  he  isn’t  slowed  by 
tiring  footwork. 

Nor  do  mixed  faces  in  a 
single  line  slow  him  up.  All 
he  has  to  do  is  manipulate 
the  keyboard.  The  Model 
26  does  the  rest;  casts  each 
line  in  an  instant  and  dis¬ 


tributes  the  mats  to  the  proper  magazine 
without  attention  from  the  operator.  It 
makes  straight  work  of  the  most  intri¬ 
cate  composition;  renders  all  of  the  op¬ 
erator’s  time  at  the  machine  productive. 

It  does  this  in  addition  to 
providing  the  economies 
typical  of  all  Linotypes — 
slugs  that  cannot  pi  in 
make-up,  and  distribution 
to  the  dump  cart.  In  other 
words,  the  Model  26  adds 
even  more  profit  to  what 
thousands  of  printers  find 
to  be  the  most  profitable  of 
composing  room  methods 
— the  Linotype  method. 


On  the  Model  26  a  single  key¬ 
board  controls  two  main  and 
two  auxiliary  magazines.  F aces 
from  any  of  the  magazines 
may  be  assembled  in  the  same 
line  and  mixed  at  will 


(’"•^LINOTYPE"”^) 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representatives  in  the  Principal  Cities  of  the  World 


WORLD  PLANT  REMADE  WHILE 
PRESSES  ROARED 


{Coiitintu'J  fnmt  11) 


Now  a  contiiUK.us  carrier  system  from  to  go  to  a  dry  mat  basis.  A  bat- 

each  unit  delivers  the  paprs  to  a  system  tery  of  twelve  steam  tables  was  scrapped, 
of  nine  \yc\i  conveyors,  giving  two  entire-  and  the  last  word  in  drv  mat  nunilding 
ly  independent  deliveries  on  \V  illiam  equipment  installed 

street  and  at  several  outlets  in  Frankfort  jt  ^vas  during  this  period  that  the  large 
street.  This  belt  delivery  developed  by  volume  of  classified  advertising  coming 
Mr.  Williamson  has  been  called  one  of  in  over  the  telephone  swamped  the  facili- 
the  fastest  and  most  efficient  types  ever  Beekman  4000.  Plans  were  im- 

insmlled  by  a  newspaper.  _  mediately  drawn  for  the  largest  multiiile 

Still  other  huge  tasks  remained,  how-  telephone  switchboard  ever  installed 

ever,  to  tax  the  mechanical  staff  s  re-  reception  of  advertisements.  So 

sources.  manv  trunks  were  necessary  for  this 

Stretching  for  several  hundred  feet  un-  equipment  that  an  entirely  new  number 
dcr  the  arches  of  Brooklyn  Bridge,  like  „.as  allottexl  to  it.  Beekman  8300. 
the  catacombs  of  ancient  Rome,  arc  the  Xor  were  the  editorial  rooms  by  any 
paper  storage  vaults  of  the  World.  New  means  neglected,  for  the  citv  rooms  and 
pressroom  levels  meant  new  outlets  for  editors’  offices  of  both  the  World  and  the 
the  heavy  rolls  of  newsprint  on  their  way  Evening  World  were  entirely  sound- 
to  press.  Channels  were  drilled  through  proofed,  through  a  process  that  rendered 
masonry  twelve  feet  thick,  and  heavy-  j^em  as  quiet  as  the  counting  rooms  of 
duty  roller  bearings  carry  the  rolls  down  ^riy  commi'rcial  office, 
an  easy  incline,  vvhere  the  network  of  Bresnahan, 

miniature  railway  tracks  begin  their  dis-  discussing  it  with  a  representative  of 

tnbution  throughout  the  pressroom,  ^  Publisher,  “is  expressive  of  a 

Where  the  le%el  changes,  hydraulic  ele-  tradition,  and  that  tradition  is  that  the 
vators,  each  accommodating  a  single  roll,  „tablishe<l  a 

automatically  lower  heir  half-ton  burden  ,.,„dmark  on  Park  Row  as  the  City  Hall, 
to  Its  destination  and  inunediately  return  “Xbe  temptation  was  strong  at  times  to 
to  their  original  level  for  another  roll, 

all  through  the  oi^ration  of  a  single  lever  t^^s.  but  the  World  away  from  Park 
controlling  the  building  s  own  water  pres-  ^ 

sure  system.  _  Pulitzer  steadfastly  turned  a  deaf 

.\nd.  as  if  these  changes  were  not  in  suggestion  having  for  its  pur- 

themselves  sufficient,  it  has  now  become  ^  change  hi  location, 

necessary  to  move  the  plant  s  enormous  times,  the  problems  we  faced 

electric  switchboard  to  accommodate  the  ,;cemed  insuiierable.  Our  space  was  un- 
iiew  Nassau  street  subway,  which  is  des-  ))elicvably  cramped,  yet  we  now  have  30 
tinecl  to  run  under  one  corner  of  the  straight  line  units  working  as  smoothly 
I’ulitzer  building.  .,5  though  thev  had  been  installed  in 

Here,  thirty-five  feet  lielow  the  street  Madison  Square  Garden, 
level,  a  wall’s^  thickness  from  where  sub-  "There  are  many  reasons  why  the 
way  trains  will  eventually  be  roaring,  is  W^orld  must  stay  where  it  has  been  for 
lieing  pushed  to  its  conclusion  one  of  the  nearly  half  a  century.  The  question  of 
most  dramatic  phases  of  the  mechanical  delivery  is  an  important  one.  With  a 
rejuvenation  of  the  World.  Hundreds  of  third  of  our  morning  circulation  over  in 
conduits,  the  nerves  of  an  ever-moving  Brooklyn  and  Queens,  the  downtown 
plant,  radiate  from  a  giant  switchboard,  liridges  and  subways  save  us  hours  in 
Nearby,  but  well  out  of  the  line  of  the  deliveries.  In  the  case  of  the  Evening 
subway’s  encroachment,  an  entirely  new  World,  with  its  heavv  downtown  sales 
switchboard  has  been  erected.  Line  by  ^fjer  the  close  of  the  stock  market,  it  is 
line,  as  some  phase  of  operations  permit  almost  essential  that  it  keep  its  location 
it,  the  current  is  cut_  off  frorn^  the  old  ^s  one  of  the  nearest  evening  papers  to 
switchboard  and  a  rapid  connection  made  financial  district.  Even  the  few  min- 
with  the  new  board — a  delicate  and  haz-  proximitv  gains  is  impor- 

ardous  undertaking  that  will  take  many  tbe  light  of  the’  keen  competition 

months  for  completion.  for  downtown  sales. 

.•\  single  miscalculation,  a  momentary  "We  have  made  a  new,  better  paper  of 
pause,  or  confusion  among  thousands  of  the  World— better  printed,  on  better  pa- 
smaller  wires  might  bring  production  to  ]K?r,  and  better  handled.  It  has  been  a 
a  standstill.  Small  wonder  that  Mr.  vast  undertaking  for  a  shop  that  is  turn- 
Williamson  is  often  found  in  silent  study  ingr  24  hours  a  dav.  but  we  feel  that  it 
watching  the  matching  up  of  cables  that  has  been  amply  jiis’tified.  With  the  addi- 
comprise  the  nerve  system  of  a  business  tion  of  the  15  additional  units  our  plans 
that  never  rests.  c.all  for,  there  is  no  production  problem 

An  example  of  the  attention  to  detail  that  can  curtail  the  papers’  growth.’’ 


Steadily  gaining,  year  after  year,  in  journal¬ 
istic  prestige,  in  advertising  leadership  and 
in  circulation  leadership — this  is  the  record 
of  supremacy  of  The  INDIANAPOLIS 
NEWS.  For  the  first  nine  months  of  1927, 
The  NEWS  has  had  an  average  daily  circu¬ 
lation  (net  paid)  of  130,457 — the  great¬ 
est  circulation,  for  any  similar 
period y  in  the  history  of  The 
NEWS! 


PRAISES  NEWSPAPER  SPACE 


And  remember 


The  NEWS  circulation  has  over  81% 
coverage  of  all  Indianapolis  homes. 

Over  93%  of  the  city  circulation  of  The 
NEWS  is  homp-deliverod  to  regular  sub¬ 
scribers. 

The  NEWS  covers  the  Indianapolis  radius 
as  well  as  the  city  of  Indianapolis. 


^  Indianapolis  News 

^hc  Indianapolis  Radius 

DON.  BRIDGE,  Advertising  Manager 

VI  dan  A.  CARROLL  _  I.  E.  LUfZ 


Member  A.B.C. 


Member  A.B.P. 


Efficient 

Newspaper  Management 


Efficient  management  of  a  daily  newspaper  surely  includes, 
among  other  factors,  the  fullest  development  of  every 
legitimate  source  of  revenue. 

National  advertising  is  one  of  the  important  sources  of 
income. 


Taking  the  press  as  a  whole,  about  30%  of  total  advertising 
revenue  is  national  advertising  revenue,  with  larger  per¬ 
centages,  probably,  in  individual  instances.  And  national 
advertising,  in  newspapers,  has  been  steadily  increasing  over 
a  period  of  years. 

The  efficient  newspaper  operator  will  ask  himself  whether  he 
has  fully  developed  the  possibilities  in  national  advertising 
income. 


To  develop  those  possibilities,  possibly  somewhat  different 
selling  methods  are  required  than  in  local  display.  Classified, 
for  instance,  has  its  own  selling  technic. 


In  selling  national  advertising,  a  **national”  reputation — 
Among  agencies  and  manufacturers — is  advantageous. 

Advertising — your  own  advertising — can  profitably  be  used 
to  develop  more  linage  and  more  income. 

Those  newspapers  which  advertise  regularly 
in  Editor  &  Publisher  are  notably  successful 
in  increasing  national  advertising  linage. 


EDITOR  &  PUBLISHER 


1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones :  Bryant  3052  -  3053  -  3054  -  3055  -  3056 
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HALL  OF  FAME  FOR 
ILLINOIS  EDITORS 


State  Prect  Association  Approves  Plan 
at  Annual  Meet — W.  W.  Loomis, 

La  Grange  Citizen,  Named 
President 


The  Oincl  annual  convention  of  the 
Illinois  Press  Association  held  at  Ur- 
bana  last  week  formally  opening  the 
scluKil  of  journalism  which  was  estab¬ 
lished  at  the  University  of  Illinois  this 
year  through  the  efforts  of  the  society, 
voted  to  establish  a  “Hall  of  Fame’’  for 
Illinois  editors  and  publishers,  adopting 
a  report  submitted  by  L.  M.  Wood  of  the 
blora  Journal- Record,  representing  the 
joint  committee  of  the  association  and  the 
Southern  Illinois  Editorial  Association. 

Election  to  the  Hall  of  Fame  will  not 
take  place  until  at  least  a  year  after  the 
death  of  the  candidate  to  be  honored. 
The  honor  roll  will  be  established  in  the 
school  of  journalism  at  the  University. 

Harry  Bell,  retiring  president,  named 
I  Mr.  Wood,  Carl  Bush,  Pittsfield;  James 
'  E.  Dertinger,  Bushnell  and  A.  L.  Bowen, 
Springfield,  Members  of  the  Hall  of 
Fame  committee.  The  plan  is  to  have 
the  residents  of  the  community  from 
which  an  editor  is  chosen  for  the  honor 
to  raise  funds  for  the  bust,  which  shall 
be  the  uniform  method  of  commemorating 
his  election,  while  the  press  association 
will  supervise  the  work  of  establishing 
and  maintaining  the  Hall  of  Fame. 

W.  W.  Loomis,  LaGrange  Citiccn,  was 
elected  president ;  A.  A.  Robian,  Chats- 
worth  Plaindcaler,  first  vice-president ; 
A.  J.  Ryan,  Beecher  City  Journal,  second 
vice-president ;  Miss  Clara  Schmidt, 
Xashz'illc  Journal,  third  vice-president ;  H. 
L.  Williamson,  Springfield,  secretary ;  G. 
D'.  Scott,  Wyoming  Post-Herald,  treas¬ 
urer;  and  H.  W.  Jones,  Johnston  City 
Progress,  chaplain.  Nearly  300  members 
of  the  organization  attended  the  gathering. 

Resolutions  adopted  at  the  closing  ses- 
1  sioh  were  unanimous  in  favor  of  calling 
a  state  convention  to  draft  a  new  consti- 
tufion  or  propose  amendments  to  the 
present  one  which  will  permit  "the  ulti¬ 
mate  solution  of  economic,  political  and 
social  problems  which  are  recognized  on 
alp  sides  as  critical.”  .\nother  resolution 
caMcd  upon  the  people  of  the  state  to 
^  consider  with  favor  the  soft  coal  industry 
'j  of; the  state  and  urged  that  they  pur- 
,  ch^se  their  fuel  from  Illinois  mines. 

R.  J.  Finnegan,  co-editor  of  the  Chicago 
'  Jonrnal,  discussing  “Law  Enforcement — 
And  How”  summarizing  the  results  of  a 
,  wifely  distributed  questionnaire,  said  that 
■  1  jurists,  legislators,  churchmen,  social 
*1  workers,  financiers  and  labor  leaders  agree 
,,  that  pollution  of  politics  in  high  places 
,  has  brought  about  mutual  disrespect  be- 
•  [  tween  officials  and  their  constituents  and 
f  caused  the  public  to  believe  that  it  is  the 
poor  man  alone  who  pays  for  crime. 

“Judges  and  lawyers  in  meetings  of  the 
American  Bar  association  admit  that 
conditions  here  are  worse  than  in  any 
other  civilized  country,”  he  said. 

“Both  bench  and  bar  blame  the  public 
for  neglect  of  jury  duty  and  the  failure  to 
vote  for  good  officials,  while  the  public  re¬ 
plies  that  enlightened  veniremen  are 
shunted  off  in  favor  of  jurors  who  do 
little  thinking  for  themselves.  The 
judges  reply  that  there  are  too  few  en¬ 
lightened  jurors  to  correct  the  situation.” 
he  said.  Edward  Beck  of  the  Chicago 
Tribune  led  the  open  forum  which  fol¬ 
lowed  Mr.  Finnegan’s  paper. 

Tributes  were  read  for  John  V.  Riley 
of  the  Danville  Commercial-News  and 
Henry  W.  Oendenin  of  the  Springfield 
State  Register  by  V.  Y.  Dallman,  who 
succeeded  Mr.  Oendenin  as  head  of  the 
Register. 

Henry  T.  Qaus,  editor  of  the  Boston 
Transcript  spoke  at  the  annual  banquet. 

Prof.  J.  W.  Garner  of  the  University 
faculty  deplored  criticism  of  the  .\merican 
press  because  of  adverse  editorial  com¬ 
ment  upon  national  policies,  in  his  speech 
upon  international  problems  at  a  special 
session  of  the  daily  newspaper  publisher. 
He  referred  to  the  reprimand  of  American 
citizens  abroad  for  criticism  of  Ameri¬ 
can  foreign  policies  and  to  the  Coolidge 
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appeal  in  1925  to  newspapers  to  refrain 
from  opposing  the  American  policy  in 
Nicaragua.  He  declared  this  to  be  an 
infringement  upon  the  free  expression  of 
opinion  by  the  .Umerican  press. 

Harry  E.  Bell,  president  of  the  associ¬ 
ation,  opening  the  convention  challenged 
the  newspapers  to  straighten  out  ‘‘this 
selfish,  jazz-crazy,  ungrateful  and  critical 
old  world.” 

Edgar  T.  Cutter,  superintendent  of  the 
central  division  of  the  Associated  Press, 
described  service  improvements  being 
made  in  Illinois. 

Among  other  speakers  at  the  three-day 
meeting  were  :  C.  M.  Eichenhauer,  Quincy 
Whig-Journal,  “Where  and  How  to  Get 
.Advertising”;  Frank  Collins,  Areola 
Record-Herald,  “Labor  Saving  in  a  Print 
Shop”  ;  \\  .  W.  Loomis,  LaGrange  Citizen, 
“Getting  Right  Prices  for  Your  Product” ; 
'H.  L.  Williamson,  editor,  United  States 
Publisher”;  P'rod  Keister,  Ionia  County 
News,  Ionia,  Mich. ;  H.  Z.  Mitchell, 
Bemidji  (Minn.)  Sentinel;  Homer  B. 
Clemmons,  Blue  Island  Sun-Standard : 
Elmo  Watson.  Publishers'  Auxiliary, 
(Chicago;  S.  P.  Preston,  Gillespie  Ncivs; 
Publisher ;  Fred  Keister,  Ionia  County 
Republican;  W.  J.  Smith,  Waukegan 
Daily  Sun,;  and  John  Henry  Nash,  artist 
printer  of  San  Francisco. 

I.  N.  S.  NAMES  MASON 
BUSINESS  MANAGER 


Regional  Director  Promoted  to  New 
Post  on  News  Agency — Started  in 
Berlin — Was  Host  This  Week  to 
General  Heye,  German  Officer 


Appointment  of  Frank  Mason  to  a 
newly  created  post  of  business  man¬ 
ager  of  the  International  News  Service 
was  announced 
this  week  by  M. 
Koenigs- 
b  e  r  g,  president. 
Mr.  Mason  has 
recently  been  a 
regional  director 
of  the  1.  N.  S. 

.As  Captain 
Mason,  the  new 
business  manager 
was  American 
military  attache 
to  Germany  after 
the  armistice.  He 
Frank  Mason  resigned  from  the 

army  m  1920  to 
join  I.  N.  S.  and  the  Hearst  newspapers 
as  foreign  correspondent.  While  in  Ber¬ 
lin,  he  was  placed  in  charge  of  the  Cen¬ 
tral  European  Service  of  the  news 
agency.  Later  he  was  made  Paris  cor¬ 
respondent.  He  returned  to  this  country 
a  short  while  ago  to  become  regional  di¬ 
rector.  In  this  position,  he  traveled  con¬ 
siderably  throughout  the  east,  calling  on 
client  editors  and  bureaus  to  keep  the  or¬ 
ganization  functioning  smoothly. 

Capt.  and  Mrs.  Mason  gave  a  dinner 
and  reception  this  week  at  their  home  to 
General  Heye,  commander-in-chief  of  the 
German  army,  and  successor  to  General 
von  Seeckt. 

Among  the  guests  w'ere  General  Heye, 
his  military  and  naval  aide-de-camps. 
Major  Stumpff  and  Captain  Heye;  Dr. 
Leitner,  first  secretary  of  the  German  em¬ 
bassy  in  Washington:  Col.  A.  L.  Con¬ 
ger,  American  military  attache  to  Berlin ; 
Col.  Enochs,  chief  of  staff  of  the  Sec¬ 
ond  U.  S.  Army  (Zorps,  Col.  Marmon  and 
Col.  Scott,  assistant  chiefs  of  staff,  and 
Capt.  Holmes  of  the  First  Division  head¬ 
quarters. 


PUNNING  HEAD  PRAISED 

It  is  seldom  that  a  punning  headline 
wins  praise.  This  one  did:  “Selling 
Chasers^  Sets  Dry  Squad  Chasing 
Sellers.”  The  copyreader  responsible 
was  Charles  Sarver,  of  the  New  York 
World’s  desk.  The  praise  was  handed 
out  by  William  Preston  Beazell,  assist¬ 
ant  managing  editor.  The  story  told  of 
the  district  prohibition  officer’s  ruling 
that  serving  cracked  ice  and  ginger  ale 
for  use  in  a  cocktail  is  a  violation  of  the 
law. 


What 

would  you 
like  to  know 
about  your 
Market — 
or  your 
Competitor's 
Market? 


Years  ©f 

specialization  ' 
in  newspaper 
market  studies 
have  given  na¬ 
tional  authori¬ 
ty  to  KNIGHT 
statements. 

Write  for  Details 

Emerson  B.  Knight,  Inc. 

INDIANAPOLIS 
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To  remember  about 
New  York  State 


1  11,000,000  consumers  whose  per  capita  wealth 
is  greater  than  any  other  State  in  the  Union — 
in  fact  the  world.  They  pay  over  1/4  of  the 
Nation’s  taxes.  They  have  the  buying  power  to 
purchase  any  product  or  commodity  regardless 
of  price  or  quality.  There  is  no  limit  to  this  pur¬ 
chasing  power. 


f 


New  York  State  consumers  live  in  a  concen¬ 
trated  area,  with  transporation  facilities  so 
highly  organized,  that  sales  and  ‘  distribution 
campaigns  are  merely  a  matter  of  routine  detail. 


New  York  State  families  are  practically  all 
newspaper  readers,  as  shown  by  the  large 
circulation  figures  of  the  newspapers  listed 
below.  To  reach  this  great  buying  power,  you 
must  enlist  the  aid  of  these  great  newspapers, 
because  they  are  in  direct  contact  with  them 
daily. 


2.500 

10.000 

Circu- 

2.500 

10.000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

**Albany  Evening  Newt . 

...(E) 

44.444 

.13 

.13 

"New  Bochelle  Standard-Star  . 

...(E) 

8.458 

.04 

.04 

**Albany  Knickerbocker  Prets . 

...(M) 

35.073 

.12 

.12 

tThe  Sun,  New  York . 

...(E) 

278.582 

.65 

.60 

**Alban7  Knickerbocker  Frest  . 

...(8) 

57.820 

.17 

.17 

tNew  York  Timet  . 

...(M) 

392.800 

.85 

.8415 

'Amsterdam  Becorder-Semocrat  . . . 

...(E) 

7.532 

.04 

.04 

tNew  York  Times . 

....(B) 

656.338 

1.10 

1.089 

tAubum  Citizen-Advertiser  Journal. 

...(E) 

6.264 

.065 

.055 

'New  York  Herald-Tribune  . 

...(M) 

302.598 

.693 

.672 

"Brooklyn  Daily  Eagle . 

...(E) 

77.836 

.25 

.25 

'New  York  Herald-Tribune  . . 

....(S) 

373.484 

.7425 

.72 

"Brooklyn  Daily  Eagle  . 

....(8) 

89.040 

.25 

.25 

tNew  York  World  . 

...(M) 

335,928 

.595 

.58 

"Buffalo  Courier  Express . 

...(M) 

110.686 

.22 

.22 

tNew  York  World  . 

....(B) 

690.864 

.72 

.69 

"Buffalo  Courier  Express . 

....(8) 

161.164 

.30 

.30  • 

tNew  York  Evening  World . 

...(E) 

314.491 

.595 

.58 

**Buifalo  Evenings  Newt  . 

...(E) 

149,773 

.25 

.25 

"Niagara  Falls  Gazette  . 

...(E) 

21,817 

.07 

.07 

'Buffelo  Evening  Times  . 

...(E) 

122.531 

.24 

.24 

'Port  Chester  Item  . 

....(E) 

5,062 

.04 

.035 

'Buffalo  Sunday  Times  . 

....(8) 

160.575 

.24 

.24 

'Poughkeepsie  Star  and  Enterprise. 

...(E) 

13,999 

.06 

.06 

'Coming  Evening  Leader . 

...(E) 

9.048 

.05 

.05 

tBochester  Times-Dnion  . 

....(E) 

80.438 

.21 

.20 

'Elmira  Star-Oazette  Advertiser.... 

(EAM) 

34.688 

.11 

.11 

"Troy  Becord  . 

(MAE) 

22.426 

.07 

.07 

"Geneva  Daily  Times  . 

...(E) 

5.627 

.04 

.04 

'Watertown  Standard  . . 

....(E) 

18,061 

.07 

.07 

"Oloversville  Leader  Bepublican . . . 

...(E) 

7.177 

.035 

.035 

'Ithaca  Journal-News  . 

...(E) 

7,668 

.05 

.06 

"  A.  B,  C.  Statement,  March  31, 

1927. 

"Jamestown  Koming  Post . 

...(M) 

11.705 

.04 

.035 

tt  Government  Statement,  March  31,  1927, 

"Mount  Yemon  Daily  Argus . 

....(E) 

9.866 

.05 

.05 

t  Govemmeot  Statement.  Oct.  1, 

1927. 

'Newburgh  Daily  News . 

....(E) 

15.304 

.08 

.08 

*  A.  B,  C.  Publishers'  Statemesit, 

Oct.  1, 

1927. 
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WAS  VAMPIRE  STORY 
PRESS  AGENT  HOAX? 


Qi.^tioii  Debated  When  Fishy  Yarn  in 
New  York  World  is  Said  to  Be 
Only  Coincidence  and  Not 
Related  to  New  Play 

IJKATKD  controversy,  mellowed  by 
common  acceptance  of  the  well- 
known  fallibility  of  folk  who  write 
pieces  for  papers,  has  developed  in  Xew 
York  over  the  delicate  question  whether 
Xnv  York  World  fell  for  a  press  agent 
yarn  cm  Oct.  3.  when  it  published  in  a 
leading  position  a  shivery  story  headed, 
“Vandals  Open  Old  Grave,  Drive  Spike 
Into  Man's  Heart,”  followed  within  a 
couple  of  days  by  the  opening  at  the 
Fulton  Theatre  of  a  dramatic  production 
of  “Dracula,”  Bram  Stoker’s  celebrated 
vampire  novel,  of  which  John  Balderston, 
of  the  World’s  London  staff  is  co-author. 

Whether  the  World  publication  was 
planted  by  a  press  agent  or  was  merely  a 
coincidence  is  the  subject  of  the  debate. 
For  the  World  appear  Isaac  D.  White 
and  Peter  Dunne,  the  latter  the  reporter 
who  wrote  the  story,  maintaining  that 
the  account  had  a  basis  of  fact.  .-X  re¬ 
porter  for  New  York  Evening  Post  in¬ 
vestigated  the  circumstances  and  reported 
that  the  press  agent  of  the  Dracula  show, 
while  not  directly  admitting  the  plant, 
gave  indication  of  great  pleasure  at  suc¬ 
cess  in  putting  one  over  the  vigilant 
World  desk  and  also  that  the  plant  had 
been  carried  out  through  rich  and  in¬ 
fluential  friends  of  Horace  Liveright, 
producer  of  the  play.  Later  Brooklyn 
Eagle  published  the  result  of  an  investi¬ 
gation  made  by  one  of  its  men,  which 
offered  a  possible  explanation.  In  the 
meantime  Editor  &  Publisher  virtuously 
commented  on  press  agent  trickery  and 
said  that  it  didn’t  do  a  paper  any  good. 
Thus  the  controversy  has  been  raging. 

Mr.  White  has  informed  Editor  & 
Publisher  that  the  tip  that  a  grave  had 
been  found  opened  in  a  deserted  cemetery 
on  the  Bigelow  estate  on  Long  Island 
came  from  persons  who  could  not  pos¬ 
sibly  have  connections  with  a  press  agent 
frame-up.  Mr.  Dunne  and  a  photog¬ 
rapher  went  to  the  cemetery  on  assign¬ 
ment  and  found  the  grave  of  a  farmer 
named  Sands,  dead  70  years,  had  been 
tampered  with.  A  hole  three  feet  deep 
had  been  dug  and  Dunne  says  a  stake 
was  driven  into  this  hole.  Dunne  says 
he  didn’t  kno\v  that  a  Dracula  play  was 
to  be  produced  and  that  it  was  innocent 
Mr.  Bigelow  who  suggested  the  vampire 
theory  and  had  also  mentioned  to  Dunne 
that  Dracula  advanced  the  superstition 
that  the  way  to  lay  a  vampire  was  to 
drive  a  hickory  stick  into  the  heart  of 
the  corpse  in  which  it  dwelt  when  it  was 
not  on  nocturnal  blood-sucking  tours. 
Dunne  wrote  this  into  his  story  as  the 
explanation  of  the  open  grave  he  had 
seen,  producing  one  of  the  weirdest 
stories  New  York  has  seen  in  many  a 
day.  He  w'rote,  among  many  other 
things,  that  there  were  stories  of  very 
suspicious  characters  living  in  the 
vicinity  of  the  graveyard  and  also  that 
the  stake  was  driven  in  “exactly  where 
the  heart  of  the  dead  man  would  be.” 
His  story  did  not  explain  why  an  ex¬ 
perienced  vampire  chaser  would  spend 
time  on  a  hot  day  digging  a  three-foot 
hole  and  sink  a  stick  to  impale  the  heart 
from  that  level  when  it  might  easily 
have  been  done  without  resort  to  shovel 
work.  No  injustice  is  done  to  the  World 
by  asserting  that  Mr.  Dunne’s  story  on 
its  face  was  a  silly  exaggeration  of  simple 
facts,  irrespective  of  the  question  of  a 
press  agent  plant.  It  was  a  case  of 
“making  the  story  good”  and  it  was 
better  than  Tony  Hamilton  could  have 
done  in  his  palmiest  day. 

Talman  Bigelow,  owner  of  the  estate, 
says  he  saw  the  open  grave,  talked  with 
Dunne  and  emphatically  denies  that  he 
had  any  part  in  Dracula  press  agentry. 
There  is  no  direct  evidence  to  connect 
the  Dracula  press  agent,  or  the  press 
agent  of  Horace  Liveright,  the  producer, 
with  the  story  and  they  are  not  talking, 
but  that  the  World  story  was  appre¬ 
ciated  is  shown  by  three-sheet  posters 
bearing  a  reproduction  of  it  pasted  up 
before  the  Fulton  Theatre. 


The  Brooklyn  Eagle  local  corre¬ 
spondent  appears  to  have  done  the  best 
job  of  investigation.  He  went  to  the 
Bigelow  estate  and  learned  from  ap¬ 
parently  responsible  persons  that  the 
grave  of  the  farmer  Sands  had  been  dug 
into  in  July  by  a  man  said  to  be  the 
friend  of  Bigelow’s  private  secretary. 
The  act  was  said  to  have  been  in  the 
spirit  of  curiosity,  without  any  appre¬ 
ciation  of  its  criminal  nature.  The  Eagle 
man  saw  no  stake  driven  in  exactly 
where  the  heart  would  be.  The  ghoul 
had  dug  down  three  tcet,  got  tired  and 
drove  a  stake  to  determine  how  much 
deeper  he  must  go  to  come  to  the  corpse. 
The  ghoul’s  name  is  known,  but  he  has 
not  been  located  by  any  of  the  investi¬ 
gators  and  whether  there  is  a  tie-up  be¬ 
tween  him  and  press  faking  remains  a 
mystery  which  might  be  explained  if 
action  should  be  brought  against  him. 
In  the  meantime  it  is  accepted  that  this 
desecration  of  a  grave  was  an  act  of 
playfulness  by  a  full-grown  man  of  some 
standing  in  society. 

Who  is  right  and  who  mistaken  is  not 
clear,  but  that  the  World  did  not  connive 
w’ith  a  press  agent  is  clearly  in  evidence. 
If  the  story  ai^  the  opening  of  the  play 
are  merely  coincidental  the  incident  is 
notable.  If  a  press  agent  job  it  was 
remarkably  skillful  and  used  numerous 
innocent  and  well-intentioned  folk. 


WILL  THE  SHO«*ING  NEWS 
UVE  OR  DIE? 


(Continued  from  page  13) 


said,  “We  have  nothing  to  cover  regard¬ 
ing  Shopping  News.” 

His  contention,  a  contention  he  re¬ 
peated  to  Editor  &  Pubusher  only  the 
other  day.  is  that  if  he  is  given  the  op¬ 
portunity  he  can  produce  a  Shopping 
News  that  will  be  “a  function  for  the 
good  of  the  newspapers  as  well  as  the 
merchants." 

“There  is  a  way  to  do  it,”  he  said. 
“And  the  newspaj^rs  instead  of  stand¬ 
ing  in  their  own  light  as  they  are  doing 
at  Dayton  can  ‘cash  in’  if  they  handle 
the  situation  right. 

'The  Detroit  Shopping  News,  of 
which  Oscar  Weber  of  the  J.  L.  Hudson 
Company  is  president,  has  now  been 
operated  for  a  period  of  one  year  and 
38  weeks  exactly.  It  is  own^  by  26 
local  merchants. 

“Our  merchants  have  not  cut  down 
their  newspaper  appropriaticHis  on  ac¬ 
count  of  the  Shopping  News,”  Mr.  Veon 
replied.  “They  made  added  appropria¬ 
tions  for  Shopping  News  and  then  the 
increased  volume  of  business  more  than 
took  care  of  the  added  expenditure.  At 
the  time  they  signed  contracts  they  were 
asked  not  to  reduce  their  newspaper 
linage.” 

“Do  you  think  Shopping  News  takes 
the  place  of  newspapers?”  Mr.  Veon 
was  asked. 

“Most  emphatically  no,”  he  answ'ered. 
“Not  one  of  our  merchants  think  for  a 
minute  that  Shopping  News  could  take 
the  place  of  newspapers.  They  regard 
it  entirely  as  a  .supplementary  medium.” 

“It  supplants  direct  by  mail  and  forms 
of  advertising  which  heretofore  were  not 
regarded  any  too  highly.” 

“What  is  the  chief  advantage  to  mer¬ 
chants  and  consumers  of  Shopping 
News?”  was  the  final  question  asked  Mr. 
Veon. 

His  reply  was  that  it  turns  Monday, 
“a  notoriously  poor  shopping  day  into 
the  second  best  business  day  of  the 
week,  and  in  numerous  cases  the  best 
day  of  the  week.”  To  his  mind  the 
chief  advantage  to  consumers  lies  in  the 
fact  that  the  values  offered  by  the  mer¬ 
chants  in  their  Shopping  News  are 
“guaranteed  values — that  the  advertising 
is  censored,  that  it  is  truthful  advertising 
without  a  single  exaggeration  or  mis¬ 
statement,  that  the  uniform  lay-out  and 
compact  presentation  of  the  store  news 
helps  them  to  plan  their  shopping  in  an 
easier  and  more  intelligent  manner,  that 
when  an  item  is  advertised  as  a  ‘special 
value’  it  is  a  special  value,  and  they  can 
bank  on  it.” 


Distributing  Food  Products 

in  ILLINOIS 

To  Start  with  you  have  7160  retailers,  ready 
to  stock  your  goods.  Some  will  even  display 
them  in  the  windows  and  on  their  counters. 
Then  you  have  1726  chain  stores  who  can  be 
interested  to  feature  your  products  in  their 
stores. 

If  you  sell  the  jobber,  there  are  539  whole* 
sale  outlets,  each  with  a  large  force  of  sales¬ 
men,  who  cover  the  entire  state  thoroughly. 

An  advertising  campaign  in  the  newspapers 
is  all  these  wholesalers  and  retailers  require, 
and  when  they  start  selling,  you  don’t  have 
to  worry  about  distribution. 

With  7,000,000  consumers  living  in  this 
market,  with  a  vast  jobber  and  dealer  sales 
organization,  to  execute  your  sales  plan,  all 
you  need  now  are  these  newspapers  listed 
below  to  start  the  ball  a  rolling. 


**Altoii  Telegraph  . 

(E) 

Circulation 

11,035 

SatM 

for 

2.600 

Lines 

.05 

Batei 

for 

10.000 

Lines 

.05 

fAurora  Beacon-News  . 

(E) 

19,440 

.07 

.07 

••Belleville  Advocate  . 

(E) 

6,840 

.03 

.03 

tChicago  Daily  Journal  . 

(E) 

125,007 

.26 

.24 

••Freeport  Journal-Standard  ... 

(E) 

9,791 

.05 

.05 

fJoliet  Herald  News  . 

(E) 

20,107 

.07 

.07 

Journal  Gazette  . 

(E) 

5,813 

.04 

.04 

Dispatch  . 

(E) 

12,788 

.05 

.05 

*Monmoulh  Daily  Review  Allas. (E) 

5,424 

.035 

.035 

••Peoria  Star....(S)  23,872... 

(E) 

31,103 

.085 

.07 

•Waukegan  Daily  Sun  . 

(E) 

6,200 

.035 

.035 

••A.  B.  C.  Statement,  March  31, 
tGovernment  Statement,  March 
ttf»®'’ernment  Statement. 

•A.  B.  C.  Publishers  Statement. 

1927. 

31,  1927. 
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Editor  &  Publisher’s 

MARKET  GUIDE 

Functions  Exactly  to  the  Formula 

Laid  Down  by  a  Seasoned  Veteran  of  31  Years’  Experience 
as  an  Advertising  Agency  Executive 

In  last  week’s  Editor  &  Publisher  Mr.  Frank  M.  Law¬ 
rence,  secretary  of  the  George  Batten  Co.,  Inc.,  New  York,  de¬ 
clared  that  Space  Buying  nowadays  is  not  what  it  used  to  be. 

“In  the  old  times,”  he  said,  “we  had  to  buy  largely  on  faith. 

We  had  no  reliable  information  at  all.  If  we  had  only  had 
Editor  &  Publisher’s  Market  Guide  ...  we  would  have 
done  a  much  better  job. 

“We  have  learned  today  that  it  is  not  sufhcient  to  buy  circu¬ 
lation  alone.  WE  TRY  TO  VISUALIZE  THE  PEOPLE 
we  are  looking  for  to  buy  the  product  given  us  to  advertise. 

“When  a  manufacturer  desires  to  advertise  a  product  .  .  . 
he  tells  us  the  market  he  wants  to  reach,  or  asks  us  to  find  the 
market.  Then  our  job  is  to  find  the  media  that  cover  the 
market  best.  The  more  information  we  get  from  the  pub¬ 
lishers,  the  rnore  accurate  our  selection  will  be.” 

THIS  IS  EXPERT  TESTIMONY 

.  *  - 

>■  »  . 

A  formula  that  immediately  suggests  the  two-fold 
service  of  EDITOR  &  PUBLISHER’S  Market  Guide. 

1 .  The  Surveys  of  the  Cities  enable  the  Manufacturer  and  his 

■  Agency  to  VISUALIZE  the  people  they  want  to  reach. 

.UA,T: 

2.  Your  advertisement,  right  next  to  the  Survey  of  your  City,  gives 

-  the  information  concerning  Y OUR  PAPER  which  every  Space 

Buyer  is  hungry  to  have — of  which  he  can  never  get  too  much — 
and  which  he  MUST  have  before  he  places  the  contracts. 

WILL  your  Ad.  supplement  the  story 
ofi  your  trading  area? 

It  ought  to.  But  it  won’t — unless  you  hurry  with  your  space  reservation  and 
your  copy.  Don’t  hesitate  to  use  the  wires — at  our  expense.  The  1928  Mar¬ 
ket  Guide  will  be  published  November  19,  four  weeks  from  today.  Forms 
will  close  in  a  few  days.  Don’t  let  them  close  without  YOUR  paper’s  story. 
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By  MARLEN  PEW 


jyjlLK  of  human  kindness  runs  in  /~VXE  of  the  grand  characters  of  Amer- 
journalistic  veins.  We  occasionally  ican  journalism  passed  from  life  last 


encounter  some  pretty  rough  and  tough  week.  John  Haslup  Adams,  editor  Balli- 
individuals,  seeming  to  be  wholly  com-  more  Sim,  was  a  free  spirit,  intellectually 
mercial  and  as  ravenously  greedy  as  their  true  as  steel,  scrupulously  faithful  to  the 
biological  prototypes  in  the  jungle,  but  idealism  which  characterized  his  news- 
the  average  newspaper  man  is  by  nature  paper,  a  masterful  craftsman  and  content 
amiable  and  humane,  c\Tiicism  has  not  to  let  his  genius  shine  only  anonymously 
touched  his  soul  and  his  leading  passion  from  the  printed  page.  Few  newspaper 
is  for  simple  justice.  This  observation  men  in  this  country  or  Europe  are  un¬ 
is  based  on  a  life-time  of  contacts  with  familiar  with  the  works  of  this  skilled 
widely  scattered  members  of  the  craft,  newspaperman,  but  his  name  was  known 
For  one  who  knifes  his  way  to  the  front,  to  onlv  a  limited  circle.  Indeed,  so  im- 
climbing  the  skeletons  of  friends  and  as-  personal  was  his  service  to  the  Sun  and 
sociates,  many  are  found  who  ask  noth-  the  community  that  it  is  said  that  he  was 
ing  but  the  just  rewards  of  honest  practically  unknown  to  the  average  reader 
achievement  and  as  they  go  along  they  of  his  great  paper.  But  he  was  dearly 
do  not  compromise  with  conviction.  So,  loved  and  his  work  thoroughly  appre- 
the  drink  in  the  newspaper  bowl  remains  ciated  by  his  associates.  Touchingly 
sweet.  earnest  was  the  tribute  paid  to  him  in 

*  *  ♦  the  editorial  column  of  the  Sun  last  week 

X  j  1  xx  f  T  o  X  when  his  death  was  announced.  We  un- 
OMES  t^ay  a  letter  from  J.  Bart 

.  ,  ™ share  Mencken  who,  for  27  years,  was 

with  Shop  Talkers.  in  daily  contact  with  the  editor  as  mem- 

years  ago,  writes  ^^^t,  the  ravages  of  q£  wrote  the 

tuberculosis  forced  John  L.  Martin,  mem-  ^j-g^  editorial  page  of  the  Baltimore  Eve- 
her  of  the  staff  of  IVashington  otar,  to 

seek  a  higher  altitude  and  milder  cli-  4^  *  * 

mate.  He  selected  Asheville,  N.  C,  Be-  A  FTER  commenting  upon  the  anony- 
fore  he  left  Washington  Isaac  Cans,  who  character  of  Mr.  Adams’ 

1,^  done  so  much  to  imke  the  new  achievements,  the  editorial  read;  ’Tt  was 
National  Press  Club  building  venture  a  ^ 

success,  assured  Martin  he  would  write  ^^.^h  such  a  man-to  discuss  the  state  of 
him  the  news  of  VV  ashington,  every  (ky 

For  more  than  five  years  Mr  Cans  has  ^j^^n  his 

kept  his  promise  with  absolute  fi^l.ty,  hulignation  rose,  to  observe  the  swift, 
each  day,  no  matter  what  else  happened,  ,  J  mind-but  it  was 

penning  at  least  a  few  lines  to  the  bed-  certainly  no  lazy  experience.  There  was 
ridden  newspa^r  mam  from  time  to  him,’ despite  the  infirmities  he  disre- 
time  the  invalid  replied,  usually  telling  ^^^cd  so  bravely,  a  truly  herculean  en- 


he  conceived  it,  could  never  be  a  mere 
recorder  of  the  superficial  and  the  ob¬ 
vious.  The  real  facts,  he  believed,  were 
always  more  or  less  occult ;  to  get  at 
them  and  bring  them  to  the  light  was 
the  first  duty  of  a  journalist — the  first 
duty  and  the  chiefest  joy.  In  this  difficult 
and  often  baffling  enterprise  he  spared 
no  pains,  and  was  quite  incapable  of  im¬ 
agining  any  decent  newspaper  sparing 
them.  Wherever  the  facts  led  up  hill  or 
<lown  dale,  that  was  the  way  to  go;  to 
hesitate  or  compromise  was  to  dishonor 
a  profession  that,  to  the  last,  he  served 
and  believed  in  with  romantic  devotion. 
Was  the  thing  true?  Then  it  must  be 
printed.  Was  the  cause  just?  Then  it 
must  be  supported.  He  had  no  other 
politics  and  he  would  tolerate  the  entry 
of  no  other  politics  into  the  Sun.  If  this 
newspaper,  keeping  to  the  course  he 
marked  out,  finds  and  holds  a  place  of 
dignity  in  the  journalism  of  .\merica, 
then  the  life  and  work  of  John  Haslup 
.\dams  will  be  justified.  As  for  himself, 
he  never  had  any  doubts.  He  believed 
thoroughly  that  the  program  he  had  fol¬ 
lowed  so  long  would  succeed  invariably 
and  inevitably — that  it  could  not  imag¬ 
inably  fail.  But  that  was  not  why  he 
advocated  it.  He  advocated  it  because 
it  was  the  only  program  tolerable  to  so 
straight  and  honest,  so  sound  and  hon¬ 
orable  a  man.” 


TN  the  91st  year  of  her  wonderful  life 
^  Ellen  Browning  Scripps  this  week 
witnessed  the  opening  at  Claremont, 
Cal.,  of  the  Scripps  College  for  Women 
of  which  she  is  the  founder.  It  is  the 
only  girls’  college  in  the  Southwest  and 
is  a  unit  of  famous  Pomona  College. 
The  Oxford  idea  of  small  federated 
colleges  of  limited  student  bodies  is  the 
basis  of  this  interesting  educational  enter¬ 
prise.  Those  who  have  had  the  pleasure 
of  personal  acquaintance  with  Miss 
Scripps  will  comprehend  with  what  joy 
this  serene  little  woman  has  provided  an 
educational  institution  for  the  girls  of 
the  community  in  which  she  has  quietly 
dwelt.  Newton  D.  Baker,  who  spoke  at 


of  his  life  in  the  North  Carolina  sani-  ^ 

tanum.  In  one  letter  he  rekrred  to  the  .^^^iosity.  He  simply  could  not 

.hpLUa,  iW  able  to  return  to 

my  wor  at  e  ^  x  matter,  and  worthy  of  the  most  laborious 

Sef  "r'^wStS  n.S?”  r«r'S  i"of  V-  Hi*  accnntulation  of  koo.ledge 
on  the  life  of  birds,  published  in  New  I"  became  immense  but 

Kork  rorfd  So™.  Jnths  ago  Mar«a  l.-^Xr  -IL'Tth  “ 
re^rter  was  aroused  by  facts 

which  were  reported  to  b™  cc^cernmg  attention,  and  no  fanatic  too  ex- 

^  fate  o  an  o  Ta-rtlina  rniirt  travagant  to  get  his  ear.  He  knew  them 

been  in  all.  and  in  the  middle  ground  he  came  to 

of  murder  and  sentenced  to  death  n  the  •  «  conclusions, 

electric  chair.  There  were  circumstances  ,  ^ 

which  M  the  newsi«p^.  man  to  the  ^  twpHE  Sun  and  its  people  owe  an  im- 
lief  that  justice  had  miscarried,  rrom  ■  .  „  .  .. 

his  bed  Martin  conducted  an  investiga-  .  ,  "leasurable  ^bt  to  him,  ‘be  ^i- 
tion.  Thus  he  accumulated  evidence  tonal  continues.  He  not  only  sought  o 
which  was  so  potent  as  to  convince  Judge  "^ake  their  work  dignified  and  publicly 
Hoyle  Sink,  pardon  commissioner  of  useful ;  he  also  knew  how  to  make  it 
North  Carolina,  that  the  negro  was  inno-  pleasantly  adventurous.  A  newspaper,  as 
cent.  The  man  has  been  given  a  re¬ 
prieve  by  Governor  McLean  and  within  fl 
a  short  time  will  be  pardoned.  Thus  the 
invalid  reporter,  whose  last  assignment 
in  Washington  was  covering  of  the  arms 
conference,  from  his  hospital  cot  has 
saved  the  life  of  a  falsely  accused  black 
man.  The  incident  is  something  for  us 
to  carry  around  in  our  hearts,  isn’t  it?” 


Newspaper  Engineering 

^  An  organization  specializing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
X  valuations. 

S.  P.  WESTON,  INC. 

Newspaper  Bnildings, 
Production,  Operation 
Surveys,  Valuations. 

420  Lexington  Avenue,  New  York 


^  Amf  rjcas  largest  Circulatipn 
iLiidmi  Organization 

Risin8C«»«i 


the  dedication  exercises,  voiced  the 
opinion  of  her  acquaintances  when  he 
said,  “Of  the  great  women  I  have  known 
none  has  so  wide  a  concern  for  the  things 
of  the  mind,  so  deep  a  s>-mpathy  for 
the  things  of  the  spirit.” 

a  u  a 

TN  her  modest,  yet  charming  villa  at 
La  Jolla,  Ellen  Browning  Scrippj 
sits  by  a  huge  plate  glass  window  opening 
directly  on  the  broad  Pacific.  But  nevw 
is  the  slight,  silver-crowned  figure  in 
idleness.  For  many  years  she  received 
almost  daily  calls  from  her  half-brother, 
the  late  E.  W.  Scripps,  whose  randi 
house  at  Miramar  was  located  some  25 
miles  away,  and  with  him  counciled  on 
every  phase  of  the  development  of  what 
has  become  the  Scripps- Howard  news¬ 
paper  and  service  organization.  How 
many  stout  planks  of  policy  were  put  into 
the  foundations  of  that  institution  from 
her  fertile  imagination  one  can  only 
surmise,  but  it  is  certain  that  Mr.  Scripps 
and  many  of  the  men  associated  with  him 


Commuters’ 

Preference 

A  recent  investigation  shows 
that  The  Sun  is  read  by  far 
more  people  than  any  other 
newspaper  on  the  homeward 
bound  commuters’  trains  to 
New  York’s  suburbs. 

To  advertisers  who  want  to 
reach  the  prosperous,  buydng 
people  of  New  York,  and  its 
suburbs.  The  Sun  is  an  un¬ 
usually  effective  medium. 


The  Vigor  of  Youth 

— the  Wisdom  of  Age 

During  itt  long  history  the  Boston  Tran« 
script  has  been  singularly  immune  from 
fads,  from  high  pressure  praatkes,  from 
anything  the  most  rigorous  moralist  might 
hold  to  be  against  the  highest  ethks  of 
new»paper  publishing. 

The  best  element  in  Boston  knows  that 
this  polky  of  welhhrod  poise  has  in  no 
way  dimmed  the  Traoscript*s  reputation 
as  one  of  Amerka*s  outstanding  news- 
papers.  The  Transcript  combines  the  vigor 
of  youth  with  the  wisdom  of  age. 

To  reach  Boston’s  best 
buyers,  the  Transcript 
should  be  first  on  your  list 


NEW  YORK 


Cline-Westing'house 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 

is  used  by 

Elkhart  Truth 

DUwt  Ia4. 


lloitimlEbemn^&imfrrtpt  I  ds*  them  about  it 


Hirhait  ratio  of  BUTESS  to  roodera 
National  Advertising  Representatives 

CHARLES  H.  EDDY  CO. 

Boston  New  York  Chicago 


Detroit — 

Free  Press  circula¬ 
tion  reaches  31,000 
more  than  the  total 
number  of  families 
owning  their  own 
homes. 


CLINE  ELECTRIC  MFQ.  CO. 

Chicmaei  111  WmI  Waaliinsteff.  StraoC 
tW  Yorlii  47  WMt  341k  Str-.t 
San  Frandaeoi  Rrot  National  Bank  BtJdfas 


COMPLETE 


DCRINO  the  first  sine  months  of  192T 
the  COLUMBUS  DISPATCH  led  the 
other  Columbus  eTening  paper  in 
every  classification  on  NATIONAL  sdrertls- 
ing  with  a  grand  total  of  t.Ufi.lTt  lines. 
Tills  Is  a  gain  of  31,913  lines  over  the 
same  period  of  1926  and  la  considerably 
more  than  twice  as  much  national  adssr- 
tiling  as  the  other  Columbus  evening  paper 
carried.  _ and— 

In  TOTAL  LINEAC.E  for  the  first  nine 
months  of  this  year  the  Dispatch  again 
demonstrated  Its  advertising  supremacy 
with  the  noteworthy  lead  of  6,646.571  lines 
over  the  other  Columbus  evening  paper. 


.OCCIBENTAL  i 

INDItNAPOLIi. 


n  .  n  vwer  luc  uiiier  vuiuiddue  rrpning  pai^r. 

tCfjf  ^Xtt  eje  ColumbUjS  ?Dti2ipatfl) 

"Starts  the  day  in  Detroit  ®'*'*’* 

TOTAL  NET  PAID  Clrealattaa  117.077 


DOMINANCE 


"Starts  the  day  in  Detroit 

With  a  stable,  uninflat^ 
liberal  pursed  circulation 
productive  of  greater  adver¬ 
tising  returns  at  lower  coat. 
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often  paid  tribute  to  the  unceasing  SOUTH  FX.OR1DA  PRESS 


interest  and  the  genius  of  the  little  AT  r'l  CDAA/A'NIT 

woman  who  rocked  by  the  big  plate  glass  IVIEJI. IS  A  1  1 

window  which  faced  the  open  sea.  As  - 

well,  she  was  occupied  by  the  development  More  Than  100  Editor*  Attend  Mid- 


of  such  educational  and  humane  philan¬ 
thropies  as  the  Scripps  Biological  Insti¬ 
tute.  a  modern  hospital,  playgrounds  and 
a  community  house,  a  local  school  for 
girls,  a  woman’s  club  house,  and  a 
library.  For  herself  she  cultivated  a 


Year  Meeting — Pottoffice  Official 
Discu*se«  Lotterie* 

The  final  session  of  the  mid-year  meet¬ 
ing  of  the  South  Florida  Press  Associa- 


wondrously  beautiful  flower  garden.  closed  in  Clermont  Saturday  after- 

Once  this  writer  interviewed  Miss  "oon,  Oct.  15,  and  members  went  away 

Scripps  at  La  Jolla.  The  conversation  it  not  only  the  largest  attended 

turned  on  her  curiosity  concerning  the  meeting  ever  held, 

welfare  of  young  folks  engaged  in  the  Nearly  200  enjoyed  the  cafeteria  supper 
study  of  art  in  cities  of  the  East.  She  given  by  Clermont  citizens  Friday  night 
felt  that  there  was  lack  of  appreciation  with  a  program  in  which  brief  speeches 
among  patrons  of  the  modern  school  of  were  made  by  J.  C.  Sellers  of  the  Jack- 
American  artists  and  that  the  struggle  mm-ille  Times-Union,  Dr.  I.  O.  Woodley, 
of  youth  aspiring  for  honors  in  the  field  Clermont,  former  president  of  Marshall 
were  pitiably  gratuitous.  She  did  not  College;  Dr.  Hamilton  Holt  of  Rollins 
speak  of  newspapers,  but  did  express  College  and  Karl  Lehman,  secretary  of 
appreciation  of  some  of  the  poetry  her  the  Orange  County  Chamber  of 
nephew,  Robert  Paine  Scripps,  then  a  Commerce. 

boy,  had  written.  Later  she  published  Thirty-one  new  members  for  the 

some  of  his  verse.  Mr.  Scripps  is  now  National  Editorial  Association  were  ob- 
head  of  the  Scripps- Howard  organization,  tained.  Completing  Florida’s  quota  in 
*  *  *  the  nation-wide  membership  drive. 

A  .1  ^  During  Saturdav’s  session  Gilbert 

MILTON  A.  McR.AE  recently  wrote  Leach  of  the  Leesburg  Commercial  told 
of  Miss  Scripps  early  life.  She  ,,ow  the  Lake  County  publishers  were 
was  born  in  London  during  the  reign  of  handling  political  advertising,  getting 
William  IV,  and  with  her  father  and  eash  in  advance. 


motherless  brothers  and  sisters  came  to 
this  country  on  a  sailing  barque  at  the 


Reminiscences  of  40  years  in  the  news- 


tC  paper  business  were  told  by  J.  H.  Benja- 

iKm r™.  D^'spi.r'ianr'fi.u;  ^ 
fOTKSLTo5eS'M'Gallsbu5Yii“l»l  ,  'it'  "'“"I'  .J' 

following  which  she  taught  school  for  for  the  annual  meetm^g  to  be  held  in  con- 


several  years.  Her  brother,  James  E. 

Scripps,  had  founded  Detroit  News  and  ‘  on  e  t  p  il. 

in  1873  Miss  Scripps  joined  his  staff  as  k" 

Sded  monev  ^  hd  loyal  fister,  who  Joe  Earman,  of  the  P^m  Beach  Jnde- 
had  saved  her  hard-earned  dollars  while  f  J  °  contra«ed  pneumonia  at 
working  as  a  teacher,  proffered  a  fund  the  Lindberg  celebration  at  Jacksonville, 

which  saved  the  day  for  the  then  oHrtrPccPc  hv 

th^^oS  Se'^  snent' h2'"fveSnel^^orL"  H«^son  of  the  Titusville  Star- 

iring^a’  cohimn  of  miscellany  This 

TOlumn  was  later  syndicated  to  t^  papers  afternoon  a  meet- 

that  E.  W.  Scripps  founded  and  Robert 
E  Paine,  veteran  Scripps  editor,  tells  f ^ 

how  it  became  the  nucleus  of  the  News-  ^ttcille  Smith  of  Lake  Worth,  presiding 
17 at  which  time  it  was  decided  to  hold 
paper  Enterprise  Association,  now  famed  .  ,  nf  that  hnflv  at  T.akp 

as  the  NEA  Service.  Miss  Scripps  was  ”  T  a ^ 

an  ardent  advocate  of  Woman  Suffrage,  ^  ^ 


wrote  valiantly  in  favor  of  prohibition  in  Directors  present  induded  R.  J.  Holly 
the  days  whan  that  reform  was  unpopular  Sanford,  1.  R.  McAlpin  of  Dade  City, 
and  entered  with  spirit  into  every  for-  Jack  Worthington  of  Lake  Wales,  Lon 
ward-looking  public  cause  of  the  day.  Burton  of  Delray,  Byron  West  of  Talla- 
She  invested  her  savings  in  many  hassee," Bryan  Mack  of  Lakeland,  George 
Scripps  newspapers  as  they  were  started  Hosmer  of  Fort  Myers,  W.  M.  Glenn  of 
and  became  an  important  stockholder  in  Orlando  and  J.  C.  Lochner  of  Clermont, 
the  enterprises  of  the  late  James  E.  and  Discussing  ‘‘common  postal  law  viola- 
E.  W.  Scripps.  In  1881  she  and  E.  W.  tions,”  Will  W’ood,  chief  of  the  Bureau 
Scripps  toured  Europe  together  for  a  of  Qassifications,  U.  S.  Post  Office  De¬ 
year,  during  which  time  she  regularly  partment,  Washington,  D.  C.,  appeared 
wrote  for  the  papers.  Mr.  McRae  credits  before  the  conference  Friday  afternoon, 
her  with  keen  business  sense  in  addition  Summed  up,  Mr.  Wood’s  recommenda- 
to  a  remarkable  adeptness  for  editorial  tions  to  the  publishers  were,  “when  in 
policies,  a  rare  combination  of  faculties  doubt,  submit  your  problem  to  the  local 
which  also  made  E.  W.  Scripps  notable  postmaster,  who  will  take  it  up  with 
in  journalism.  those  in  authority  and  secure  a  definite 

_  ruling.” 

THFonoRF  HARRIS  ^ood’s  talk  dealt  with  attempts 

ini:.uuuKE.  nAKKis  of  advertisers  to  put  over  lotteries,  or 

Theodore  Harris,  36,  well-known  North  near-lotteries,  and  with  other  attempted 
Carolina  newspaperman  and  a  member  of  infringements  of  the  postal  rulings,  with 
the  Ashe^nlle  Cilisen  staff,  died  in  Ashe-  which  publishers  frequently  must  cope, 
ville,  Oct.  10.  He  joined  the  Citizen  in  _ 


1910,  going  to  the  Atlanta  Constitution 

as  city  editor  in  1915.  He  returned  to  $3,000,000  OR  3  BABIES 

Asheville  on  the  Times,  remaining  until  _ 

1925,  when  he  rejoined  the  Citizen.  He  Which  I*  the  Bigger  Story  Ask*  H.  B. 


was  writing  special  political  articles  for 
that  paper  at  the  time  of  his  death.  Ill¬ 
ness  forced  him  to  discontinue  work  four  There  was  a  fire  recently  at  Ocean 
months  ago.  City,  N.  J.,  which  razed  scores  of  build- 

_ _  ings  to  a  total  loss  estimated  at  more 

n  $3,000,000.  In  the  course  of  the 

GEORGE  B.  M.  HOUSTON  fi,.g  three  babies  were  believed  lost  in 

George  B.  M.  Houston,  for  21  years  one  of  the  blazing  houses, 
editor  of  the  Hai'erhill  (Mass.)  Gazette,  One  New  York  paper  on  the  night 
^ed  at  the  Gale  Hospital  there,  Oct.  17,  of  the  fire  played  up  the  $3,000,000  esti- 
following  an  operation  for  appendicitis,  mated  loss,  the  New  York  World  played 
He  was  64  years  old.  Mr.  Houston  was  up  the  three  babies, 
horn  in  Newpuryport  and  came  to  Haver-  “A^ich  has  the  wider  human  appeal, 
mil  from  Brockton.  Previously  he  had  the  money  or  the  babies  is  a  question 
wn  a  newspaperman  in  Lynn  and  San  I  would  like  to  submit  to  editors,” 
Antonio,  Tex.,  and  had  acted  as  a  war  Herbert  Bayard  Swope,  executive  editor 
correspondent  during  the  Spanish-Ameri-  of  the  New  York  World  declared  this 
can  War.  week  to  Editor  &  Pl-blisher.  U 


Swope  of  New  York  World 


GEORGE  B.  M.  HOUSTON 


R.  H.  (Ray)  Schooley 


for  the  last  three  years  ad¬ 
vertising  manager  of  the 
New  York  Herald  Tribune, 
is  now  associated  with  HOME 
OWNERS  INSTITUTE,  Inc., 
as  Vice  President. 


Mr.  Schooley  will  assist  all  newspapers  cooperating 
with  the  Home  Owners  Institute  to  the  end 
that  these  newspapers  may  make  their  partici¬ 
pation  in  this  National  Model  Homes  program 
contribute  in  full  measure  to  their  greater  edi¬ 
torial  prestige  and  reader  good  will;  and  to 
their  growth  in  circulation  and  advertising. 

Mr,  Schooley  has  been  the  Herald  Tribune  contact 
man  with  Home  Owners  Institute  since  its  in¬ 
ception  in  1921.  He  is  thoroughly  familiar  with 
our  work  in 

(1)  Preparing  the  Herald  Tribune  Small  Homes 
Syndicate  Page  for  newspapers. 

(2)  Developing  our  national  Better  Homes  pro¬ 
gram,  under  which,  with  the  cooperation  of 
leading  newspapers  in  principal  cities  through¬ 
out  the  United  States,  115  Model  Homes  al¬ 
ready  have  been  built  under  the  guidance  of 
Home  Owners  Institute,  from  Home  Owners 
Institute  architect’s  plans  and  specifications. 

Mr.  Schooley  has  seen  the  Herald  Tribune,  during  its 
cooperation  with  Home  Owners  Institute,  be¬ 
come  the  leading  "Home  Ownership”  news¬ 
paper  of  New  York;  and  grow  to  first  place  in 
Building  Materials  advertising  and  to  a  strong 
px>sition  in  financial,  real  estate,  household  apv 
pliance  and  allied  classifications. 

Mr.  SchooLEY’S  newspaper  experience  consists  of  18  years 
with  the  New  Yoric  American,  New  York 
Tribune  and  Herald  Tribune.  In  securing  his 
services.  Home  Owners  Institute  feels  it  has 
procured  the  man  best  fitted,  through  special 
training  and  understanding  cf  newspaper  prob¬ 
lems,  to  give  practical  assistance  to  our  cooperat¬ 
ing  newspapers,  whereby  theymaybenefitthrough 
this  program  asthe  HeraldT ribunehas  benefited. 

HOME  OWNERS  INSTITUTE 

(INCORPORATED) 

441  Lexington  Avenue  New  York  City 
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^UR  OVN  VOI^ 

or  LetTbRS 


By  JAMES  MELVIN  LEE 


^  XE  of  the  ‘  Ten-Minute  Talks  on  All 
Sorts  of  Topics”  by  Elihu  Burritt, 
the  learned  blacksmith  of  New  Britain, 
Conn.,  is  headed  "Tlie  Greatest  and  Last 
of  Personal  Editors.”  This  talk  is  really 
an  editorial  about  Horace  Greeley.  Bur¬ 
ritt  takes  as  his  text  for  his  chat  this 
item  which  originally  appeared  in  the 
London  Times: 

A  change  of  some  importance  took  place,  dur¬ 
ing  last  week,  on  the  staff  of  the  Times.  Mr. 
Mowbray  Morris,  who  has  for  many  years  been 
manager  of  that  i>aper,  has  retired,  and  Mr. 
Stephens  has  l)een  appointed  his  successor.  The 
new  manager  is  taken  from  the  parliamentary 
corps,  and  is,  comparatively  speaking,  quite  a 
young  man. 

The  chat  then  goes  on  to  show  that 
when  the  manager  of  the  London  Times 
retires  from  office  that  newspaper  prints 
a  very  brief  notice  that  scarcely  causes 
a  ripple  in  London.  By  way  of  contrast 
he  shows  what  happened  when  Horace 
Greeley  passes  away  with  the  words,  “It 
is  done,”  on  his  lips. 

Of  Greeley,  Burritt  says : 


Who  can  measure  the  orbit  of  Horace 
(ireeley’s  life,  influence,  name  and  reputation? 

To  say  these  were  known  to  every  man,  woman, 
and  child  on  this  continent  who  can  read  the 
shortest  words  of  our  English  tongue,  would  be 
to  limit  the  area  of  his  fame.  Millions  of 
southern  slaves,  whom  it  was  a  iienal  offence  to 
teach  a  written  syllable,  heard  his  name  while 
bending  to  their  bondage,  and  it  sounded  to 
their  listening  ears  like  the  distant  footstep  of 
SI  me  Greatheart  that  God  was  sending  to  their 
release.  On  what  other  continent  or  island, 
jieopled  by  men  who  read  in  any  language  put 
in  newspaper  ty|)e,  is  his  name  unhonored  or 
unknown?  How  few  of  the  eighty  millions  who  a  MnTI-IFR  inoirlont 
speak  our  own  on  the  glolw  have  not  already  mciueni 

^  TTIOntlCWI  Itl  (  llir 


ant  telegraiih-editor,  however,  cculd  not  resist 
the  lure  of  twenty-seven  fifty  a  week,  and  be¬ 
took  his  hundred  jiounds  to  Cincinnati. 

The  fellow  who  took  the  desk  job  in 
Cincinnati  was,  of  course,  Roy  W. 
Howard — the  former  newsboy  who  sat  at 
tlie  right  of  President  Coolidge  at  Hotel 
Roosevelt  when  the  United  Press  held 
its  twentieth  anniversary  banquet. 

The  man  who  founded  this  group,  as 
Mr.  Bent  points  out,  was  Edward  W. 
Scripps,  who  with  $10,000  borrowed  from 
his  elder  brother  started  the  first  news¬ 
paper  from  which  sprang  the  present 
string  of  twenty-six  which  stretches  from 
coast  to  coast.  When  he  founded,  in 
1879,  the  {^nny  press  in  Cleveland,  he 
told  his  editor.  Bob  Paine,  that  no  man 
with  pull  or  power  of  money  was  to  be 
treated  better  than  any  other  man.  But 
let  Mr.  Bent  continue  the  story: 

It  happened  that  on  one  of  Scripp*s  early 
visits  to  Cleveland,  he  fell  into  a  misdemeanor 
perhaps  more  frequent  in  that  decade  than  in 
this.  The  next  day  the  Press  carried,  as  an 
ordinary  police  court  item,  the  fact  that  he  had 
been  fined  ten  dollars  for  reckless  driving 
(horses,  of  course)  while  intoxicated.  ‘‘Ed*’ 
Scripps  had  the  high  tenu>er  which  often  goes 
with  red  hair;  and  he  had  a  human  impulse  to 
ease  his  wrath  by  discharging  the  editor. 

“For  a  full  minute,**  Paine  said  afterward, 
“his  eye  was  on  mine,  with  all  the  t)enevolence 
of  a  garpike  glaring  at  a  nice  fat  minnow.  Then 
the  stern  features  relaxed,  and  into  his  eyes 
came  that  smile  which  those  who  knew  him  well 
never  forget.**  The  upshot  was  that  the  editor 
ffot  an  increase  of  pay,  and  is  still  with  the 
Scripps*  chain. 


seen  those  short  words  on  their  (lathetic  tour 
around  the  earth,  “It  is  done?**  What  enlight¬ 
ened  nation  did  not  know  the  wide  meaning  of 
those  words,  as  well  as  his  own,  when  it  bent 
its  head  and  wept  at  bis  bier? 

The  book,  “Ten-Minute  Talks  on  All 
Sorts  of  Topics,”  which  can  be  picked 
up  for  a  dime  on  almost  any  second  hand 
bwk  stall  is  not  a  bad  book  for  news- 
I>aper  men  to  peruse.  The  talk  about 
Horace  Greeley  begins  on  page  289. 


worth  passing 
mention  in  "Our  Own  World  of 
Letters.”  A  young  advertising  man 
working  for  Scripps  had  embezzled  some¬ 
thing  like  $4,000  by  holding  out  subscrip¬ 
tions.  The  business  manager  of  the 
paper  telegraphed  Scripps  that  nothing 
would  be  lost  as  a  mortgage  had  been 
taken  out  on  the  home  of  the  mother  of 
the  advertising  man.  Promptly  came 
Scripps’  reply,  “You  will  cancel  mortgage 
at  once.  You  will  put  four  thousand  in 
THE  life  story  of  the  Scripps-Howard  due  to  damn 

L-'STr;’,”  -i-*  «>«« »» 

head,  “.Adding  One  Newspaper  to 
.•\nother.” 

Mr.  Bent  begins  by  recalling  the 
twentieth  birthday  anniversary  of  the 
United '  Press  and  the  speech  made  at 
that  time  by  President  Coolidge.  Then 
he  jumps  back  twenty  years  when  'ne  was 
a  reporter  on  the  St.  Louis  Post  Dispatch, 
the  assistant  telegraph-editor  of  which 
had  just  announced  that  he  was  going  to 
take  a  job  as  news-editor  of  the  Scripps- 
McRae  paper  in  Cincinnati : 

“Don’t  you  think  it  is  a  mistake.”  remon¬ 
strated  the  resixinsible  editor,  “to  leave  a  great 
paper  founded  by  Joseph  Pulitzer,  and  go  to 
work  for  people  who  don’t  even  know  the  why 
of  a  newspaper?’’  He  was  not  merely  belittling 
a  rival  employer;  he  was  expressing  the  opinion 
of  many  sagacious  newspaper  men.  The  assist- 


to  show  how  Scripps  extended  his  hold¬ 
ings  in  other  papers  rapidly  during  the 
eighties.  It  takes  up  the  account  of  how 
papers  in  the  string  were  early  denounced 
as  labor  agitators.  Ne.xt  come  the  papers 
that  belong  to  the  string — a  list  that  need 
not  be  repeated. 

Somewhat  in  detail  may  be  found  the 
pivotal  events  leading  to  the  establish¬ 
ment  of  a  Scripps-Howard  paper  in 
Denver.  These  pivotal  incidents  having 
been  told  even  more  in  detail  in  Editor 
&  PuBLisHKR  neerl  not  be  repeated  in 
this  connection.  Indeed,  Mr.  Bent  for 
much  of  the  material  seems  to  have 
ilrawn  heavily  upon  the  columns  of 
Editor  &  Publisher. 

The  concluding  thought  of  “Adding 
One  Newspaper  to  .Another”  is  that 
’’accuracy  in  news,  liberalism  without 
fanaticism  and  tolerance  and  independence 
in  day-to-day  journalism,  appear  to  pay 
dividends” — a  hopeful  sign  in  the  present 
day  tendencies  of  the  press.  Instead  of 
writing  for  newspapers  Mr.  Bent  seems 
to  be  devoting  most  of  his  time  just  now 
to  writing  about  newspapers. 

*  If  if 

^'HE  police  court  reporter  comes  under 

the  microscope  in  The  A’cri*  Republic 
for  Oct.  12  in  an  editorial  which  dis¬ 
cusses  the  brutality  exhibited  by  the 
Pennsylvania  State  police  towards  miners 
at  Cheswick.  near  Pittsburgh.  In  this 
eilitorial  the  following  comment  is  made : 

The  newspapers  get  their  first,  and  often  their 
only,  information,  in  a  case  of  this  sort,  from 
the  iwlice  themselves.  Reporters  at  police 
headquarters  write,  or  dictate  over  the  tele¬ 
phone,  news  stories  based  in  what  the  officers 
tell  them.  The  press  association  representatives 
pick  up  the  stories  from  the  advance  proof 
sheets  of  the  local  papers  which  suhscrihe  to 
their  services.  Thus  the  false  or  misleading 
statement  of  a  police  sergeant  is  likely,  in  the 
course  of  the  normal  routine,  to  tie  distributed 
without  investigation  to  2,000  news|>apers  and 
a  possible  maximum  of  35,000.000  readers.  If 
the  story  seems  of  exceptional  importance,  re- 
Iiorters  are  sent  to  the  scene  to  make  an  in¬ 
vestigation;  hut  here,  also,  their  first  and  easiest 
source  of  information  is  the  police. 

Later  on  the  editorial  adds : 

Even  if  the  reporter  is  conscientious  and 
gives  all  the  facts  to  his  paper,  they  may  be 
suppressed  by  his  superiors,  through  bad  edi¬ 
torial  judgment  or  through  fear  of  offending 
that  close  corporation  of  men  of  wealth  which 
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Battalo,  Thu  Wondur  City  of  Amariea 

Buifals — a  profitable 
Market  for  Advertisers 

Sale*  in  Buffalo  are  cplen- 
did  for  advertising  goods. 
EmpIo3rnient  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  Evening  news 

Rmad  in  4  out  of  S  Buffalo  Hornet 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMXH  COMPANY 
Reprerontatives 

Graybar  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 
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.making  the  eighth  consacutiv* 
month  of  circulatioa  and  advar- 
tising  gains  for  the 

BALTIMORE 

NEWS 

Largest  circulation  of  any  daily  paper 
in  the  South 

CIRCULATION  GAIN 

Net  paid  August 

NEWS . 144,374 

Evening  Sun . 123,549 

ADVERTISING  GAIN 

(local)  first  8  months  1927 
NEWS  gained  181,104  lines 
Eve.  Sun  lost  643,651  lines 
Post  lost  193,285  lines 

MOTE;  The  NEWS  has  shown  s  gain  in 
local  advertising  for  each  of  the  last  8 
months  compared  to  the  monthly  lotias 
of  the  other  two  evening  papers. 


The  Grand  Hapida  Prsas 
The  Tlint  Daily  Jonittal 
The  Saginaw  Daily  News 
The  Kalamazoo  Oasette 
.  The  Jackson  Cltisan  Patriot 
The  Bay  Oity  Timas  Tribun* 
The  Kuakagen  Chronlol* 

The  Ann  Arbor  Timas  Mewa 


National  Advertisinf  Represtntativtt 

I.  A.  KLEIN 
80  East  42nd  Street 
New  ’Tork  Otty 


I.  Z.  LUTZ 
8  M.  Michigan  Av*. 
Chicags,  Ill. 


Pittsburgh 

Newspaper  map  has  changed 

The  Sun -Telegraph 

(Combining  since  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Post 
and  Gazette  Times  Sunday  morn¬ 
ing.) 

Daily  Circulation 

Over  200,000 

Sunday  Circulation 

Over  338,000 

National  advertiiing  representatives;  Paul 
Block.  Inc..  847  Park  Avenue.  New  York; 
Century  Bldg..  Chicago;  General  Motors 
Bldg.,  Detroit;  Little  Bldg.,  Boston;  Com¬ 
monwealth  Triiat  Bldg.,  Philadelphia. 


owns  mines  where  striking  workers  have  1  een 
employed,  banks  where  newspapers  borrow 
money,  and  department  stores  which  advertise. 
And  finally,  if  the  local  pa|>er  does  print  the 
truth,  the  press  association  representative  is 
under  the  temptation  to  tone  it  down  before  he 
puts  it  oil  the  wire.  It  is  controversial;  the 
victims  are,  presumably,  immigrants  (alisayt 
unpopular)  and  the  aggressors  policemen  (al¬ 
ways  entitled  to  the  benefit  of  the  doubt.)  He 
sees  only  trouble  made  if  he  dumps  all  this  into 
a  thousand  newspafier  offices.  Just  how  far 
these  several  intangible  factors  operated  in  the 
present  case,  we  are  unable  to  say ;  but  we  know 
that  they  are  always  at  work  in  Pittsburgh  and 
every  other  city;  and  that  they  constitute  one  of 
the  most  sinister  facts  about  American  journal¬ 
ism  today. 


THOMPSON  TO  HOLLYWOOD 

Paul  Thompson,  one  of  the  country’s 
pioneer  news  photographers,  left  Tuesday 
for  Hollywood  to  write  a  series  of  special 
articles  on  moving  picture  personalities 
and  productions  for  moving  picture  jour¬ 
nals,  fan  magazines  and  newspaper  syndi¬ 
cates.  Previous  to  his  photographic  work 
Mr.  Thompson  was  sporting  editor  of  the 
.Vt’fc'  York  Evening  Sun,  and  editor  of 
The  Illustrated  Outdoor  Xe^vs. 


DVERTISERS  who 
understand  the  Iowa 
j  situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities, 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 

Iowa  City  Pren  Citizen 
Keolnik  Gate  City 
Mznhalllown  Tlmes- 
Republiosn 
Mason  City  Olohe- 
Oaiette  k  Times 
Miacaiini  Jownal  k 
News-Tribone 
Oelweln  Register 
Oskalooea  Herald 
Ottiawi  Couiirr 
Rleox  City  Journal 
Sioux  City  Tritmnr 
Kublngton  Journal 
Waterloo  Courier 
Waterloo  Tribune 


BUMPER  CROPS 

Utah.  Idaho  and  West¬ 
ern  Wyoming  will  produce 
this  year  greater  crops  than 
ever  before  known.  ■ 

No  better  time  than  now 
to  advertise  in — 

81|e9altilakp  tribune 

The  S.  C.  Reehwkh  Speciad  Agency 

Now  Tork — ChSeogs— Dwfrslt 
'i  Bt.  Louis — Kansas  Olty — Atlsats 

M-  C.  Mogensea  &  Co.,  Ine. 

Ban  Trsnoisote— Lot  Angslss 
BMttlo— FortUnd 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave.,  Chicago, 
Ill. 

NO  CHARGE  TO 
EMPLOYERS 


Amn  Tribune 
Boone  News-Republican 
Burllnfton  Gazette 
Burlington  Hawk-Eye 
Cedar  Rapids  Gazette 
Centerrtllr  loweglso  k 
atizen 

CouiM-ll  Bluffs  Non¬ 
pareil 

Davenport  Democrat  k 
Leader 

Davenport  Times 
Dubuque  Telegnph- 
Herild 

Fort  Dodge  Messenger 
k  Chronicle 
Fort  Madison  Democrat 
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legion  pays  honors 

TO  PHIL  PAYNE 


Movie,  Political  and  Newspaper 
Worlds  Represented  at  Memorial 
Service! — “Old  Glory  New 
Glory,”  Says  Mayor 


Stage,  movie,  political  and  newspaper 
worlds  were  represented  at  memorial  ser¬ 
vices  in  honor  of  Philip  A.  Payne,  former 
garaging  editor  of  the  A'cti>  i’ork  Daily 
\lirror.  conducted  by  Mr.  Payne’s  own 
of  the  American  Legion,  Charles  A. 
sick  Post  Xo.  15,  in  the  editor’s  home 
Uest  New  York,  X.  J. 

The  services  marked  presentation  to 
town  of  a  museum  of  war  relics  to 
known  as  the  “Philip  A.  Payne 
Memorial.”  In  the  relics  is  a  salvaged 
heel  of  “Old  Glory,”  Hearst  plane  on 
hich  Payne  flew  with  Lloyd  Bertaml 
and  J  1^-  Hill  on  what  was  to  have  been 
ibc  first  continuous  flight  to  Rome  from 

;he  U.  s.  A. 

Mayor  James  J.  Walker  of  Xew  York 
perstaial  tribute  said ; 

“.\fter  all,  ’Old  Glory’  was  but  a  new 
tlory  for  Phil  E’ayne — ‘Old  Glory’  was 
chicle  upon  which  the  .American  flag 
lew  and  fell,  but  iU)t  without  command- 
ng  the  admiration  of  all  the  peoples  of 
he  world  for  a  man  who  held  the  flag 
doft.  .  •  •  G(k1  bless  the  soul  of  our 
neighbor  and  our  friend,  Phil  Payne.” 

The  master  of  ceremonies,  Post  Com- 
tander  Irwin  Rubenstein,  opened  the 
.-eremonies  after  a  parade  of  Legion  men 
form  had  marched  to  the  building 
d  good  at  attention.  He  introduced 
Haddm  Ivins,  managing  editor  of  the 
Hudson  Distatch,  who  was  Payne’s  first 
cit>'  editor,  and  his  lifetime  friend. 

.\lr.  Ivin’s  eulogy  was  the  simple,  direct 
:ri:ute  of  friend  to  friend.  He  recalled 
hat  Payne  was  always  a  plain  man  and 
he  plain  man’s  frieiul.  He  touched  on 
his  war  record — Payne  was  a  major  in 
•Jie  United  States  Reserve  Corps  when 
he  was  lost. 

William  Randolph  Hearst  telegraphed: 
“1  am  extremely  sorry  that  I  am  un- 
ible  to  reach  Xew  York  in  time  to  at- 
end  the  memorial  services  of  Phil  Payne, 
am  glad  that  there  is  to  be  a  Phil 
Payne  Memorial  to  maintain  his  memory 
s  an  inspiration  to  all  those  who  ad- 
jiire  competent  and  heroic  devotion  to 
igher  ideals.” 

On  the  wall  of  the  Mirror’s  city  room 
•Jiere  now  hangs  the  last  photograph  ever 
aken  of  the  paper’s  former  brave  man- 
iging  editor,  and,  stuck  in  the  corner  of 
•he  frame  is  the  last  message  Mr.  Payne 
»rote  to  his  staff.  This  letter,  written 
Tom  the  Brunswick  Hotel,  Old  Orchard. 
Me.,  was  addressed  to  “The  Mirror 
aiig.”  It  read: 

You  have  been  a  great  bunch  to  work 
with.  I  love  you  all,  even  when  I  get 
vour  expense  accounts.  Y'our  fob  is  with 
e.” 

The  reference  to  the  fob  was  to  a 
gift  of  a  watch  fob  presented  him  by 
[nembers  of  the  Mirror  staff  before  he 
idt  on  his  last  journey.  This  fob  was 


Crowds  attending  memorial  service  for  Phil  Payne 


in  the  form  of  a  laurel  wreath  of  gold 
on  one  side  of  -Ahich  was  inscribed  “Old 
(ilory”  and  on  the  reverse  the  legeml 
was : 

"We  are  with  you  all  the  way  and 
I'roiul  of  you." 

The  fob  was  presented  to  Mr.  Payne 
at  Garden  City.  L.  L,  by  Miss  Katherine 
Coyle,  feature  editor  of  the  Mirror,  who 
had  worked  for  him  for  seven  years. 


TO  SELL  DAILY’S  EQUIPMENT 


uA  Real  Home 
^^ewspap£r 

PHIUDELPHU 
RECORD 

InadUfOp 
Real  Homes 


largest  momind 


The  insignia  that 
represents 

GOOD  service. 


Over  400  ne'wapaper*  discovered 
*  simple  and  practical  solution 
to  their  checking  proof  prob¬ 
lems,  when  they  accepted  our 
NEW  and  Completm  Checking 
Proof  Service.  Under  this  plan 
the  PubtiMhera'  office  is  relieved 
entirely  of  all  detail  work. 

Less  expensive — 

Greater  results. 

(Two  months’  trial  test  offer) 

DheJdvertising 
CHECKING  BUREAU/no. 


office  furniture  and  fixtures,  automobile 
truck,  camera,  printing  paper,  ink,  and 
mailing  room  sundries. 

The  Post  was  started  with  the  bark¬ 
ing  of  Mayor  John  L.  Uuvall  in  an  at¬ 
tempt  to  help  him  out  with  his  stormy 
administration. 

Duvall  is  now  nn<ler  sentence  and  fine 
for  violation  of  the  corrupt  practices  act. 
He  has  appealed  to  the  Indiana  Supreme 
C  ourt. 

PATHE  NEWS  TAKES  U.P. 


Receiver  for  Indianapolis  Post  to  Auc¬ 
tion  Property  Oct.  26 

(flv  Tclegrafh  to  Kditor  &  Publisher) 

IxDiAXAPoLis,  Ind.,  Oct.  19. — Re¬ 
ceiver’s  sale  for  equipment  of  the  Indian¬ 
apolis  Dost,  which  suspended  early  in 
■■August  after  six  weeks  of  publication, 
will  be  held  Wednesday,  Oct.  26,  at  the 
Post  plant  in  the  Century  Building  here, 
according  to  legal  notices  published  in 
Indianapolis  newspapers  today.  The 
notices  are  signed  by  John  W.  Castor,  of 
the  Castor  Bros.  Printing  Company, 
who  was  named  receiver  for  the  paper  by- 
Judge  Mahlon  E.  Bash  of  probate  court. 

The  following  assets  will  be  sold  for 
not  less  than  $115,000,  according  to  the 
court  order :  Linotypes,  monotypes, 
stereotype  machines,  printing  press  and 
equipment,  composing  room  equipment, 
miscellaneous  press  and  equipment  tools. 


Film  Picture  Service  Receiving  News 
Report  Here  and  Abroad 

Pathe  Xews  has  become  a  full-service 
meml)er  of  the  United  Press,  which  is 
supplying  its  news  report  to  the  news¬ 
reel  organization  both  in  the  United 
States  and  nhrond.  Hugh  Baillic,  vice- 


Space  is  space  —  but 
the  BEST  Classified 
Advertising  publicity 
justifies  its  daily 
appearance  in 
your  newspaper 

THE  BASIL  L  SMITH  SYSTEM.  Inc. 

International  Classified  Advertising 
Counsellors 

Packard  Building,  Philadelphia 


79  Madison  Avo. 
NEW  YORK 


538  So.  Clark  St. 
CHICAGO 


Have  you  a 
friend  in 
Kansas  City 

Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


president  and  general  business  manager 
of  the  United  Press  announced  Wednes¬ 
day. 

Cooperative  arrangements  already  have 
been  established  between  bureaus  of 
Pathe  and  the  United  Press  throughout 
the  L’nited  States,  and  similar  plans  are 
now  being  worketl  out  in  Europe,  where 
L.  C.  de  Rochemont,  chief  assistant  to 
Editor  Ray  Hall  of  Patlie  Xews,  is  re¬ 
organizing  some  of  tile  Pathe  bureaus. 
The  arrangements  will  soon  be  extended 
to  .Asia  and  to  South  .America,  said  Mr. 
Baillie. 

Full  L'nited  Press  reiiorts  are  sent  by 
wire  into  the  leading  Pathe  bureaus,  and 
at  other  news  centers  contact  is  main¬ 
tained  between  bureau  men  of  the  two 
organ'zatioiis  to  facilitate  delivery  of 
news  tips  to  the  news-reel  photographers. 

Ray  Ha'l,  editor  of  Pathe  Xews.  17 
years  .aeo  w,as  Pacific  Coast  manager  of 
the  United  Press,  aiul  left  that  organiza¬ 
tion  later  in  Chicago  to  enter  the  news¬ 
reel  business. 


One  newspaper — the  Pittsburgh 

PRESS - blankets  the  great 

Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealer  and  consumer! 

THE 

PITTSBURGH 

PRESS 

A  Scripps-llotvard  Newspaper 

Represented  by  Allied 
Newspapers,  Inc. 

Mew  York  Ckicago  Detroit  Atlanta 
Ban  Francisco  Los  Angeles  Seattle 
Fertlsnd 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
Franklin  A.  Herriam.  Pres. 
Mount  'Vernon — New  Bochelle 


r - ^ 

-  ROTO-  I 

Gravure 

Sections 

for 

Newspapers  ; 
&  Magazines 

STANDARD 

Gravure  Corporation 

LOUISVILLE,  KENTUCKY  j 
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PROFESSOR  BUYS  WEEKLY 

The  Gouvcrncur  (N.  Y.)  Free  Press 
has  been  sold  to  Dr.  Charles  T.  McFar- 
lane,  professor  of  geography  in  Teacher’s 
College,  Columbia  University,  New  York, 
for  a  price  reported  at  $25,1)00  James 
VV.  McFarlane,  Dobbs  Ferry,  sou  of  Dr. 
McFarlane,  will  manage  the  paper,  a 
weekly.  The  Free  Press  was  founded  in 
IW. 

43  YEARS  WITH  DAILY 

William  Wallace  MacMillan,  a  make¬ 
up  man  in  the  composing  room  of  the 
Brooklyn  liable,  has  completed  43  years 
of  consecutive  service  in  that  department, 
ind  is  still  actively  at  work.  He  com- 
nutes  daily  from  his  home  at  Babylon. 


L.  I.  He  works  without  the  aid  of 
glasses,  and  reads  the  smallest  faced 
type  with  ease. 


RULES  ON  LEGAL  PAPER 

The  Illinois  Supreme  Court  recently 
upheld  the  decision  of  a  lower  court  that 
the  llonard  News,  a  free  distribution 
paper  published  in  Rogers  Park,  a  Chi¬ 
cago  suburb,  is  a  legal  newspaper. 
Thomas  F.  Myers  is  publisher. 


IOWA  WEEKLY  SOLD 

.Announcement  was  made  Wednesday 
of  this  week  of  the  sale  of  the  Carroll 
(la.)  Herald,  weekly,  by  J.  B.  Hunger- 
ford  and  son  to  J.  M.  Grimes,  of  Alta, 


la.  The  deal  was  made  through  the  H. 
F.  Henrichs  Agency,  of  Litchtield,  Ill. 
Mr.  Hungerford  and  his  son,  John,  will 
go  to  California  soon,  where  they  will 
locate.  The  latter  rcturne<l  recently  from 
a  world  tour. 

ADOPTS  PIECE  WORK 

The  Charlotte  (X.  C.)  Obsen-er  has 
changed  its  basis  of  pay  for  operatives 
from  straight  .salary  to  the  piece  scale. 
•Ml  linotype  operatives,  except  those  on 
advertising  work,  are  affected.  Xo  other 
change  in  salary  scale  is  contemplated. 
The  new  rate  became  effective  this  week. 
The  management  hopes  under  the  new 
arrangement  to  get  more  linage  per 
machine. 


Classified 


EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  liae 
per  insertion  as  earned  by  frequency  of  is. 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


Supplies  and  Equipment 


Fastest,  most  easily  operated, 
most  accurate  and  dundela  flat 
castiiig  box  you  can  buy.  Per* 
feedy  ualanccd.  New  design  lock< 
up  oar  allows  for  quick  change 
enicn  regulating  thickness  of  casts 
Positive  quick  lock  •  up  at  four 
poenta  on  box  with  one  fever 
movement.  Write  for  caapleta 
catalog  of  Goss  Stereotfping 
Machinery. 


NEWSPAPER 

PRESSES 

All  in  Fine  Condition  and 
Ready  for  Immediate 
Shipment 

8-page  Duplex  flat-bed  Perfecting 
Press,  Angle  Bar  Model 
16-page  Scott  Web  Newspaper 
Press,  Class  X,  2  plates  wide 
20-page  Duplex  Metropolitan 
Model  Newspaper  Press 

Offered  complete  uith  motors  and 
stereotype  equipment. 

Send  for  current  list  of  offerings, 
giving  other  newspaper,  stereotype 
and  composing  room  equipment. 

Thomas  W.  Hall  Company,  Inc. 

575  Washington  St. 

New  York 


Drive  and  Control 

for  ! 

Newspaper  Presses  j 

In  the  new  building  of 
I  the  Syracuse  (N.  Y.) 

Herald,  the  10-unit  Goss 
j  pre.ss  will  be  equipped 

I  with  three  General  Elec*  |i 

'  trie  alternating-current  I 

drives. 


ni7XT17'D  A  T  TT 


SAVE  A  MINUTE 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
up  production  and  rednee 
costs — a  real  saving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  consnlt 
yonr  regnlar  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Vital 

It  is  essential  to  line  up  new 
prospects  but  it  is  even  more 
vital  to  keep  present  clients  well 
informed  on  your  product.  The 
logical  way  is  through 

Editor  &  Publisher 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


I  Hoe  Combined  Saw  Table  and  Mono-Rail  Trimmer 


R.  HOE  &  CO.  Inc.  504-520  Grand  Street,  New  York  City 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  St. 
SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


This  Machine  combines  the 
advantages  of  the  Hoe  Ped¬ 
estal  Saw  Table  and  the  Hoe 
Mono- Rail  Trimmer. 

The  Trimmer  is  supplied 
with  either  Style  “A”  Cut¬ 
ter  Head  for  trimming 
Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper.  The 
Hoe  Patented  Mono-Rail  principle 
allows  the  Operator  to  follow  the 
work  beyond  the  Cutter  Head  permit¬ 
ting  more  speed  and  greater  accuracy 
in  trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 


ADVERTISING 


Copy 


Co^  Writer— Booklets,  circulars,  women’s  ud 
children’s  products.  Illustrated  if  dciirei 
Elizabeth  Gwynne,  158  East  56th  St.. 
York. 


Supplies 


Shading  Sheets  for  Art  work  and  Benday  ef. 
fects.  Bourges  Service,  Inc.,  144  West 
stteet.  New  York. 


BUSINESS  opportunities 


Brokers 


Qass  Paper  in  South  for  $15,000,  or  two-thirds 
interest  for  $10,000.  Established  high-grade 
tmhlic.ation  with  fine  opportiinitv.  Chance  for 
advertising  nian.  Harris-Dibble  Co.,  345  Madi¬ 
son  .Ave..  New  York. 


Omar  D.  Gray,  the  Sturgeon,  Missouri,  news¬ 
paper  broker,  who  has  consolidated  more  newv 
papers  the  last  five  years  than  any  i>erson  we 
know  of,  writes: 

"I  think  I  can  announce  next  week  the  cin- 
solidation  of  two  good  Missouri  iieuspaiwrs  in 
the  same  city. 

“I  have  a  Catholic  Church  paper  which  is 
prosperous,  and  which  should  be  f>urchas^  by 
a  Catholic  newspaper  man.  The  price  is  $16,00(1 
and  the  present  owners  want  all  ca.sh. 

“I  have  a  $3.SO,000  daily  proposition  in  the 
Central  West  which  w  ill  bear  eh  se  investiga¬ 
tion,  but  unless  you  are  preiiared  to  t)ay  down 
$300,000  in  money  it  will  l)e  useless  to  write 
me  on  this. 

“I  have  a  $175,000  morning  daily  that  should 
he  purchased  for  some  live  newsiiaper  man  It 
is  located  in  the  Middle  West. 

“I  want  to  hear  from  men  with  money  who 
want  to  buy  weeklies,  semi-weeklies  and  dailies. 
Tell  me  in  your  first  letter  h(.w  much  monev 
you  haye  to  pay  down  on  a  jiroposition  and 
just  what  you  want.” 

(Continued  on  following  page) 
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EMPLOYMENT 

Help  Wanted 


EMPLOYMENT 


Situationa  Wanted 


EMPLOYMENT 

Situations  Wanted 


Millie  West  Propertiea— Exclusive  listings. 
No  damaging  publicity.  Personal  service  in 
(very  deal.  Everything  confidential.  High 
grade  newspaper  bonds  for  sale.  Clyde  H. 
Knox,  f51  Board  of  Trade,  Kansas  City,  Mo. 

Evening  Peepers  occupying  exclusive  fields, 
earning  hamUome  dividends  on  price  asked, 
l^ted  in  the  following  states;  Fennsylvania. 
i»hio,  Illinois.  Wisconsin,  North  Carolina  and 
South  Carolina.  Also  some  desirable  weeklies 
in  the  East  and  Middlewest.  J.  B.  Shale,  Times 
Bldy..  Nf"  York. 


Collections 


Acccunts,  Notes  collected  everywhere.  No 
charges  unless  collected.  Established  25  years. 
Bank  reference.  May’s  Collection  Agency, 
Somerset,  Ky. 


Interest  Wanted 


lavcstroent  and  Situation  ‘Wanted— Young  man, 
nth  successful  record  in  business  office,  and 
exceptionally  valuable  experience  in  circulation, 
Rets  financial  interest  with  services.  Inter¬ 
ested  in  investment  up  to  $2.5.000  on  thoroughly 
u[>-t(Mlate  daily.  Correspr  ndence  from  brokers 
inritexl.  Please  give  details.  Address  Lock 
fox  271,  Fremont.  Ohio. 


Advertismg— Old  established  daily  in  modem 
new  plant  seeks  services  of  display  advertising 
manager-solicitor  who  has  production  record. 
(itXKl-will  builder  who  can  merchandise  as  well 
as  sell  lay  outs,  and  who,  through  his  person¬ 
ality,  can  make  himself  factor  in  community. 
I'nusiial  home  and  school  advantages.  Position 
open  November  5.  Ciive  personal  history,  sam¬ 
ple.  lav-outs,  sales  record,  references,  salary  and 
photo.  Daily  Leader.  Mt.  Clemens,  Mich. 

Circtilatian  Manager-Solicitor  who  has  envi¬ 
able  reel  rd  for  production.  Give  complete  his¬ 
tory,  methods  used,  unit  cost.  State  salary  re¬ 
ceived.  photo.  Open  November  5.  tlaily 
Leader.  Mt.  Clemens.  Mich. 

Circulation  Manager — A  newspaper  with  a 
circulation  of  nearly  20.000,  a  few  miles  from 
liostiin,  desires  a  good  Circulation  Manager  who 
can  produce.  FLxcellent  opportunity  for  the  right 
man.  Apply  F.  I_  Twomey,  Business  M.in- 
ager,  Telegram-News.  Lynn,  Mass. 

Classified  Advertising  Msuuiger  wanted  with 
experience  with  newspaper  near  Boston.  Ex¬ 
cellent  opportunity  for  a  man  who  is  a  pro¬ 
ducer  to  advance.  Kindly  write  F.  L.  Twomey. 
Business  Manager,  Telegram-News,  Lynn.  Mass. 

Pressman-Stereotyper,  wrorking  foreman  want- 
eil:  Goss  quad;  California  open  shop.  D-559, 
Kditor  &  Publisher. 


Newspapers  Wanted 


W3  Buy  Before  Xmas  best  small  daily  in 
Middle  West  available  for  down  payment  of 
t’l'.OfiO.  Must  offer  opportunity  for  growth. 
5erd  proposition  to  D-.509,  Editor  &  Publisher. 


Special  Service 


Go  Ahead  London  Piiblisher  will  develop 
English  editions  of  V.  S.  trade  publications, 
lliilmes  Waghorn.  62  Lincoln’s  Inn  Fields, 
london.  W.  C.,  2. 


CIRCULATION 


Promotion 


:y  who 
dailies, 
montv 
an  and 


Oratlation— When  quick,  additional  circulation 
toferage  becomes  necessary,  remember  that 
oar  twenty  years  in  this  one  line  of  endeavor 
ii  your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service.  Bell 
\V.  Block.  Cincinnati,  Ohio. 

Ckculation  Builders— Blair  &  Austin,  1504  Cen¬ 
tre  ave.,  Reading.  Penn.  Orginators  of  Sales¬ 
manship  Club  Campaigns. 

Greatest  Results  per  DxJlar  expended  in  circa- 
lation  building  campaigns,  23  years  of  leader¬ 
ship.  Myers  Circ.  Organization,  Box  288, 
Waterloo,  Iowa, 


Sittwtiona  Wanted 

Advertising  Manager — Now  employed,  desires 
change;  A-1  references.  Man  capable  of  as¬ 
suming  responsibility.  Married.  Family.  U-547, 

Editor  &  Publisher. 

Advertising  Man  writh  years  of  experience  both 
on  regular  staff  and  selling  special  pages  and 
editions,  would  like  to  confer  with  publisher  of 
good-sized  daily  or  a  string  of  papers  about 
instituting  a  special  feature  advertising  depart¬ 
ment.  I  can  show  you  how  to  increase  linage 
by  special  features  without  interfering  with 
regular  accounts,  and  also  leave  a  good  taste 
in  the  mouths  of  your  customers.  If  vour  ex¬ 
perience  with  others  has  been  unsatisfactory  it 
will  pay  you  to  confer  with  me.  References  of 
the  highest  calibre  furnished.  D-542,  Editor  & 

Publisher. 

AdvertHung  Solesnwn -Thoroughly  experienced, 
desires  position  offering  better  opportunity.  A 
capable  salesman  and  proven  executive.  Now 
employed.  Age  33,  married,  good  h.ahits.  neat 
^pearing.  Best  references.  Not  afraid  of  work. 

15-562,  Editor  &  Publisher. 

Chxulation  Manager— Eight  years’  experience 

all  phases  of  circulation  work,  promotion  hoy  car¬ 
rier  systems,  dealer  promotion.  A.  B.  C.,  etc. 

References.  Available  now.  New  York  or  vicin¬ 
ity.  D-561,  Editor  &  Publisher. 

Circulation  Manager,  now  with  Metropolitan 
morning  and  Sunday  newspaper,  seeks  change.  Rcportei — Young 


Circulaitiao  Manager,  experienced  on  metro¬ 
politan  and  small  city  papers.  Can  tmoduce 
maximum  results  at  minimum  expense.  Fa¬ 
miliar  with  every  detail,  including  promotion 
and  audit  records.  D-530,  Editor  &  Publisher. 

ClaaaaAed  Manager — Experienced  in  every  field 
of  classified  building;  11  years,  classified  and 
display,  as  salesman  and  executive  on  five 
dailies  of  22,000  to  180,000.  Member  ANCAM. 
Now  employed  as  manager  past  four  years. 
Seek  connection  with  growing  daily.  Write  or 
wire  D.532,  Editor  &  Publisher. 

Display  Advertising  Salesman,  desires  position. 

5  years’  experience,  city  of  45,000.  New  em¬ 
ployed.  available  immediately.  References.  D- 
565,  Editor  &  Publisher. 

Editorial  Writer,  expterienced,  33,  college 
trained,  plus  fifteen  years  practical  experience, 
desires  connection  in  East  or  middle  West. 
Legislative.  Industrial  and  Financial  articles  and 
surveys  my  specialty.  Have  written  and  pub¬ 
lished  many  financial  booklets  for  investment 
houses  on  West  Coast  and  articles  for  Trade 
and  Industrial  publications.  Experience  also 
includes  work  along  national  advertising  lines, 
especially  in  the  making  and  preparation  of 
merchandising  surveys  to  determine  sales  stand¬ 
ing  and  percentage  of  distribution  of  nationally 
advertised,  competitive  products.  D-556.  Editor 

6  Puhlicher. 

Editirrial-^Nine  years’  experience  on  Metro¬ 
politan  daily — last  five  years  on  copy  desk  and 
makeup.  Want  position  city  editor  small  daily 
or  eilitorship  weekly.  I).566,  Editor  &  Pub¬ 
lisher. 


Syiulicate  or  News  Manager — Seasoned  news¬ 
paperman,  15  years  in  business,  who  has  man¬ 
aged  two  successful  national  syndicate  promo¬ 
tion  ventures,  now  emploved,  wants  job  with 
newspaper  or  syndicate.  D-544,  Editor  &  Pub- 
liher. 


MECHANICAL 

Equipment  for  Sale 


Editorial — Don’t  bother  with  this  ad  unless 
you  are  publisher  of  small  citv  daily  in  need 
of  trained  managing  editor  with  wide  experi¬ 
ence.  Write  D-538.  Editor  &  Publisher. 

Editorial  Writer— Successful  political  and  good¬ 
will  editorial  writer  seeks  new  connection. 
Capable  of  taking  charge  as  editor.  D-545, 
Editor  &  Publisher. 

In  Any  Capacity — Young  man.  well  educated, 
desires  position  where  he  will  gain  adx’ertising 
or  editorial  experience.  New  York  or  vicinity. 
I)-563,  Editor  &  Publisher. 


For  Sale — One  Model  No.  14  Linotype,  in  ex¬ 
cellent  condition.  Removed  solely  lor  standard¬ 
ization.  Carries  5-pt.,  7-pt.,  lO-pt..  with  italics, 
in  main  magazines  and  36-pt.  head  letter  in 
auxiliary  magazine.  Also  18  and  24-pt.  2  line 
figures  in  auxiliary.  Price  includes  4-mould 
discs  including  3b-pt.  recessed  mold  and  3 
regular  molds.  Electric  pot.  Price  $2,000.00 
F.  O.  B.  Pensacola.  Florida.  .Address  News- 
Journal  Company,  Pensacola,  Florida. 

For  Sale — One  3-deck  Goss  straight  line  press, 
equipped  with  color  attachment  and  in  perfect 
condition.  This  is  a  bargain  for  quick  pur¬ 
chaser  at  $5,500.00  F.  O.  B.  Pensacola.  Florida. 
Address  News-Journal  Company,  Pensacola, 
Florida. 

Job  Presses,  Paper  Cutters,  Wre  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Co..  114 
E.  13th  St..  N.  Y.  City. 

Used  Goes  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago,  Ill. 


Equipment  Wanted 


Dupl«  8-page  Flat  Bed  Press  wanted.  Mail 
full  information  and  lowest  price  for  cash  to 
A.  M.  Carneiro  &  Company,  152  West  42nd 
Street,  New  York. 


Web  Pressman,  who  is  also  a  competent 
stereotyi'er,  wants  permanent  situation.  Been 
in  charge  of  one  pressroom  for  more  than 
twenty  years;  steady,  sober  and  reliable;  40 
years  of  age;  references  from  last  employer. 
Address  E.  T.  Smith,  care  St.  Louis  Law 
Printing  Company,  415  North  Eighth  St.,  St. 
Louis,  Mo. 

Reporter — Yale  ’27,  slight  experience,  wants 
chance  to  work  and  learn  on  suburban  news¬ 
paper  near  New  York,  preferably  in  New  Jersey. 
D-550.  Editor  &  Publisher. 


I  WE  CONNECT  THE  WIRES  ^ 


Siueriar  Circulation  Builders — The  W,  S.  Ken* 
dzll  Company,  104  North  Bailey  avenue,  Louis- 
rille,  Kentucky.  The  circulation-building  or- 
pnization  that  has  set  the  standard  for  aggres- 
tire,  successful  circulation  campaigns  for  nearly 
twenty  years. 


Tbe  World’s  Largest  Circulation  Budding  Or- 
fiaimtion— The  only  circulation  building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers’ 
afidivits  of  the  exact  results  of  its  every 
^laign.  The  Charles  Partlowe  Company, 
Oecidental  Building,  Indianapolis. 


Dnible  Your  Paid  in  Advance  CSrcuiatioa. 

Rith,  attractive  premiums,  every  woman  and 
jirl  wants,  at  low  prices.  Boswell.  Box  2231, 
bos  Angeles. 


EDITORIAL 

Fiction  Wanted 


WaiHfd-|-For  Air  Stories  magfazinc.  dramatic. 

air  yarns  written  by  men  who  know 
w  flying  game — he-men  yarns  of  war,  adven- 
romance  crammed  with  action  and  sus- 
K®*-  Payment  on  acceptance;  prompt  decision, 
nmon  House,  Inc..  271  Madison  Ave.,  New 
*ori,  N.  Y. 


EMPLOYMENT 


Help  Wanted 


^®!“>da**-0-eclit  Manager  ivanted  by  Cali- 
new^aper.  State  desired  salary  and  ex- 
lyigpce.  D-560.  Editor  &  Publisher. _ 

ManagCT  for  Southern  California 
Opportunity  for  one  who  has  ability  both 
£  Md  executive.  State  experience  in 

"igjetter.  Box  D-508.  Editor  &  Publisher. 


SalMman— National  operating  or- 
iiazation  has  immediate  and  permanent  em- 
several  real  advertising  salesmen 
iJl,  J’’®  newspaper  field,  espec- 

advertising.  Splendid  oppor- 
wth  territorial  rights  to  men  who  make 
Dou.  ..*>e  able  to  finance  own  ex- 

^j^^ac^nts  until  reliability  has  been  ditnion- 
•  Live  statement  of  previous  experience; 

D-i33V£rr°  '■e^erence,  fint  letter. 

Editor  Publiaber. 


Has  record  of  successful  achievement.  Circula¬ 
tion.  promotion  and  business  problems  handled 
with  aggressiveness  and  executive  ability. 
D-552,  Editor  &  Publisher. 

Circulation  Manager^Eighteen  years’  experi¬ 
ence,  now  emploved.  Absolutely  qualified.  Age 
38.  Married.  Best  reference.  D-560,  Editor 
&  Publisher. 


Chxtdatiaii— Young  married  man  with  success¬ 
ful  record  on  four  publications,  who  has  made 
intensive  study  of  circulation  system,  promotion 
and  finance,  is  seeking  a  location  with  paper 
that  will  afford  him  a  definite  opportunity  for 
personal  progress  and  permanence.  For  a  con¬ 
nection  with  the  right  oublication,  is  willing  to 
make  some  salary  sacrifice  at  the  outset.  Will¬ 
ing  to  pay  one-half  of  expense  in  going  for  in¬ 
terview.  Correspondence  invited  from  pub¬ 
lishers  in  cities  of  150.000  or  less.  C-996.  Ed¬ 
itor  &  Publisher. 


Grculation  Manager  will  furnish  achievement 
records,  with  recommendations  and  references 
to  convince  interested  publisher  of  his  abilitv  to 
produce  service,  income  and  growth.  Colorado, 
California  and  vicinitv  only.  D-539.  Editor  & 
Publisher. 

Circulation  Managei^Ffteen  years’  experience 
from  carrier  to  Circulation  Director  on  large 
dailies.  Morning  and  afternoon  experience. 
Know  how  to  manage  boys  to  get  results. 
Know  how  to  manage  agents,  canvassers  and 
solicitors;  also  mail  order  campaigns.  Am 
good  organizer.  Know  A.  B.  C.  and  office  de¬ 
tail.  Solicit  interview  at  my  expense.  D-564, 
Editor  &  Publisher. 

Clrcuiatian  Managw,  34,  employed.  Not  seek¬ 
ing.  Awaits  intmiries.  Settled,  bard  worker. 
D-520.  Editor  h  Publisher. 

Chxulatioa  Manager— Morning,  evening  and 
Sunday  experience,  availahle  at  once.  Thorough 
knowl^ge  all  phases  promotion  and  office  rou¬ 
tine.  First  class  references.  34  years  old, 
married,  strictly  reliable.  C-999,  Editor  &  Pub¬ 
lisher. 


man,  without  experience. 


wants  opportunity.  Harvard  graduate  (cum 
laude).  On  Harvard  Crimson.  References  and 
photograph  on  request.  Near  New  York  pre¬ 
ferred.  George  T.  Wyman,  Scarsdale,  N.  Y. 
Tel.  273. 


^^ANTED:  Experienced  ad¬ 
vertising  managers,  sales¬ 
men  and  copy  writers  for 
positions  now  open  in  display  and 
classified  departments  of  well- 
known  daily  newspapers  East 
and  Middle  West.  W'rite  fully. 
Registration  free. 


FCRNALD’S  exchange,  INC. 

SgcuRiTY  Bldg.  Springfield,  Mass. 


Don't 

Bother 

Your 

Friends 

Use  the  Classified  Service 
of  Editor  &  Publisher  to  lo¬ 
cate  an  opportunity. 

Classified 

— is  where  you  can  tell  of 
your  experience  and  ability 
to  an  audience  that  includes 
the  employers  in  the  Adver¬ 
tising  and  Publishing  world. 


New$paper  Properties 

Bought,  Sold  and 
Appraised 

All  ncfotiatioiM  coDfideatial 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Madison  Ave.  New  York 
Pacific  Coast  Kepresentative: 

H.  C,  Moore.  515  N.  Canon 
Drive,  Beverly  Hilli,  Calif. 


CONSOLIDATION 

Tbs  merging  of  newspaper  intereets  it 
a  aubjeot  tiiat  hai  received  ipecial  study 
and  inveatigation  by  thii  firm  for  nearly 
17  years.  It  it  a  big  subject  and  requires 
considerable  technical  knowledge,  both  at 
to  valuation  and  operating  methods. 
VHien  properly  organised,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  conioUdations,  salei  and  ap- 
praiials. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


Editor  &  Publisher  for  October  22,  1  927 


DOLLAR  * » 
PULLERS 


One  Dollar 
wtil  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


'T'HE  Oregon  City  (Ore.)  Banner- 
Courier  carries  a  full  column  of 
country  classified  advertisements,  under 
the  head  of  “Free  Farmer  Ads,”  paid 
for  by  a  list  of  twelve  merchants  of  the 
city,  whose  names  are  run  at  the  head 
of  the  column.  Thirty  classifieds,  in  a 
recent  issue,  included  a  wide  range  of 
articles  for  sale  or  trade,  from  apple 
tider  to  good  mules  and  collie  pups. 
The  merchants  get  their  return  from  the 
indirect  good-will  value  of  the 
service. — G.  T. 

The  Concord  (\.  H.)  Monitor  Patriot 
ran  a  three-(iuarter  page  ad  last  week 
in  the  center  of  which  was  a  full  size 
picture  of  a  football  player.  The  re¬ 
mainder  of  the  space  was  taken  up  by 
local  advertisers.  In  each  of  the  adver¬ 
tisements,  which  told  of  the  merchants' 
wares,  was  a  question.  The  person  first 
answering  all  the  questions  successfully, 
and  sending  his  or  her  answers  to  the 
newspaper  oliice,  was  winner  of  a  number 
of  tickets  to  a  forthcoming  football  game 
in  a  nearby  city  that  was  of  much  interest. 
Several  hundred  answers  were  received. — 
L.  \V.  Anderson,  Concord,  N.  H. 

The  circulation  manager  of  the  News, 
San  Francisco,  recently  took  advantage 
of  a  series  of  citizenship  articles  being 
printed  in  the  paper  by  inserting  a  coupon 
to  be  filled  out  called,  "The  Melting  Pot.” 
A  series  of  twenty  questions  were 
asked.  Answers  could  be  found  in  a 
special  booklet  issued  by  the  paper. 
Questions  ran  .something  as  follows :  Can 
you  accurately  ileline  the  term  American 
Citizen?  What  is  a  native  born  citizen? 
1  low  does  a  foreigner  become  naturalized 
in  America?  etc. — Irwin  Broze. 


Jack  Frost  Warns  Motorists !  Under 
this  heading  may  be  grouped  at  this 
season,  winter  comforts  for  the  car, 
blankets,  foot-warmers,  anti-freeze  solu¬ 
tions,  and  new  appliances,  by  combining 
a  number  of  accessory  advertise¬ 
ments. — C.  L. 

"Shopping  With  the  Boston  Beans"  is 
the  subject  of  a  classified  section  contest 
now  conducted  by  the  Boston  (Mass.) 
llcrald-Traz-etcr.  A  daily  prize  amount¬ 
ing  to  $1CX)  is  ofFere<l.  Papa  Bean  re¬ 
marks  that  if  he  found  a  certain  necklace 
he  could  get  a  $750  reward.  Mama 
Bean  is  attracted  by  a  certain  house  in 
Newton.  Dolly  sees  a  certain  bed  that 
she  Wants  her  mother  to  buy.  What  is 
the  price  of  the  Nash  car  Junior  wants 
papa  to  buy?  Six  (piestions  are  asked 
each  day.  The  answer  is  found  in  the 
classified  columns  of  the  1  lerald-Traveler. 
By  careful  reading  of  the  dialogue  be¬ 
tween  the  family  that  appears  each  dav¬ 
it  is  a  simple  matter  to  locate  the  exact 
advertisements  the  questions  refer  to.  .-X 
letter  telling  ‘‘What  I  consider  tinlay's 
best  value  in  the  Herald-Traveler’s  classi- 
lied  ads  and  why,”  must  accompany  each 
set  of  answers.  This  contest  has  done 
much  to  work  up  interest  in  the  classified 
columns. — C.  E.  Pellissier,  Boston. 

Street  car,  bus  and  taxi  companies  can 
use  to  their  own  advantage  advertising 
])rior  to  the  fall  spurting  events  which 
attract  large  crowds.  They  should  in¬ 
duce  the  public  to  ride  their  way  rather 
than  by  their  own  cars  because  of  traffic 
congestion.  In  some  sections  this  idea 
has  been  worked  with  success. — R.  F.  IT, 
St.  Paul,  Minn. 


cently  demanded  life  imprisonment  for 
l)ootleggers  convicted  four  times.  Are 
your  local  reformers  as  drastic  as  this 
in  their  views? — S. 

The  Akron  Beacon  Journal  is  run¬ 
ning  a  popular  feature  in  the  sport  sec¬ 
tion  in  which  the  grid  fans  are  given 
an  opportunity  to  pick  the  winners  in  the 
ten  games  which  have  the  most  local 
interest  each  week.  The  teams  are  not 
all  local  teams  but  are  the  ones  which 
the  average  fan  follows.  A  cash  prize 
of  $10  to  the  winner  or  fan  who  has  his 
guesses  the  nearest  to  the  real  scores 
heightens  interest.  The  replies  mount  to 
more  than  a  thousana  per  week. — .\rt 
Murray.  WrK'ster,  Ohio. 

Cardinal  O’Connell,  .\rchbishop  of  the 
Roman  CathoHc  Diocese  of  Boston,  has 
fanned  the  song  “Beautiful  Isle  of 
Somewhere”  from  church  funeral  services, 
saying  it  is  not  only  “vulgar”  but  “inane” 
and  “trashy.”  Is  the  song  still  popular 
in  your  town?  Do  local  clergy  agree 
with  Boston’s  Cardinal. — Nelson. 

“The  Tax  Dollar,  How  It  Is  Appor- 
ioned  .Umong  City  Departments,”  is 
always  a  good  story  this  time  of  the 
vear  now  that  the  1927  tax  rate  has  been 
announced.  An  intelligent  survey  of  the 
city’s  expenditures  and  a  careful  analysis 
of  where  the  dollar  goes  will  give  your 
readers  some  interesting  facts.  You 
will  probably  find  as  the  Brockton 
(Mass.)  Enterprise  did  that  the  biggest 
slice  goes  to  the  schools  while  a  very 
small  part  goes  for  general  government 
expenses  such  as  salaries,  maintenance, 
etc. — D.  P.,  Fall  River,  Mass. 

What  is  the  situation  in  your  town  as 
regards  the  use  of  phonographs,  radio 
and  other  musiernakers  for  advertising 
purposes  ?  The  city  of  Portland,  Ore., 
fas  ordinance  prohibiting  this  sort  of 
rdvertising,  and  an  effort  has  been  made 
of  late  to  obtain  its  repeal.  In  this  con¬ 
nection.  James  T.  Sayer  of  the  Building 
Owners’  and  Managers’  association,  has 
issued  a  letter  in  which  he  savs:  “The 


music  is  unfair  competition,  vi  data  ^ 
prohibition  against  advertising 
that  is  enforced  on  the  public  ntarke, 
causes  sidewalk  congestion,  results  in  gg. 
desirable  persons  standing  on  the  side 
walks  and  ogling  women,  does  not  chn 
the  tired  business  man,  is  unfair  to  tb 
tenants  of  office  buildings,  and  make, 
mental  work  impossible.” — D.  H.  F 
Salem,  Ore.  ’ 

That  Dickens  fiction  characters  hjig 
become  immortal  features  of  the  lives  « 
the  English  people  and  breathe  in  tht 
day  as  they  did  in  the  Victorian  age  was 
recently  attested  by  London  Daily 
On  a  full  page  of  that  paper  there  wtrt 
assembled  advertisements  in  which  snet 
famous  Dickens  people  as  Tiny  'Tig^ 
t'aptain  Cuttle  and  Mr.  Pickwick  wert 
used  to  attract  public  attention.  The  fac! 
that  so  many  advertisers  wrote  cojiv 
around  these  puppets  of  the  famous  nor. 
elisi  was  probably  the  father  of  the  now! 
stunt  of  assembling  them.  A  little  stop 
about  Dickens  advertising  was  run  to  8« 
off  the  feature. — M.  P. 
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'T''HE  U’abash  (Ind.)  Plain  Dealer  has 
-*■  just  instituted  a  ik  vel  means  of 
creating  goixi-will  among  readers.  When 
a  local  resident  dies  the  paper  prints  a 
neat  card  and  mails  it  to  each  adult  sur¬ 
viving  member  of  the  family  of  the  de¬ 
ceased.  The  card  reads  as  follows: 

The  Wabash  Plain  Dealer 
Wishes  to  Extend  Its  Sincerest 
Sympathy 

and  Consolation  to  You,  in  This 
Your  Hour  of  Bereavement, 
Following  the  death  of 
Mrs.  J.  L.  Stokes 

Earl  W.  Hamer,  the  editor,  said ;  “We 
are  finding  this  effective  and  the  results 
to  the  Plain  Dealer  far  offset  the  small 
cost  of  production. 

A  column  entitled  “News  of  the 


William  Carney’s 
Exclusive 
Paris  Stories 
of  Prince  Carol 
of  Roumania 

Appear  only  in 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City. 


Nurses,”  containing  personals  and  other 
items  concerning  nurses  of  the  community 
and  their  organizations,  has  been  started 
by  the  Daily  Courier  of  the  Oranges  and 
Maplewood  (N.  J.).  This  is  the  first 
department  about  nurses  appearing  in  a 
daily  newspaper,  according  to  a  state¬ 
ment  heading  the  column.  The  column  is 
printed  weekly.— H.  S.  S.,  Orange,  N.  J. 

Rev.  R.  H.  Holsaple,  superintendent  of 
the  Michigan  .\nti-Saloon  League,  re- 

FOR  THE  WOMAN’S  PAGE 

Vogue  Fashion  News 

Daily,  Illustrated 

Beauty  and  You 

by  Viola  Paris.  Daily  and  Sunday. 

IPustrated  S»-nday. 

Vanity  Fair 

Three  times  a  week. 

Illustrated. 

Children’s  Vogue 

Three  times  a  week. 

Illustrated. 

House  and  Garden 

Daily.  A  complete  home  service 
Illustrated. 

Conduct  and  Common 
Sense 

bv  Anne  Singleton. 

Daily  etiquette  service. 

United  Feature  Syndicate 
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Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


Bernarr  Macfadden 
Editorials 

A  Daily  Circulation-Gain¬ 
ing  Feature  for  Many 
Papers 

Interestingly  w'ritten  with  a  punch 
in  every  paragraph. 

Timely  and  intimate  subjects  com¬ 
pletely  covered  in  this  daily  col¬ 
umn. 
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of  circulation  it  your  first  con¬ 
sideration. 

^belting  ^laf 

With  Sunday  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference— same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  it  home 
circulation  —  both  quality  and 
quantity — the  kind  that  count! 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St 
Dan  A.  Carroll 

Chicago  Office — Tower  Buildni 
J.  E.  Lutz 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  tvith  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Cto- 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


